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Introduction
Corporate social responsibility can be considered as the process of conducting business ethically. It motivates the company to adopt a balanced business policy which not only provides economic benefits to the company but also brings transformative change in society. There are four pillars of CSR policy social, environmental, economic and ethical responsibilities. Social responsibilities focus on the well-being and development of the vulnerable communities in the society. It inspires the companies to protect the rights of the backwards communities in society and uplift their life through the help of innovation or philanthropic work. Ethical responsibilities are related to fair business practices and economic responsibilities focus on the fair financial policies of the company. Environmental responsibility on the other hand enables the company to adopt eco-friendly business modules. This essay focuses on the CSR activities of Marriott International.


Discussion
Corporate social responsibilities have become an essential part of sustainable business development. It inspires companies to adopt sustainable business policies that can fill the needs of both present and future generations. The CSR policies emphasise social, environmental, financial and economic responsibilities. Companies establish their business model on the cost of the environment. They often destroy the biodiversity and economy to construct their business. Destruction of the environment impacts the lives of the local communities (GSTcouncil, 2024). The CSR policies inspire companies to adopt strategies that can help to reduce the negative impact of the business on the environment. Hospitality industry helps to boost the local economy of a country but it also creates pollution and environmental destruction. Marriott International is a well-renowned group of five-star hotel chains which has been established in different parts of the world. The company has adopted a sustainable business policy and it has created a sustainable business target. The Marriott International group is facing so many challenges regarding sustainability like carbon emission, pollution, waste management, energy management and food wastage (Marriott, 2024). Food wastage is a big problem for Marriott International which is responsible for generating a huge amount of waste in the environment. The brand has decided to reduce food waste by 50% by the year 2050. It is also working on the current recycling process to reduce its business waste by 45%. The company has also taken some initiatives to donate its surplus food to poor communities through the help of social organisations in Thailand. Energy management is another big challenge for the company as the energy demand is increasing in the group due to the expansion of the business. The company has decided to follow sustainable energy management policies to reduce its energy consumption. It has adopted solar panel technologies to fulfil its ever-growing energy demand (Marriott, 2024). These sustainable technologies not only supported the companies in fulfilling their energy demand but also supported them in controlling carbon emissions. The company has also adopted sustainable infrastructure in most of its hotels to mitigate the risk of climate change. It has collaborated with different suppliers and companies to create a sustainable supply chain. It has created green space inside the hotels and resorts that can act like a carbon sink. The brand has also tried to use sustainable materials that can reduce the carbon footprint. The company has tried to design their business model by following the prototypes mentioned in the LEED certificates. It wants to achieve 100% LEED certification for every hotel associated with the brand. These initiatives have supported the company in reducing carbon emissions and also helped the company to achieve a LEED certificate for 28% of its properties. The environment has worked as a powerful weapon for the Marriott company which has helped the brand to create a sustainable business model which can benefit society as well as the environment.
Social responsibilities are considered the second pillar of CSR activities (Velte, 2022). Companies create business models to gain economic advantages. It helps to create economic opportunities for local communities. These businesses sometimes destroy the local habitat which impacts the livelihood of the local communities. Social responsibilities inspire the companies to provide economic benefits for the local population. It allows the company to include the local communities and create a sustainable business module. It encourages companies to bring innovative products or services which can bring transformative changes in society. The hospitality sector is one of the biggest employment-generating sectors in the world. Hospitality companies create jobs for housekeepers, chefs, butlers, waitresses, bartenders, drivers, managers and receptionists. Apart from that it also creates ample opportunities for the local population and helps them to uplift the vulnerable communities in the host country. Marriott International has created a business model which has helped many people to gain employment. It has helped to bring inclusive development in the life of local communities. The brand always focuses on its social responsibilities and it has set the target to collect 50% of its raw materials from the local farmers. It has started the Marriott Bonvoy Charity program in which the company has asked people to donate points. This charity program supports the company to adopt climate-friendly technologies and infrastructure which can mitigate the risk of natural disasters. According to the latest surveys income inequality, unemployment and gender pay disparity have become major issues for the world (Fatima, T. and Elbanna, 2023). The company has decided to address these social issues through the help of CSR policies. Marriott Bonvoy Charity also addresses these social challenges through the help of funding. It has created opportunities for unemployed youth, backward communities, destitute women, children, and old age people through collaborating with other companies Like WEC Connect International (Marriott, 2023). The brand has also included the local communities to provide information related to the landscape and culture of the host country. It has helped the company to add value to the business module. The brand has given priority to the local culture in its architecture and business model. Apart from that, the brand has created employment opportunities for more than 4 million people worldwide (Stockanalysis, 2024).  The brand has facilitated the creation of cross-communication channels between different communities. These communication channels help to break the cultural barrier between different communities and help to bring peace and harmony to society. These initiatives have not just helped the company to improve its brand image in front of a large population but it has also contributed to the growth of international tourism. The brand has decided to promote sustainable tourism policies to attract the attention of tourists (Cooper, 2021). It has also started to invest in the latest technologies which can support the brand in reaching out to a large customer base to fulfil their business targets. 
Economic Responsibilities are the third pillar of corporate social responsibility (Lu et al., 2021). Economic responsibilities are related to the economic commitment that a company makes to its stakeholders. Business activities are dependent on the collaboration of the different stakeholders in the company. Similarly, the hospitality sector also depends on the commitment of its stakeholders who work tirelessly to establish and promote the business. These stakeholders are the owner of the company, employees, business partners, government and customers (Carroll, 2021). Like any other industry, the hospitality industry also relied on the collaborative effort of the business stakeholders. The stakeholders of the hospitality industry are the customers, government, employers and the management of the company. Marriott International has collaborated with different business partners who have helped the business to improve its business functioning. The company has always taken care of the benefit of its economic partners. It has never hesitated to distribute its fair share of economic profit among its business partners. It has also taken care of the economic rights of the employees. The company has maintained gender pay parity to avoid any kind of gender pay discrimination in the company. The company has invested in upgrading the skills of the employees in the organisation. It has provided technological support and training for employees so they can improve productivity and work efficiency. It has created several rewards and benefit schemes to motivate the employees of the company. This also helped the company to gain the trust of the employees and improve employee retention for the employees. Tourists are another important stakeholder for the company who help the business to sustain itself. The brand has also focused on the benefits of the tourists. It has invested in sustainable infrastructure to provide a calm and cosy environment to tourists. These initiatives have supported the company to improve the perception of the customers. They have always tried to provide value-for-money services to the tourists. The brand has already owned a loyal customer base which has helped the brand to expand its business. The government is also an important stakeholder in the hospitality business. The local authorities create taxation policies and regulations to control the tourism sector. The company has adopted these government regulations that have helped the company to create the business module. The company follows corporate taxation policies of the host country and it has maintained transparency in its financial transactions.
Ethical responsibilities are the fourth pillar of corporate social responsibilities (Tamvada, 2020). It inspires companies to implement an ethical code of conduct in the business process. Companies often overlook the ethical aspects of business management to gain more profit in the business which sometimes becomes the reason for the exploitation of the local population, employees or tourists (Zatira and Suharti, 2022). Ethical responsibilities support the companies to implement ethical and fair practices to manage the organisation. These initiatives not only help to retain the trust of the employees but also improve the brand image of the company. The hospitality sector hugely relies on the trustful relationship between the company and the employees (Hotel Executive, 2023). The companies which adopt fair customer policies become more popular among the customers. Marriott International has always taken care of the interest of the tourists. It has arranged all the facilities which are necessary for the safety and security of the staff. It has emphasised cyber security to ensure the protection of customer data. It has implemented labour laws in its employee management policies to prevent any type of discrimination in the company. The company has focused on its sustainability commitment. It has adopted sustainable technologies and strategies to limit waste generation. It has achieved success to some extent but there are lots of things that need to be done. The brand has also fulfilled its commitment towards the vulnerable population of the host country. It has provided funds for the upliftment of the backward class. These initiatives have supported the company in bringing changes in the lives of several human beings. The brand has also helped the local farmers to improve their livelihood and improve their standard of living.



Conclusion
This essay focuses on the concept of corporate social responsibilities in hospitality management. The CSR policies are adopted by the business to maintain stability and sustainability in the organisation. It relies on social ethics, economic and environmental responsibilities. Marriott International has taken initiatives to adopt sustainable infrastructure to manage its business operations. It has adopted solar panels to reduce energy consumption and also reduced its food wastage. The activities of the brand have created job opportunities for millions of people worldwide. This brand has also donated a heavy amount for the upliftment of the poor and vulnerable people. It has maintained its ethical position and transparency throughout its business transactions. The business has collaborated with several other companies to improve its business operations. The brand has maintained fair policies to distribute economic benefits among the stakeholders. These initiatives have supported the company to become one of the leading hospitality brands in the world.
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