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         In the hospitality industry each company has several options regarding the presentation on its brands. Every strong business in the hospitality industry is present on the Internet because entering and developing in the market through this route is cheap and easy to do.
Marriott brand is a complex symbol that signifies attributes,advantages,values,culture,personality and the type of consumers.Marriott brand it is different from other brands because can establish an emotional relationship with the consumers,confers safety and quarantee the quality of good and services. 
The most important traits that characterise Marriott Gateshead hotel employees is the spirit to serve,the smile,the sincere hospitality, the desire to be helpful and attitude is the one that gives the defining mark of performance.The employees are trying to create a memorable experience for the clients and the desire to return with confidence and their hotel. 
Services have always made the differences between hotels. In an industry where service quality comes first, the importance of providing memorable guest experiences comes first. Moreover, in the current economic context, when hotel guests have become much more selective and demanding, the quality of service can make the difference that will lead them to choose one hotel over another.   
 Training employees of a hotel is always important, that's why Marriott Gateshead hotel teaches us that great service always starts with the best trainings and to focus on quality not quantity. 
A first step in raising the level of service in our hotel is to ensure that policies and procedures are efficient and customer friendly.This implies a degree of flexibility with regard to these procedures. Sometimes this might mean creating a forum to listen not only to the staff in the management structures,but also to your associates and team members.This is where your best ideas for service improvement and more could come from.
The best way to avoid mistakes in customer service is to maintain brand standards and quality. The staff tries to anticipate service issues and gaps in the hotel before guests arrive.When problems arise, the priority should always to be resolve them quickly and efficiently. The team is giving a prompt feedback on social media online. Providing good service today also means monitoring and responding to customer requests or complaints on social networks.The hotel’s reputation can be damaged in the long term if a customer ends up complaining online. 
The hotel teams are trying to provide  all the best for the customers And in order to archive the success they want,they can make some changes or upgrades that will definitely please the customers.The investment will prove to be very useful and, over time, will bring the business a significant profit. Nothing is more important than hygiene in the hotel. This is one of the first things that our guests will notice, so every room is in high standards of clear cleanliness. 
Marriott Gateshead hotel Have professional cleaning equipment,with which the specialised staff carry out their work efficiently, easily and with greater speed.Among them are:
· Professional vacuum cleaners
·  Quality detergents
· Professional mops
· Microfiber cloth
· Good quality toilet cleaning products
·  Cleaning carts.
 In the hotel the team ensure that the beds are comfortable, the mattresses are in a very good condition, the bedding is clean, made of quality cotton pleasant to the touch .
The hotel room is  equipped with other useful things, which contribute to the comfort of the guests and to the general impression of the accommodation:,Comfortable armchairs and chairs, televisions, blankets, pillows or spare blankets, curtains and drapes,a spacious wardrobe where they can put  their clothes,a comfortable sofa and a coffee table. 
But with all that, improvements can still be made to the hotel for the quality of services offered in all aspects. 
The  hotel has started already to rearrange the rooms and once they are finished, improvements will also be made to the conference rooms ,to the bar and restaurant. The emphasis is on quality furniture and the special decorations will bring a new and improved image to the hotel.
The works are done on each floor separately and once they are finished the floor is given to the customers who are very pleased with the changes made and come back with pleasure every time.
With the change in the appearance of the hotel, managers could offer various promotions to customers like three nights at price of two would be ideal for new clients or even for the regularly ones. Free products offered to customers upon installation,such as champagne, fruit or sweets will make a very good impression. 
For customers looking for a relaxing weekend, certain themed parties can be organized in the hotel special rooms.It would be great if a small donation to the charities was made upon entering the premises for that great night party. 
For families staying with children it would be great the hotel to be able to offer attractions and activities for the little ones with qualified people in the field,to provide safety and child protection.
Another good idea is that along as the hotel has a gym and fitness room, a program could be created to allow healthy eating according to categories.
· menu with the low fat content
· menu with a low cholesterol content
· menu with a low carbohydrate content
Our hotel has a very large space for parking but this is costless because it does not own the CCTV security cameras. 
A great advantage could be their installation on the entire territory of the parking lot, the cars being registered at the reception, and the payment being made towards its maintenance, protection and guarding.
Abother facility for our customers would be for the closing time of the bar to be extended in order to be able to serve those who arrive later in the hotel premises with their desired drinks.
Every consumer has the right to an adequate treatment, and for room service, the closing time of the kitchen can be extended so that the customer arriving later can have the pleasure of tasting the special culinary preparations.  The team that works on the night shift can offer customers a selection of cold sandwiches, still water and/or coffee. For a very late check-in, the room service and the interest in making the customer as pleasant as possible brings an extra point and  a good reputation for the hotel.
Organization of as many courses as possible for qualification and promotion it will definitely bring employees more well-being and their chance to promote and create comfort and a state of feeling at home for each customer apart.
The teams in the hotel, from all departments, try to make the stay and accommodation of customers as pleasant as possible in order to warmly recommend the hotel to other friends or people.  Satisfied customers will always return to the services they received with love and professionalism.
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As | said, development
attracts customers and our
hotel just recently starteq
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- HARRIOTT

The company is very big

as we can see the brand

has a very big impact on
consumers. That is why

it must rise to the highest
possible standards and be in
continuous development
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With the change in
appearance, we could add
some marketing ideas, to
keep loyal customers and
attract new consumers. An
example would be: after
spending time in the gym,
the customer can create his
own menu from the options
of the eating program
healthy. Low fat menu,

low cholesterol menu, low
carbohydrate menu.
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Marriott Gateshead Hotel

Today | will make a small
presentation of the Marriott
Gateshead hotel, which is
located near Newcastle, in

a very good area of the city,
close to any transport point,
the A1 highway, shopping
centers or tourist attractions.
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In order for standards to
remain at a high level and
customers to be satisfied,
development and new ideas
are beneficial to attract

Nnew customers and to keep
those who choose to cross
our threshold.

| would like all this to prove
to us as a team that we are
strong and we can, and

change is in our hands.

UST
PARTNERSHIP
SHARE

HARMONIZE
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Another aspect of marketing
is that | would like to
organize themed parties
with charitable objectives
and fundraising for
associations with needs.
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As we well know, families
with children are more than
welcome, they can stay

at our hotel and for the

little ones we can organize
games and activities that will
make them feel the closest
to home.




