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„The circular economy is a model of production and consumption, which involves sharing, leasing, reusing, repairing, refurbishing and recycling existing materials and products as long as possible” (European Parliament, 2023). In simple words it means extending the products’ life cycle. According to recent European Paliament research each person consumes an average of 14 tonnes of raw material/year and produces 5 tonnes of waste/ year. European Union alone produces 2.2 billion tonnes of waste every year, which is a concerning figure. For this reason in the past few years The European Union has been working on updating legislation on waste management, which allows the transition from the linear economy to the more sustainable model, the circular economy.
This essay will analyse how circular economy is implemented in different industries and particularly, hospitality, and how hotels include it within their Corporate Social Responsibility Policy. The work will study in detail how the Marriott Group is shifting towards the circular economy and what measures they are taking towards a more sustainable approach. 
Sustainable practices are becoming more significant in the business environment, especially as it relates to the constantly evolving hospitality industry. Sustainable hospitality and tourism management have now become key concepts for organisations who are looking at long term success. The idea entails reducing the negative effects on nature, advocating for positive attitudes towards society and maintaining financial viability (Jones et al., 2014), perfect utilisation of economic, social and environmental factors in accordance with these principles of sustainability (the triple bottom line of sustainability). It also requires that a comprehensive approach be adopted going beyond the mere objective of profit generation, to highlight on ethical and responsible activities which benefit both human communities and local environment (Inkson & Minnaert, 2022). This essay will provide a holistic analysis of how Marriott Hotels interweave the circular economy into their CSR policy and evaluate the subtleties of Marriott’s sustainability practices to determine how deeply integrated circular economy principles are, and what place they retain in a sustainable hospitality management. Some examples will provide valuable insight into how other organisations implement circular economy processes. The aim is to discover a holistic understanding of how the circular economy drives CSR within hospitality. 

Circular economy is a significant concept in the paradigm of modern sustainable business. This concept includes process design and implementation towards continuous use and replenish of resources. The goals of this approach are to reduce waste and mitigate its impact on the environment. The basics of the circular economy are primarily about closing resource loops, aiming at prolongation during usage period for products and materials inside economic systems (Edgell Sr., 2019). The concepts of a circular economy and corporate social responsibility are entirely interwoven. CSR refers to a voluntary acknowledgement and assumption of responsibility by organisations for the negative impacts they produce beyond meeting compliance with legal obligation. The key processes of the CE are, in turn, designed to provide a meaningful input towards CSR philosophies through a proactive and planned promotion for sustainable development. Organisations demonstrate their commitment towards reducing resource impacts, resources awareness communication, together with sustainable environment stewardship by implementing the principles of circular economy (Haski-Leventhal, 2018). Circular systems therefore are long-lasting and waste reduction means reuse, renovation or recycling with the goal of drawing out as much value from a system without having it wasted. Companies that adopt circular organisation may significantly contribute to the surrounding areas by orienting towards regeneration and sustainable use of resources. Developing circular supply chains usually requires coordinating with local businesses, these organisations facilitate the creation of economic resilience and social welfare in the areas they occupy (Haski-Leventhal, 2018). As opposed to circular economy with its 3R approach (reduce, reuse, recycle), the linear economy follows the production-consumption-disposal steps, where goods get discarded at the end of their life-cycle or when people no longer need them. All these goods are kept in the circular economy as they can be re-used, recycled or re-purposed continuing their life-cycle and eliminating waste. 

Because the hospitality sector is characterised by a high level of resource use, it makes sense to talk about circular economy practices in corporate social responsibility. Energy consumption, waste production and water waste present environmental challenges among which hotels are no exception, especially international giants like Marriott. It is only through the adoption of circular economy principles that these issues can be effectively addressed. This allows organisations to integrate their CSR projects with the goals of Sustainable Development and ultimately demonstrate a commitment towards responsible governance in time (Edgell Sr., 2019; Haski-Leventhal, 2018).  Serve360 Doing good in every direction represents Marriott’s commitment to create a sustainable and positive impact in all areas of their business and where they operate. They are guided by the UN Sustainable development goals (United Nations, 2024) and Marriott’s 2025 Sustainability and Social impact goals which are: Nurture our World, Empower through opportunity, Sustain responsible operations and Welcome all and Advance human rights (Marriott, 2023). Marriott are commited to doing their part for the planet and are working on setting realistic targets of reaching net-zero gas emissions (GHG) and near-term science-based emission-reduction targets (SBT) by 2050 while continuously collaborating with teams across the world on developing climate strategies. Their 2025 Sustainability goals refer to reducing water, food, energy and general waste by 15-50% across the portfolio, use sustainable energy sources, obtaining sustainability certifications for all hotels, using sustainable businesses in the supply chain, responsible sourcing, volunteer for community projects, invest over 30 million dollars in developing hospitality skills and much more (Marriott, 2023). Marriott has started its sustainability journey in 2018 when they began replacing all single use plastic straws and stirrers and continued in 2019 by replacing single use toiletry bottles with larger, pump topped ones. As Legrand et al. (2022) argue, the corporation is committed to sustainability through its Serve360 policy on corporate social responsibility which demonstrates Marriott has a three-pronged approach towards environmental stewardship, community involvement and ethical business conduct principles. Marriott shows its focus on reducing the company’s negative impact onto nature, proves its commitment to circular economy ideas by successfully taking waste reduction measures and strongly emphasises the importance of reducing, reusing and recycling materials in all its activities. Marriott participates in the development of a closed-loop system, thus connecting their business activities to central elements related to circular economy (Legrand et al., 2021). The Marriott Heathrow London is one of the greenest hotels in the UK and an example of sustainability pioneers (Marriott, 2024). The hotel started its sustainability journey by monitoring its food waste, as food waste is the third largest producer of greenhouse gas. Executive chef Anna Pazdera observed how day-to-day operations in the kitchen created food waste that she wanted to control. She introduced the “green bucket”, a bucket where food waste was daily deposited and then weighed. By better monitoring the food operation they managed to reduce waste. Chef Anna Pazdera creates new dishes from waste or soaps from coffee grounds in the hotel’s Food waste Lab. Here, Chef Pazdera puts her creativity to test, inventing different dishes that use produce which was about to be discarded, serving them in the staff cantine. There is also a green house on the roof-top of Marriott Heathrow, where Anna Pazdera grows herbs and vegetables used in the hotel’s dishes. Continuing their sustainability journey, the hotel started replacing old light bulbs with efficient, low consumption LED lights, reducing energy usage and saving the hotel a lot of money. They installed smaller capacity cisterns for the toilets, reducing the water consumption. Marriott Heathrow has a windmill and solar panels on the roof in order to create alternative, renewable energy sources and they started to produce their own bottled water in-house to minimise plastic use. These measures reduce not only hotel’s footprint but also contribute to the circular economy, which focuses on sustainable use of resources. Water conservation is another important part of Marriott’s initiative to provide green services. The company’s involvement in local communities and suppliers is a testimony of their dedication to the circular economy principles contributing to economic stability in the communities it operates within. Marriott has high value for sourcing its goods and services from local, certified suppliers. It actively supports collective initiatives aimed at promoting environmentally responsible behaviour that would extend beyond though not necessarily limited only to their own performance. The tenets of circular economy are conducive to this approach which prioritises the community and advances ethical corporate behaviour that leads to positive social outcomes as well as economic return (Jones et al., 2019). It shows how a transnational company can align its CSR strategies with the principles of circular economy in order to achieve lasting sustainability for Earth and society (Legrand et al., 2022). In 2021, World Wildlife Fund and Greenview global sustainability consulting group have developed an innovative method that aids hotels to tackle food-waste. The Hotel Waste Measurement Methodology (Hotel/Kitchen, 2021) was designed to gather data, evaluate and report waste. Using this methodology, hotels are able to set realistic goals towards waste reduction and track their journey to achieving them. Major hospitality companies as Accor, Hilton or Marriott collaborated at developing this methodology.  
Patagonia (Chouinard, 2016), H&M (H&M Group, 2023), Unilever, Carnival Cruise Lines (Carnival, 2023), Ikea (Ikea, 2023) are all examples of companies from different industries who have adopted the circular economy model, promoting sustainability. Using sustainable materials, renewable energy and reducing energy consumption, implementing close-loop manufacturing or take-back programs these companies are reducing waste and promote a circular economy. Carnival Cruise Lines is one of the hospitality giants that made major steps towards a more sustainable business approach, linked to the circular economy principles and embedded in their CSR policy. An effective CSR policy should not only focus on minimising harmful effects, but also actively promote the improvement of societal wellbeing within business communities (Jones et al., 2019).  “Sustainable from ship to shore” report 2023 shows the progress made to reach a 30% of waste reduction /person in 2022 compared to 2019 and the goal to achieve 40% by 2025 (Carnival, 2023). They installed biodigesters and dehydrators to break down and liquify uneaten food and reduce waste volume by up to 90%. Single use plastic was reduced by 50% and replaced with eco-friendly alternatives. Carnival is testing biofuels and liquified natural gas LNG, as alternative to power the ships and is trialing the use of the world’s largest battery installation on a passenger ship to try and reduce gas emissions. In their sustainability journey Carnival has made investments into turning the ships efficient and eco-friendly, by optimising the fleet and itineraries. Older ships were retired: some are sent to shipyards to be broken down and parts sold or re-used, while entire ships are to be transformed into artificial reefs or floating hotels, like the Queen Mary in Long Beach, California. As CEO Josh Weinstein asserted, Carnival Corporation remains commited “to deliver unforgettable happiness to our guests by providing extraordinary cruise vacations, while honoring the integrity of every ocean we sail, place we visit and life we touch” (Carnival, 2023).
In the overall hospitality industry, however, there are examples of brilliant endeavours that reflect how circular economy cores should be integrated. Typically, the implementation of strict waste reduction measures that focus on recycling and compost have set apart Banff in Banff National Park in Alberta, Canada (Banff, 2023). Banff is one of Canada’s most popular tourist destinations, for which reason the municipality of Banff wants to preserve its beauty for years to come. This ties in with the principles of circular economy (Ritchie et al., 2003) as far as how a town is able to manage waste disposal, and this once again indicates great environmental care that can arise from such locations. By focusing on the desired approach to waste management, The Zero Waste Trail, for both businesses and residents, Banff not only reduces its impact on nature but also sets a benchmark for implementing circular economy principles in terms of ecotourism. Banff wants to elliminate 100% of the waste  to landfill by 2050. They have several innitiatives in place that will turn them into a circular community by sharing, repairing and reusing different objects. This approach calls for minimising the adverse effects on nature, acquiring community participation and a broader view of tourism that aligns with circular economy goals. 
In conclusion, Marriott Hotels’ corporate social responsibility policy, Serve360 is particularly commendable in terms of highlighting the importance of sustainability and circular economy approaches within its sphere. Environmental stewardship incorporates waste reduction, energy efficiency and water conservation as core objectives of the hotel chain; these aims are very significant. However, it is necessary to undertake quality evaluation in order to establish whether these initiatives are effective; how they influence the locals and their level of reporting transparency. The essay demonstrates the multiple ways in which circular economy principles can be applied by different businesses or places. The implications of industry examples include the ability for innovation and adaptability in harnessing waste reduction, circular tourism promotion, as well as sustainably managing destinations. Being a pioneering company in environmental sustainability, Marriott serves as an inspiring role model to the hospitality industry that endeavours to create a circular and responsible future. The essay argues that Marriott’s CSR initiatives remarkably support a promising trend towards nourishing responsible and regenerative sector, which is seen in the global hospitality environment as progress.
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