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Introduction

Starting with the story of Brian Chesky to the instance of Jeff Weiner, John D. Rockefeller or Coco Chanel, one can observe how every leader evolved their own beliefs and practices, which have then made a mighty leader in every industry and era. Through their histories, they weave an experience that is equally saturated with leadership traits that are of great importance in today’s world.

Brian Chesky

Brian Chesky’s leadership of Airbnb reflects on innovation pace and sense of a community, seen as the driving force of the organisational goals and values. Being an adaptive leader who is able to face fundamental fluctuations in market underlines the importance of resilience and adaptability as components of modern business leadership (Renko et al., 2015).

Jeff Weiner

The leadership style of Weiner at LinkedIn is very own and colourful in the meaning that empathy proves to be the central engine of teamwork and can be used as a success factor. Weiner's focus on awareness, synthesis, and inspiration represents the way strategic reasoning complemented by empathy can change the attitude to the organisational benefits (George et al., 2007).

John D. Rockefeller

Through John D. Rockefeller, two facts about human leadership are clearly demonstrated – they can be determined and want to succeed for the welfare of the people and that such character is what it takes to become a highly successful CEO in a world. The ethical leadership and the importance of enduring values like creating solid, loyal teams is that his meticulous approach to business and philanthropy is still booming today (Loborec & Weber, 2015).

Coco Chanel

The innovative designs and business ingenuity of Coco Chanel is a remarkable feature of our understanding of leadership, thus adding originality into our comprehension about the leadership. As Chanel created new definitions of what was respectable and resolute in her quest for creativity a good leader’s exceptional creativity and personal vision should have an impact. Her grit and resilience to tell the world that the constraints of society can be overcome and that it is possible to emerge as a global brand are defined by the fact that will power and dreams can have life changing effects (Silva, 2014).


Lessons Learned
From these leaders, we derive several essential leadership lessons:
· Innovation and Vision: The capability to conjure future changes and innovations in the field of one's expertise is of major importance. Chesky and Chanel both managed to transform their industries based on their firm visions (Derue & Ashford, 2010).
· Empathy and Compassion: Leaders who put people's uplifting and growth on their agenda, like Weiner did, succeed in creating an environment in where both, support and excellence are inherent. (Goleman, 1999)
· Ethical Leadership and Societal Impact: Rockefellers’ and Chanel’s actions persuade us that leaders have some wider duties besides just business (Collins, 2001).
· Adaptability and Resilience: Navigating uncertainties and coming up with appropriate solutions is vital as it is reflected in Chesky’s leadership approach on changing market dynamics (George et al., 2007).
· Personal Branding and Creativity: Chanel’s leadership success story exemplifies how personal branding coupled with a strong creative vision can create an eternity breakthrough (Renko, et al., 2015).
Conclusion
The reflective synthesis that I carried out considering the experience of Chesky, Weiner, Rockefeller, and Chanel is proof that leadership is a combination of different attributes. It reveals that visionary innovation, which is getting ethics and empathetic approach together, along with societal values, serve as the pivot of the transformational leadership. This is the foundation upon which rising up leaders are informed on the complex issues of leadership in multi context environments.
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