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[bookmark: _Toc56528646]Background/history of the company
Coca cola is an American company which is multinational in origin and sells beverage products across the globe. It sells non-alcoholic beverages in several countries. It is international in origin and it was founded 128 years ago in1892 in Atlanta, Georgia, United States by John Smith Pemberton.The headquarters of the company is in Georgia, United States. The Coca-Cola Company is also the world's largest creator and producer of waste which are plastic in nature. The type of company is public, and it belongs to the beverage industry. The company operates in more than 200 countries including India and other Asian countries. Except Cuba and North Korea other Nations have made it legal and permissible to buy and sold Coca Cola Company. The advertisement of Coca Cola company where is from one Nation to the other Nation. Presently Coca-Cola is one of the top selling brands of soft drinks and beverages all around the World and its revenue is increasing every day. Coca-Cola is often criticized for plastic waste and production that they perform. 
[image: Coca-Cola's history begins with a pharmacist - CNN Video][image: Coca-Cola - Wikipedia]






MOTTO
The motto of the company was “open happiness”. This can also be traced in the advertisement and other campaigns which basically promote the Motto and the product of the company. This open happiness is one of the oldest Moto of the company and there is still sticking to this old Moto. The company has well reputation in different Asian countries and European countries. Presently they have changed their tagline from “open happiness” to “taste the feeling”. This is a new tagline, and the company is still promoting this new tag line with their product.  The first slogan of Coca-Cola was a simple slogan that is “drink Coca-Cola”. The company is quite famous for its variation in soft drinks and its rival company and competitors are Pepsi. The business of Coca-Cola has flourished in the past decade and it is still flourishing to become the topmost brand of beverage all round the world.





[image: Keeping Up with Coca-Cola's Taglines - IDeas BIG]

[image: Pin on moje]
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Though the company Coca-Cola sales only beverages but there are different types of beverages that are sold by the company. There are different variety of products and variation of content that it produces. The packaging and the quality of the product also differs. The company has wide range of products from Coca-Cola to Sprite to Fanta and other non-fruit juices as well. There are more than 130 products which are available in Coca-Cola. Some of the dreams are die dreams. This diet drinks are specially meant to deal with people who are health conscious and people who refrain themselves from drinking high calorie and high sugar drinks. Apart from diet drinks Coca Cola also has low calorie drink and other such forms of drink to meet the demands of people as per their taste and choice. Coca Cola Company has different colours of soft drink as well. They have Sprite which is a transparent liquid Fanta is orange in nature Coca-Cola itself is a black product. There are other products which are fruit drinks. In the fruit drinks section Minute Maid is one of the products of Coca-Cola. This Minute Maid has 100 different flavoured Orange juices and other fruit juices. 

Packaging design
Coca-Cola claims start Minute Maid uses the fresh ingredients and fresh fruits to make the highest quality of juices. They also have water which is mineral in nature. Even they have different coffee section as well. For instance, Georgia Coffee which is sold in Japan is also a product of Coca-Cola since 1975. There are different brands of tea as well like honest tea. All these products are a part of the mother company Coca-Cola. They sell mineral water and packaged drinking water as well. Their main motto is to refresh in the consumer. Apart from the product their packaging is also famous across the globe. The packaging is done in airtight plastic container. In different cases can is also used. Also, different bottles of Glass are used in certain countries. But the most preferred form of packaging is the plastic bottles. The plastic bottles are wrapped with colourful papers to make the container look attractive.
[image: COCA COLA CHANNEL STRUCTURE AND PACKAGING - Blog El Insignia]


[image: The Stories Behind the Work: The Coca-Cola Company | by Healthier  Generation | Medium]

[bookmark: _Toc56528648]                                          Price
Coca Cola cans in different regions and variation in terms of price. They are having different quantity and size of bottles for the customer. Ranging from a small bottle of few litres to millilitres, the pricing of the product is done in a similar manner. Pricing also differs in terms of Packaging of the product. If glass bottles are bought, then the price is comparatively high whereas if plastic bottles are bought then it is comparatively low. Based on this entire Criterion the product is priced. Also, the country and the economic condition of the country where it is operating play a very important role. The cost of the product is not very high. It is one of the important factors for the popularity of the company. it utilizes the strategy of cost effectiveness.
                                                   [image: Tools and Resources > Coca-Cola Customer Hub]
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[image: Coca-Cola is to sell smaller bottles at higher prices | Daily Mail Online][image: Pricing Strategy in a Can]

Place
Coca-Cola has used supply chain management that help the company to operate in different countries across the globe. The supply chain management department of Coca Cola and its network is quite strong which makes it successful to operate in different countries. The company first initiated its first product in 1886 and within 8 months only nine drinks were sold. But now the company has different branches in different countries. Instead of delivering the product from USA the company has set up its own form in different countries. From the Farms and different locations, the company manufactures the product. After manufacturing the product, they are transported to different outlets and retail shops. Generally, the company prefer bulk delivery. The manufacturing unit transfer bulk product to the transport department from which it is sold two different retail companies warehouses delivery centre and at times they are sold directly to the shop. From there it directly accesses to the customer. This is a white change of network which is not operating in a centralised manner. It has different branches with different marketing and sales department in different countries. So, every country is taken care by the department that is located there. In this way it enables the companies to operate in an efficient manner. In order to make the entire supply chain effective the information and the material that are followed is all can wait to the main chain. 







Every news and every details of every organ of the supply chain is delivered to the marketing head and the top officials of the company. This allows the company to avoid unnecessary wastage and make the resources to work together in an efficient manner. It also maximizes the value and reduces the cost. The entire process assists the company to maximize productivity and navigate all the organs of the supply chain management and note down the requirements. it also helps to reduce the risk associated. the supply chain of the company is a well-researched and well developed which helped the company to operate in a flawless manner across the gl obe[image: The Coca-Cola Company's distribution strategy | Marketing Management Blog  T1 2015]obe
[image: The Coca-Cola supply chain. | Download Scientific Diagram]





[image: Fact check: Scotland not the only country where Coca-Cola is not on top]




Promotion
Coca-Cola has emails interests in marketing and promotions of the products. In this regard the company utilizes the social media platform to promote the product. Any kind of new products and new offers are advertised in the social media channels and platform. They prefer digital marketing. But this does not mean that any offline media and channel is totally neglected by them. The preferred digital marketing but also utilizes the offline mode of marketing and promotions of the product. This helps the company to reach out to the people. The advertisement of the company is done strategically. The country where the advertisement is operating usually influences the kind of advertisement that will be telecasted there. The custom, nature and the culture of the people living in the area effects advertisement and the mode of promotion. During Diwali and other Puja as the Coca-Cola portrays search happiness where the occasions are celebrated. In a similar manner in Christmas the Coca-Cola promotes the festival in the European Nations. So, the culture and the religion deeply influence the kind of advertisement that will be portrayed in a particular place. it makes the campaign of promotion of advertisement and products very successful.  





.[image: Coke + Amazon Alexa deliver personalised cokes to Aussies' doors in new  promo via Ogilvy + VERSA – Campaign Brief][image: The Paytm Promotion 2018 | Coca-Cola India]
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They also target people in different social media platform like Facebook Twitter Instagram and so on. Any type of new product and new offers is posted in the form of advertisement in the social media platform. Also, one of the important factors of Coca-Cola is to engage some celebrity and personality as brand ambassador of the product. It is one of the common methods of advertising the product which the company is following since its Inception. This makes it quite successful. The marketing department and Advertising department of the company is quite strong and till date every advertisement that they have created is almost a success. Their main motto of advertisement is to create something and think out of the box. This helps them to reach to the people at a better manner.
[image: Facebook Advertising – Advantages & Disadvantages]
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PRICING STRATEGY IN A CAN

What you can learn from a can of coca cola to set your pricing strategy

Price point 2 5050 s s1s s250 375 sa50 sass
Plane? seou  weewa i wesewone  on R ——
What Value:




image10.png
J

R[n;wml——‘

. T
‘machines.

Restaur-
> lants,
Hotels

The Distribution

Channel at
Coca-Cola





image11.png
Agricultural production Production of vanilla,
lemon oil ete

v

Primary processing Manufacture of concentrate
in specified plants

|

Secondary processing Manufacture and packaging of drink

Sales and transport to...

Distribution and Storage in warchouses
transport
Wholesalers  Retailers
Retailin (supermarkets, - (restaurants)
8 small stores)
Profition Global and national brand advertising
Consumption

Water, production of
sugar, corn, Co2

Fountain sales

Point-of-sale promotion

Purchase & consumption

Agricultural suppliers

Coca-Cola Company
(Atlanta)

“Bottlers”: 300
worldwide; 1 leading
bottler in the United
States, Coca-Cola
Enterprises

Retailers: 1.2 million
Vending machine “operators™
Vending locations (e.g schools,): 2.4

million machines

Coca-Cola Company

Collaboration between Bottlers
and retailers, with input from
Coca-Cola Company

Consumers (1.5 billion servings of all Coca-

Cola products worldwide)




image12.png




image13.jpeg
Share ; 71+
with... Alexa_

Say ‘Alexa, let’s
share a Coke’
to get a free
personalised
bottle.

O

amazon alexa

Offer ends 4 Feb 2020. 2,000 available, limit 5 per customer. Must be redeemed by 29 Feb 2020.
Terms and Conditions available at https://shareacoke.coca-cola.com.au/terms-and-conditions




image14.jpeg
On the 3¢
purchase

Look behind the label for a unique code &
i sMs to 99012 99012
;3 . Get Paytm Cashback code
Offer also available on

s

*Offer valid once per mobile number.
Offer available on PET Packs of 500mi & above.

scan In Paytm App
t0 know more

3 Enter the code on Paytm App or www.paytm.com/
coke & get ¥15 in your Paytm account





image15.jpeg




image1.jpeg
S STRUMENTS
By Prvscns | BANDAGES

SUPPLIES CRUTCHES
BB BATTERIES
{ AFULUINE.

ki

)

~— . 1’; i k \ :

== V l o 7 - :
V‘ m 188 0 CﬁEAFSg%gKE -
-  ;‘&: - _ o N :





image2.jpeg




image3.jpeg




