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Introduction 
In today's highly developed Internet, everyone has more or less access to social networks through various media.In such an environment, social media marketing arises at the historic moment.This paper aims to explore the nature of social media marketing, including what is social media and what is social media marketing.In this report, we will also mention the definition of marketing, which is ubiquitous in People's Daily online life.Even how to tell if a piece of text on a social network is for marketing or just social sharing.It will then examine the impact of various forms of social media marketing on companies and customers.This includes both positive and negative influences.

1.1 Retionale

As the final dissertation of this course, this is an important report that covers the knowledge learned.In this choice of a very valuable topic for discussion.In today's highly developed technology, social media is a problem that almost everyone can't avoid.Marketing is the same, everyone is more or less in the basic marketing every day, and even be influenced by marketing.Marketing as a discipline with a long history is also a way to significantly increase a company's performance.It has been widely used in all kinds of companies.And the traditional marketing, after a long time of development, has changed from the initial product orientation to the current customer orientation.Change from what the company thinks is good to what the customer thinks is good.(Kotler,1999) and in the category of marketing in advertising marketing.The traditional marketing medium or channel marketing is newspaper, radio, or even television advertising.Today, with the development of the Internet, more and more companies have discovered the way of social media marketing, which can effectively save the cost invested by enterprises in advertising.Because from a certain point of view, anyone can tweet as long as they have a Twitter account.To some extent, this indicates that the cost of using social media marketing is lower than that of traditional media advertising marketing.It also means that all companies have the right and qualification to compete for marketing space on social media.It leads to a lot of times whether the information is meaningful, whether the information can help the enterprise.Is it better for customers to receive this information to get a good product and good customer experience, or will they be bored by this information?






1.2 background 

Against this background, a 2016 survey of Facebook use among Americans showed that
Now use Facebook, more than double the share that USES Twitter (24%), Pinterest (31%),Instagram (32%) or LinkedIn(29%). On a total population basis (accounting for Americans who do not use the internet at all), that means that 68% of
all U.S. adults are Facebook users, while 28% use Instagram, 26% use Pinterest, 25% use LinkedIn and 21% use Twitter. (Greenwood, Perrin and Duggan, 2016).

Traditionally, consumers have shifted from physical consumption to Internet consumption.Consumers read, watch and even use the Internet to buy products and services.But now consumers tend to do this through their phones as receivers.Consumers are increasingly using platforms -- Twitter, Facebook.This represents a social media phenomenon that, through its influence, can significantly affect a company's reputation, sales, and even survival.However, managers of many companies avoid or ignore this form of media because they do not understand what it is and do not understand its importance. Good use of social media marketing can build a good corporate image, and in a sense, failing to do well will be a fatal blow to the company's reputation.

This information fully indicates the current business model and the highly developed technology form of the Internet.The necessity of social media marketing for a company.It also fully shows the importance of the research topic of this report.How to make good use of social media marketing in the current market context to make profits for the company.This is a question that many companies and many researchers have to think about.And how to correctly accept marketing on social media is the issue that consumers should think about. 


1.3 Research objectives

Based on the principles and background mentioned above, the main objectives of this report are as follows.
Study the nature of social media and the nature of social media marketing
The pros and cons of social media marketing for companies
The advantages and disadvantages of social media marketing to customers
How to make good use of social media for marketing to help enterprises gain good reputation and performance
How to help customers have a better experience in the context of social media marketing
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