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Submission method:
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Academic honesty / referencing:
	Academic honesty is required. In the main body of your submission you must give credit to authors on whose research and ideas your work is based. Append to your submission a reference list that indicates the books, articles, etc. that you have used, cited or quoted in order to complete this assessment.
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The Future of Wearable Technology
Apple Smart Glasses
Apple Smart Glasses are a new wearable device that uses augmented reality. Users can see messages, directions, and information without using their hands. The glasses connect easily with iPhone and other Apple devices (Perry, 2021).
Key Features
Shows messages and notifications
Gives easy directions and maps
Lets you enjoy music and
videos
Smart AI helps with daily tasks
Connects smoothly with iPhone and other Apple devices
About Apple
Apple is a big technology company known all over the world. It makes smart and stylish products like the iPhone, Apple Watch, and Mac. Apple is famous for creating new ideas and easy-to-use devices. All its products work together smoothly, making life easier and more connected for people every day (Apple, 2022).
Why This Product?
More people are using smart wearable devices today
People want easy and hands-free technology Augmented reality is becoming popular Modern lifestyles depend on digital and smart solutions
Users look for fast, simple, and connected experiences (Lin, 2025)
Key Message
Apple
Smart
Glasses
offer
a
smart,
innovative,	and		sustainable	solution	that improves	daily	life	while	creating	strong
future growth opportunities (Apple, 2022).
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Value for Customers
Value Proposition
Easy and smooth user experience
Makes daily life more smart and convenient Saves time with hands-free technology
Value for Investors
Creates new income opportunities Strengthens Apple’s product ecosystem
High growth potential in future markets (Caminade and Borck, 2023)
Sustainability Impact
Uses energy-saving technology to reduce power use
Helps  replace  multiple  devices  with  one
smart product
Reduces	electronic
recycling
waste
and	supports
Supports Apple’s goal of becoming carbon
neutral (Lakhouit, 2025).
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