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Introduction
The purpose of this report is to show the importance of different research methodologies in tourism industry as well as its different ways of conducting it. In addition, to show evidence and how the information and knowledge from ethical data gathered can affect the status of  tourism.

Background 
Lickorish and Jenkins (1997) wrote that Tourism Industry is now recognized as being economic activity of global significance. As the importance of the activity has increased, so too has the attention given to it by governments, organizations in both the public and private sectors. Tourism contributes billions of dollars to the economy, which encourages lots of sectors to get involved in the industry.  With the varieties like hospitality, souvenirs, services, transport, food and more can draw attention and attracts many businesses and government to invest money and contribute ideas and knowledge for profitable purposes. Moreover, a booming tourism industry also produces employment.
[bookmark: _GoBack]Tourism has experienced continued growth and deepening diversification one of the fastest growing economic sectors in the world (Would Tourism Organization). However, due to high competitions, tourist preferences and demands, financial circumstances, laws, regulations and political crisis and calamities affects the status of tourism. For this reason, surveys and research which were done accordingly to gather data to help business owners, government and private sectors, transport and services provider and many more to end up with information’s and knowledge to have solutions with challenges and circumstances they are facing. Therefore, the data gathered we’re used as a guide to which path they are going and to have proper solutions and responds to the challenges. However, in gathering data there are responsibilities that researchers and respondents need to comply. The respect of privacy, spreading confidential information’s are a big factor in gathering data.





METHODOLOGIES
In conducting research to gather data in tourism lots of aspects should be considered: customer details, money spending, the demands customer preferences and experiences in different aspects like services, food and overall, the tourist satisfaction. To gather information through data about tourism industry, Quantitative and Qualitative research methods are very important to be able to produce information’s which can be bad or good, in addition this facts can affect decisions in the future regarding the tourism.
· Quantitative Methods – Quantitative research methods describe and measure the level of occurrences on the basis of numbers and calculations. This data collection method are base on random sampling and structured data collection instruments (Bryman and Bell, 2015). Through this method the gathered data can results to various information’s like the amount of tourist visits, the amount spending, the travel frequency of the tourist and top attractions in a certain city or county. After the research had done and carefully understood. It results in appropriate responds in challenges. In quantitative methods the following are important methods use to conduct quantitative research methods in tourism industry and how it can produce information’s regarding tourism:

a. Interviews- Interview can be done through face to face or telephone where a there’s a direct responds to the questions from the tourist. This is a direct and quick way to know the numerical data of the tourist that participate in the interviews, however it can be time consuming.
b. Questionnaire or Surveys -  can be done through written or printed paper and online as well as questions with multiple choices of answers. The usual questions are how many or how often are questions that could be asked with travellers.
c. Observation – can be done in quantitative by observing how many passengers, how many people are in the restaurant and the density of the people in a certain area can give ideas whether the tourism is booming or not.
d. Experiment – This can be done when the researcher’s aim is to find out the numeric data whether many or few people did like or not the experiment regarding tourism.


                            Examples of Quantitative Research Data ( Tourism)

1.                     TOP 5 UK ATTRACTIONS IN 2016
	       Attractions
	            Number of Visitors

	      British Museum
	                6.4 million visits

	
     National Gallery
	
                6.3 million visits   

	       Tate Modern
	                5.8 million visits

	Natural History    Museum
	                4.6 million visits

	  Southbank Centre
	                    3.9 million visits



                Source: Association of Leading Visitor Attractions (BBC)


In the first example, the data shows that in 2016 British Museum is still the leading favourites attraction for tourist to visit. The data also shows that the tourist prefers to visits museums and art galleries.

2. INTERNATIONAL TOURIST ARRIVALS 2016 (WORLDWIDE)
Source: World Tourism Organization (UNWTO)    
April, 2017

                          The example shows Europe as the leading destination for tourist worldwide, followed by America, Asian Pacific countries, Africa and middle east as the least destination.


· Qualitative Methods – Qualitative Methods can help researches to access the thoughts and feelings of research participants, which can enable development of an understanding of the meaning that people ascribe to their experiences (Austin and Sutton, 2015). Qualitative is more of reflection, before and after the experienced the research participants had.
In Tourism Industry, Qualitative is a vital research method as it represents the image of the country or city, government and even business sectors where the tourist travelled. Moreover, it should be unbiased, instead there should be flexibility. The information gathered from qualitative data collected we’ll then give analysis regarding the research and be use as a guide on which area need’s to be improve or develop.
Same methods in quantitative research can used in qualitative research, however the questions and the purpose are different;
      
a. Interviews – Interviews can be done face to face like qualitative, however, the questions are so different from quantitative method. In qualitative interviews, researcher can keep records. The focus of the questions are based more on experiences and services and what are the thoughts, values and perceptions of the tourist.
b. Questionnaire or Surveys – Unlike in quantitative where the questions being asked are more likely about numeric , quantitative based mainly to questions that can  be answered with yes or no, bad or good, agree or disagree, give recommendations and some comments. The results can usually affects the tourism or businesses.
c. Observations – in Tourism, observation can be done in studying tourist actions about their feelings, thoughts or perceptions regarding their experiences and the services they received. 
d.  Experiment – Experiment is a good way of collecting qualitative data as it gives definite results. To conduct experiments or introduce somethings new to tourist like new experience, new attractions, foods and services and even laws can produce information’s whether the tourist will adopt it with open arms, in addition, the information’s or the results in the experiment will help researchers what are tourist thoughts and comments about the experiment and this will produce a conclusion to the researchers whether the experiment work or not for tourism. Below is an examples of a Questionnaire regarding tourism:





 Example of Qualitative Research Method (Tourism)
      
   1.
[image: ]



Ethical Considerations in Research Methodology
Tourism industry must pay attention to the target market which is the tourist. Conducting research to the tourist must be done in ethical way. According to Velasquez et al. (2010) Ethic is the based on well – founded standards of right and wrong that prescribe what humans ought to do, usually in terms of rights, obligations, benefits to society, fairness or specific values.  Tourist and even business owners have the rights to stop private or confidential matters regarding about them to be publish. Those who are participants in the research have rights and must have their consents first and to be sure not to be harm.
Most tourist would prefer to keep their identity on doing or participating research  for safety purposes,  the participants can demand to block or go after people spreading or publishing confidential information’s about them, not be over powered and should have their consents before conducting research. Online websites like Tripadisor, Trivago, hotel. Com or booking.com. Even airlines, transport, companies, restaurants and even public and private organization in a certain city or country who did survey questions regarding the experience has to obey the law of not publishing anyone’s private or confidential information’s
Government of organization worldwide like World Tourism Organization had introduce principles regarding Tourism industry. The Global code of Ethics for Tourism (GCET) is a comprehensive set of principles designed to guide key – players in tourism development (Would Tourism Organization). National Statistics Office also gather’s information, however there are set of rules that they need to follow on publishing confidential information that may have negative impact on tourist.








Conclusion
Travel industry is one of the most important sector in business. It does contribute billions of money in government funds. The thoughts of travelling to different countries and cities, the money spending, learning new cultures, meeting different people and creating experiences from places to places is such an amazing way of living and learning how to slow down a bit in a busy and pressuring world we live in. Lots of advertisements has been done just to attract travellers due to competition. In such a way, gathering data can be vital to gain information’s about the industry. Through the data being produce and by the analyzation and interpretations of the data result’s knowledge and information’s which are important to where the industry is going. It can be use as a guide to which patch the industry is going.
It can be confusing, time consuming and expensive to gather data. Quantitative can be an easy way to do as it’s an close ended method, in addition, it has fix answer to the questions. Quantitative data is well- structured questions which based mainly on numerical data while qualitative is more unstructured and focus more on thoughts, feelings, values and dive deeper to the problem. Although, a high positive quantitative data have good impact on tourism, however, it can’t be denied that qualitative data is mostly what affects travellers decisions as it give insights about, experiences, services, places , food and many more. Moreover, it can also motivate travellers to travel or not in a certain place.  
In Gathering data, there are lots of factors need to be considered. The Ethics of creating it like who has been involved in the research, the process of getting the data, the rights of the tourist and having the consent before conducting research are very important. Confidential information are still kept and to make travellers safe government had created agencies to protect people’s dignity especially in the world of technology where everyone have access to online.
Lastly, Quantitative and Qualitative research methods might be different to each other, however, at the end of the day they both have same purposes and that’s to give information and knowledge to tourism researcher, government, business owners whether the tourism is booming or not, the businesses growing, the employment rate is high or low and tourist satisfaction. 
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