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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: In order to go to the site, just go to Google or any suitable browser and this site will be one of the first in the list, and by clicking on the link you can easily go to the site and select the resource that you need on this site and if you have no problems with the Internet, then all this can be done very quickly and easily.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: After you go to this site to use it, you can easily see the subsites in the upper right corner to use the services of the sites and the client can book a visit or find out the price list for services for clients, so if you want to know something about the site, you can easily do this using the subsites.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
in order for a client to make a reservation on this site, he only needs to take a couple of steps to do this.
 1. go to this site
 2. on the main page in the middle there will be a table for filling in the date and time for booking 
3.then fill in the name, surname and phone number
4. select a track and click on the book button 
5. enjoy the ease of booking on this site


	Question 1d - What improvements could be made to the usability of the website?


	Answer: I don't think that this site needs any changes or improvements, everything here is very convenient and easy for both experienced and inexperienced people. You can book yourself a time, also find out the price of their services or even find yourself a job if you are interested. As a person who used this site for the first time, everything was quite clear and easy to use. Therefore, in my opinion, the site does not need improvement.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: the site interface looks quite futuristic and professionally created. I didn't really see any difference between the computer version and the mobile verssion, it was convenient for me to use both versions. you can also immediately see the location of this establishment, which makes this site even more comfortable to use, the color of the site is not sharp, which is very pleasant for the eyes, also at the bottom there is a place for useful information of the site where you can find out additional information of the site.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: This site does not have any videos. But the color on the site is quite pleasant and comfortable for the eyes and you can distinguish where and what promotion is at the moment in bowling, so the color on the site can be highly appreciated, also with the images of the site everything is very pleasant and accessible, step by step you can look at the whole site and learn about it in a few minutes.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, you can use a tool such as online chat to find out more information about the site or to help you book the time and date of your event. So, using online chat, people turned out to be very polite, which is very important for maintaining image and customer service. I think online chat is very important for people using the site on a mobile phone as it will allow them to save a lot of time.


	Question 2d – How effective are the social media links on the website?


	Answer: all links to social media are on the main page in the lower right corner, it is very convenient and accessible, with the help of social media you can additionally learn about people's reviews about events or about the many promotions of this place, my opinion is that social media are very important and have a great influence on the buyer's decision.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: for each service on the site there are subpages so that you understand what exactly you need, food, drinks, events or just have fun in a bowling league. You should just go to the subpage that interests you from what is offered on the site, also if you have any questions you can use the online chat service and they will tell you how to do everything step by step.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: You can find reviews in several ways. Find a site in a browser (Google, Microsoft) and look at the ratings and reviews of the place, or go to social networks and do the same there 
Here is one example...
Lauren Timmins [image: ] recommends Acocks Green Bowl.
Lovely time here after School today for my Niece’s birthday! Made the most of the kids bowl, food and drink offer.
Staff, Adam and Sandra were extremely lovely, went above and beyond for us and make our time there amazing!



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: What I paid attention to is the high-quality website of the company and the wide range of services. It is very easy to find the necessary information for your needs on the website. My recommendations would be good reviews on the website, a very high-quality website with a wide range of services and polite treatment of customers.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: When booking the number of games or bowling lanes, you will immediately be shown the calculated prices for your entire order, which in my opinion is very convenient and delights the site's guests. This also applies to the prices of food and drinks, the entire menu is displayed on the site, which is very convenient and you can immediately calculate your budget.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Entertainment

	
	2. Quality

	
	3. Bowling

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, because I am sure that they have proven themselves to be a quality company in the entertainment market and given the large number of reviews on both Google and social media, they deserve to be on the list of the best.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still highly relevant and important for modern businesses in the UK. Despite the growing influence of social media and online marketplaces, an official website plays a unique and critical role. Firstly, it helps present a company as professional and trustworthy, shaping the first impression for potential customers and partners. A website allows full control over branding, messaging, content structure, and the overall user experience—something that cannot be achieved on third-party platforms. In a competitive market, this control is essential for standing out. Furthermore, a website serves as a central hub for e-commerce, SEO strategies, and customer analytics. Many UK consumers expect reliable businesses to have their own websites, and lacking one may raise doubts about the company's credibility or professionalism


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I were to make one recommendation to improve the website of Acocks Green Bowl, it would be to integrate more personalized features for online shoppers. Although the Acocks Green Bowl, website is well-organized and visually appealing, it could benefit from offering a more tailored shopping experience. Implementing AI-powered product recommendations based on user behavior, past purchases, and browsing history would make the shopping experience more relevant for each individual. Additionally, personalized promotions or location-based deals could further increase engagement. Consumers today expect a level of customization on e-commerce platforms, and by enhancing these features, Acocks Green Bowl would not only create a more user-friendly experience but also potentially drive higher conversion rates. This approach would foster customer loyalty and help the brand stay competitive in the UK retail market.




Reference List 
	https://www.facebook.com/profile.php?id=100057545615757&sk=reviews

https://acocksgreenbowl.com/bowling/





image.png




