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	Student Number
	2423284
	Student Name
	Nirossan chandrasekaran

	

	Website Chosen 
	www.suitedcars.com

	Insert hyperlink to website
	Vinyl vehicle and car wrapping Birmingham - Car Wrapping based in Birmingham

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: To accurately assess how quickly and easily a website loads, here’s a checklist you can use to evaluate it. Since I can't see the site you're referring to yet, I'll provide a general framework, and you can apply it or tell me the site to analyze further.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Does the website contain many sub-pages? How does a prospective customer navigate these?" you should focus on both site structure and user navigation experience. Here's how to evaluate it:


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
 direct customer bookings (for services, appointments, reservations, etc.) and how clear and functional that process is.
Phone call or whatsup


	Question 1d - What improvements could be made to the usability of the website?


	Simplify Forms Only ask for essential information 
Feedback and Confirmation 
Display privacy policies and terms clearly.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage has a modern, clean design with a consistent color scheme and easy-to-read typography, making it visually pleasant. On desktop, the layout uses wide spacing and large images, while the mobile version adapts well by stacking content vertically and using a collapsible menu, ensuring a smooth and user-friendly experience on smaller screens. However, some buttons could be larger on mobile to improve tap accuracy.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The combination of a neutral color palette and high-quality imagery reflects SuitedCars' commitment to professionalism and quality. By focusing on visual elements that highlight their work, the website effectively communicates their expertise in vehicle wrapping. While the current design is effective, integrating video content could further enrich the user experience and provide a more dynamic presentation of their services.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	lack of an online chat might mean some visitors miss out on immediate answers, which can slow down their decision-making.
Adding a chat feature could enhance user engagement and improve conversion rates, especially for a visual, service-driven business like vehicle wrapping.



	Question 2d – How effective are the social media links on the website?


	Answer: facebook,instagaram


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Car Wrapping
Roof Wrapping
Dechroming
Head light/Tail light Tinting
Debadging



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Yes  its not up to date

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Fantastic service. The company is small but you get a really personalised service and the guy is a bit of a perfectionist which is great. I had to move my appointment around due to the immanent arrival of my son and they were really accommodating and helpful. i would definitely recommend this company. 5 stars.



Yes I'm recommend to a friend or family member

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
With the amount of different options available today we are unable to offer a generic price without consultation. Every quote we give is completely tailored to our clients needs. Please contact us via phone/contact form or via one of our social media platforms to receive a competitive tailored quote. We aim to reply to quote requests within 2 hours during business hours

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. wrap cars.

	
	2. apply vinyl film

	
	3. Light tinting

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: no


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites still have strong relevance in modern UK business,
UK consumers commonly search via Google Maps and Search for services and products.Websites boost your visibility in organic search results and support local SEO efforts.Without a website, you're limiting your discoverability to social media or third-party platforms—where you have less control.
A website acts like a 24/7 digital storefront or salesperson.
Customers can browse your services, prices, FAQs, or even book/buy outside business hours.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
Adding a professional, filterable before-and-after image gallery aligns perfectly with SuitedCars’ service-based, appearance-driven business model. It appeals directly to potential customers’ decision-making process and could significantly improve both conversions and brand trust.
Would you like help drafting a layout or tool suggestions for building such a gallery
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