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[bookmark: _Toc39044939]INTRODUCTION
This report presents the study and research of the effects that being environmentally aware has on an individual’s shopping habits. This particular research topic was conducted and achieved through the medium of quantitative data collection and analysis, by way of a systematic approach which can be described as being variable and replicable and rather than being based on humanistic behaviours, is not subject to any interpretation. (Deiner; 2020). Quantitative data research is statistical and involves numerical data which is normally structured and defined and which allows for unbiased and systematic data analysis. (Pickell; 2019). Based on the characteristics of this type of data research, it can be described as being a more objectivistic form of data research being rational and scientific.  This form of research is unattached to the researcher. 
The actual title of my research study is ‘Does being environmentally aware influence your shopping habits?’. Studies show that sustainability is driving change, not only in business but also in consumers attitudes in terms of their shopping habits. (Joshi & Rahman; 2015). With the current global situation surrounding climate change and the need for businesses to respond positively in order to reduce their impact on the environment, I felt this topic was current and extremely relevant to the issues the planet is currently facing. By being a broad subject, this gives scope for further investigation which could offer up some extremely insightful information and which is something I would like to delve a little deeper into. 
My research was carried out in the form on an online survey which I created using the online survey tool, Survey Monkey. Once compiled, the survey link was then posted on my social media page. (SurveyMonkey; 2020). Participants were not identified as I wanted a broad, generic demographic, with different ages, being a mix of male and female and all having different opinions, attitudes and perceptions. Once I had received the desired number of participants, the survey was then closed.   
The data was collated and entered into SPSS and frequency and cross tabulation was used in order to create tables that were clear, concise and easily readable. These tables were then used for statistical analysis to find correlations within the data which supported the original research topic.   
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I used a quantitative approach for this particular research topic. Data collected within a quantitative research study begins as words and based on a degree of statistical manipulation, is then converted into numerical data which can then be analysed. (Blaikie; 2003). Quantitative research allows for systematic and unbiased analysis of data which is beneficial should other researchers wish to use the data for further investigation. (Ibid). Quantitative research also allows for much larger quantities of data to be analysed much more efficiently through the methods of surveys/questionnaires. (Byrne; 2002). 
I first developed a series of variable questions that I could use to construct a survey and then used the online survey creating tool known as Survey Monkey to create and develop a survey that I could post on my social media account for participants to willingly complete anonymously. I took several points into consideration when planning my survey design, most of these considerations centred around the particular questions used and the format of the individual questions. I decided that I wanted to avoid questions and answering formats that caused any form or survey fatigue so decided to stick to multiple choice questions. I also wanted to create a logical flow of questions with a clear question structure and where I stayed on topic rather than jump around, thus preventing confusion. (Mora; 2016). These considerations kept my participant engaged and ensured survey completion.  Once I had received the required number of responses, the survey was then closed.  
The raw data that I had received within Survey Monkey was then collated and manually entered into SPSS. I have used frequency and cross-tabulation to investigate variables in order to analyse the data collected. This way, I have been able to note interesting correlations and relationships pertaining to different variables within the data.  
[bookmark: _Toc39044941]DATA PRESENTATION AND FINDINGS
[image: ][image: ]I used frequency tables to show how many males and females undertook my survey and how many participants were of each age category. Cross-tabulation was extremely useful to break down the data to make it clear as to how many males and females were of which age category. 






[image: ]The data above shows cross-tabulation between gender and age. It notes that 11 male and 9 females participated in my survey. Males who completed the survey all seem relatively even and well-spaced out, over all age groups. Although a relatively large number of the participants who answered my survey were females between the ages of 36-45. A reason for this is because I posted the survey on my social media account where I have many female connections who share my own age bracket and who were therefore more likely to participate. 
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The frequency tables above break down how many participants shop at which particular supermarkets. Interestingly, Tesco and Aldi seem to be the most popular with Morrisons coming in close behind. A very large number of the connections I have with individuals on my social media account are mostly local and who live in Carmarthenshire. The three largest supermarkets within Carmarthenshire are Tesco, Aldi and Morrisons. This limited and confined my data to a smaller geographical area, which doesn’t provide any real meaningful data. 


[image: ]After carrying out some investigative work and analysing the data in detail, it would appear that the majority of correlations found surround a participant’s gender which then influences their shopping habits in terms of them being more environmentally aware. 






[image: ]Here is possible to see that gender clearly correlates with an individual’s willingness to purchase products that are more environmentally friendly. Males are more likely to consciously purchase environmentally friendly products. A possible explanation for this could be due to the fact that environmentally friendly products are perceived as being of a higher cost value and males are often more highly paid, meaning, they have more disposal income. This indicates a possible correlation between a participant’s income and consciously shopping for environmentally friendly products; this could be something for further research and investigation.  






From this data it is interesting to note that males are clearly more concerned regarding the amount of excess packaging on the products they purchase. Whether this is in relation to concerns of an environmental nature or of more a practical nature is something that remains unanswered, again further investigation and research is necessary. My interpretation of this leans towards the fact that males have a more practical and logical way of thinking in terms of home waste management/storage and the restrictions placed on waste collection by Local Authorities.    
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The analysed data suggests that males are happier and feel more strongly about paying for a slightly more expensive reusable plastic bag and prefer this over the cheaper single use plastic bag. 
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 again males are more likely to pay for a slightly 

Here there is another clear correlation pertaining to participants who are more likely to bring their own bags when shopping and those who are happy to spend the extra on the reusable shopping bags. This indicates that the participants who are bringing their own bags to the supermarket are also the ones who have spent the extra on the reusable bags in the first instance. 
[bookmark: _Toc39044942]CONCLUSION/REFLECTION 
I would confirm that there appears to be a high number of correlations pertaining to being environmentally aware and gender and the influence that these demographics have on shopping habits. The correlations indicate that males are more likely to purchase products that are more environmentally friendly as well as being the dominant sex who have stronger views on reducing waste and reusing plastic shopping bags. This is extremely interesting to note and opened up the possibility of taking this research further and modifying the questions to gain richer insight into these points. 
On reflection, quantitative research is an efficient way of gathering data in larger quantities, although I found SPSS difficult to get to grips with and data entry was a rather arduous and long drawn out task. I used Survey Monkey and was unable to import my data so was required to manually enter each participant’s answer, which took some time. Saying this, SPSS is an extremely useful tool which displays large quantities of data in the form of tables and charts, making it much easier to read in terms of showing clear correlations. I was able to pick up on some correlations within the data itself, but the sample size of participants used was too small so was unable to determine whether this data was in fact meaningful or whether it was just coincidental. On further reflection the data isn’t conclusive and doesn’t actually answer my question on whether being environmentally aware influences shopping habits. The survey questions need to be more specific in order to provide further, more insightful information on this topic. (Business Balls; 2019). 
Having now carried out this method of quantitative research, I note that the data collected in this way limits any researcher from having any bias or influence on the data collected.
In hindsight, if I were to conduct the survey again, I would like to implement changes to my survey questions by making them more refined. Not knowing what to expect from this particular type of data research meant that I didn’t consider my outcomes and missed out on asking more insightful questions to gain richer, more meaningful information. 
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» Frequency Table

What is your gender?

Cumutative
Frequency  Percent  ValidPercent _Percent
Vaid _wale T 550 550 550
Femals 9 450 450 1000
Total 2 1000 1000
What is your age?
Cumutative
Frequency  Percent  ValidPercent _Percent
Vaid 1825 s+ w0 200 200
2635 3 150 150 350
3645 8 400 400 750
4655 3 150 150 0.0
55+ 2 100 100 1000

Total 20 1000 1000
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Do you shop at Tesco?

Cumutative
Frequency | Percent  ValidPercent | Percent
Valid _Yes 7 eso 850 850
No 3 150 150 1000
Total 2 1000 1000
Do you shop at Morrisons?
Cumutative
Frequency | Percent  ValidPercent | Percent
Valid _Yes o &0 0.0 0.0
No 1 &0 500 1000
Total 2 1000 1000
Do you shop at Asda?
Cumutative
Frequency | Percent  ValidPercent | Percent
Valid _Yes 5 260 260 260
No 15 750 750 1000
Total 2 1000 1000
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Do you shop at Sainsburys

Cumutative
Frequency | Percent  ValidPercent | Percent
Valid _Yes 5 00 300 300
No W 700 700 1000
Total 2 1000 1000
Do you shop at Aldi?
Cumutative
Frequency | Percent  ValidPercent | Percent
Valid _Yes W 700 700 700
No 6 00 300 1000
Total 2 1000 1000
Do you shop at LidI?
Cumutative
Frequency | Percent  ValidPercent | Percent
Valid _Yes 5 260 260 260
No 15 750 750 1000
Total 2 1000 1000
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Do you shop at any other store?

Cumulative

Frequency  Percent  ValidPercent  Percent
Valid Yes 4 200 200 200
No 16 800 800 1000

Total 20 1000 1000
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Crosstab - Gender | Shopping Consciously for Environmentally Friendly

Products
Cases
Valid Wissing Total
N Parcent N Parcent N Parcent
Whatis your gender? * 20 100.0% 0 0.0% 20 1000%

When shopping, do you
consciously buy products
that are more

enviranmentally risndly?

What is your gender? * When shopping, do you consciously buy products
that are more environmentally friendly? Crosstabulation

Count
When shopping, do you consciously buy products
that are more environmentally friendly?
Yes o Occasionally  Total
Whatis your gender? Ml 4 3 4 11
Female 0 3 6 9

Total 4 6 10 2
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What is your gender? * Does excess packaging influence the products you

buy? Crosstabulation

Count
Doss excess packaging influencs the products
you buy?
Yes o Occasionally  Total
Wnatis your gender? _Male 4 2 5 11
Female 1 4 4 9
Total 5 6 9 20
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What is your gender? * Do you agree that paying slightly more for a
reuseable plastic bag is better than paying slightly less for a single use
plastic bag? Crosstabulation

Count
Do you agree that paying slightly more for a
reuseable plastic bag is befter than paying
slightly less for a single uss plastic bag?
Strongly
Agree Agree Disagree Total
Whatis your gender? Ml 8 2 1 11
Female 4 5 0 9

Total 12 7 1 2
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Do you agree that paying slightly more for a reuseable plastic bag is better than
paying slightly less for a single use plastic bag? * Do you bring your own bags to the
supermarket? Crosstabulation

Count

Do you bring your own bags to the supsrmarket?

Yes No Occasionally  Total
Do you agres thatpaying  Strongly Agres 1 1 0 12
slightly more for a
reuseable plastic bagis  agras 5 o ] 7
better than paying slightly
less for a single use B T o o T

plastic bhag?

Total 18 1 1 2
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What is your gender? * What is your age? Crosstabulation

Gount
Whats your age?
1825 | 2635 | 3645 | 4685 | 85+ Toal
Whatis your gender? _Male 2 3 2 3 1 1"
Female 2 0 3 0 1 9

Total 4 3 8 3 2 2





