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e 1. Introduction

Google LLC, a subsidiary of Alphabet Inc.,is 2 global technology leader with a
market capitalisation exceeding $3.3 trillion and over two billion monthly active
users across Search, YouTube, Chrome, and Gmal (Alphabet Inc., 2024).
Renowned for search, cloud computing, and artificial intelligence, Google has
consistently expanded into hardware categories including Pixel smartphones,
Nest smart home devices, and Fitbit wearables (Kotler and Keller, 2012). This
poster presents Google Edulens — a proposed brand extension into the
‘wearable augmented reality market for university students.

f 2. Brand Extension

A brand extension uses an established brand name to enter a new product category
(Kotler and Keller, 2012). Goole EduLens is a proposed lightweight smart AR glasses
product designed exclusively for higher education. Utilising Google's existing Al

(Gem
wearable EdTech space. The device offers real-time lecture transcription, Al-powered

study overlays, immersive 30 lab simulations for STEM subjects, and indoor campus
navigation — all integrated seamlessly with Google Classroom, Drive, and Meet.

) Cloud platform, and Android ecosystem, EduLens extends the brand into the

|22 3. Brand Extension & Current Trends

EduLens responds to converging market trends that make this brand extension timely
and commercially viable:

$348B 44.4% $75.9B

Gohal EdTech market XR device shipment AR market
projected by 2030 erowth in 2025 proected by 2030
(Grona View Research, 2025) fioc,2026) Isatiss, 2025)

Koumpouras (2024) confirms mobile AR applications are experiencing rapid adoption in
education, while Singh et al. (2024} reporta consistently upward trajectory in AR-in-
education research, particularly within STEM disciplines.

t?_, 4, Brand Extension & Sustainability

EduLens aligns with Google’s pledige to operate on 24/7 carbon-free energy by 2030 (Google,
2024) through three pilars:

100% recycled aluminium frame and recycled ocean plastics, reducing

virgin material cansumption (Google, 2024).

e Replaces printed textbooks and lab manuals with AR overlays,
significantly reducing campus paper waste.

o Low-power ARM chip with solar-trickle charging, designed for all-day.

academic use with minimal environmental footprint.

Theocharis and Tsekourapouilas (2025 confirm Gen Z consumers view green credentials as a
competitve differentiatar, nat optional
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AR-Powered Learning

Wearable EdTech for the Classroom

Key Features

Real-time Al assistance powered by Google Gemini
Automaticlecture notes with smart summarisation
Immersive AR experiments for STEM diciplines
Indoor AR wayfinding for universty campuses

‘Seamless integration with Classroom, Drive & Meet

STUDENT-TIER PRICING

Affordable entry into AR-powered learning

W 5. Conclusion

Google EduLens i a strategically sound brand extension that leverages Google's
brand equity, technological ecosystem, and sustainability credentials to enter
the high-growth wearable AR education market. With the global EdTech market
projected to reach $348 billion by 2030 and XR device shipments surging 44.4%
in 2025, the timing is commercially compelling for both investors and
educational institutions
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