Reflective essay
TASK 1: Comparison of Job Adverts
For this assignment, I have analysed four different occupations in the umbrella career field of Hospitality and Tourism Operations: (1) Front Desk Agent for a major hotel chain, (2) Guest Services Assistant for a boutique hotel, (3) Reservations Consultant at a tour operator, and (4) Customer Experience Associate at an airport services company. In exploring the relevant list of advertised jobs, I was searching for an identification of the expected recurrent skills and knowledge in this field.
 
Customer service excellence was an important theme in all four commercials. Employers unilaterally sought applicants with interpersonal skills, a positive attitude, and ability to control guest expectations in order to pass muster. So, as the above search studies by Barron and Maxwell (1993), it appears that the characteristics of service roles in the hospitality are heavily weighted human interaction and emotional work - intelligence. In today's service-oriented workplaces, multitasking and time management are one of the things that seem to come with work - awareness of the front line staff, as they can be forced to juggle cheque-in, take care of questions, perform administrative work and handle complaints all at the same time. According to Baum, a requirement in hospitality makes multitasking necessary because the service has totally unpredictable and dynamic features.
 
The need for inclusion and cultural diversity of competence was common to many advertisements, including the ones dealing with international guests. They were seeking employees who were able to culturally modify their ways of communicating with others. Deardorff (2006) agrees with this need and argues that intercultural competence will greatly increase the efficiency of service provision in global environments.
 
One clearly common requirement was m="text">skills pertaining to the technical domains for all vacancies. For example, hotels required familiarity with the property management systems (PMS) while the tour operator required experience with the booking platforms. The increasing role of digital feasibility in the harbouring of a career in tourism has been recognised by Buhalis and Amaranggana (2015).
 
Each role was differently responsible: in his role in the airport, he had to know the protocols in detail (knee deep) in the Security process, while in air reservation-related roles, he was expected to have sales skills. Their advertisement campaigns equally put forward that unnecessary attributes for tourism and hospitality operations should, in order of importance, stand to be: - A smart customer service line, multitasking, digital acumen and intercultural politeness.
 
Task 2: Self-Assessment and Readiness Evidence
 
Before jumping into saying I would take up these roles, I had first to do SWOTs on myself which left me in a state of wondering about the pluses and minuses. At the same time, Helms & Nixon (2010) agree that SWOT is still key to any deliberate career planning initiative.
 
Strengths:
 
One of the achievements that I am proudest of, I think, is my worker engagement skills. As a chirpy and people loving personality, I loved to interact with people from different domains by accompanying them to different places. My volunteering in cultural events gave me a desire for a career based on offering amicable services with any kind of task at hand. EI was established as an employability skill of vital importance in the hospitality industry because of its implications towards the quality of services and customer satisfaction (Goleman, 1998). Another strength is my ability to adapt. I am good at working under pressure and adjusting quickly to sudden surprises - definitely, an important concept in tourism with guests and companies like capturing and changing with their needs ever so swiftly.
 
Weaknesses:
 
One of the weaknesses I can identify is that I do not know hotel systems well enough, such as Opera and Fidelio. With a lot of job adverts mentioning knowledge of systems as imperative, this can potentially hinder me when seeking employment. As Sigala (2018) tells us, digital tools are now an integral part of the running of a hospitality business, thus making technical know-how vital for the industry. Another area where I find I am weak is when confronted with conflicts or complaints. Despite my professed penchant for customer interaction, it causes me a little bit of angst at times serving an angry and upset guest.
 
Opportunities:
 
Many opportunities align with my advancement. My university has integrated digital training in hospitality software and there are different online platforms that have simulations and tutorials too. The UK hospitality industry is also experiencing an increase in the number of entry-level staff needed for the industry, and in turn that makes this a learning experience as well. Here Richardson (2010) is also valid as part-time, or placement is the way forward in enhancing employability of hospitality students through actually doing.
 
Threats:
 
The threat comes from competition with applicants who have experience in the industry, especially those with previous stints in hotels. Economic uncertainty may be another threat, as fluctuations in the international arena and economy tend to have a far-reaching effect on the hospitality industry. In addition to this, there is rapid development in technology and therefore it is imperative that I keep up-skilling where I am concerned digitally so that I do not get left behind.
 
Proof of Readiness:
 
Above all my weaknesses, my strength is the knowledge of the hospitality industry. I have always been part of the group projects that I underwent in my university life. Here I worked on the betterment of teamwork, leadership, and communication which in practise meet the fact that employers while they may prefer people with strong technological skills, still consider high touch skills essential for service as noted in Lashley (2015). I took a little course on customer service where I learned to be a good listener, empathise, and recover service.
 
I, to reckon back, worked in a food festival last year which also counted as my practical experience. In doing so, I attended to guests inquires, processed payments, and assisted in controlling the crowd. Though an easy-going job but it did provide necessary exposure to customer care. The most important aspect of my performance as evaluated by the feedback which I have secured from my supervisor was my positive attitude and the ability to stay cool in the most stressful hours. These experiences are further indicators of my readiness for relevant jobs in hospitality, to the extent I continue to polish my technical and conflict resolution tools.
 
TASK 3: Employments Goals & Personal Development Plan
 
I have set my purpose with particular reference to my SWOT analysis that include particularly in the reflection of my weaknesses, and my career goals in hospitality and tourism:
 
 
 
EMPLOYMENT GOALS
 
Short-Term Goals: (in the next 1 year)
 
Developing a good command of the hotel software, Opera PMS is top of my list of first short-term goals. Most of the job ads take it a point that the more skills related to a candidate the more employable such candidate stand to become. According to findings, employers typically prefer potential candidates who can work with digital systems with the ability to be turned into a repository of training (Marques & Ferreira, 2020).
 
One of my second short-term goals is to polish my skills of dealing with complaints even more. I desire to be more composed and organised when it comes to handling the needs of my upset customers. Service recovery is a must have skill as it has the most direct impact on guest loyalty (Tax & Brown, 1998).
 
Long-term goals (3–5 years):
 
My next career move is definitely landing a job as a Front Office Supervisor on a full-time basis. The game plan is to gain as much experience as possible related to front office, reception, and guest services as well as the development of leadership skills. It is a fact that literature portrays any supervisory position in the hospitality industry to be multifaceted, involving emotional intelligence, communication, and staff training (Wong & Li, 2015). A second massive aim is the landing of a job at one of the best hotels on the international circuit. fits in with my love of tourism and cultural change.
 
Personal Development Plan (PDP)
 
In order to help me get there, I outlined a PDP which embraced reflective development practises suggestively expressed by Moon (2004) with emphasis laid on continuous learning and self-awareness.
 
Digital Competence: Development
 
I will attend certified Opera PMS training within three months. This means that I will practise two hours a week with demo versions or through online simulations. My progress will be measured in terms of test scores and my ability to do system-driven work without my teacher's help.
 
Conflict Management Training:
 
Next to undergoing grievance settlement, I plan to thoroughly acquaint myself with some lessons on service recovery - taking workshops for customer conflict resolution from my place of learning. How I am going to monitor my self-esteem by evaluating my role-playing I weeks.
 
Following as Work-based Experience:
 
I want to apply for several part-time jobs in hotels during the next two months. The experiential learning theory believes that the process of applying hands-on experience will catalyse the learning process (Kolb, 1984). This requires me to have a reflective diary, where I stay informed about nuggets of learning observed during each week.
 
Building of Leadership Skills:
 
Besides making emphasis onbagging the academic performance, I will take on leadership roles of supervisory nature in extracurricular activities. This will help me to have hands-on training in delegation, coordination, and decision-making. My priority goal this year is to learn hospitality leadership literature from some of the best industry experts in the field.
 
Skills Development of Cultural Competence:
 
I aim at getting more know-how on intercultural communication, given that in my future profession dealing with the people across my culture is next to hospitality. To achieve this, I will participate in the language learning app and be part of the cultural events.
 
I think that by pursuing this PDP, I will be able to strengthen systematically some of the most critical skills needed in the hospitality area of the job. As time passes by, I will keep an eye on my progress and will adjust my plans, so that my long-term objectives will continue seamlessly.
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