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Task 1: Disney Cruise Line
Research Area: The leisure cruise industry has created untapped domain for examining the dynamic nature of categorization, an emerging area of interest for management scholars. Disney Cruise Line has over the years experienced structural changes due to the shift of transportation needs (Weaver, 2006). Consumers have now taken a shift to leisure travel, an area that Disney Cruise Line seeks to maximize on profits. The birth of Disney Cruise Line has created a categorization scheme that simplifies the decision process for travellers who are unfamiliar with the difference of cruise brands (Saunders, 2013). Despite the significant changes in market reality, Disney Cruise Line have not altered their product category structure.
	Disney Cruise Line is chosen as a topic of interest because the cruise industry in general is in need of a new product typology. There are also unanswered questions about the role of product categories and categorization schemas: Consumers in the current business era do not only want satisfying service, but also desire for a unique experience(World Tourism Organization & Asia-Pacific Tourism Exchange Center, 2016). The choice of Disney Cruise Line is influenced by the differences in experimental elements that are core to consumer experience in Cruise industry. Another objective of choosing Disney Cruise Line is influenced by categorization scheme for Cruise Lines; comparing the category structure and market categories will benefit the consumers that seek exemplary services in the Cruise industry.
	The benefit of working with Disney Cruise Line is the discounts and free admissions to perks. Unpaid vacations, free accommodation and flights are also benefits of working with the company. Notably, employees of the company are entitled to 20% of discount on merchandise and 40% discount on Christmas (Hwang & Han, 2014).
	Disney Cruise Line offers customer service training and continual on-board training (James, 2013). Constant development is the core elements of on-board training that seeks to improve employee-consumer relations. They also offer safety training and regular emergency drills.
	The group would love to join Disney Cruise Line because the company has passion for excellent service and a comfortable working environment. Life of Disney Cruise Line can also be enriching; travelling around the world and working with people with different multicultural background is an interesting thing. Earning a decent living and good employment perks also influences my decision to work with Disney Cruise Line.
	Disney Cruise Line has outstanding facilities while onboard. The cruise company has novel venues, castaway and theatres. The offshore and on-board teams work closely with clients to arrange a successful event of any size.


Research Approach:  	The researcher will use secondary source to uncover underlying relationships between the Disney Cruise Line and consumers. The cruise industry is awash in research data, giving the researcher an opportunity to integrate different methods that are related to academic journals. Secondary sources of data are important because they aid the researcher to understand different insights that influence decision making in the cruise industry. The researcher will undertake the research using secondary sources because it is easier to make observation and summarize key viewpoints on the subject matter.


Anticipated Limitations
The research has limitations of validity and reliability because the measures incorporated in the research are not based on principles. The research significantly depends on data mining and post-hoc analysis which are likely to produce systematic errors when making an analysis. Time limitation also hampered efforts to review other existing documentation on the research topic.
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