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INTRODUCTION 
The circular economy is a way of running a countries economy that is focused on sustainability by reducing wastage and making the best use of available resources. It enables to keep things in use for as long period of time as and get rid of waste and pollution. When it comes to Corporate Social Responsibility organisations that follow the rules of the cycle economy show that they care about doing business in an honest and systematic way and being good to the environment. The selected organisation in order to complete this assignment is Marriott (Halkos and Aslanidis, 2024). The Hotel is considered world leader in hospitality industry has made circular economy ideas a part of its corporate social responsibility policy. The hotel focuses on reducing trash, using energy efficiently, and getting goods from responsible sources. The company is highly commitment to sustainable practices is in line with its CSR goals and shows that it cares about the health of the community and the environment.

MAIN BODY 

The cyclical or circular economy highlights a big shift in the thinking capacity of general public. It challenges the traditional straight model, which overuses resources and hurts the environment. In contrast to the usual take make, and throw away method, the circular economy sees a closed-loop system in which goods, materials, and resources are constantly recycled, reused, and fixed up (Truant, et.al, 2024). This new way of thinking puts sustainability at the centre, stressing how important it is to reduce waste, make products last longer, and use resources in the best way possible throughout their entire lifetime.

The circular economy is build on the idea that goods and services should be made to last and be easy to fix if they break. The company also promotes processes that help the environment to recover from damage instead of destroying them. One important goal is to have as tiny of an result on the world as possible. This motivates employees to adopt methods that lower their ecological footprint. Marriott organisational managers must implement suitable sustainable measures to build customer loyalty and trust (Passaro, Perchinunno and Rotondo, 2024). The circular economy wants to make a system that heals and regenerates itself, so that economic activities and natural health can work together in unity. After following these ideas, the circular economy wants to make a system that not only helps the economy but also protects and fixes the environment for the future generations.

Marriott is a multinational organisation in the United Kingdom has made a significant impact in the circular economy by implementing eco-friendly methods into its daily operations and working. As crucial parts of its circular economy efforts the company works on reducing trash, buying from responsible sources, and using energy more efficiently. The company has strong recycling programmes that cut down on the waste and encourage the reuse of the raw materials (Souza Piao, et.al, 2024). The company also believes in the responsible and the sustainable buying which means that the raw materials used in the kitchen are made in the fair and environmentally friendly way. The company is strongly commitment to the circular economy which includes running its business in an energy efficient way which shows how important it is to have as little of an effect on the environment as possible. The company has started using tools and doing things that help save energy and lower the carbon pollution. By adopting the circular economy principles company not only does a better job of taking care of the environment but it also meets the growing customer standards for the fair and environmentally friendly business practices in the hospitality industry (Diehl, et.al, 2018). Due to this the company will be a leader in driving positive change in the industry and encouraging others to do the same and adopt circular economy principles for a better future.

Marriott decision to include circular economy ideas in its UK Corporate Social Responsibility plan is highly appreciated in line with its larger goal of running a business in a way that is both responsible and viable (Dehshiri and Amiri, 2024). The Circular economy methods as part of the corporate social responsibility helps the company to be more responsible with the environment and surrounding, help people, and have a good effect on the world. These are the ways that the circular economy fits into Marriott Corporate social responsibility in the UK. In respect to the circular economy, Marriott probably works on waste reduction projects in its UK activities. This could mean reducing the number of one time-use things, starting recycling programmes, and encouraging people to use resources wisely (Charter, 2018). Moreover, the company not only leaves less of an impact on the environment but it also runs its business in a way that supports CSR goals. 
The concepts of the circular economy push for using less energy and getting things in a responsible and sustainable way. As part of the corporate social responsibility efforts in the UK the company is expected to take steps to make its buildings more energy efficient and encourage the use of environmentally and sustainably friendly products (Caulfield and Lynn, 2024). These actions show a thorough approach to environmental responsibility because they help reach both circular economy goals and the CSR approach. 
Using practices from the circular economy as part of CSR also means making employees and the stakeholders more aware about these issues. To make sure that the employees and the partners in the UK understand and are involved in efforts to create a revolving economy Marriott may run training programmes, the marketing campaigns, and the teaching projects (De Pascale, et.al, 2021). This will strengthen the social side of the corporate social responsibility approach. Effective use of the circular economy often means working with and involving the community. In the UK Marriotts CSR efforts may include getting people involved in recycling programmes to stress how important it is to use resources responsibly (Zheng, et.al, 2024). This focus on the community method fits with the CSR goals because it builds good connections and encourages long-lasting habits that go beyond the organisation.

In the UK the companies the corporate social responsibility strategy includes concepts of the circular economy. This portrays that the company is fully committed to protecting the environment, making smart purchases, and getting involved in the community. With the use of circle processes in its operations, the companies shows that it cares about doing business in an honest and environmentally friendly way which is what socially conscious customers and the partners expect from the organisation.

Marriott corporate social responsibility policy signifies the strong dedication to doing business in an ethical and the sustainable way. The company does a great job in promoting sustainable operations, community involvement, the diversity and inclusion, efficient supply chain practices, and the health and happiness of the employees. But the company circular economy efforts could be even more effective and clear if they used more measurable measures, worked to stop climate change, involved stakeholders more, and were more open about their support for the circular economy ideas (Vaughan, 2024). The company is highly dedicated to corporate social responsibility in the economy that enables company to maintain the dominative position in the UK hospitality industry. This policy shows that company is dedicate to doing business in an ethical way, look after of the environment, and making a positive effect on society. Analysis of Marriott CSR policy helps to outline its main strengths.
 Eco-Friendly Operations: Marriott CSR policy makes it clear that the company is committed to the eco friendly operations. The company takes steps to save energy, cut down on waste, and get products in a responsible way. The organisation is taking steps to reduce the environmental effect and carbon emission, which is in line with the ideas of a circular economy. For instance, it has recycling programmes and uses tools that save energy. Marriott CSR policy puts a lot of emphasis on the diversity and inclusion which shows that the company wants to make the workplace a place where differences are valued and respected (Khan, et.al, 2024). The company managers provide equal chance to each of their employees to discuss ideas and opinions. This commitment to diversity fits with what people expect from socially responsible businesses today and makes the company culture better as a whole.
 The company knows that community involvement is an important part of the CSR work. The policy puts a lot of weight on programmes that help local communities like those that help kids learn and give them more power. This focus on the community method not only has good effect on the society but it also builds the stronger connections with the local partners which promotes a sense of shared duty. Marriott CSR policy talks about how important it is to have ethics in the supply chain management (Marcon, et.al, 2023). By emphasising ethical material buying and working with suppliers who follow these rules the company wants to make sure that its operations do not participate to the abuse of human rights or the damage of the environment in its supply chain (Cho and Lee, 2024). The company can also take effective use of electric vehicles to deliver goods to the ultimate customer.  The policy of employee wellbeing shows a dedication to the health and happiness of workers by including health and fitness programmes, chances for the professional growth, and the focus on balancing work and personal life. Not only does putting the employee happiness first help build good company culture it also fits with larger CSR goals like being socially responsible and hiring people in an ethical way.

The policy could give more information about how the company engages with its stakeholders. Making it clear how the company interacts and talks to different groups, like customers, workers, and the community, would increase openness and make sure that different points of view are taken into account when CSR decisions are made. The company has taken some steps to be more environmentally friendly but it might be better if they were clearer about how to incorporate the concepts of the circular economy (Van Fan, et.al, 2021). It would show that Marriott is serious about the regenerative and healing economic model if they made their support for practices like product life, repair, and circular supply lines clear. The company also invest in promoting education in different ruler sector to build the better image of company. Along with this the company also supporting communities and has donated effectively during the pandemic time. 
There are numerous company that have adopted circular economy concepts showing their dedication to ecology and good resource management. There are various examples about the organisation that worked in a circular economy (Hidalgo, Martín-Marroquín and Corona, 2019). Accor Hotels is a global hotel group that has started a number of projects to support the sustainable and the circular business practices. They work hard to use less energy make less trash and build their homes with eco friendly raw material materials. The organisation also uses responsible buying and works with local groups to make its activities even more beneficial. IHG, which owns well-known names like Holiday Inn and Crowne Plaza has made sustainability a part of its business plan. IHG works on reducing waste using energy and water in a smart way and saving money (Donaghy, 2022). The company works on safe buying to make sure that its supply chain has as little of an effect on the environment. IHG Green Engage programme helps the hotels keep track of and improve how well they treat the environment. Another example is of The Nordic hotel company Scandic Hotels is known for its dedication to eco friendly and the circular business practices. The business has put in place full sustainability programme that includes things like cutting down on trash reusing and using materials that are good for environment. Scandic Hotels also works with providers who care about the environment as much as they do. Also, Hilton has taken steps to reduce its impact on the environment and use circular economy economy methods. As part of its green plans the company has promised to cut its impact on environment in half by 2030 (Lüdeke‐Freund, Gold and Bocken, 2019). Hilton efforts to cut down on trash use energy more efficiently and get goods from responsible sources all help to make the hotel industry more sustainable and circular.
CONCLUSION

From the above essay it can be concluded that the company decision to include circular economy concepts in its corporate social responsibility policy shows that the UK hotel business is serious about being environmentally friendly. The company links its processes with the cycle economy by focusing on reducing trash responsible sourcing and energy efficiency. This indicates that the company cares about the environment. The CSR policy does a good job of supporting sustainable operations working with the community and making sure employees are healthy and happy. However, it could do a better job of using measurable measures reducing climate change, involving stakeholders, and making sure it is more in line with the ideas of the cycle economy. Overall, company work makes the future of the hotel industry more responsible and environmentally friendly.
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