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Hi, my name is Manjinder Kaur and my presentation is on A Critical Analysis of a Contemporary Issues in Marketing: Corporate Social Responsibility (CSR).
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Investopedia (2019), states companies adopted socially responsible elements in their marketing strategies to help community through beneficial services and products. 
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Forbes (2018) suggested 8 corporate social responsibilities (CSR) trends in 2018, which are beginning of end of workforce harassment and inequality, expanding diversity conversation, focused and forward-thinking brand activism, a shift from disaster recovery to climate resilience, more CSR in the C-Suite, higher standards for suppliers, prioritising privacy and data protection, another unprecedented year ahead. The number of companies directing corporate citizenship from c-suite increased by 75%. 
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J. Garcia-Madariaga and F. Rodriguez-Rivera (2017) and Maignan (2004) said managers must realise corporate social responsibility leads to higher market value due to more customer satisfaction. 
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TABLE 1
Examples of Activities Significant of a Stakehoider Orientation

Communities Where
All Stakeholders Employees Customers the Firm Operates

Information 1. Selection of relevant stake- 1. Identification of community

generation holder communities (through leaders.
a press review, for example). ci 2. Consultation with commu-
2. Inquiry into the nature of customers to understand their  nity leaders to know about
stakeholder issues (with discussion on employee needs and concerns. emerging issues.
panels, focus groups). issues (health, stress 3. Data on customer complaints. 3. Analysis of impact of corpo-
3. Evaluation of the firm’s im-  management, etc.). rate activities on environ-

pact on stakeholder issues. 3.
Evaluation of the corporate X
reputation among stake- 4. Data about employec

ment (e.g., electricity use.
use of recycled materials).
Survey of the firm’s reputa-

AN (2004)

»
&

4 holders. injuries, absentecism. tion in the community.
Information 1. Regular interdepartmental 1. Internal communications 1. Communicating the nature of 1. Discussion forams about
dissemination  meetings about trends in the  about employee-related customer complats across all  community issues, for exam-
firm’s environment. issues. departments ple, on Intranet.
2. Circulation of documents 2. Open-door policy to 2. Including results of customer 2. Facilitating the participation
(reports, newsletters) about superiors. research in product pohicies. of employees into commu-

the impact of corporate activ- 3. Facilitation of informal 3. Circulation of information on  nity affairs (giving lectures,
ities on stakeholder issues. meetings between emerging consumer trends. attending seminars).
3. Facilitating the contacts of employees at all levels. 3. Granting a prize for the best
all departments with stake- community initiatve.
6 holdens.

Responsiveness

Programs to address stake- Employee health and Product quality and safety . Philanthropic and
holder issues. safety progeams. improvement programs. volunteerism programs.

ovieion o vy care. 2. Prapmamms o rospand v Eavirommame peastan due to more customer

N

©

v

Facilitating employee customer complaints. programs.
education 3. Facilities for handicapped 3. Economic development 3 3
Lt ! Beonoms safisfaction
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J. Garcia-Madariaga and F. Rodriguez-Rivera (2017) and Maignan (2004) found companies must be stakeholder focused to incorporate CSR into corporate strategy. 
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To meet shareholder’s needs, Marin (2017) states CSR prompts problematic consumer behaviours like skepticism, reduced purchase intentions, criticism against unethical actions. The limitation is organisational learning and enviropreneurship is culturally fixed, which confused their interpretation leading to different conclusions. The benefits of CSR are to establish good reputation, enhance brand equity, strengthen ties with suppliers and distributors and increase employee’s sense of identification with and pride in their firm.
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Yuan (2020) states socially responsible activities and performance levels of CSR prospectors improve together. This includes reductions in socially irresponsible activities by engaging stakeholder CSR and third-party CSR. 

However, Smith et al (2010) states marketing can do harm due to marketing of products that are harmful when used like tobacco and products that harm others or society because of consumers consumption decisions. 
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Investopedia (2019) research shows 52% of U.S. consumers influence values into their purchases. Around 87% of Americans purchase because its company advocated for an issue they cared about. The company can achieve corporate social responsibility through recyclable packaging, promotions to spread awareness of societal issues and problems. Likewise, Toms label donated pair of shoes to children in need and paid for an eye exam and treatment for underprivileged people and created 700 jobs for them in 2017 by donating to building clean-water systems in communities where beans are grown. This shows social responsibility in marketing promotes a positive company image, which benefit profitability and productivity.
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Telegraph (2019) states 16% business leaders said CSR was their top 3 concerns. Around 59% consumers expect companies to act on climate and environmental issues. Around workforce would not work where socially responsible practices are lacking. Around 22% employees look for charity or support within staff while 38% staff looked for sustainable and green practices. This shows companies should establish CSR programs to successfully recruit skilled workers. 
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To conclude CSR and marketing capabilities enhances organisational performance whereas fixed culture of enviropreneurship among staff allows managers to plan CSR practice, which changes organisational behaviours to meet expectations. 

There is need for more research on all countries, gather information from all organisations whether they practice CSR or not, small – medium – large companies, managers, non-managers to prevent bias. More long-term research is needed into activity, strategy, organisational leadership, and reputation to be more transparent and justified. 

That is the end of my presentation and I would be happy to answer any questions and welcome any feedback. Thank you for listening. The next slides are of my references to support my research findings
i) References:
[image: image11.png]Manjinder Kaur t&ﬂ

AutoSave marketing Essay 1 presentation

Animations Slide Show Review View Help Acrobat 12 Share 2 Comments

Al s === B OD-I.][\_'%f LFind g ’,jl

File Home Insert Design Transitions

[t BEEE —
B = A Replace v _ _
Paste New Reuse — B I US a25AY. As o A = = = = - Shapes Arrange Create and Share | Dictate | Design
v 1 Slide v Slides v - - T e v v = I select ¥ Adobe PDF v Ideas
Clipboard N Slides Font Paragraph Drawing Editing Adobe Acrobat Voice Designer A
-~ -~
7 =S
* i
Lo
https: //doc-10-3k-apps-

viewer.googleusercontent.com/viewer/secure /pdf/aaekZ98Imcoj4lpaZnOginiprbh3cp4|/mibp4k4731s8b8lliegsn6rpdi2bhmmé /1592399325000 /drive /1072858

1850073054792 /ACFrOgB-
GuzgcH3IIQINslerkjuTSYzYaDDrHZm7 7 gbvrZitg94SYwlU hRgYFDS8Y6VMUudESsZHAOVKUFSIYF8TXqLRDEETIas2DY g4dYOcCL6pASsBxnAzbDEOI3Z7wP70Y{ZPN5hs

abkKZHgsIN2print=trve

https://www.forbes.com/sites/susanmcpherson/2018/01/12/8-corporate-social-responsibility-csr-trends-to-look-for-in-2018/

hitps://www.investopedia.com/ask/answers/042

social-responsibility-importani-marketing.asp

JC Sanclemente-Tellez.

https://www.sciencedirect.com/science /article /pii/$2444969517300483

J. Garcia-Madariaga and F Rod >z -K (2017) ‘Cort lity, cust ) i i i i i
from the automobile industry’. Available from: 5:/ [ww c (Accessed Monday 15™ June’ 2020)

MANJINDER KAUR, -
STUDENT ID NUMBER: 1812346, PR
DEGREE SUBJECT: MBA ONLINE, SR UL 2
12 MODULE 2: MARKETING MANAGEMENT. 3
v
=
Slide 110f 12 [ = = == g - [] + 67% <«
04:19 PM

. ;ﬂ, m ‘ LA IR )))ﬁZG/O/ZOZO





1) Chapter 5. (2020) ‘Summary, implications, future research and conclusion’. Available from:  https://doc-10-3k-apps-viewer.googleusercontent.com/viewer/secure/pdf/aaek798lmcoj4lpa7n0qtniprbh3cp4j/mj6p4k473ls8b8lljegsn6rpdi2bhmm6/1592399325000/drive/10728581850073054792/ACFrOgB-GuzgcH3llQINsIerkjuTSYzYaDDrHZm77gbvrZitg94SYwU_hRgYFD58Y6VMudE8s7HQVkUfSlYf8TXqLRDEETlas2DYg4dYOcCL6pASsBxnAzbDEOl3Z7wP70YfZPN5hsqbkKZHqslN?print=true (Accessed Monday 15th June’2020)
2) Forbes. (2018) ‘8 Corporate Social Responsibility (CSR) Trends To Look For In 2018’. Available from: https://www.forbes.com/sites/susanmcpherson/2018/01/12/8-corporate-social-responsibility-csr-trends-to-look-for-in-2018/ (Accessed Monday 15th June’2020)
3) Investopedia. (2019) ‘Why Is Social Responsibility Important in Marketing?’. Available from: https://www.investopedia.com/ask/answers/042215/why-social-responsibility-important-marketing.asp (Accessed Monday 15th June’2020)
4) JC Sanclemente-Tellez. (2017) ‘Marketing and Corporate Social Responsibility (CSR). Moving between broadening the concept of marketing and social factors as a marketing strategy Marketing and Corporate Social Responsibility (CSR). Between expanding the concept of discipline and social as a marketing strategy’. Available from: https://www.sciencedirect.com/science/article/pii/S2444969517300483 (Accessed Monday 15th June’2020)
5) J. Garcia-Madariaga and F. Rodriguez-Rivera (2017) ‘Corporate social responsibility, customer satisfaction, corporate reputation, and firms’ market value: Evidence from the automobile industry’. Available from:  https://www.sciencedirect.com/science/article/pii/S2444969517300483 (Accessed Monday 15th June’2020)
[image: image12.png]AutoSave v marketing Essay 1 presentation Manjinder Kaur

File Home Insert Design Transitions Animations Slide Show Review View Help Acrobat 12 Share 2 Comments
E’I X =l v [ & Find ’
D —Hjﬂ - A A IA S 2 — = »>= T= l*l' O fD / p L_:J Ij
i (9 ] "k lace ~
N = L hapes A e c d sh Di Desi
Paste New Re.use _ B I USGS aAV. Aa 0 A ==== _ Shapes Arrange Q [} . reate an are ictate esign
R 4 Slide v Slides v 2 v v EES Adobe PDF v Ideas
Clipboard N Slides Font Paragraph Drawing Editing Adobe Acrobat Voice Designer A
-~
https: //www.sciencedirect.com/science /article /pii/$244496 9517300483
https: //doc-14-3k-apps-
viewer.googleusercontent.com/viewer/secure /pdf /aaekZ98Imcoj4lpaZnOqiniprbh3cp4|/m9ihlurb7856m93vaqbqad5bvalf4h78 ]592398725000/dr|ve/]07285
81850073054792 /ACFrOgDo 4eVOz4T0xdOCwikIN20ui94alNIA-Q6CXPdIHPREMeeb3SIEOUFWCZ2PURIVXY 2wVsoEy pkw037U8AC3PTcVcizrDQZ79c0Cy- i
ZNwc40WSm9LOx3NudFénElwnUZro3-
p9NuVIDgséf2print=true&nonce=mv9vc8iieilOk&user=10728581850073054792& hash=dp34r5vobduvoftj00mm4pm38m4ukivm
org.ezproxy.uwtsd.ac.uk/stable /2576 30402seq=1#metadata_info tab contents
Stohl, € y’ ilable From:
oquest-com.ezproxy.uwisd.ac.uk/docview/18996291 l6?OpenUr|Refld=info:xri/sid:primo&uccounlid='I3MZ Accessed Monday 15" June’2020)
Yuan, Y, et al. (2020) 'Bu;iéﬁs i
(Accessed Monday 15™ June’2020)
MANJINDER KAUR,
STUDENT ID NUMBER: 1812346, v
DEGREE SUBJECT: MBA ONLINE, Page 12 of 12 3
MODULE 2: MARKETING MANAGEMENT. 3
v
Slide 120f 12 [ = E == 5 = i + 1%

BELMG Do masne o




6) L. Martin and A. Lindgreen. (2017) ‘Marketing and Corporate social responsibility and agenda for future research’. Available from: https://www.sciencedirect.com/science/article/pii/S2444969517300483 (Accessed Monday 15th June’2020)
7) Maignan, I. (2004) ‘Corporate social responsibility and marketing: An integrative framework’. Available from: https://doc-14-3k-apps-viewer.googleusercontent.com/viewer/secure/pdf/aaek798lmcoj4lpa7n0qtniprbh3cp4j/m9jhlurb7856m93vgq6qa45bvq1f4h78/1592398725000/drive/10728581850073054792/ACFrOgDo_4eVOz4T0xdOCwikJN20ui94alNlA-Q6CXPdJHPR6Meeb3SlEOuFwCZ2PURlvXY2wVsoEypkw037U8AC3PTcVcizrDQZZ9c0Cy-ZNwc40WSm9LOx3NudF6nElwnU7ro3-p9NuVIDgs6f?print=true&nonce=mv9vc8iieil0k&user=10728581850073054792&hash=dp34r5vobduuoftj00mm4pm38m4uktum (Accessed Monday 15th June’2020)
8) Smith, et al. (2010) ‘Marketing's Consequences: Stakeholder Marketing and Supply Chain Corporate Social Responsibility Issues’. Available From: https://www-jstor-org.ezproxy.uwtsd.ac.uk/stable/25763040?seq=1#metadata_info_tab_contents (Accessed Monday 15th June’2020)
9) Stohl, C. et al. (2017) ‘Social Media Policies: Implications for Contemporary Notions of Corporate Social Responsibility’. Available From: https://search-proquest-com.ezproxy.uwtsd.ac.uk/docview/1899629116?OpenUrlRefId=info:xri/sid:primo&accountid=130472 (Accessed Monday 15th June’2020)
10) Yuan, Y, et al. (2020) ‘Business Strategy and Corporate Social Responsibility’. Available From: https://search-proquest-com.ezproxy.uwtsd.ac.uk/docview/2090919459?OpenUrlRefId=info:xri/sid:primo&accountid=130472 (Accessed Monday 15th June’2020)
ii) Bibliography:

1) Chapter 5. (2020) ‘Summary, implications, future research and conclusion’. Available from:  https://doc-10-3k-apps-viewer.googleusercontent.com/viewer/secure/pdf/aaek798lmcoj4lpa7n0qtniprbh3cp4j/mj6p4k473ls8b8lljegsn6rpdi2bhmm6/1592399325000/drive/10728581850073054792/ACFrOgB-GuzgcH3llQINsIerkjuTSYzYaDDrHZm77gbvrZitg94SYwU_hRgYFD58Y6VMudE8s7HQVkUfSlYf8TXqLRDEETlas2DYg4dYOcCL6pASsBxnAzbDEOl3Z7wP70YfZPN5hsqbkKZHqslN?print=true (Accessed Monday 15th June’2020) 
2) Forbes. (2018) ‘8 Corporate Social Responsibility (CSR) Trends To Look For In 2018’. Available from: https://www.forbes.com/sites/susanmcpherson/2018/01/12/8-corporate-social-responsibility-csr-trends-to-look-for-in-2018/ (Accessed Monday 15th June’2020)
3) Investopedia. (2019) ‘Why Is Social Responsibility Important in Marketing?’. Available from: https://www.investopedia.com/ask/answers/042215/why-social-responsibility-important-marketing.asp (Accessed Monday 15th June’2020)

4) JC Sanclemente-Tellez. (2017) ‘Marketing and Corporate Social Responsibility (CSR). Moving between broadening the concept of marketing and social factors as a marketing strategy Marketing and Corporate Social Responsibility (CSR). Between expanding the concept of discipline and social as a marketing strategy’. Available from: https://www.sciencedirect.com/science/article/pii/S2444969517300483 (Accessed Monday 15th June’2020)

5) J. Garcia-Madariaga and F. Rodriguez-Rivera (2017) ‘Corporate social responsibility, customer satisfaction, corporate reputation, and firms’ market value: Evidence from the automobile industry’. Available from:  https://www.sciencedirect.com/science/article/pii/S2444969517300483 (Accessed Monday 15th June’2020)

6) L. Martin and A. Lindgreen. (2017) ‘Marketing and Corporate social responsibility and agenda for future research’. Available from: https://www.sciencedirect.com/science/article/pii/S2444969517300483 (Accessed Monday 15th June’2020)

7) Maignan, I. (2004) ‘Corporate social responsibility and marketing: An integrative framework’. Available from: https://doc-14-3k-apps-viewer.googleusercontent.com/viewer/secure/pdf/aaek798lmcoj4lpa7n0qtniprbh3cp4j/m9jhlurb7856m93vgq6qa45bvq1f4h78/1592398725000/drive/10728581850073054792/ACFrOgDo_4eVOz4T0xdOCwikJN20ui94alNlA-Q6CXPdJHPR6Meeb3SlEOuFwCZ2PURlvXY2wVsoEypkw037U8AC3PTcVcizrDQZZ9c0Cy-ZNwc40WSm9LOx3NudF6nElwnU7ro3-p9NuVIDgs6f?print=true&nonce=mv9vc8iieil0k&user=10728581850073054792&hash=dp34r5vobduuoftj00mm4pm38m4uktum (Accessed Monday 15th June’2020)

8) Smith, et al. (2010) ‘Marketing's Consequences: Stakeholder Marketing and Supply Chain Corporate Social Responsibility Issues’. Available From: https://www-jstor-org.ezproxy.uwtsd.ac.uk/stable/25763040?seq=1#metadata_info_tab_contents (Accessed Monday 15th June’2020)

9) Stohl, C. et al. (2017) ‘Social Media Policies: Implications for Contemporary Notions of Corporate Social Responsibility’. Available From: https://search-proquest-com.ezproxy.uwtsd.ac.uk/docview/1899629116?OpenUrlRefId=info:xri/sid:primo&accountid=130472 (Accessed Monday 15th June’2020)
10) Yuan, Y, et al. (2020) ‘Business Strategy and Corporate Social Responsibility’. Available From: https://search-proquest-com.ezproxy.uwtsd.ac.uk/docview/2090919459?OpenUrlRefId=info:xri/sid:primo&accountid=130472 (Accessed Monday 15th June’2020)

(Page 1 of 5)


