Media is where all children and adults learn about the world that they live in through different aspects such as print, digital, visual, audio, and interactive, it is the main means of mass communication in today’s society.  (Davies, 2010: 14). 
Media in the last 50 years has changed dramatically, and Palmer (2006) describes it as living in an ‘electronic village’ where it has changed children’s lives in many different ways. USwitch (2018) have stated that the mobile was invented in the early 1940s but were not reallt mobile phones, they were two-way radios that allowed emergency services to communicate with each other. Motorola were the first company to mass produce the first handheld mobile phone in 1973 which were known as ‘0G’ phones also called ‘Zero Generation’ However, most mobiles today rely on either 3G or 4G technology (USwitch, 2018). Compared to the 1970s, mobile phones have had a dramatic upgrade which are now helping children with their development and experiences (BBC, 2018). In the 1940s, there were no apps or digital games to help with children’s stimuli however toys were becoming more advanced. Young girls would play with dolls and taking on the pretend mother role and boys have guns and military type toys, but toys soon became ‘electronic’ if they had lights on them (BBC, 2014). Media that would help with children’s learning and development would be through books and the rise of street play allowed children to go out and explore more (Yours, 2016). Technology today can now support and help all children and those with additional learning needs through the use of smartphones and tablets by using educational apps and video-calling can support social interaction and communication skills which can make it easier for children to show adults and peers the things they want to talk about or describe events of daily life to their family and friends (BBC, 2018). However, as the 1920s seen the rise in street play more children were gaining outdoor experience which is essential for growth and development encouraged by Froebel, Rousseau and McMillan (Wellhousen, 2002). Whereas, in society today the digital world has taken over and there as been a rapid decline in children’s outdoor play and experiences as Barr (2014) has reported that 74% of children spend less than an hour in the outdoors as devices such as smart phones and IPads are much easier to entertain children today. Children will not be gaining that social interaction and connection with other people which could affect their development as they may not be able to communication properly or engage in social interaction (Barr, 2014). However, with how advanced technology has become over the last 50 years it can support children’s development in positive ways. For example, using an IPad or smart phone promotes cognitive development as it provides skills that are crucial for children to then engage successfully in higher- order thinking and applied learning which is support by Vygotskys (1978) Zone of Proximal Development. Media 50 years ago and today both supported children’s learning and development but in different ways. However, it is clear to see how beneficial technological devices are and the impact that they have on young children’s development. It allows many children to be independent with their learning which is supported by Banduras Social Learning Theory where children’s behaviour is learned from the environment through the process of observational learning and mediating processes that occur between stimuli and responses (Jarvis and Chandler, 2001).

Celebrities in the media have a big impact on children’s behaviour and self-esteem in both positive and negative aspects. Body image is one of the main issues in the media today for children and young people. Research suggest that children as young as three can have body image issues (Family Doctor, 2018). It is difficult to escape the ‘ideal’ body image that is now being promoted in the media today whether its through television, magazines, online or social media. Willgress (2016) has stated that some four-year-old children are aware on how to go on a diet and have learnt this from the media or passed down from adults around them who are also affected by the media. Dr. Harding (2016) an advisor of the Professional Association for Childcare and Early Years (PACEY) found that by the age of three or four some children have already begun to make their minds and hold very strong views about how bodies should look. Harding (2016) stated that there is a growing concern about why children are forming these negative views and said the main contributing factors were images and adverts of television, images in story books and animations and over hearing general conversations by adults about their bodies, diets and also cosmetic surgery. Willgress (2016) found that healthcare professionals surveyed had seen signs children aged three to five were ‘unhappy with their appearance or bodies’ and this figure has now nearly doubled to nearly half of six to ten-year olds. The results are shocking as around one in five children have also rejected food because ‘it will make them fat’ (Willgress and Harding, 2016). The problem is that in the media today, many photos in magazines and online have been altered to make models look thinner or to enhance their features which is giving false advertisement to children which will led to poor self-esteem, feeling worthless and unhappy with how they look (Family Doctor, 2018). Poor body image is mainly seen in girls, but it is becoming more common in boys as well as they want the ‘macho’ look and feel as though they don’t have enough muscle, six-pack abs or are not tall enough as they see in games they play and through films and TV shows. Boys who are underweight from a young age are more likely to suffer from depression than girls who are overweight. (Harding, 2016). However, young girls are most likely to suffer a negative outcome later on in life if their opinions do not change such as having an eating disorder and the most common are anorexia and bulimia (Family Doctor, 2016). Children have the mental capacity to think about themselves and it is important that parents re-evaluate themselves and think about what they say in front of children. PACEY are working on a Beal Real Campaign to help with body confidence which is being promoted in secondary schools, but it is crucial it is embedded within primary schools, so children can learn and become aware of it from a young age (Willgress, 2016). However, there are also positive role models in the media today that can help children with their negative self-esteem and body image. Young children who watch television will be aware of famous celebrities and will look up to them as possible role models. For example, Jennifer Lawrence is a well-known actress mainly known for staring in ‘The Hunger Games’. She is also known for promoting a healthy body image for young children both girls and boys (Moms Main, 2014). It is important that there are positive influences within the media as it is clear how quickly children can have these negative views of themselves so having an individual who is well known to make a change is crucial. (Knorr, 2018). YouTube has grown rapidly in the last few years and very popular with younger children, this is where they will find many of their role models. YouTubers today are just as well-known as celebrities and seem to live the luxury lifestyle earning a well amount of money, this is positive for children to see as many of them promote positive body image and it may give them the idea for their future and career. It will help children develop a positive self-esteem and self-image. (Knorr, 2018).  However, many children who watch television and YouTube videos may come across content that is not appropriate for them which could include violence, and this could impact on a child’s reality if they mix the two together showing Gerbner’s Cultivation Theory (Bryant and Zillmann, 2002). Celebrities such as Miley Cyrus, may not be seen as positive role model for children. For example, she portrays her self in a sexual and provocative manner wearing inappropriate clothing to show power and promoting and glorifying the use of some drugs. This will give children the view that it is acceptable to do these things as she is doing it so openly and having the ‘I can do what I want’ attitude. (Moms Main, 2014).  Throughout the media she has shown she can do what she wants without having to face any consequences which will give off the perception towards children that they can do the same (Moms Main, 2014). However, it could be seen that body image wise she is a positive influencer as she shows confidence which is important for young girls to have especially if they feel negatively towards themselves. Magazines and television are often blamed for portraying the ‘ideal body’ through celebrity endorsement, however Roxby (2014) believes that social media has a large impact on poor body image as well. Children as young as six and seven have social media accounts such as Instagram where they can follow their celebrity role models. Roxby (2014) has also said that children are looking at these role models and inspiring to look like them through the images that they post on social media. If parents are going to allow their children on social media from such a young age then they need to filter the content that they see and constantly keep an eye on who they look up to as it can cause serious negative issues such as low self-esteem and self-image (Roxby, 2014).  It is crucial that children develop a positive self-esteem as it continues to grow with them and sets them up for success (Kids Health, 2018). Positive feelings such as self-acceptance and self-confidence helps children try new tasks and challenges, learn how to cope with mistakes and try again. If children see celebrities with the ‘perfect body’ then they will begin to feel unsure of themselves and think that other people will not accept them which may lead to them not participating in many things or wanting to socialize with friends (Kids Health, 2018).  It may also lead to them allowing themselves to be treated poorly and not being able to stand up for themselves which could have a huge impact on them later on in life. Advocates for children’s body-image and self-esteem such as Demi Lovato who has suffered with body-image struggles and severe eating disorders is important in the media as telling children they are worthy and important for who they are will boost their confidence, help develop a positive self-esteem and make them understand that they are accepted in society for who they are (Mirror Mirror, 2018). In the media today children feel an enormous amount of pressure to look and be a certain way by what they see on TV, books, internet and games. Schools need to promote a positive body-image to children from a young age and make them aware that what they see in the media is not always the reality (Mirror Mirror, 2018). Such as Agenda- Setting Theory where the media does not reflect on reality, they filter and shape it and concentrate on few issues and leading individuals to perceive those issues as more important than the others (MCcombs and Shaw, 1972). 

[bookmark: _GoBack]It is crucial that parents and carers safeguard their children from negative influences that the media portrays. Parents are responsible of their child’s safety when using the internet, many children today now have access to devices that allow them to use the internet (Get Safe Online, 2018). Today children have adapted well to the technical world, they automatically know how to use devices and access the internet and many of them know more than their parents. Many parents are not educated enough on how to safeguard their children online, it is crucial that they know how to do this for the safety and well-being of their children (Get Safe Online, 2018). The NSPCC (2017) states that parents should set up parental controls as they can be used to block upsetting or potential harmful content, control in-app purchases and manage how long their child spends online. Parental controls are software and tools that are easy to access and to installs on devices and even on home broadband for extra safety, it gives parents that extra boost of confidence that they have put safety cautions in place (NSPPC, 2018).  Most children use the internet to play games as it is a great way for them to relax, socialise with friends but also as a distraction if parents to need get work done. However, there are some risks such as children may view inappropriate or upsetting content which could include sexual or violent material and there is a possibility that children may play with adults that they do not know (NSPCC, 2018). Some adults may use this as an advantage and try to build an emotional connection with a child for the purpose of grooming. It is important that parents always check the age ratings of the games that their children are playing but also look at the game themselves before their child plays it to gain extra information instead of following an age rating that they may not believe is correct (NSPCC, 2018). The role of parents links in with the UNCRC article 3 that says adults should think about the best interests of children when making choices that will affect them. It is to ensure children have protection and the right care for their well-being  (CYPCS, 2018). Article 17 states that children and young people should be protected from media that could be harmful to them which may include pornography, graphic violence and irresponsible drug use (CYPCS, 2018). Ofcom is the UK’ s broadcasting regulatory body and it is dedicated to protect children from unsuitable content on TV and radio including rules about the 9pm watershed on TV (Ofcom, 2018). It allows parents to complain if their child has seen any inappropriate content, and Ofcom will then assess it against their codes and rules. It gives parents the feeling of relief that there are guidelines in place to protect children through all media contents. Parents need to educate their children and make them aware of the dangers of being online, by doing this children will understand when something is not quite right and they can inform their parents or careers (NSPCC, 2018). Many parents today still do not know how to work a laptop and other technological devices, they need to be educated themselves by taking courses in local community centres that will help them help their children (NSPCC, 2018). The Digital Competence Framework focuses on developing digital skills, it has been develop by practitioners from Pioneer Schools but it would also be beneficial for parents to read the information on the framework so they will gain more knowledge to educate their children (Welsh Government, 2016). Children are surrounded by different types of media every single day as society is becoming more and more technical and developing all the time. Parents and carers need to be up-to-date with the continuous changes and new fazes such as certain games and also be up-to-date with guidelines so they know how to safeguard their children (NSPCC, 2018). 
Children today are growing up in a technological world and it is becoming more advanced, so it is crucial that themselves and parents are taught about the dangerous whether it is online or through magazines. Media can affect children in many different ways whether it is their body image, self-esteem, emotional abuse. However, it can also be beneficial for them for educational purposes it allows them to learn through apps and internet research, which will help with their communication and cognitive skills, develop problem solving skills, improve language skills and increases their motivation to complete tasks.
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