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1. a) PepsiCo products are used by customers many times a day in countries and territories in the whole world. PepsiCo is generated more than in the revenue in the year 2020. International trade allows the countries to determine the markets and access the goods and services that are not available in the domestic area. International trade is important to PepsiCo to share the GDP in the various countries. Trade is central to ending global poverty and growing trade volume by 4.3 % in 2017. PepsiCo has a traditional remain as only 22% for the profits and expanding the markets rapidly. PepsiCo is the international trade for increased numbers of buyers and stake joint ventures in the future. PepsiCo has plans to integrate the expertise of the local and foreign employees. The proper results of trade of PepsiCo are competitive the price and bring of the products. The company is exchanging the goods through the people, countries, and states as a trade of business. 
b) The increasing effects of the economy and international business competition have promoted business in the international market. The company must think about the global business strategies of the business that become very important for the purpose of increasing globalization. PepsiCo has hundreds of brands in the market and sells products in more than 200 countries. The easy transport is quickly expanding the emerging market of the company and considers the local tastes of the market. A few years ago Pepsi efforts to expand the soft drink in the market for merge with the Quaker Oats Company. The company needs to develop the quality of products and decrease the selling price for competing with Coca-Cola and McDonald’s. The company also plans for making some dairy and fruit products in the country for increasing the market. 
2. a) The demand of elasticity is extended with the fall of the prices and changes from low to high. The changes are sensitiveness and are small or less in the elasticity of demand. Many products have close substitutes of the elastic and normally when the price rises for the customers. The proportion of the income is spent on the products and the customer spends a small portion of income on the inelastic goods. Goods that have fewer substitutes like a cigarette is complete the inelastic and elastic demand. Luxury items are included in the elastic goods and also certain foods and beverages. Inelastic goods such as tobacco and prescription of drugs are available in the market.
b) The Warburton’s brand is the popular bread which is sold in the major supermarkets in the UK. Customers can contact the online platform of the Food Safety Voice. This platform gives the right of the people for buying healthy products or foods for them. The supplies of the Warburton’s transfer the wheat supply deal from the farmed. As this is the largest bakery brand in the UK so the suppliers are concerned about the supply process of the bread. The market demand is always high for the bread of Warburton’s brand. 
3. a) Imperfections of the exchanges process between sellers and buyers prevent the markets from the efficiently allocated resources of the company. The market failure occurs at the time of price mechanism fails and accounts for all of the costs and the benefits are necessary fro give the proper goods to the customers. Market failure causes the lack of information, public goods, and control on the marketplace. This is corrected by the governments of the intervention as a new law, subsidies, tariffs, and restriction of trades. This arises the outcomes of the economic transaction of the efficient properly and all the costs and benefits that are related to the transaction and making limitation to the buyers and sellers. This is also happening at the time of operating the forces in the market lead the net social welfare of the loss of the markets. This creates the situation of the local goods and services by the free markets. 
b) The market failures becomes from a variety such as market controls, public goods, imperfect information, externalities. 
Market control
Market control raises the ability of sellers and buyers to exert the impacts of the customers over the prices. The market control is especially the market prices, prevents a market from equating supply price and demand prices. The market control on the supply is given the support to the sellers and creates the demand price and values of the good produce. The control of the market allows the buyers to think about the supply price and values of the products and make the price under the cost of production. 
Public goods
Public goods are that types of goods that consume huge numbers of people without the consumption of the opportunities of the costs. The consumers are characterized by the ability of the nonpayer’s of the customers. The public goods are efficient for providing the products at zero prices and some markets are inclined to the process of the public goods. The inability gives the free-riders problems that give inhibits of the change of the voluntary of the goods of the markets. 
Imperfect information
In the market, there is a lack of information among the sellers and buyers that the demand of the prices reflects the benefits of the products or services and the supply price reflects the opportunities of the cost of production. The buyers are interested to pay less or more for the products and know the truth of the benefits that help develop the quality of the products. The seller is better information about the goods and finds the defects or problems of the products. The knowledge and information about the products are different if the demand prices than the value of producing the goods. 
Externalities
An externality exists at the time of benefit that is not included in the demand prices or production cost for the products. This does not mean the reflection of the demand prices and completes the values of the good product or the supply prices reflection of the proper values of the goods. The emission of the production is impose the opportunities of the goods and reduces the market value of the product. 
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