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[bookmark: _Toc113035282]Introduction
Community engagement is the process of involving and participating in the organization, like Sol-Tec, an SME in Reading, UK, so that the entire can bring welfare to the community of business. This can take divergent forms within the business, especially if it includes miscellaneous groups having divergent cultural backgrounds, nationalities, ethnic values, behavioural norms, and so on (Trotter, 2014). This community management makes people work collaboratively in which the community in the business needs to consider geographic proximity, a particular interest, and familiar conditions within the business. It helps ensure accessibility as well as community empowerment for the well-being of the entire business and understanding the needs and demands of the employees so that the managers can fulfil the desired needs and demands of the community (Bernays, 2014). This essay is all about community engagement and considering this concept, a relationship between the stakeholders, and the strategies suitable for engaging them via the use of social media. In this case, the ways of using such social media will also be discussed. Divergent avenues for promoting community participation, collaboration, diversity, and inclusion to enable socio-cultural integration and multiculturalism will be discussed. 

[bookmark: _Toc113035283]Community Engagement’s benefits and challenges
The major benefits of community engagement include the community contribution can be enhanced, a decision-making approach can be developed, and a strong interaction can be brought about in the community. 
On the other hand, community engagement requires a complex interplay and it has direct impacts on the social and environmental issues that are found in the community. Community engagement requires insufficient time and employees for implementing some effective strategies. 
[bookmark: _Toc113035284]Different kinds of stakeholders
Stakeholders are the members of the business including the customers, the employees, the owners, the suppliers, the clients, the employers, the shareholders, the managers, etc. who have significant impacts on strengthening the base of organizational performance. For developing the organizational performance, the stakeholders’ performance within the business has significant performance as the stakeholder has a profound interest in the organization that can have either positive or negative impacts on the business operations and performance (Castello and Etter, 2015). A business can observe both internal and external stakeholders and they are:
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Figure 1: Different kinds of stakeholders
Source: (Castello and Etter, 2015)
Internal stakeholders: The employees perform and help the business to manufacture goods and services, investors invest for getting a return, and the owners, board of directors, managers, etc. are also the internal stakeholders of the business. 
External stakeholders: Some significant types of stakeholders are found in the field of business and they are customers who buy the goods and services, suppliers who supply materials, communities who live in the society, and the government who allows the business to operate their business function in the country and gets tax from them. 
Blockers, marginalized, and supporters: Blockers are the mental blocks that prevent others from moving forward in the business. Marginalized employees are those who set goals but their contributions to the business are unwelcome or unnecessary. Supporters are those external stakeholders who concentrate on the essential issues of the clients for realizing and valuing their expertise. 
[bookmark: _Toc113035285]The relationship between the stakeholders and the strategies suitable for engaging
As the stakeholders’ performance has a significant impact on the business's success, they have a profound interest in the success of the business. If stakeholder engagement and management are ensured appropriately within the business, the business needs to manage the procedure and business functions properly. Stakeholders within the business form a community in which a successful relationship is always required between the business and the stakeholders. As they are the focal point of community engagement, their participation is the driving force in this case (Missonier and Loufrani-Fedida, 2014). There is an interaction between the stakeholders and the company or its strategies because the stakeholders have a high level of interdependence on the business and in return, the business provides quality, standard, and effective goods and services to the stakeholders. That is why it is essential to identify the stakeholder groups for managing the influence of the company’s corporate strategies and the company’s CSR activities concentrate on impacting the stakeholders’ aspects for managing those strategies. They are interrelated because the stakeholders have either ownerships, claims, rights or interests, or expectations and the company’s main focus is on CSR performance (Mousa, 2010); the business must keep the legitimacy of the business that is part of the corporate strategy. For developing the growth of the business, positive interaction is expected by the business where all stakeholders put their best efforts and contributions can help obtain the ultimate objectives of the business. Both the business or its strategies and the stakeholders are dependent on each other, especially for ensuring sustainable community engagement (Trotter, 2014). For example, the owners always expect positive growth of the business and the shareholders who buy the shares of the business and the investors expect a higher return. That is why the suppliers are expected to provide quality materials and ingredients by utilizing which the employers or the managers make strategies approved by the top-level managers of the business and then instruct or guide the employees to implement those strategies for bringing out the quality and standards goods and services. The customers are also the members of the stakeholder who expect the business will provide quality goods and services that can fulfill their desired demands and needs at the end of the day (Omran, 2021). 
Standards are the benchmarks or measurements of the best practices and it is intended to act as the reference point for the quality and accountability within the business. The standards are designed to reflect the principles of participation, engagement, and empowerment. For ensuring the effectiveness and efficiencies in community engagement, standards are required for guiding the entire procedure and this community engagement standard provided a detailed performance statement that can be adopted and implemented for acquiring the highest quality result for the business (Missonier and Loufrani-Fedida, 2014). Among the stakeholders, it is required to promote the need of working together to achieve fixed goals and objectives. Besides, the decision-making procedures need to be clear and understood by all sorts of stakeholders in which the communication plan needs to capture all stakeholders and that the communication is open, honest, and transparent. The engagement procedure is based on trust, mutual respect, aid, groups or teams’ development, and built confidence whatever the media is used. Open space technology can be implemented for ensuring community engagement standards among the stakeholder and businesses (Castello and Etter, 2015). It is open space technology that aids the entire business to create inspired meetings and events in which the business can organize and run meetings or multi-day conferences where the stakeholders can participate to concentrate on the specific and important tasks of the business. This open space technology is self-organized with themes in the businesses where the stakeholders or the participants can create agendas and the facilitators can create space to harvest the concepts and manage the time slots (Broom, Casey, and Ritchey, 2010). Within such time slots, the participants can share knowledge and ideas for developing business strategies.  Then, divergent conveyors lead simultaneous conversations among the stakeholders which are the main issue for establishing a standard community engagement for the business (Trotter, 2014). As a result, such open space technology can enhance learning, collaboration, and creativity that can then develop the business ideas and strategies of the business and these can acquire the desired goals and objectives for ensuring the growth of the business. Social media is one of the most popular forms of open space technology that can be utilized for ensuring community engagement within the business (Hoffmann and Lutz, 2014). The smart objective in social media engagement is to find out the target audience from the stakeholders, the influencers, hot conversation, and share weekly reports with based on which appropriate actions can be undertaken.
 As a result, communication can be made easier through the utilization of divergent social media and a wider spectrum of people can get information easily. Social media, especially Facebook, LinkedIn, Twitter, WhatsApp, Google meeting, etc. lets the participants in the business observe the organizational values, tell their story, and makes it fun as well as engage in their passion (Sigalit, Sivia and Michal, 2017). Like, Facebook can be used for casual conversation because it is a platform for all sorts of people. But the newly emerged F-commerce lets the businesses implement their marketing strategies that aid the business interact with different stakeholders for establishing a better relationship or interaction and this can support the overall growth of the business. On the other hand, LinkedIn can be utilized for upholding the company’s pride in the corporate world which can aid attract lots of potential applicants for the business (El Khatib and Rahman Khan, 2017). This is the business-centric platform that enhances the business network and brings all sorts of professionals into one place. By operating this social media platform effectively, a business, like Sol-Tec can improve its current connections with other stakeholders and extend the current network which can help bring more business concepts and creative ideas for developing the company’s strategies (De Luca, Iaia, Mehmood and Vrontis, 2022). Google meetings can help businesses set a virtual meeting where the internal stakeholders of the business can join and share their values and beliefs for enhancing the overall performance in which the internal stakeholders can implement their interpersonal skills and values effectively as well as talk about the brand’s offerings. 
[bookmark: _Toc113035286]How different social media platforms can be used
Social media supports interpersonal skills as the social media tools introduce the participants to video calls and by utilizing this video call option, they can see and listen to each other. Besides, emotional connections can be established that help exposes the importance of the business concepts and these face-to-face interactions can aid the participants to show their language skills and emotional connections as well as public relations (Mousa, 2010). Social media can enhance the business communication that has already been discussed and this has a significant impact on the overall business performance. Miscommunication can be resolved via the use of social media instantly (Sriramesh, Zerfass, and Kim, 2013). Then, those social media can help sustain the existing interactions and even, enhance the current situation of the business. Businesses must enhance business networking for grabbing more business ideas and concepts as well as opportunities for maximizing business growth. As social media allows businesses to indulge in sharing their distinct business concepts and ideas with each idea, the businesses can utilize them or blend them with their distinct strategies for forming new strategies that can help their competitive advantage in the market. By enhancing communication and sustaining the current interactions, the business can improve not only interpersonal skills but also creative thinking and professional skills (Sigalit, Sivia, and Michal, 2017). The business can develop its creative thinking by getting ideas about others and then make their distinct ways of developing creative thinking skills. Different social media support the development of professional skills. Managers can strengthen their leadership skills as they can get ideas from others via using social media platforms (Omran, 2021). Even, the entire communication skill of the business can be developed. By following this, the business can start utilizing the cultural diversity, socio-cultural integration, and multi-culturalism issues within the business smoothly and effectively (De Luca, Iaia, Mehmood, and Vrontis, 2022). Language barriers can be ignored; behavioral norms and ethnic values can be accepted by each other which is the main mantra of the success of community engagement within the business. 

[bookmark: _Toc113035287]Conclusion
After discussing all of the requirements of this essay, divergent issues related to community engagement have been observed. This essay is all about the development and the proper utilization of community engagement within the business. Community engagement is crucial within the business because the participation of the employees in the work field can ensure the team spirit within the business for achieving the fixed objectives at the end of the day. Community engagement requires the effective participation of the stakeholders of the business and the stakeholders are those members of the business who form the entire business in which they put their efforts into maximizing the business growth and obtaining the ultimate goals of the business. There is an interrelation and interaction between the business and the stakeholders. Through the use of the research, such a relationship has been explored in which the businesses and the stakeholders are dependent on giving and taking benefits from each other. That is why community engagement of the stakeholders is quite essential for the overall development of the business. Then, standard community engagement, in this case, is an essential issue and this can be ensured by the proper use of open space technology, especially social media platforms. Different social media platforms are used for different reasons and their importance in the business for developing interpersonal skills, creative thinking skills, and professional skills are quite indescribable and their importance is increasing day by day within the business. Then, the ways of using such social media and their impacts on the business have been discussed. After all, a business, like Sol-Tec can be recommended. The business should put more focus on strengthening community engagement within the business and ensure positive interaction between the stakeholders and the business or its strategies. 
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