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AIM(S)
· To provide students with a comprehensive understanding of contemporary business theories and practices in an international environment.

LEARNING OUTCOMES

Upon the successful completion of this module, the student should be able to demonstrate the ability to:
· critically evaluate the main features which contribute to the international business environment and its main institutions and the key decisions underpinning international organisational strategy;
· evaluate the different modes of engagement with international markets and explore the interconnectedness between these and the economic, legal, governmental, political, regulatory, cultural and other environments in which expanding companies operate;
· conduct informed research into international business issues and apply theoretical insights to the analysis of such issues in the context of a complex international business environment.
INDICATIVE CONTENT
· Introduction to international business and forces for globalization.
· Theories of international trade.
· Foreign exchange and the international monetary system.
· The regulatory environment: Political, legal and human resources management.
· The cultural environment and cross-cultural contexts.
· Drivers for international business.
· Emerging economies and international contexts.
· International entry strategy.
· International joint ventures.
· Preparing the organisation for international business.
· The international business plans.




Study Time Allocation
The study time for the module is divided as follows:

	Activity type
	Hours
	Percentage



	Scheduled learning
	40
	20%

	Independent learning
	160
	80%

	Placement learning
	0
	0%

	TOTAL
	200
	100%





ASSESSMENT

Assessment Component 1
(Tick one)
	☐
	Written exam
	☒
	Coursework
	☐
	Practical



	Mode of assessment
	Volume
	Weighting

	Essay
	5000
	100%




Assessment Summary
	Activity type
	Percentage

	Written exam
	0%

	Coursework
	100%

	Practical
	0%

	TOTAL
	100%




INDICATIVE READING LIST
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	Classification
	Reading List entry
	Electronic*

	Essential
	Griffin, R.W. and Pustay, M.W. (2020) International
business a managerial perspective. 9th, global edition. Harlow, England: Pearson.
	☒

	Essential
	Peterson, M F & Thomas, D.C. (2017) Cross- cultural management : essential concepts. 4th ed.
International student edition. SAGE.
	☒

	Further
	Schlegelmilch, B.B. and Szőcs, I. (2020) Rethinking Business Responsibility in a Global Context Challenges to Corporate Social Responsibility, Sustainability and Ethics. 1st ed. 2020. Edited by
B.B. Schlegelmilch and I. Szőcs. Cham: Springer
International Publishing.
	☒

	Further
	Teixeira, N.M. (2020) Management control systems and tools for internationalization success. Hershey,
Pennsylvania: IGI Global.
	☒

	Further
	Asmat N.A.T., Norhayati Z. and Abdul Latif, S.A. (2022) Multidisciplinary perspectives on cross border trade and business. Edited by Asmat Nizam Abdul Talib, Norhayati Zakaria, and S.A. Abdul
Latif. Hershey, Pennsylvania: Business Science Reference.
	☒



	Further
	Daniels, R. and Sullivan (2011) International Business. Pearson.
	☒

	Further
	Luo, Y. (2009) ‘Political Risk and Country Risk in International Business: Concepts and Measures’, in The Oxford Handbook of International Business.
Oxford University Press.
	☒



