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Task 1:
Questionnaire
What is your age group? 
o   Under 18
o   18-25
o   26-35
o   36-45
o   46-55
o   56+
2. What is your primary occupation?
o   Student
o   Employed
o   Self-employed
o   Unemployed
o   Retired
3. Where do you primarily shop for lifestyle products?
o   Local stores
o   E-commerce platforms (Amazon, Flipkart)
o   Brand websites
o   social media shops
4. How often do you purchase lifestyle products?
o   Weekly
o   Monthly
o   Every Few Months
o   Rarely
5. What factors influence your purchase decisions the most?
o   Price
o   Quality
o   Brand reputation
o   Customer Reviews
o   Sustainability
6. What features do you expect from an eco-friendly marketplace?
o   Certified sustainable products
o   Ethical sourcing transparency
o   Biodegradable packaging
o   Subscription model for essentials
7. Which type of marketing material do you engage with the most?
o   social media ads
o   Email newsletters
o   Blog content
o   Video promotions
8. How likely are you to share a product recommendation online?
o   Very likely
o   Likely
o   Neutral
o   Unlikely
o   Very unlikely
9. What are the preferred features that you want to be added to a website? 
o   Mobile optimisation
o   Clear navigation
o   Secure payment options
o   Product recommendations
10. Which of the following would most improve your experience when shopping for sustainable products online?
o   Clearer labelling of sustainable certifications
o   More transparent sourcing and ethical practices
o   Lower pricing or discounts on eco-friendly items
o   Greater variety of eco-conscious brands
o   Easier comparison between sustainable and non-sustainable products
o   Faster and greener delivery options
o   better customer reviews and testimonials
11. How do you feel about businesses incorporating AI-driven recommendations in their websites?
o   Very helpful – they make my shopping more efficient
o   Helpful – occasionally relevant suggestions
[bookmark: _Int_W7mXoCjB]o   Neutral – I don’t notice them much
o   Unhelpful – often shows irrelevant items
o I find them intrusive – I prefer manual browsing
o I am concerned about how my data is used for these suggestions

Data Analysis: Key Insights and Implications of Business Strategy
According to the responses on the questionnaire, it has addressed significant trends that will shape the business concept, marketing materials, and website design of the sustainable lifestyle marketplace, EcoEase. The findings below reflect the key trends and their applications for business execution.
1. Purchasing Behaviour and Influencing Factors
[bookmark: _Int_Zup24kR1]Survey outcomes reflect that nearly 50% of participants monthly basis, purchase lifestyle products, 7.1% every few months, and 42.9% weekly basis. Sustainability evolved as the most impactful factor (50%), which is followed by price (14.3%), brand reputation (7.1%), and price (14.3%).
Implications for Strategy:
· Highlight the quality of the product through user feedback and detailed specifications.
· Emphasise the sustainability as a differentiator of the brand across all touchpoints for consumers.
· Strengthen brand trust by reflecting transparency and ethical sourcing.
· Sustain competitive pricing for attracting value-driven consumers.
2. Preferred Shopping Method
Survey participants have revealed their preferred platforms for shopping:
· 38.5% of participants depend on the e-commerce marketplaces.
· 30.8% of consumers prefer direct purchasing from the brand websites.
· 7.7% purchase from shops on social media.
· 23.1% of participants prefer local stores for purchasing.
Implications for Website Design:
· Improving user experience with personalised recommendations, minimal redirections, and secure checkout.
· Prioritising the approach of direct-to-consumer, decreasing reliance on third-party marketplaces.
· Incorporating the elements of trust-building, such as FAQs, features of consumer interaction, and return policies.
3. Website Features and User Expectations
Participants were asked about which features are mostly valued by them in a user-friendly website.
· Clear navigation (28.6%)
· Mobile optimisation (28.6%)
· Product recommendations (21.4%)
· Secure payment options (21.4%)
Implications for Website Improvement:
· Structure of straightforward navigation for simplifying the discovery of products and minimising rates of cart abandonment.
· The approach of mobile-first design ensures smooth accessibility across several devices.
· AI-powered recommendations integration helps in personalising the shopping experience according to past preferences.
4. Marketing Engagement and Consumer Preferences
Participants have favoured content-driven and social media promotions such as;
· 30.8% of respondents have found the blog content valuable.
· 53.8% have mostly engaged with the ads on social media.
· 15.4% have preferred the video promotions.
Implications for Marketing Strategy:
· Improving video content reflecting the benefits of sustainable products and stories of ethical sourcing.
· Developing Canva-designed campaigns on social media for targeting consumers with eco-consciousness.
· Incorporating blogs with SEO-optimisation focusing on eco-conscious product comparisons, industry insights, and sustainability trends.
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Essay
Introduction
[bookmark: _Int_au9xpM36]Market research refers to a very important approach from a business point of view to analyse customers' behaviour, requirements, expectations, and many more to implement an informed decision. Market research will effectively assist in producing a strategic marketing plan by considering the targeted customers. This approach provides a deep understanding of customers' behaviour through a structured questionnaire and gathers market insight effectively by aligning with customers' demand. 




Discussion
[bookmark: _Int_IYzei669]The research question and findings generally assist in gathering feedback from customers (Katharine Reedy and Jo Parker, 2017). This collected data effectively helps to understand the buying patterns of customers, demand, market situation and many more. This approach helps to understand purchasing patterns and influence the decision-making process. A customer can make buying decisions based on different key concepts, such as review of the product, price, quality, sustainability, and many others (Taherdoost, 2022). 
[bookmark: _Int_GVKbOInc][bookmark: _Int_5WfnNi6F][bookmark: _Int_jsAi4Lhw][bookmark: _Int_eZNZoT3i]The survey result mentions that a large customer base generally prefers product quality. Additionally, 28.6% of customers prefer a quality product and a well-crafted product with long-lasting quality. On the other hand, 14.3 % of people focused on price to make a purchase, and this indicates a trust-building approach to enhance customer loyalty. A huge customer base, approximately 50% is chooses sustainable products and is influenced by sustainability. A recurrent demand pattern is evident from the fact that 7.1% of respondents buy lifestyle products on a monthly basis. The feedback gathering approach helps to understand customers' requirements, and “EcoEase” eventually focused on the implementation of business strategies according to the customers' demand (Soltanifar et al., 2021). Therefore, the prioritised product verification process enhances the credibility of the products. The quality assurance approach with a transparent sourcing model generally supports them in enhancing brand loyalty by aligning with business development. The eco-friendly initiative generally supports fulfilling the demand of eco-conscious customers and maintaining global sustainability demand. These insights shape the website design, ensuring clear messaging, user-friendly navigation, and visible trust indicators, such as badges for certifications and customer ratings (Taher, 2021).
[bookmark: _Int_4EQXAdnM][bookmark: _Int_OYZIXoLS][bookmark: _Int_Ss9M8Syb]The customers generally shift toward e-commerce platforms for better product visibility and customer service (Burgess et al., 2018). This survey approach effectively helps to understand the most preferred shopping interface. The survey results mention that 30.8% of individuals prefer a brand's website, and it suggests that they effectively optimise their website with a user-friendly interface. At the same time, 38.5 % of customers are purchasing from other e-commerce platforms, and 23.1 % of customers purchase directly from a local shop. Most of the customers prefer to purchase from the direct website, and it is possible through a secure payment interface. A user-friendly interface with minimal third-party interruption provides a better service to the customers (Pinto and Guarda, 2020). The personalised shopping experience with AI-based suggestions generally enhances customer experience. The marketing strategy employs platforms as engagement tools rather than as the main source of sales, as social media accounts for only 7.7% of purchases. In order to strengthen brand identity and customer trust, advertisements, promotions, and influencer partnerships will drive traffic to the main website.
The marketing engagement and customer preference shift according to the appropriate marketing materials to enhance brand recognition and better customer engagement. The survey results mention that a higher customer segment, approximately 53.8% influenced by social media marketing and has a strong potential for customer engagement. Additionally, the data indicate that 30.8% of customers are engaged through blog content with an appropriate search engine optimisation approach. Around 15.4% of individuals are engaged through video content, and this denotes a lower efficiency of the storyline for customer engagement. This data assists “Eco Ease” in implementing various marketing strategies, such as an attractive social media campaign, video marketing regarding sustainability, and impactful blog articles to enhance customer traffic. Throughout this well-balanced marketing approach, they enhance their brand reach and improve the engagement of eco-conscious customers (Basile et al., 2023).
[bookmark: _Int_XxfE7IQd]The primary occupation analysis effectively helps to understand about target customer. This survey approach generally focuses on appropriate questions to analyse the customer engagement and the higher customer engagement category (Sandhu, 2020). The survey results indicate that 57.1% of customers are employed and 42.9% are self-employed. It effectively mentions that most of the customers are either employed or self-employed. This data is relevantly helpful to construct a better marketing and business plan according to the highest customer segment. Therefore, they introduce personalised service and offers to improve customer engagement (Chandler, 2022).
Audience segmentation strategy assists in segmenting the group of targeted customers to ensure an effective marketing strategy. The survey question helps to understand the customer segment and assist “Eco Ease” in identifying the key segments (Ashton and Gowland-Pryde., 2023).
	Segment
	Main Point
	Strategic Implementation

	Demographic
	The individuals are between 18-35
	Personalised customer service with creative branding and collaboration with a well-known influencer (Esiri, 2022).

	Behavioural
	The individuals are purchased monthly
	Appropriate subscription plan and personalised offers.

	Geographic
	Urban and metropolitan customers
	A better marketing approach with localised search engine optimisation (SEO) (Erdmann et al., 2022).

	Physiographic
	Sustainability and quality-conscious customer segment.
	An appropriate ethical organisational operation with a sustainable initiative (Byrd, 2021).



[bookmark: _Int_0OOBkwO4]SEO strategy is an organised plan that helps to enhance the visibility of a website and improve the efficiency of search engine results. This approach optimises the website actively and enhances customer engagement significantly (Kingsnorth, 2023). EcoEase implements an SEO strategy to enhance product visibility and improve customer experience through an efficient user interface. In this context, keyword optimisation helps to improve the search results process, and backlink building assists in boosting the credibility of the website (Dadwal, 2020). This technology raises the visibility of urban customers by using Google Business Listing. SEO strategic improvement actively ensures the security protocol of the website and quick web page loading speed. This technological implementation supports providing a better service with higher customer satisfaction, traffic and enhances digital improvement (Rachmad, 2024).

Conclusion
[bookmark: _Int_Nl6mVNNc]This assignment assists in generating a deep market overview and helps to construct better business strategies, marketing strategies and website design. The business idea “EcoEase”, an eco-friendly lifestyle marketplace, has been formulated from the consumer's call for green products, ethical supplies, and effortless digital shopping. The market research focused on four core areas such as buying habits, shopping patterns of individuals, site functionality, and marketing participation. This report additionally elaborates on audience segmentation and SEO best practices that boost brand positioning and web visibility. 
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Task 2
Financial Projections of EcoEase Over Period of One Year
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Formula View:
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(Source: Author, Excel)
Bar Chart Comparing Income and Revenue
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The Importance of Excel in the Digital Era
Introduction
In the present era quickly evolving business world, evaluating, forecasting, and structuring financial data is essential for data-driven decision-making. Microsoft Excel is an effective tool that significantly enables businesses to automate transactions, manage transactions, optimise strategies, and visualise trends (Diamant, 2024). Its potential flexibility upholds data-driven decisions, reduces errors, and improves efficiency. As the digital integration is evolving, Excel remains essential for performance prediction, resource allocation, and financial monitoring. For organisations like EcoEase, it effectively ensures accurate cost management, sustainable growth, and tracking in modern entrepreneurship.


Data Management and Financial Tracking
[bookmark: _Int_l2Xtp4X1]Efficient financial management relies on the structured organisation of data, and Excel provides businesses with a streamlined process to record data and evaluate expenditures and revenue (Ren, 2022). Through organising the financial data into organised spreadsheets, organisations track the income sources, maintain proper accounting records, and effectively monitor expenses. In the context of EcoEase, the functions of Excel as the centralised platform of finances enable transparency in investment decisions and budgeting. It assists businesses in differentiating between one-time investments, variable expenditures, and recurring costs for planning in the long term. Besides, Excel reduces errors, improves audit trails, and assures adherence to the financial standards. Additionally, keeping clear records enables businesses to improve resource allocation and planning for expansion with confidence.
Automation and Formula-Based Efficiency
The automation capabilities of Excel improve the financial effectiveness by decreasing manual errors and verifying accurate estimations. The built-in formulas, such as VLOOKUP, SUM, and IF, enable businesses to efficiently generate precise financial reports, monitor profit margins, and evaluate financial stability, providing real-time updates (Sinervo, 2025). Besides, conditional formatting reflects fluctuations in costs, upholding the proactive oversight of finances. In the context of EcoEase, the automated formulas have streamlined profit assessment, growth forecasting, and expense monitoring. Implementing =SUM (B2:B3) for calculating total income and =B4-B10 for estimating profit/loss provides actionable insights into the business health. Through reducing human intervention, Microsoft Excel ensures dependable financial projections, which makes it a crucial tool for maintaining a competitive edge in a strategic world.
Data Visualisation for Strategic Insights
Excel effectively transforms financial data into visually appealing diagrams that allow businesses to evaluate difficult figures seamlessly (Kot, 2023). The visualisation plays an essential role in making financial decisions, assisting stakeholders in assessing profitability, identifying risks, and recognising trends (Beckley, 2025). The graphs and charts improve the business insights, where line graphs show financial growth, pie charts project cost distribution breakdown down and bar charts compare the expenses against revenue for allocating resources. In view of EcoEase, the bar chart reflects the total income versus total expenses for 3 months (Jan-Mar), aiding marketing and budgeting decisions. The clear visualisation of data upholds executive planning, which ensures structured financial evaluation. Additionally, integrating the visual insights into the strategy improves data-driven and informed business discussions.
Excel in Decision-Making and Business Strategy
Excel plays an essential role in making a business strategy, which enables companies to evaluate trends, optimise resource allocation, and forecast the financial performance. Entrepreneurs utilise Excel for potential market research, addressing competitive edges, and monitoring consumer behaviours (Heineke, 2024). Its tools for forecasting assist businesses in anticipating investment requirements while reducing unnecessary expenses. Planning a budget within Excel improves scalability through distributing the financial resources effectively. 
For the business, EcoEase Excel upholds preventing unused stock costs while effectively aligning demand with supply. Through evaluating the previous revenue data, the business refines promotional campaigns and marketing strategies. Integrating the insights of Excel into wider business planning strengthens informed decision-making, which leads to optimised financial stability, long-term profitability, and resource allocation in the competitive market.
The Role of Excel in Digital Entrepreneurship
Potential entrepreneurs integrate Excel into the systems of business intelligence in the digital economy, which ensures a structured financial evaluation. Regardless of cloud-based and AI platforms, Excel remains essential due to its efficiency and adaptability (Neupane, 2024). Businesses utilise it for the revenue tracking of e-commerce, financial modeling, and payroll management of HR, which improves decision-making. Additionally, integration with the automation and tools of analytics increases its capabilities through bridging the traditional spreadsheets with advanced business intelligence. In the case of EcoEase, Excel upholds SEO analytics, online marketing assessments, and financial tracking, which aligns the financial insights with the wider digital strategies. Through sustaining structured records, businesses effectively ensure sustainable growth and operational efficiency in the competitive digital markets.


Conclusion
[bookmark: _Int_817k2LJr]Microsoft Excel is a crucial tool in the modern business, assisting corporations and entrepreneurs in automating calculations, managing finances, improving strategic planning, and visualising trends. Its capability to enhance forecasting accuracy, assure financial transparency, and streamline workflows makes it essential for long-term growth. For EcoEase, MS Excel has upheld structured operational efficiency, revenue forecasting, and financial monitoring, which has strengthened its role as the sustainable marketplace. Through integrating data visualisation, analytics, and automation, businesses can effectively make informed strategic decisions, assuring scalability and resilience. As industries emerge, Excel remains the crucial key to entrepreneurial and financial management strategy in the digital age. 
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Category Jan (€) Feb(€) Mar(€) Apr(€) May(€) Jun(€) Jul(€) Aug(€) Sep(€) Oct(€) Nov(€) Dec(€)

Sales Revenue 12,000 14,500 16,200 18,000 20,500 21,300 22,500 24,000 25,500 26,000 27,500 30,000

Partnership Income 2,000 2,500 3,000 3,200 3,500 3,700 3,900 4,200 4,400 4,700 5,000 5,300

Total Income 14,000 17,000 19,200 21,200 24,000 25,000 26,400 28,200 29,900 30,700 32,500 35,300

Marketing Costs 3,000 3,200 3,400 3,500 3,800 3,900 4,000 4,200 4,300 4,400 4,500 4,600

Operational Costs 4,000 4,200 4,300 4,400 4,500 4,600 4,800 4,900 5,000 5,200 5,300 5,400

Product Sourcing 2,000 2,200 2,300 2,500 2,700 2,800 3,000 3,100 3,200 3,300 3,400 3,500

Shipping 1,000 1,100 1,200 1,300 1,400 1,500 1,600 1,700 1,800 1,900 2,000 2,100

Website Maintenance 800 850 900 950 1,000 1,050 1,100 1,150 1,200 1,250 1,300 1,350

Total Expenses 10,800 11,550 12,100 12,650 13,400 13,850 14,500 15,050 15,500 16,050 16,500 16,950

Profit/Loss 3,200 5,450 7,100 8,550 10,600 11,150 11,900 13,150 14,400 14,650 16,000 18,350


image20.emf
Category Jan (€) Feb(€) Mar(€) Apr(€) May(€) Jun(€) Jul(€) Aug(€) Sep(€) Oct(€) Nov(€) Dec(€)

Sales Revenue 12000 14500 16200 18000 20500 21300 22500 24000 25500 26000 27500 30000

Partnership Income 2000 2500 3000 3200 3500 3700 3900 4200 4400 4700 5000 5300

Total Income =SUM(C4:C5) =SUM(D4:D5) =SUM(E4:E5) =SUM(F4:F5) =SUM(G4:G5) =SUM(H4:H5) =SUM(I4:I5) =SUM(J4:J5) =SUM(K4:K5) =SUM(L4:L5) =SUM(M4:M5) =SUM(N4:N5)

Marketing Costs 3000 3200 3400 3500 3800 3900 4000 4200 4300 4400 4500 4600

Operational Costs 4000 4200 4300 4400 4500 4600 4800 4900 5000 5200 5300 5400

Product Sourcing 2000 2200 2300 2500 2700 2800 3000 3100 3200 3300 3400 3500

Shipping 1000 1100 1200 1300 1400 1500 1600 1700 1800 1900 2000 2100

Website Maintenance 800 850 900 950 1000 1050 1100 1150 1200 1250 1300 1350

Total Expenses =SUM(C7:C11) =SUM(D7:D11) =SUM(E7:E11) =SUM(F7:F11) =SUM(G7:G11) =SUM(H7:H11) =SUM(I7:I11) =SUM(J7:J11) =SUM(K7:K11) =SUM(L7:L11) =SUM(M7:M11) =SUM(N7:N11)

Profit/Loss =C6-C12 =D6-D12 =E6-E12 =F6-F12 =G6-G12 =H6-H12 =I6-I12 =J6-J12 =K6-K12 =L6-L12 =M6-M12 =N6-N12
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