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Executive Summary
In this following assignment, the strategies for using social and digital media to reach a wider base of customer base in a business are discussed. Using the theory of Social Media Marketing by Chaffey and other relevant academic literature, the strategies or tools that can used in Social Media Marketing (SMM) for building brand awareness, bringing the customers closer to the brands, customer engagement and awareness about the business and their products or services are analysed. The advantages and disadvantages that social media tools and marketing strategies may have for a business are also analysed with some recent examples of social media campaigns by world-known brands. In conclusion, recommendations for effectively implementing SMM strategies successfully are also provided.
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[bookmark: _Toc164865778]Introduction 
Digital media or Social Media Marketing strategies have been used by big business ventures in the United Kingdom (UK) to build their brand name and increase commercial gains. The following assignment is aimed at analysing the use of social and digital media to build brand recognition, and customer awareness to reach a wider customer base on a business. 
[bookmark: _l7ywl8ixr9tz][bookmark: _Toc164865779]Uses of digital media in marketing a business for bringing customers close to the brands 
In this modern day and age of the digital boom, social or digital media marketing tools are used worldwide to promote brand recognition, increase brand-website traffic, and audience engagement with the products or services, or the brand itself. During the previous decade when social media sites like Facebook, X (formerly known as Twitter), and Instagram reached a wider based of audience, businesses started to use these to build brand recognition for their customers (Buffer 2019). 
Chaffey’s theory of social media marketing revolved around the facilitation of customer interaction on the company website or social media sites to build positive engagement with a company which leads to commercial value for the business (Chaffey 2015). 

Figure 1: Chaffey’s Six Channels
(Source: Developed from the Concepts of Chaffey 2015)
Following the foundation of Chaffey’s theory, big brands in the UK have built a positive brand image through digital media. Studies conducted on the effectiveness of digital media marketing have shown promising results where small and medium-sized business ventures can build successful digital media dynamics using platforms like Facebook, Instagram, Twitter, and LinkedIn to establish a brand-customer relationship and increase brand awareness on an international level (Makrides, Vrontis and Christofi 2020). Furthermore, research also examined the positive effect of SMM on luxury brands to build effective positive community engagement and brand loyalty among the target customers (Fetais et al. 2022). In the case of the fashion industry based in the UK, reports suggest that 28.8% of fashion sales are conducted online where an overall 5.7% growth was perceived through digital media marketing (Shepherd 2022). Big brands like Barclays. Burberry, Land Rover, Shell, Cadbury and others have become popular on UK social media with increased revenue and visibility for their products and services (Herrmann, 2018).  
[bookmark: _yp1r8d4bie6][bookmark: _Toc164865780]Uses of Social Media in Developing Customer Awareness about the Products 
In today’s digitally-driven era, brands run engaging and relatable marketing campaigns about their products and services to raise awareness, increase customer engagement, and gain commercial value (Buffer 2019). 
A statistical report on social media marketing at for-profit companies in the UK suggests that more than 96% of the respondents report that their companies implement SMM to build awareness, while more than 72% report their use of acquiring new customers (Statista 2023). Even small businesses or startups have been reportedly generating the most commercial gains through SMM (Wood 2024). Moreover, previous research on consumer perception of big brands suggested a positive relationship between SMM and Brand Equity (BE) (Ibrahim, Aljarah and Ababneh 2020). 
Through analysing the theoretical aspects of Chaffey’s social media marketing strategies, it is evident that big brands use strategies like- engaging with relevant topics or relatable hashtags, collaborating with influencers to endorse their services or products, staying active on their social sites and posting regularly about their new products or services, interacting with the target audiences in the comments section of the platforms and several others to enhance their discoverability, audience participation in their content to increase customer awareness about the products and services, and overall the brand itself (Gilliland 2020). 
[bookmark: _Toc164865781]Advantages and disadvantages of using social media tools for targeting specific groups of customers 
[bookmark: _Toc164865782]Positive impacts of SMM on customer engagement
In this era of digital boom, business ventures across the world implement effective and successful SMM in social media platforms such as Facebook. Twitter, LinkedIn, and Instagram to connect with a wider range of customers, build brand awareness and enhance overall growth. The digital platform can also allow the business to define and reach its target audience more easily through creating and posting relatable and strategic content about its services and products. Moreover, the data-driven algorithm of the platform can help generate insight into consumer behaviour and preferences for the companies where through running ad campaigns on social media. Through a consistent social media presence and thorough engagement with the newer audience, a business venture can market its services to the right audience at a significantly lower cost, build a solid brand image, and connect with other brands to not only grow their reputation in the business but also analyse their competitors business and marketing strategies and implement necessary changes to their own (Seek Social 2023). Brands like Spotify through their “Spotify Wrapped campaign”, Apple with their “The Shot On iPhone Challenge” and others have successfully implemented SMM strategies to run social media campaigns and reach a wide range of audiences in recent years (Bredava 2020). 
[bookmark: _Toc164865783]Negative impact of SMM on customer engagement
Although there are significant advantages to using social media sites in the marketing business, the detriments are also very evident in today’s age of digital revolution, especially “Cancel-culture”. Creating relatable and attractive content and optimising online ad campaigns can be time-consuming. The laborious and creative content can also lose its originality if the competitors follow their digital footprints. Although marketing on social sites requires less monetary funding, solely relying on the sites for connecting with customers can also be risky in case of platform policies, changes in algorithm, or total platform shutdown. Furthermore, it can be very easy to cause brand embarrassment or tarnish the brand name if wrong information gets shared, or to stand out from the competitors if the brand engages in controversial content or discussions (Shah 2023). In recent years, controversial campaigns for businesses like Urban Outfitters, Aunt Jemima, Tampax and others have faced monetary losses, and cancellations that cost them losing customers (Husain 2024). 
[bookmark: _Toc164865784]Further recommendations 
Despite the several drawbacks to SMM, implementing a more effective social media marketing (SMM) strategy can aid a business in reaching its goal of commercial gain by building brand awareness, engaging with the target audience, and reaching a wide customer range. After a thorough evaluation of the possible negative outcomes, a business can implement strategies like- aligning the goals of the business and its objectives with the digital media marketing strategies, conducting a thorough analysis of the demographics of the target customer, conducting a competitive analysis on the competition of the business, recruiting the best team for SMM, and creating the most high quality and relatable contents to gain a broader audience for their products or services. 
[bookmark: _Toc164865785]Conclusion 
In conclusion, the digital and social media tools and strategies that are used to reach a wider customer range for a business is discussed, while the advantages and disadvantages are analysed, and further recommendations to implement the tools effectively are noted. 


[bookmark: _Toc164865786]Reference List
Bredava, A. 2020. 15 Awesome Examples of Social Media Marketing. [online] www.searchenginejournal.com. Available at: https://www.searchenginejournal.com/social-media-marketing-examples/380202/ (Accessed 24 Apr. 2024).
Buffer. 2019. What Is Social Media Marketing? [online] buffer.com . Available at: https://buffer.com/social-media-marketing (Accessed 24 Apr. 2024).
Chaffey, D. 2015. Digital Business And E-commerce Management Strategy, Implementation And Practice. Sixth ed. [online] United Kingdom: Pearson Education Limited. Available at: http://www.bel.utcluj.ro/ci/rom/edse/documente/DocuPrj3.pdf (Accessed 24 Apr. 2024).
Fetais, A.H., Algharabat, R.S., Aljafari, A. and Rana, N.P. 2022. Do Social Media Marketing Activities Improve Brand Loyalty? An Empirical Study on Luxury Fashion Brands. Information Systems Frontiers, [online] 25(2). doi:https://doi.org/10.1007/s10796-022-10264-7. (Accessed 24 Apr. 2024).
Gilliland, N. 2020. 30 brands with excellent social media strategies – Econsultancy. [online] econsultancy.com. Available at: https://econsultancy.com/30-brands-with-excellent-social-media-strategies/ (Accessed 24 Apr. 2024).
Herrmann, N. 2018. 20 Most Valuable UK Brands on Social Media. [online] www.quintly.com. Available at: https://www.quintly.com/blog/uk-brands-on-social-media-report. (Accessed 24 Apr. 2024).
Husain, O. 2024. 22 Cancel Culture Examples: Brands That Have Been Cancelled. [online] www.enzuzo.com. Available at: https://www.enzuzo.com/blog/cancel-culture-examples#:~:text=Tampax%20is%20a%20staple%20for (Accessed 24 Apr. 2024).
Ibrahim, B., Aljarah, A. and Ababneh, B. 2020. Do Social Media Marketing Activities Enhance Consumer Perception of Brands? A Meta-Analytic Examination. Journal of Promotion Management, [online] 26(4), pp.544–568. doi:https://doi.org/10.1080/10496491.2020.1719956. (Accessed 24 Apr. 2024).
Makrides, A., Vrontis, D. and Christofi, M. 2020. The Gold Rush of Digital Marketing: Assessing Prospects of Building Brand Awareness Overseas. Business Perspectives and Research, [online] 8(1). doi:https://doi.org/10.1177/2278533719860016. (Accessed 24 Apr. 2024).
Seek Social. 2023. Benefits Of Social Media Marketing Companies In UK. [online] seeksocial.co.uk. Available at: https://seeksocial.co.uk/guides/benefits-of-social-media-marketing-companies-in-uk/ (Accessed 24 Apr. 2024).
Shah, R. 2023. Discover the Pros and Cons of Social Media Marketing. [online] www.sprinklr.com. Available at: https://www.sprinklr.com/blog/advantages-and-disadvantages-of-social-media-marketing/ (Accessed 24 Apr. 2024).
Shepherd, J. 2022. Social Media Marketing for Fashion Brands: A Strategy That Works…. [online] thesocialshepherd.com. Available at: https://thesocialshepherd.com/blog/social-media-strategy-fashion-brands([Accessed 24 Apr. 2024).
Statista. 2023. Uses of social media marketing UK 2023. [online] www.statista.com. Available at: https://www.statista.com/statistics/1377155/uses-social-media-marketing-uk/ (Accessed 24 Apr. 2024). 
Wood, A. 2024. Social media is top sales generator for UK small businesses. [online] startupsmagazine.co.uk. Available at: https://startupsmagazine.co.uk/article-social-media-top-sales-generator-uk-small-businesses.  (Accessed 24 Apr. 2024).







Chaffey’s Six Channels


Search Marketing


Online PR


Online Partnerships


Interactive Ads


Opt-in Email


Viral Marketing


10

image1.jpeg
sy
S




