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[bookmark: _Toc161067331]Chapter 1- Introduction 
[bookmark: _Toc161067332]Background of the topic
Within the retail industry of the UK, digital marketing is playing a significant role as it helps in fostering meaningful connections between the customers and the organisations. In that regard, it can be added that in the dynamic market the retail organisations are using different tools such as social media platforms, SEO, and digitally-savvy audiences to increase the visibility of their products and services to customers (Dolega et al. 2021). Thus, in the context of the UK, approximately 41% of the customers are managing their active engagement within the digital marketing platforms. It helps in enhancing the demands of digital marketing in the retail organisations to improve the customer base within the operational area for increasing sales (Sabanoglu, 2022). For this, the retail business organisations of this country are investing more in improving digital marketing strategies to increase the engagement level of the customers and acquire competitive advantages within the business. 
[bookmark: _Toc161067333]Significance of the topic
The performance of this research work is significant enough as it helps in the delivery of clear ideas to the readers about several challenges that are associated with digital marketing operations to improve the customer base within the business. Therefore, the results of this research work also will support the leaders of different retail organisations to engage effective strategies or developed planning within their operational area for enhancing their customer base through digital marketing strategies. It also will offer scope to the researcher for doing research work based on the same topic in the future by gathering information from the current one. 
[bookmark: _Toc161067334]Purpose of the research 
The purpose of the research is to identify and analyse effective strategies that deliver support to the retail industry of the UK to improve the customer base within the business. The research work also focuses on evaluating different challenges that the retail organisations of the UK are facing at the time of improving their customer base through digital marketing in their operational area.  
[bookmark: _Toc161067335]Aim, objectives, and research questions 
Aim 
The aim of this research proposal is to identify and analyse the impact of digital marketing strategies to grow customers based in the retail industry of the UK. 
Objectives 
· To analyse the concept of digital marketing
· To examine the impact of digital marketing strategies in improving the customer based in the retail industry of the UK
· To identify issues that the retail industry of the UK faces in case of improving customer base through digital marketing strategies 
· To recommend developed strategies for avoiding digital marketing issues in the retail industry to improve the customer base
Questions 
· What is the concept of digital marketing?
· What is the impact of digital marketing strategies in improving customer base in the retail industry of the UK?
· What are the issues that the retail industry of the UK faces in the case of improving customer base through digital marketing strategies? 
· What are the developed strategies for avoiding digital marketing issues in the retail industry to improve the customer base?
[bookmark: _Toc161067336][bookmark: _Hlk161506799]Chapter 2- Literature review 
[bookmark: _Toc161067337]Concept of digital marketing 
Digital marketing is noted as an online market team method and it is focusing on the promotional activities of a brand to manage its effective connection with customers (Saura, 2021). Within this regard, it can be added that the performances of digital marketing activities are done through the usage of the internet and other types of digital communication. As argued by Peter et al. (2021), social media, email, web-based advertising, and text as well as multimedia messages are also included within this marketing area.
[bookmark: _Toc161067338]Digital marketing theories
Funnel theory
This digital marketing theory involves several stages within its overall area for offering guidance to the marketing team of the organisations for maintaining customer journey in a developed. According to Zervas (2023), engagement of this particular theory within the operation and area of the company helps in managing different aspects within the marketing operation such as attracting, engaging, and converting prospects through content and other marketing materials to shape positive buying behaviour among customers. The introduction of this particular theory supports the marketing team of the organisation to present a general picture to the target audience to attract their attention. As described by Xu et al. (2021), the drawback that is associated with the usage of this particular theory is that the model does not reflect the voice through which people buy, and that affects the marketing strategies of the company.
[bookmark: _Toc161067339]Issues faced by the retail industry to grow customer base through digital marketing strategies 
Expectations of the customers in terms of using digital marketing platforms of the detail organisations are changed. The process created hurdles for the leaders as well as the management team of the little organisations to maintain a seamless buying process for customers to manage satisfaction among them (Katsikeas et al. 2020). 
Therefore, within the digital marketing platform is the presence of intense competition, and that creates hurdles for retail organisations to continue their growth process in terms of managing their customer base within the business. The process created concern for the retail organisations to present great values under their digital marketing strategies for managing customer base within the business to improve competitive edge within the operational area (Rosário and Raimundo, 2021). 
[bookmark: _Toc161067340]Strategies adopted by the retail industry to grow customer base by avoiding digital marketing issues 
Value-added services are displayed for the customers within the digital marketing platforms. It delivers scope for the leaders of the retail organisations to enhance the customer base within the business and enhance overall sales operations (Katsikeas et al. 2020). Therefore, exciting offers are also offered to the loyal customer to improve the customer base through digital marketing strategies. The process leads to enhanced sales within the existing business market (Goldman et al. 2021). 
[bookmark: _Toc161067341]Chapter 3- Research methods and methodology 
[bookmark: _Toc161067342]Research philosophy
Within this research proposal, the researcher will select a positivism research philosophy to identify the impact of digital marketing strategies for enhancing the customer base within the retail industry of the UK. The positivism philosophy must help the researcher to get knowledge about the topic area by analysing activity, action, or reaction (Mbanaso et al. 2023). 
[bookmark: _Toc161067343]Research paradigm 
In the research paradigm, the researcher will select a descriptive research design. It must deliver support to the researcher for identifying the impact of digital marketing strategies to improve the customer base in the retail industry. It also will help to determine characteristics related to digital marketing and customer engagement for getting results (Siedlecki, 2020).  
[bookmark: _Toc161067344]Research approach 
In the present proposal quantitative research approach will be opted by the researcher. It must support the researcher in collecting data about the impact of digital marketing in strategically enhancing the customer base. Through this process, the adoption of data in a numerical format will be done (Mulisa, 2022). 
[bookmark: _Toc161067345]Research methodology
In this current research proposal, the researcher will carry out the overall work by involving strategies, sampling methods, and data collection processes (Pandey and Pandey, 2021). It will support the researcher to get knowledge about the impact of digital marketing strategies to enhance the customer base within the retail industry to meet the purpose of the study.
[bookmark: _Toc161067346]Research strategy 
A survey as a research strategy will be used in the research (Rong et al. 2020). It will help the researcher to collect first-hand information from a wide range of populations based on their experiences about the role of digital marketing strategies to enhance the customer base in the retail industry of the UK. 
[bookmark: _Toc161067347]Sampling method
A simple random sampling method will be applied by the research to select a sample size for acquiring data. Engagement of this particular method must help the researcher to select a particular sample size from a wide range of populations (Obilor, 2023). The researcher will select a sample size of 25 customers from different retail organisations in the UK to get their responses about the impact of digital marketing strategies on enhancing the customer base within the business.
[bookmark: _Toc161067348]Data collection method/ tools
Through the application of the primary data collection process the researcher will acquire data about the topic area (Mazhar et al. 2021). Collection of the primary data will be performed through the quantitative method and that must help the research to get proper results about the role that digital marketing is playing in terms of improving customer base within the retail industry of the UK.
[bookmark: _Toc161067349]Interpretation of data 
Interpretation of the collected primary quantitative data will be performed through the engagement of charts, graphs, and tables. It will help the researcher to present the overall collected data in a detailed format in front of the readers (Saunders, 2019).
[bookmark: _Toc161067350]Time prospect of the research 
	Activities 
	Week 1-2
	Week 3-4
	Week 5-6
	Week 7-8
	Week 9
	Week 10

	Selection of topic 
	
	
	
	
	
	

	Analysis of the topic
	
	
	
	
	
	

	Prepare the layout of the research
	
	
	
	
	
	

	Review literature 
	
	
	
	
	
	

	Collecting primary data 
	
	
	
	
	
	

	Analysing collected data 
	
	
	
	
	
	

	Make an overdraft of the report 
	
	
	
	
	
	

	Final submission 
	
	
	
	
	
	


Table 1: Gantt chart 
(Source: Self-developed)
[bookmark: _Toc161067351]Ethical considerations of the research 
At the time of carrying out the research work, the researcher will send consent forms to all the survey participants. It must help to ensure their active participation in the survey (O’Gorman, 2015).
[bookmark: _Toc161067352]Chapter 4- Conclusion 
Analysis of the overall discussion clearly stated that the research proposal focuses on identifying and analysing the impact that digital marketing strategies have played in improving the customer base within the retail industry of the UK. In that case, the researcher will use a primary quantitative data collection method to gather responses from customers of the retail organisations about their engagement level within the operation area of the company through digital marketing platforms.
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