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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The site presents itself with impressive speed, almost instantaneously. Its clean aesthetic, free of cumbersome visual elements, ensures a fluid user experience. A complete page refresh takes roughly 2-3 seconds, regardless of the device utilized, be it a desktop computer or a smartphone.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The site is structured with various sections, including dedicated pages for "Rooms," "Dining," and "Contact Us."  To ensure a smooth browsing experience, a straightforward navigation system is in place: a top menu bar prominently displays accessible links. This setup helps visitors effortlessly navigate and locate the specific information they seek, preventing any potential user confusion.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Absolutely, clients have the capability to schedule reservations straight from the website. A highly visible "Book Now" button is situated on the front page; clicking this navigates them to a form where they can specify their preferred dates and choose their room preferences.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: A search function would be a definite advantage. Incorporating one, perhaps in the form of a search bar, would allow users to rapidly locate specific information. This is particularly beneficial for those looking to bypass extensive scrolling through several pages. It would make the platform more user-friendly.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website boasts a pleasing aesthetic, its design both understated and sophisticated. The chosen palette of colours evokes a sense of tranquility and warmth. While the layout readily adapts to mobile devices, some of the textual elements might render at a reduced size relative to the desktop experience, which could present a readability challenge for certain visitors.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The site effectively employs superior-quality photographs to highlight the hotel's offerings, including views of the rooms and facilities. Its aesthetic is deliberately gentle, implementing a palette based around blues and whites, intended to cultivate a calming mood for visitors. While lacking video content, the carefully chosen photographs adequately provide visual engagement.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The absence of a real-time chat function characterizes this website. To obtain information, users must resort to either sending an email or placing a phone call. The implementation of a live chat capability might streamline the process of handling customer questions.


	Question 2d – How effective are the social media links on the website?


	Answer: The website's footer provides convenient access to the hotel's social media presence. Currently, though, only a Facebook link is present. This exclusive focus on Facebook could potentially hinder the hotel's outreach to a wider audience, specifically those active on platforms such as Instagram


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Sure! Here's a rephrased version:

 The site clearly structures services into sections such as Rooms, Restaurants. Each section provides detailed descriptions so guests can easily review the available options during their stay.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: You can easily find customer testimonials displayed both on our main page and within the dedicated Reviews area. These reviews undergo frequent updates, showcasing recent feedback where guests consistently commend the exceptional service quality and the comfortable accommodations. Such positive feedback significantly contributes to fostering customer confidence.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website says that the service is good, modern amenities, and convenient location. Its dedication to comfort and guest satisfaction is why I would enthusiastically recommend this establishment.  Positive reviews from past guests further enhance its appeal.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: to see the price you need to find and select a room and the price will appear


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Edgbaston Hotel 

	
	2. Town House Hotel Birmingham

	
	3. Birmingham rent hotel 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes, one of the first appears


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: yes a website is very necessary now, a website simplifies reservations for people and also allows us to demonstrate our advantages in all their glory


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Implementing an online chat function is something I'd suggest. It facilitates more rapid engagement with customers. Integrating this feature would likely elevate the experience for users, permitting them to receive prompt replies to their queries. Moreover, there's potential for this to boost the rates at which visitors convert.
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