Reading List for the Visual Communication 
BA Creative Advertising, BA Graphic Design and BA Illustration

INDICATIVE READING LIST

This will be guided by the student’s subject area.

	Module Code
	ADVA4001

	Module Title
	Contemporary Challenges: Making a Difference

	Classification
	Reading List entry
	Electronic*

	Essential
	Siebel, T.M. (2019) Digital transformation: survive and thrive in an era of mass extinction. New York: RosettaBooks.
	☐

	Essential
	Stickdorn, M. & Schneider, J. (2011) This is service design thinking: basics, tools, cases. The Netherlands: BIS Publishers
	☐

	Essential
	Echavarria, M., 2015. Enabling Collaboration. New York: LID Editorial.
	☐

	Essential
	Well-being of Future Generations (Wales) Act 2015 (Online). Available at http://www.legislation.gov.uk/anaw/2015/2/contents/enacted 
	☒

	Further
	Fisher, R., Ury, W.L. and Patton, B. (2011) Getting to yes: Negotiating agreement without giving in. 3rd edn. New York: Penguin.
	☐

	Further
	Harari, Y. N. (2018) 21 Lessons for the 21st Century. London: Jonathan Cape
	☐



*Additional specialist books will be listed in module handbooks provided by tutors for Specific Programmes



INDICATIVE READING LIST

This will be guided by the student’s subject area.

	Module Code
	ADVA4000

	Module Title
	Learning in the Digital Era

	Classification
	Reading List entry
	Electronic*

	Essential
	Cottrell, S (2019) The Study Skills Handbook. 5th edn. London: Macmillan International Higher Education.
	☒

	Essential
	Pears, R. and Shields, G.J. (2019) Cite Them Right: the essential referencing guide. 11th edn. London: Macmillan International Higher Education.
	☒

	Essential
	Library Info Skills Sessions
	☒

	Further
	Hopkins, D. and Reid, T., 2018. The Academic Skills Handbook: Your Guide to Success in Writing, Thinking and Communicating at University. London: Sage
	☐

	Further
	Osmond, A., 2016. Academic Writing and Grammar for Students 2nd edn. London: SAGE.
	☒



Additional specialist books will be listed in module handbooks provided by tutors for Specific Programmes


INDICATIVE READING LIST 

	Module Code
	ADVA4008

	Module Title
	Visual Studies 1

	Classification
	Reading List entry
	Electronic*

	Essential
(general)
	Berger, J (2008) Ways of Seeing, Penguin Classics, London, (Reprint edition)
	☐

	Essential
(general)
	Boud. D, Assessment 2020: Creating Sustainable Assessment for Long-Term Learning. University of Technology, Sydney (2010)
	☒

	Essential
(general)
	Butler, C., Garrels, G., Rattemeyer, C., (2009) Compass in Hand: Assessing Drawing Now., Museum of Modern Art.
	☐


	Essential
(general)
	Gregory, D (2015) Art Before Breakfast: A Zillion Ways to be more creative no matter how busy you are. USA:Published Chronicle Books 
	☐

	Essential
(general)
	Ingledew, (2011) A-Z of Visual Ideas: How to solve any Creative Brief. Lawrence King
	☐

	Essential
(general)
	Schön, D. A. (1987). Educating the reflective practitioner: Toward a new design for teaching and learning in the professions. San Francisco.
	☐

	Essential
(general)
	Sturken, M & Cartwright, L (2009) Practices of Looking 2nd edition, Oxford U.P., Oxford
	☐

	Essential 
(general)
	Victore,J (2011) A Travelling Art Journal of Graphic Designers, Rockport: USA
	



*     Additional specialist books will be listed in module handbooks provided by tutors for 

INDICATIVE READING LIST

	Module Code
	ADVA4009

	Module Title
	Visual Studies 2

	Classification
	Reading List entry
	Electronic*

	Essential
(General)
	Edwards, S and Wood, P (eds) (2013) Art & Visual Culture 1850 - 2010: Modernity to Globalisation, Tate Publishing London
	☐

	Essential
(General)
	Hugill, A (2015) Pataphysics: A Useless Guide, MIT press
	☐

	Essential
(General)
	Heller, S (2020) Design School Reader. A course Companion for Students on Graphic Design. Allworth Press. New York
	

	Essential
(General)
	Malinic, R. (2018) Book of Ideas: A Journal of Creative Direction and Graphic Design volume 2, Brand Nu Limited 
	

	Essential
(General)
	Mirzoeff, N (2012) The Visual Culture Reader London:Routledge
	☐

	Essential
(General)
	Osborne, P (2013) Anywhere or not at all: The Philosophy of contemporary art, Verso Books:London
	☐

	Essential
(General)
	Parkinson, G (2008) Surrealism,   Art,   and   Modern   Science:   Relativity, Quantum Mechanics, Epistemology Yale University Press
	☐



*Additional specialist books will be listed in module handbooks provided by tutors for Specific Programmes


READING LIST
	Module Code
	ADAD4019

	Module Title
	Ways of Perceiving

	Classification
	Reading List Entry
	Electronic*

	Essential
	Bennett, Jill. (2012) Practical Aesthetics, Events, Affects
and Art after 9/11. New York: I.B Tauris & Co Ltd
	☐

	Essential
	Fontcuberta, Joan. (2014) Pandora's Camera. London: Mack Books
	☐

	Essential
	Obrist, H. U. (2015) Ways of Curating. London: Penguin
	☐


	Essential
	Reilly, M (2018) Curatorial Activism: Towards an ethics of curating. London: Thames and Hudson
	☐

	Further
	Lefebvre, Henri. (2009) The Production of Space. Oxford: Blackwell Publishing
	☐

	Further
	Ranciere, J. (2009) The Politics of Aesthetics. London: Continuum
	☐

	Further
	Szeman, Imre, and Timothy Kaposy. (2010) Cultural Theory: An Anthology. Oxford: Wiley-Blackwell
	☐

	Further
	Berger J (1972) Ways of Seeing. London: Penguin
	☐

	Further
	Williams, R (2014) Keywords A Vocabulary of Culture and Society. London: Fourth Estate
	☐

	Further
	The Journal of Writing in Creative Practice
	☒


	Further
	Photography & Culture Journal

	☐

	Further
	Visual Communication Journal

	☐




READING LIST
	Module Code
	ADAD4018

	Module Title
	Ways of Thinking

	Classification
	Reading List Entry
	Electronig*

	Essential
	Barthes, R. (1997) Death of the Author in Image, Music, Text. London: Fontana Press. 
	☐

	Essential
	Benjamin, W. (1935) The work of Art in the Age of Mechanical Reproduction. In: Illuminations, edited by Hannah Arendt, translated by Harry Zohn, from the 1935 essay. New York: Schocken Books. 
	☐

	Essential
	Berger, J. (1972) Ways of Seeing. London: Penguin
	☐

	Essential
	Debord, G. (1967) Society of the Spectacle. London: Rebel Books 
	☐

	Essential
	Fontcuberta, J. (2014) Pandora's Camera. London: Mack Books
	☐

	Further
	Barry, P (2017) Beginning Theory: An Introduction to Literary and Cultural Theory, Sections on Postmodernism. 
	☐

	Further
	Sharples, I. (1998) How We Write: Writing as Creative Design. London: Routledge. 
	☐

	Further
	Tonfini, G. (2000), Writing as a Visual Art. Abridged by James Richardson. Exeter: The Scarecrow Press.
	☐

	Further
	Williams, R (2014) Keywords A Vocabulary of Culture and Society. London: Fourth Estate.
	☐

	Further
	Szeman & Kaposy. (2010) Cultural Theory: An Anthology. Oxford: Wiley-Blackwell
	☐


	Further
	The Journal of Writing in Creative Practice
	☒


	Further
	Photography & Culture Journal
	☐


	Further
	Visual Communication Journal
	☐




INDICATIVE READING LIST

	Module Code
	ADVA4003

	Module Title
	Advertising Environment

	Classification
	Reading List entry
	Electronic*

	Essential
	Muller, G. (2015) Advertising in the OOH Zone: A Guide to Out of Home Media Strategy, Kindle Edition.
	☒


	Essential
	Portella, A. (2016) Visual Pollution: Advertising, Signage and Environmental Quality (Design and the Built Environment), London: Routledge.
	☒


	Essential
	Saucet, M. (2015) Street Marketing (TM): The Future of Guerrilla Marketing and Buzz, California: Praeger Publishers Inc.
	☒

	Further 
	Muhammad, A. M. (2017) Emerging Out of Home Advertising: Out of Home Advertising, Latvia: Lambert Academic Publishing.
	☒


	Further
	Akahisa, G. (2020) The Effects of Covid-19 to Advertising: An e-book that compiles the effects of the Covid-19 outbreak in 2020 on the advertising industry, Kindle Edition.
	☒

	Further
	Bernstein, D. (2014) Advertising Outdoors: Watch this Space! London: Phaidon Press.
	☐


	Further
	Hegarty, J. (2014) Hegarty on Creativity: There Are No Rules, London: Thames and Hudson
	☒


	Further
	Lucas, G. (2011) Guerrilla Advertising 2: Unconventional Brand Communication, London: Laurence King Publishing Ltd.
	☐


	Further
	Williams, A. (2017) Master of Philosophy. Ambient Advertising, Swansea: University of Wales Trinity Saint David 
	☐


	Further
	www.creativereview.co.uk 
	☒

	Further
	www.designweek.co.uk 
	 

	Further
	www.thedrum.com 
	☒

	Further
	www.campaignlive.co.uk 
	☒

	Further
	www.graphis.com  
	☒

	Further
	www.canneslions.com 
	☒

	Further
	Journal of Strategy Marketing
	☒

	Further
	www.adage.com 
	☒

	Further
	www.asa.org.uk 
	☒

	Further
	www.oohinternational.co.uk 
	☒

	Further
	https://oceanoutdoor.com/ 
	☒

	Further
	https://www.jcdecaux.com/ 
	 

	Further
	www.clearchannel.co.uk 
	☒

	Further
	www.economist.com  
	☒

	Further
	www.mad.co.uk  
	☒

	Further
	www.marketingweek.co.uk 
	☒

	Further
	www.oohinternational.co.uk 
	☒

	Further
	www.ipa.co.uk  
	☒

	Further
	www.lovethework.com 
	☒






INDICATIVE READING LIST

	Module Code
	ADVA4004

	Module Title
	Copy and Type

	Classification
	Reading List entry
	Electronic*

	Essential
	Atkinson, I. (2011) Copy. Righter. London, LID.
Publishing.
	☐

	Essential
	D&AD (2011) The Copy Book. Cologne: Tashen.
	☐

	Essential
	Felton, G. (2013) Advertising Concept and Copy. New
York, WW Norton and Co.
	☐

	Further
	Carter, R., Meggs, P. B. & Day, B. (2011) Typographic Design: Form and Communication. New Jersey. John Wiley and Sons.
	☐

	Further
	De Jong, Cees W. Tholenaar, J.& Purvis, A. W. (2013) A Visual History Of Typefaces and Graphic Styles, Germany. Taschen.
	☐

	Further
	Jury, D. (2004) About Face: Reviving the Rules of Typography, Mies, Switzerland: Rotovision.
	☐

	Further
	Mahon, N. (2008) Basics Advertising 01: Copywriting,
London AVA Publishing Ltd.
	☐

	Further
	Truss, L. (2004) Eats, Shoots & Leaves: The Zero
Tolerance Approach to Punctuation, London: Penguin
Books.
	☐

	Further
	Williams, A (2014) Creating Fat Content: Boost Website Traffic with Visitor-Grabbing, Google-Loving Web Content. Virginia: CreateSpace Independent Publishing.
	☐

	Further
	https://dandad.co.uk 
	☒

	Further
	https://davetrott.co.uk 
	☒





INDICATIVE READING LIST

	Module Code
	ADVA4005

	Module Title
	Design for Publication 

	Classification
	Reading List entry
	Electronic*

	Essential
	Cadwell, Cath. Zappaterra, Yolanda (2014) Editorial Design: Digital and Print. Laurence King.
	☐

	Essential
	Elam, Kimberly (2014) Grid Systems: Principles of Organising Type. Princeton Architectural Press.
	☐

	Essential
	Elam Kimberly (2007) Typographic Systems. Princeton Architectural Press.
	☐

	Further
	Muller-Brockmann, Joseph (2008) Grid Systems in Graphic Design 6th Ed. Zurich: Niggli
	☐

	Further
	Spiekermann, Erik (2013) Stop Stealing Sheep & Find Out how Type Works 3rd Ed. Adobe.
	☐

	Further
	Gestalten. Errea, Javier (2018) Newspaper Design: Editorial Design from the World’s Best Newsrooms. Die Gestalten Werlag.
	☐

	Further
	Creative Review
	☒

	Further
	Design Week
	☒

	Further
	Graphis Magazine
	☒

	Further 
	Computer Arts
	☒

	Further 
	Eye
	☒





INDICATIVE READING LIST 

	Module Code 
	 ADVA4002

	Module Title 
	Typography 

	Classification 
	Reading List entry 
	Electronic* 

	Essential 
	Hyndman, Sarah (2016) Why Fonts Matter. Virgin Books  
	☐

	Essential 
	Gill, Eric (1988) An Essay on Typography, London: 
Lund Humphries 
	☐

	Essential 
	Elam, Kimberly (2007) Typographic Systems, Princeton Press 
	☐

	Essential 
	Heller, Steven and Talarico, Lita (2012) Typography 
Sketchbooks, Thames and Hudson  
	☐

	Essential 
	Bierut, Michael (2015) How to use graphic design to sell things, explain things, make things look better, make people laugh, make people cry, and (every once in a while) change the world, Thames & Hudson
	☐

	Further 
	Evamy, Michael (2016) Logotype, Laurence King Publishing 
	☐

	Further  
	Brenner, Michael (2013) Type Compass: Charting New Routes in Typography, SHS Publishing 
	☐


	Further 
	Walters , John L (2013) Fifty Typefaces That Changed 
the World: Design Museum Fifty Conran 
	☐


	Further
	Burrill, Anthony (2016) Make It Now!: Creative Inspiration and the Art of Getting Things Done, Virgin Books 
	☐

	Further  
	Shaughnessy, Adrian (2017) Paula Scher: Works. Unit Editions
	☐

	Further 
	Victionary (2019) Type for type: Custom typeface solutions for modern visual identities, Viction Workshop
	☐

	Further 
	Heller, Steven. (2006) Handwritten: Expressive Lettering in the Digital Age, Thames and Hudson Ltd; New edition
	☐

	Further 
	Wilhide, Elizabeth (2010) How to Design a Typeface, Conran 
	☐

	Further 
	Hoffmann, Armin (2019) Graphic Design Manual: Principles and Practice, Verlag Niggli
	☐

	Further 
	Sagmeister, Stefan., Nettle, Daniel and Heller , Steven 
2013 Things I Have Learned in My Life So Far, 
Abrams; updated edition 
	☐

	Further 
	Kitching, Alan (2017) A Life in Letterpress: Laurence King Publishing 
	☐

	Further 
	Roberts, Lucienne (2017) Can graphic design save your life? London: Welcome Collection
	☐

	Further 
	Willen, Bruce (2009) Lettering and Type: Creating 
Letters and Designing Typefaces, Princeton 
Architectural Press 
	☐

	Further 
	Creative Review
	☒

	Further 
	Design Week
	☒

	Further 
	Graphis Magazine
	☒

	Further 
	Computer Art
	☒

	Further 
	Eye
	☒





INDICATIVE READING LIST

	Module Code
	ADVA4006

	Module Title
	Editorial Illustration

	Classification
	Reading List entry
	Electronic*

	Essential
	A.O.I. (2013) Caldwell, Cath &  Zappaterra, Yolanda, The Editorial Client Directories, London: Association of Illustrators Editorial Design: Digital and Print, Laurence King 2014
	☐

	Essential
	Moore, C (2010) Propaganda Prints, London: A &  C Black
	☐

	Essential
	Moser, H (2003) Surprise Me – Editorial Design, London: Mark Batty Publisher
	☐

	Essential
	Noble, I (2003) Picture Perfect: Fusions of Illustration & Design, London: Rotovision
	☐

	Essential
	Steinberg, S   Hans, J (2003) Saul Steinberg  (London: Whitney Museum of American Art) 
David Huges: Drawings, Bielfeld
	☐

	Essential
	Gerald S (2005) Drawing Blood, Little Rockport
	☐

	Further
	Johnson, R (2003) The Best of Newspaper Design 24, Gloucester.: Mass Rockport
	☐

	Further
	Ronald S (2002) Ronald Searle in “Le Monde”, London: University of Chicago
	☐

	Further
	Davies R (2003) Ronald Searle A Biography, London: Chris Beetles
	☐

	Further
	Journals: Varoom Illustration, Culture, Society, published by The AOI Creative Review 
The New Yorker 
Private Eye 
The Guardian 
The Literary Review
Websites  
www.theaoi.com
	☒





INDICATIVE READING LIST

	Module Code
	ADVA4007

	Module Title
	Image-Making & Communicating

	Classification
	Reading List entry
	Electronic*

	Essential
	Baldwin, J (2006) Visual Communication: From Theory to Practice, Lausanne: AVA
	☐

	Essential
	Bergstrom, B (2008) Essentials of Visual Communication, Laurence King
	☐

	Essential
	Male, A (2017) Illustration: A Theoretical and Contextual Perspective, London Bloomsbury
	☐

	Further
	Itten, J (2003) The Elements of Color, New York: Wiley
	☐

	Further
	Kress, G (2006) Reading Images: The grammar of Visual Design, London: Routledge
	☐

	Further
	Jamieson, H (2007) Visual Communication: More than Meets the Eye, Bristol: Intellect Books
	☐

	Further
	Noble, I (2005) Visual Research: An Introduction to Research Methodologies in Graphic Design, Thames & Hudson
	☐

	Further
	Booth, G (2020) Watercolour Techniques for Artists and Illustrators, London, Penguin Random House
	☐

	Further
	Sonneman, M.R. (1997) Beyond Words: A guide to drawing out ideas, Berkeley Calif.: Ten Speed Press
	☐

	Further
	Wigan, M (2006) Thinking Visually, Lausanne: AVA
	☐

	Further
	White, G (2003) Perspective: A Guide for Artists, Architects and Designers, London: Batford
	☐


	Further
	Journals Varoom – Illustration, Culture, Society, published by The Association of Illustrators Creative Review. 
Websites  
www.theaoi.com
	☒




This will be guided by the student’s subject area.

	Module Code
	ADVA5001

	Module Title
	Changemakers: Building your Personal Brand for Sustainable Employment

	Classification
	Reading List entry
	Electronic*

	Essential
	Lock, D. (2018). Project management. Routledge 
	☒

	Essential
	Dweck, C. (2017) Mindset: Changing The Way You think To Fulfil Your Potential. Robinson Publishers.
	☒

	Essential
	Griffith, B.A. (2014) Working in Teams: Moving From High Potential to High Performance. SAGE Publications Inc.
	☒

	Essential
	Baguley, P. (2003). Teams and team-working (New ed.). London: Teach Yourself.
	☐

	Essential
	Gensler, H. J. (2017). Ethics : A contemporary introduction (3rd ed., Routledge contemporary introductions to philosophy). New York: Routledge.
	☐

	Essential
	Well-being of Future Generations (Wales) Act 2015 (Online). Available at http://www.legislation.gov.uk/anaw/2015/2/contents/enacted 
	☒

	Further
	Smale, B. and Fowlie, J. (2015) How to Succeed at University an Essential Guide to Academic Skills and Personal Development (2nd Ed.). Los Angeles, [Calif.]: SAGE Study Skills Ser. Web.
	☒

	Further
	Phillips, S. (2014) The complete guide to professional networking : the secrets of online and offline success. 
London, England : Kogan Page 
	☒

	Further
	Snow, S. (2018) Dream Teams: Working Together Without Falling Apart. Piatkus.
	☒

	Further
	Williams, B. (2020) Diversity in the Workplace: Eye-Opening Interviews to Jumpstart Conversations about Identity, Privilege, and Bias. Rockridge Press
	☒

	Further
	Dawson, P. and Andriopoulos, C. (2017) Managing Change, Creativity and Innovation. SAGE Publications Ltd.
	☒

	Further
	Clements, P., & Jones, J. (2008). The diversity training handbook a practical guide to understanding & changing attitudes (3rd ed.). London ; Philadelphia: Kogan Page.
	☒







INDICATIVE READING LIST

This will be guided by the student’s subject area.

	Module Code
	ADVA5000

	Module Title
	Changemakers: Creativity and Value Creation

	Classification
	Reading List entry
	Electronic*

	Essential
	Hargreaves, J., and Page, L. (2013) Reflective Practice. (Key Themes in Health and Social Care Series). Polity Press.
	☒

	Essential
	Nardi, P.M. (2017) Critical Thinking : Tools for Evaluating Research. University of California Press
	☒

	Essential
	Westerman, G., Bonnet, D. and McAfee, A., Leading Digital: Turning Technology Into Business Transformation. (Audiobook) Recorded Books. 2017.
	☒

	Further
	Schiuma, G. (2011) Managing Knowledge Assets and Business Value Creation in Organizations : Measures and Dynamics Hershey, Pa.: Business Reference Service
	☒

	Further
	Rescher, N. (2014). A System of Pragmatic Idealism, Volume II The Validity of Values, A Normative Theory of Evaluative Rationality (Princeton Legacy Library). Princeton: Princeton University Press.
	☒

	Further
	Turner, E. (2020) Be Less Zombie: How great companies create dynamic innovation, fearless leadership and passionate people. John Wiley & Sons. 
	☒



INDICATIVE READING LIST  

	Module Code
	ADVA5008

	Module Title
	Visual Enquiry 1

	Classification
	Reading List entry
	Electronic*

	Essential
(General)
	Apprich C (2013) Provocative  Alloys:  A  Post-Media  Anthology, Mute, London
	☐

	Essential 
(General)
	Brower, S (2016) Inside Art Direction: Interviews and Case Studies (Creative Careers) Bloomsbury: New York
	

	Essential
(General)
	Finlay, V (2014) The Brilliant History of Colour in Art, Getty Publications, New York.
	☐

	Essential
(General)
	Howells, R & Negreiros, J (2011) Visual Culture, Polity Press; 2nd edition, London Smith, Keri (2011)
	☐

	Essential
(General)
	Smith, Keri (2011) How to be an Explorer of the World, Penguin: New York
	

	Essential
(General)
	Muller, Jens (2018) The History of Graphic. Vol.2, 1960 – (Jumbo)
	









INDICATIVE READING LIST  

	Module Code
	ADVA5009

	Module Title
	Visual Enquiry 2

	Classification
	Reading List entry
	Electronic*

	Essential
(General)
	Aguirre, P, (2011) Vitamin P2: New Perspectives in Painting, London: Phaidon Press
	☐

	Essential
(General)
	Alonso, R, (2009) Vitamin Ph, London: Phaidon Press
	☐

	Essential
(General)
	Bar, Noma. (2017) Bittersweet. Thames & Hudson Ltd 
	☐

	Essential
(General)
	Harris, J, (2001) The New Art History: A Critical Introduction,. London: Routledge 
	☐

	Essential 
(General)
	Kelly, K. (2017) The inevitable: Understanding the 12 Technological Forces that will shape our future. Penguin Books: London
	

	Essential
(Specific)
	Marshall, R, (2012) Hyperdrawing: Beyond the Lines of Contemporary, London: I.B.Tauris 
	☐

	Further
	McAlhone, B,.Stuart, D (2016) A Smile in the Mind – Revised and Expanded Edition: Witty Thinking in Graphic Design. Phiadon 
	

	Further
	Todd/Watson, (2006) Whatcha Mean, What’s a Zine?: The Art of Making Zines and Mini Comics. Non Basic Stock Line
	☐




*   Additional specialist books will be listed in module handbooks provided by tutors



INDICATIVE READING LIST

	Module Code
	ADAD5003

	Module Title
	Research in Context

	Classification
	Reading List entry
	Electronic*

	Essential
	Creswell, J. W. (2013) Qualitative inquiry & research design: choosing among five approaches. London: Sage
	☐

	Essential
	Pink, Sarah (2013) Doing visual ethnography. Los Angeles: Sage
	☐

	Essential
	Silverman, D. (2011) Qualitative research: issues of theory, method and practice. London: Sage
	☐

	Further
	Davies, C & M. Parrinder (2010) Limited Language: Rewriting Design-Responding to a feedback culture. Berlin: Berkhäuser.
	☐

	Further
	Cooper, K. & R. E. White. (2012) Qualitative research in the post-modern era: contexts of qualitative research. Dordrecht: Springer 
	☐

	Further
	Schneider, J. & M. Stickdorn. (2011) This is service design thinking: basics, tools, cases. Hoboken: Wiley
	☐

	Further
	Art Review Journal
	☐

	Further
	Textile Design Research and Practice Journal
	☐

	Further
	Craft Research Journal
	☐

	Further
	The Journal of Writing in Creative Practice
	☒





INDICATIVE READING LIST

	Module Code
	ADAD5004

	Module Title
	Research in Practice

	Classification
	Reading List entry
	Electronic*

	Essential
	Dean, R. T, and H. Smith (2009) Practice-led research, research-led practice in the creative arts Edinburgh: Edinburgh University Press
	☐

	Essential
	Leavy, P. (2008) Method meets art: arts-based research practice. London: Guilford
	☐

	Essential
	Macleod, K. & L. Holdridge (2009) Thinking through art: reflections on art as research. London: Routledge
	☐

	Essential
	Williams, R (2014) Keywords A Vocabulary of Culture and Society. London: Fourth Estate
	☐

	Further
	Biggs, Michael, and Henrik Karlsson. (2010) The Routledge companion to research in the arts. London: Routledge
	☐


	Further
	Bolt, Barbara, Dr, and Estelle Barrett. (2010) Practice as research: approaches to creative arts enquiry. London: I. B. Tauris
	☐


	Further
	Collins, H. (2010) Creative research: the theory and practice of research for the creative industries. Lausanne: AVA Academia
	☐

	Further
	Cooper, K. & R. E. White. (2012) Qualitative research in the post-modern era: contexts of qualitative research. Dordrecht: Springer
	☐

	Further
	Creswell, J. W. (2013) Qualitative inquiry & research design: choosing among five approaches. London: Sage
	☐

	Further
	Pink, Sarah  (2013) Doing visual ethnography. Los Angeles: Sage
	☐

	Further
	Schneider, J. & M. Stickdorn. (2011) This is service design thinking: basics, tools, cases (Hoboken: Wiley)
	☐

	Further
	Silverman, D. (2011) Qualitative research: issues of theory, method and practice. (London: Sage)
	☐

	Further
	Wright, C. & A. Schneider. (2010) Between art and anthropology: contemporary ethnographic practice. Oxford: Berg
	☐

	Further
	Aesthetica Journal
	☐

	Further
	Art Review Journal
	☐

	Further
	Textile Design Research and Practice Journal
	☐

	Further
	Craft Research Journal
	☐

	Further
	The Journal of Writing in Creative Practice
	☐







INDICATIVE READING LIST

	Module Code
	ADVA5004

	Module Title
	Digital Advertising

	Classification
	Reading List entry
	Electronic*

	Essential
	Krug, J. (2013) Don’t Make Me Think Revisited: A Common Sense Approach to Web Usability, San Francisco, CA: New Riders 
	☐

	Essential
	McStay, A. (2016) Digital Advertising (Second Edition), London: Macmillan/Red Globe Press
	☐


	Essential
	Rodgers S. (2017) Digital Advertising: Theory and Research Advances in Consumer Psychology, London: Routledge
	☐


	Further
	Allanwood, G. (2019) Experience Design: A Practical Introduction (Basics Design), London: Bloomsbury Visual Arts
	☐


	Further
	Evans, David C. (2017) Bottlenecks: Aligning UX Design with User Psychology New York: Apress
	☐

	Further
	Mahon, N. (2010) Basics Advertising 2: Art Direction, London: AVA Publishing
	☐

	Further
	Olins W. (2014) Brand New: The Shape of Brands to Come, London: Thames and Hudson
	☐

	Further
	Wheeler, A. (2013) Designing Brand Identity, New York: John Wiley
	☐

	Further
	www.adobe.com  
	☒

	Further
	Computer Arts
	☒

	Further
	Campaign Magazine
	☒

	Further
	Creative Review
	☒

	Further
	Graphis Magazine
	☒

	Further
	https://careerfoundry.com/en/blog/ui-design/how-to-become-a-ui-designer/
	☒

	Further
	https://cgi.tutsplus.com
	☒

	Further
	www.creativebloq.com
	☒

	Further
	www.lynda.com
	☒

	Further
	www.provideocoalition.com/after-effects-beginner/
	☒

	Further
	www.smashingmagazine.com/2018/02/comprehensive-guide-user-experience-design/
	☒


	Further
	www.videocopilot.net/tutorials/
	☒

	Further
	https://xd.adobe.com/ideas/process/ui-design/4-golden-rules-ui-design/
	☒

	Further
	www.youtube.com/JohnDickinsonTutorials
	☒










INDICATIVE READING LIST

	Module Code
	ADVA5006

	Module Title
	Integrated Advertising

	Classification
	Reading List entry
	Electronic*

	Essential
	Cialdini, R. (2007) Influence, the Psychology of Persuasion. USA: HarperCollins.
	☐

	Essential
	Clow, K. (2017) Integrated Advertising, Promotion and Marketing Communications, London: Pearson.
	☐

	Essential
	Ferrier, A. (2014) The Advertising Effect: How to Change Behaviour. Oxford: Oxford University Press.
	☐

	Essential
	Godin, S. (2018) This is Marketing: You Can’t Be Seen Until You Learn To See. London: Penguin.
	☐

	Further
	Oswald. L. R. (2012) Marketing Semiotics Signs, Strategies and Brand Value. New York: Oxford University Press Inc.
	☐

	Further
	Reillier, L. & Reillier, B. (2017) Platform Strategy: How to Unlock the Power of Communities and Networks to Grow Your Business. London: Routledge.
	☐

	Further
	Taylor, A.K. (2013) Strategic Thinking for Advertising Creatives. London Laurence King Publishing.
	☐

	Further
	Thomas, B. Altstiel et al (2019) Advertising Creative: Strategy, Copy Design. California: Sage Publications.
	☐

	Further
	Williams, G. (2000) Branded? Products and their Personalities. London: V&A.
	☐

	Further
	Adweek Magazine
	☐

	Further
	Campaign Magazine
	☐

	Further
	www.ipa.co.uk
	☒

	Further
	www.mit.edu
	☒

	Further
	www.ted.com
	☒




INDICATIVE READING LIST

	Module Code
	ADVA5002

	Module Title
	Corporate Identity & Creative Branding

	Classification
	Reading List entry
	Electronic*

	Essential
	Airey, David (2019) Identity Designed: The Definitive Guide to Visual Branding. The Quarto Group
	☐

	Essential
	Flora & Fauna (2018). Victionary
	☐

	Essential
	Malinic, Radim (2019). Book of Branding – a guide to creating brand identity for startups and beyond. Brand Nu Ltd
	☐

	Further
	Cafés & Coffeehouses (2016). Victionary
	☐

	Further
	Draplin, Aaron (2016). Draplin Design Co. – Pretty Much Everything. Abrams Books 
	☐

	Further
	Johnson, Michael (2016). Branding: In Five and a Half Steps. Thames & Hudson 
	☐

	Further
	Los Logos 8 (2017). Gestalten 
	☐

	Further
	Patternity (2015): A New Way of Seeing: The Inspirational Power of Pattern
	☐

	Further
	Wheeler, Alina (2012). Designing Brand Identity. New York. John Wiley
	☐



INDICATIVE READING LIST

	Module Code
	ADVA5003

	Module Title
	Design for User Experience

	Classification
	Reading List entry
	Electronic*

	Essential
	Kurg, Steve (2013) Don’t Make Me Think, Revisited: A Common Sense Approach to Web Usability. New Riders 3rd Ed.
	☐

	Essential
	Jiajia, Xia (2016) UI/UX Meet up. Artpower International.
	☐

	Essential
	McKay, Everett (2018) Intuitive Design: Eight steps to an intuitive UX. Black Watch Publishing.
	☐

	Further
	Norman, Don (2018) The Design of Everyday Things: Revised and Expanded Edition. Indibooks.
	☐

	Further
	Duckett, Jon (2011) HTML & CSS: Design and build Web Sites. John Wiley & Sons.
	☐

	Further
	Johnson, Jeff (2014) Designing with the Mind in Mind: Simple Guide to Understanding User Interface Design Guidelines. Morgan Kaufmann.
	☐







INDICATIVE READING LIST

	Module Code
	ADVA5005

	Module Title
	Illustration for Advertising

	Classification
	Reading List entry
	Electronic*

	Essential
	A.O.I. (2013) The Advertising Client Directories, London: Association of Illustrators
	☐

	Essential
	Hegarty, J. (2104) Hegarty on creativity: there are no rules, London: Thames & Hudson
	☐

	Essential
	Ingledew, J. (2011) The A-Z of Visual Ideas: How to Solve any Creative Brief, London: Laurence King
	☐

	Essential
	Sawyer, K. (2013) Zig Zag: The Surprising Path to Greater Creativity, California: Jossey-Bass
	☐

	Essential
	Feddag, M. (2017) Illustration: What’s the Point?: A Book of Illustrated Illustrations that Illustrate Illustration, London Octopus Publishing
	☐

	Further
	Brazell, D. (2013) Becoming a successful illustrator, London: Fairchild Books
	☐

	Further
	Brereton, R (2012) Sketchbooks: the hidden art of designers, illustrators & creative London: Laurence King
	☐

	Further
	Moser, M. (2003) United we brand: how to create a cohesive brand that’s seen, heard, and remembered, Maidenhead : McGraw-Hill
	☐

	Further
	Davies R. (2003) Ronald Searle A Biography, (London: Chris Beetles
	☐

	Further
	Journals Varoom -  Illustration, Culture, Society, published by The AOI Creative Review 
The New Yorker 
Private Eye 
The Guardian 
The Literary Review
Websites
www.theaoi.com 
www.dandad.org 
www.ycn.org 
	☒




INDICATIVE READING LIST

	Module Code
	ADVA5007

	Module Title
	Narrative Illustration

	Classification
	Reading List entry
	Electronic*

	Essential
	Bloomsbury (2017) Writers and Artists Yearbook 2018, Bloomsbury Publishing
	☐

	Essential
	Bang, M. (2000) Picture this: How Pictures work, New York: SeaStar
	☐

	Essential
	Gravett, P. (2014) Comics Unmasked, Art and Anarchy in the UK, London: British Library
	☐

	Essential
	Fingeroth, D. (2008) The rough guide to graphic novels, London: Rough Guides
	☐

	Essential
	Klanten, R (2012) Little big books: illustrations for children’s picture books Berlin: Gestalten
	☐

	Essential
	Salisbury, M (2004) Illustrating Children’s Books: Creating Picture for Publication London: Barron’s Education Series
	☐

	Further
	Almond, D. (2014) Mouse, Bird, Snake, Wolf: London : Walker Books
	☐

	Further
	Collins, Stephen (2013) The Gigantic Beard that was Evil, London : Jonathan Cape
	☐

	Further
	Beiman, N. (2013) Prepare to Board! Creating Story and Characters for Animated Features, Oxon: Focal Press
	☐

	Further
	Klassen, J. (2012) This Is Not My Hat: London : Walker 2012
	☐

	Further
	Reynolds, K. (2007) Radical children’s literature: future visions and aesthetic transformations in juvenile fiction, Palgrave Macmillan
	☐



INDICATIVE READING LIST

This will be guided by the student’s individual project.

	Module Code
	ADVA6000

	Module Title
	Independent Project 

	Classification
	Reading List entry
	Electronic*

	Essential
	Cottrell S, (2015) Skills for Success Personal Development and Employability, 3rd edition, Palgrave. London.  
	☒

	Essential
	ASET, 2013 Good Practice Guide for Workbased Learning and Placement Learning in Higher Education
	☒

	Essential
	Gray, D.E. (2018) Doing Real World Research, London: SAGE. 
	☐

	Further
	Bessant, J. Et al (2011) Innovation and Entrepreneurship (2nd Edition).Wiley
	

	Further
	Bowstead, J, M. (2011) A Guide to Preparing your Portfolio: Contemporary Solutions. A&C Black Ltd
	

	Further
	Gallagher K, (2016) Essential Study and Employment Skills For Business and Management Students, Oxford
	☐

	Further
	Gottschall, Jonathan (2013), The Storytelling Animal: How Stories Make Us Human, Houghton Mifflin
	☐

	Further
	Storr, Will (2020), The Science of Storytelling, William Collins
	☐

	Further
	Cohen, L. Manion, L. and Morrison, K. (2017) Research Methods in Education, 8th edition London: Routledge.
	☒

	Further
	Flick, U. (2014) An Introduction to Qualitative Research, London: SAGE. 
	☐

	Further
	Aubrey, K. & Riley, A. (2017) Understanding and Using Challenging Education Theories, London: SAGE.
	☒

	Further 
	Brinkmann, S. and Kvale, S. (2018) Doing Interviews (Qualitative Research Kit). Sage
	☐

	Further 
	Gibbs, G. (2018) Analysing Qualitative Data (Qualitative Research Kit). Sage
	☒

	Further
	Creswell, J. W. (2012). Qualitative inquiry and research design: Choosing among five approaches. Sage
	☐

	Further
	Obschonka, M., Hakkarainen, K., Lonka, K. et al. Entrepreneurship as a twenty-first century skill: entrepreneurial alertness and intention in the transition to adulthood. Small Bus Econ 48, 487–501 (2017). https://doi.org/10.1007/s11187-016-9798-6
	☒

	Further
	Wood, M. (2010) The Marketing Plan Handbook (4 Edition), Prentice Hall
	☐

	Further 
	https://ec.europa.eu/jrc/en/entrecomp
	☒



*Additional specialist books will be listed in module handbooks provided by tutors



INDICATIVE READING LIST


	Module Code
	ADVA6001

	Module Title
	Advanced Creative Enquiry 

	Classification
	Reading List entry
	Electronic*

	
	A bibliography of primary and secondary texts is to be developed, under direction from an academic supervisor, by the student. Since the module comprises mostly independent study, it is up to the student to seek out secondary or archival material in the course of their research. Supervisors will guide, and strongly encourage the research process, which may include online journals, audio-visual material, artefacts from Special Collections etc.
	


* 

INDICATIVE READING LIST. 

	Module Code
	ADGD6001

	Module Title
	Graduate Portfolio

	Classification
	Reading List entry
	Electronic*

	Essential
	Brazell D, (2017). Becoming a Successful Illustrator, London, Bloomsbury Publishing
	☐


	Essential
	D&AD (2020). 2020 Annual. Available at: https://www.dandad.org/annual/2020/home/professional/
	☒


	Essential

	Glaser, Jessica Knight, Carolyn (2010) The Graphic Design Exercise Book: Creative Briefs to Enhance Your Skills and Develop Your Portfolio. Frances Lincoln
	☐

	Essential
	Kelley, Tom & Kelley, David (2013) Creative Confidence: Unleashing the Creative Potential Within Us All. New York: Crown Publishing
	☐


	Essential
	Male, Alan (2014) Illustration: meeting the brief. Bloomsbury Visual Arts
	☐


	Essential
	Spencer, W.B. (2014). Breaking In: Over 130 Advertising Insiders Reveal How to Build a Portfolio That Will Get You Hired, New York: Tuk Tuk Press.
	☐


	Essential
	Taylor, Fig (2013) How to create a portfolio & get hired a guide for graphic designers and illustrators: Rotovision
	☐


	Further
	Berger, J. (2016). Why Things Catch On, London: Simon and Schuster.
	☒


	Further
	D&AD (2020). The Copy Book (Bibliotheca Universalis). Cologne: Taschen Gmbh.
	☒


	Further
	D&AD (2020). The Copy Book (Bibliotheca Universalis). Cologne: Taschen Gmbh.
	☒


	Further
	Hegarty, J (2017) Hegarty on Advertising: Turning Intelligence into Magic, London: Thames and Hudson Ltd
	☒


	Further
	Hegarty, J. (2014) Hegarty on Creativity: There are No Rules, London: Thames and Hudson Ltd.
	☒

	Further
	Kelley, T & Kelley, D (2013). Creative Confidence: Unleashing the Creative Potential Within Us All, New York: 
Crown Publishing 
	☐

	Further
	Malinic, R. (2019) Book of Branding - a guide to creating brand identity for startups and beyond, London: Brand Nu Ltd.
	☐

	Further 
	McCandless, D. ( 2014) Knowledge is Beautiful. William Collins: London
	☐

	Further
	McDevitt MK, (2018). Illustration Workshop: Find Your Style, Practice Drawing Skills, and Build a Stellar Portfolio, London, Chronicle Books
	☐


	Further 
	Neumeler, Marty (2006) Zag.The #1 Strategy of High- Performance Brands. New York: AIGA Design Press
	☐

	Further 
	Ogilvy, D. (2007) Ogilvy on Advertising, London: Welbeck Publishing Group
	☐


	Further 
	Rendgen, S, (2020) Information Graphics. Taschen 
	☐

	Further
	Rees D, (2017). How to be an Illustrator, 2nd edition, London: Laurence King Publishing
	☐


	Further 
	Shaughnessy, Adrian (2010) How to be a Graphic
Designer, Without Losing Your Soul Lawrence King
	☐


	Further 
	Spencer, W.B. (2014). Breaking In: Over 130 Advertising Insiders Reveal How to Build a Portfolio That Will Get You Hired, New York: Tuk Tuk Press 
	☐





*Additional specialist books will be listed in module handbooks provided by tutors
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