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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	[bookmark: _GoBack]Answer: The website loads and opens quickly on both desktop and mobile, with no major delays. Pages open smoothly, and images appear without noticeable lag. However, some sections feel slightly cluttered, which can make the loading experience feel heavier than it is.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website includes several sub‑pages such as bowling, deals, food, and booking. Navigation is straightforward through a top menu, but some links are small and easy to miss. The structure is simple, yet certain pages require scrolling to find key information.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers can book through the website using the “Book Now” button. The system works, but it takes you to another website to finish the booking, which can feel a bit confusing. It would be easier if the booking stayed on the main site or if there were clearer instructions so customers know they are still booking with Acocks Green Bowling.
 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website would look better and be easier to use if the layout was simpler. There is too much text and too many big banners on the homepage, which makes it feel crowded. Clearer buttons for booking and prices would help people find what they need faster


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks bright and colourful, but it can feel a bit busy because there are many banners and pictures. On a computer, the layout is wider and easier to see. On a mobile phone, some parts look squashed, and you need to scroll more to find information. It still works, but it feels less tidy on a smaller screen.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses a lot of pictures of bowling, food and deals. The colours are bold and eye‑catching, which makes the site feel fun. However, there are so many images that the page can feel crowded. The bright colours match the theme of the business and look playful and fun. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no online chat tool on the website. This means customers cannot ask quick questions or get instant help. People must call or use the booking system instead. A chat tool would make the website more helpful, especially for customers who want fast answers about prices, opening times or deals.


	Question 2d – How effective are the social media links on the website?


	Answer: The website has social media links, but they are not very clear or easy to find. They do not stand out on the page, so customers might miss them. Social media could help the business share updates and deals, but the links need to be more visible. Making them bigger or placing them at the top of the page would make them more effective


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The website shows the main services clearly, such as bowling, Laser Quest, arcade games and food deals. Each service has its own page with short descriptions. The homepage also shows special offers like “2 games for £10.” Some information is easy to see, but other details are lower down the page, so customers may need to scroll to find everything.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The website does not show many reviews directly, but reviews can be found on other sites. For example, Acocks Green Bowl has a 4.2-star rating based on many reviews, and customers often say the staff are friendly and helpful, so they should have the reviews on their home page


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website uses bright pictures and clear deals to show that the business is fun and family‑friendly. I have been there myself, and they offer great deals that make it good value for money. The booking is easy, and there are activities for all ages. The service in person is good, but the website could look more modern to match the quality of the experience they provide.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, prices are shown clearly on the website, especially the weekday deals like “2 games for £10.” These prices are good value and match what customers say about the service. The deals make the business look affordable for families and groups. Some prices could be easier to find.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling 

	
	2.Local 

	
	3. best deals

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are very important for UK businesses. Many people search online before they visit a place or make a booking. A website helps customers find opening times, prices, deals and contact details quickly. It also makes a business look more professional and trustworthy. Even though social media is popular, a website gives clearer information and is easier to update. Without a website, some customers may not find the business at all. They do not have an app yet which could help them make members and reach out to them to remind them about all the good deals that they have. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend that they made the design of the website, more modern and more attractive to adults and not just rely on marketing to the younger generations. Overall the user ability of the website is fine and easy to navigate, but the home page has too many banners that make it look too crowded and childish. All the functions of the website work very and it is not difficult to find what you are looking for. 




