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Executive Summary 
This report has critically analysed the business operations of Hilton Hotel including the allegations which are being charged on and the accusation against this hotel. The report has done in-depth analysis regarding the accusation which the organisation has faced regarding green washing. Hilton Hotel has taken up the decision to follow sustainable business approaches including reducing carbon footprint emission and food wastage. Hilton Hotel was also in charge of uprooting mangroves and palm trees which has been critically analysed in this report. The areas which Hilton Hotel has done green washing and the self evaluation of it has been depicted in this report. Along with that the reasons for companies to self evaluate and the alternative option of self evaluation has been highlighted properly. Suitable recommendations have been provided which Hilton Hotel can implement in order to improve the business. dear a different types of green technologies which are prevalent in the market which have been mentioned properly in this report.
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[bookmark: _7qnfxhnmrn5v][bookmark: _Toc159335201]Introduction 
The following report will highlight the way the hotel in the United Kingdom flaunts their green certification. However, it has been observed that most of these hotels are falsifying and misleading their customers by not following the protocols related to sustainable practices. The term green washing is precisely known as the deceived marketing strategies which include misleading claims or making false statements regarding a product or a service which has environmental benefits. This particular report will highlight all these factors related to the hotel industry and will select Hilton hotel for further analysis and discussion. 
[bookmark: _pdjt7tlfphej][bookmark: _Toc159335202]Company synopsis 
Hilton Hotel is considered to be a luxury chain hotel whose headquarter is in Virginia in the United States of America and it is situated around the globe. In the year 2023, Hilton Hotel succeeded in generating revenue in the US. $10.2 billion (Statista.com, 2023). The Doubletree by written which is a luxury hotel chain was launched in the year 1969 which attracts the attention of most of the customers and Travellers. The organisation even offers hotel rooms at a moderate price range which is standard and offers free continental breakfasts as well. The CEO and President of Hilton Hotel is Christopher J. Nassetta and was founded in the year 1919 in Chicago, Texas. 
[image: ]
Figure 1: Revenue of Hilton Hotel Worldwide
(Source: Statista.com, 2023)
[bookmark: _xln0krgkep59][bookmark: _Toc159335203]Hotel industry analysis 
It is expected that the hotel industry of the United States is expected to reach up to $110.5 billion in revenue by the end of the year 2024 and by the end of the year 20208 it can also reach up to $128.4 billion. According to statista, the hotel industry of the United Kingdom is approximately valued at a size of £16.42 billion in the year 2022 and it also reached approximately £19.76 billion in the year 2023 (Hallidays.co.uk, 2023). The hotel industry of the UK is highly competitive with hotels offering similar features and are facing chief competition due to growth potential of the industry. 
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Figure 2: Overview of the hotel industry
(Source: Hallidays.co.uk, 2023)
[bookmark: _8ljhncpg1f1o][bookmark: _Toc159335204]The accusation on the Hilton Hotel 
Some of the customers of Hilton Hotel accused that the organisation is involved in green washing. To be more precise, this is an act of making false statements and claims on behalf of the hotel regarding the environmental benefits which is being practised strongly in the company (Stories.hilton.com, 2024). In the year 2006 the tourism concern which is an organisation that advocates ethical tourism has accused that Hilton Hotel is strongly associated with green washing and all their claiming are false (Hilton.com, 2024). On the other hand, in the year 2020 according to the report of boomerang.com all the reports of the organisation have not mentioned or are not embodied carbon in their data as well as in their pledges (Yoon et al., 2020). 
Hilton Hotel also claimed that they never waste their food however some of the customers of the hotel notice that every single day Hilton hotel has been wasting food (Taylorfrancis.com, 2021). In the year 2023, the advertising standards authority has banned the advert for green washing as it has claimed that it can help in reducing carbon footprints which are taking place due to the consumers (Hilton.com, 2024). It has been reported that Hilton hotel has uprooted multiple palm trees along with mangroves in order to build a complex resort of Hilton on Mandhoo Island.
[bookmark: _hv98qna635jv][bookmark: _Toc159335205]Areas where the firm is green washing
Hilton Hotel argued by cleaning that the organisation is completely engaged in eco friendly environmental activities which protects the environment. On the other hand, the organisation has uprooted multiple number of mangroves and palm trees in order to construct a complex resort of Hilton hotel on Mandoor Island (Stories.hilton.com, 2024). The organisation needs to improve this negative brand image. It can eventually affect their business and customers may not visit the company (Taylorfrancis.com, 2021). This is because most of the customers nowadays have become well regarded with sustainable and eco-friendly practices which Hilton Hotel lacks (Yoon et al., 2020). One of the primary objectives of Hilton hotel is to decrease the environmental footprints over the next decade (Hilton.com, 2024). The total number of carbon emissions done by Hilton Hotel is approximately 61% which the organisation needs to reduce immediately. 
Hilton hotel has succeeded in releasing a report regarding “travel with purpose 2030 goals” which was marked by it in the year 2018 as their 100th anniversary (Taylorfrancis.com, 2021). It has been reported by a number of customers that Hilton Hotel is also wasting food and the supply chain and operational department of the organisation is not only complicated but misleading at the same time (Stories.hilton.com, 2024). Hilton hotel has failed to follow all the ethics of the hospitality industry and for this reason there are multiple accusations which are against the company. 
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Figure 3: Greenwashing behaviour in hospitality industry
(Source: Edition.cnn.com, 2021)
[bookmark: _dip0wwm1790g][bookmark: _Toc159335206]Self Evaluation of Hilton Hotel 
According to Hilton Hotel, the organisations along with their partners are working in an efficient manner in order to reduce food wastage in both their supply chain and operations (Hilton.com, 2024). The organisation has also taken up the decision that it will also integrate learning from such types of efforts into LightStay in order to minimise the negative impact of the business operation on the environment (Chrie.org, 2021). Hilton Hotel recently has focused on environmental performance measurement along with a reporting platform (Nrdc.org, 2023). Hilton Hotel has also used advanced digital technologies in order to reduce their carbon emission footprints (Emerald.com, 2022). The organisation has also doubled their investment in order to reduce environmental footprints and the negative effect of the business on the environment. 
The organisation has also taken up the decision to protect the environment and incorporate all the necessary steps which are required in order to diminish green washing behaviours from their company (Chrie.org, 2021). Some of the potential customers have criticised strongly against Hilton Hotel highlighting the fact that it cleans environment practices for their profit and are more concerned regarding their own profit instead of the environment (Edition.cnn.com, 2021). The organisation is one of the first major Hotel companies which has succeeded in setting science-based carbon targets which are aligned with the climate times as well as with the Paris Climate Agreement (Emerald.com, 2022). Hilton Hotel is also working to reduce food wastage by enforcing their staff to keep eye on this matter (Alyahia et al., 2024). Among some of the major sustainability practices incorporated by Hilton Hotel is that it has set a goal to decrease energy consumption by 20% along with that it has also focused on water consumption reduction by 50% in the year 2020 (Chrie.org, 2021). 
[bookmark: _t8v57er5syo0][bookmark: _Toc159335207]Reasons for self evaluation of the organisations
Green washing is a circumstance where firms spend more money and time on marketing the company by cleaning it so that they are environmentally friendly instead of minimising their business impact. due to lack of transparency which can be either intentional or unintentional, different hotels have to go self evaluation. As a result of the decline of accountability among employees, organisations can misrepresent or conceal data regarding their carbon footprint emissions in order to avoid regulatory actions (Forbes.com, 2023). Organisations in the hotel industry are forced to self evaluate.In order to recover or boost the brand image, firms may utilise green washing strategies in order to appeal to customers regarding how environmentally aware the company is. As a result of this organisations are also taking advantage and simultaneously demand of customers is increasing due to green washing. Due to inadequate sustainability, accounting policies are making data more difficult to access and compare.
[bookmark: _hvaqnyuwtzvv][bookmark: _Toc159335208]The utilisation of green technology 
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Figure 4: Green Technologies
(Source: Theguardian.com, 2023)
Green technology is also referred to as environmental technology which is the broad term which refers to Science and Technologies that are utilised in order to create environmentally friendly services and products. Green technology is responsible for utilising renewable natural resources along with new energy generating tools and techniques in order to generate electricity (Forbes.com, 2023). In the year 2023 the renewable energy technology included advanced wind turbines along with solar panels in different hotels. The next technology is the carbon capture and storage which removes carbon from the atmosphere and utilises it in order to manufacture synthetic fuel. Green buildings are highlighted by different firms in order to save resources and energy (Theguardian.com, 2023). The hospitality industry of both the United Kingdom and the United States focuses more on green information technology whose primary function is to focus on Sustainable approaches which are eco-friendly at the same time.
[bookmark: _9utlx7ce8z4u][bookmark: _Toc159335209]The sustainable approach of it
Green washing is precisely a form of Eco-opportunism which is also considered to be an unethical behaviour. In order to avoid green washing organisations can embrace more sustainable approaches including being transparent regarding their services and the products offered by the hotel and what they are made up of. The hotels of the hospitality industry in the entire globe should be transferring regarding from where the products which are being sold by them are sourced and if they are hampering the ecosystem of a place (Forbes.com, 2023). The organisations should also remain transparent regarding who is responsible for the labour behind all the things that have happened. In order to secure a sustainable planet, organisations should focus on the global changes that are taking place around and try to reduce the emission of carbon footprints (Costar.com, 2021). Instead of focusing on the benefits of the companies, the hotels should reduce the wastage of food and energy in order to save the planet. 
[bookmark: _1vpe7uz0j1rl][bookmark: _Toc159335210]Other options that can be used instead of self evaluation
Hilton hotel instead of self evaluating can take time to time feedback from their employees regarding essential changes which needs to be made within their company. With proper reviews and point of views of their employees the hotel can restructure and make essential changes within their workplace (Alyahia et al., 2024). It has been observed that if Hilton Hotel contacts time to time surveys and takes opinions from their customers then self evaluating may not be necessary. These necessary steps are the alternative options for Hilton Hotel instead of doing self evaluation. These options are not only more effective but also highlight the gaps which are present in the business.
[bookmark: _ug1v1kos4kz7][bookmark: _Toc159335211]Recommendations
It is highly recommended that the management of the Hilton Hotel should take necessary steps in order to make a better brand image in the eyes of customers. in order to diminish all the allegations which are being imposed on and against Hilton Hotel, the organisation can provide multiple alluring offers to customers for letting their expectations down. It is also highly recommended that Hilton Hotel can work on making customers aware of the sustainable approaches which are being implemented by the brand. With the help of proper digital marketing strategies and advanced technologies, Hilton Hotel can use this strategy. It is also recommended that the organisation can recruit and employ more employees on keeping eyes on whether the company has succeeded in reducing carbon footprint and food wastage. It is also highly recommended that Hilton Hotel can maintain healthy relationships with their partners and suppliers so that they can also help them in implementing sustainable approaches into the business.
[bookmark: _63xgkpp3q4jb][bookmark: _Toc159335212]Conclusion
The above report has critically analysed all the essential points related to green washing. The chosen organisation for this report from the hotel industry was Hilton Hotel. In the recent past, this hotel was accused by different reporters and customers of green washing. Even though the organisation promised to implement sustainable approaches within the company, it failed to gain the faith of most of their customers. This is because customers these days have become more environmentally concerned and their when is regarding eco-friendly and sustainable practices have increased. The green technologies are prevalent in the market and the sustainability which it brings on the table has been critically evaluated and explained in this report in an efficient manner. Apart from self evaluation there are different other options which these organisations including Hilton Hotel can incorporate.
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