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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: the Hollywood bowl UK website performs efficiently, loading within few seconds within 2-3 seconds offering smooth navigating with well-optimized images and mini lag. The layout is Morden responsive and mobile friendly, ensuring easy access to booking, offers and location details. Its clean design and straightforward menus enhance user’s experience. Overall, the site performs reliably, delivering fast load times and clear functionality for both desktop and mobiles users.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes, the website for Hollywood bowl Cleary contains multiple sub-pages. For example, it has dedicated sections for games, like bowling, minigolf, arcades and offers as well as parties and groups. A customer can navigate these via the main menu that’s visible at the top of the homepage, which lists categories like games, offers, parties, groups. Choosing one of these opens the relevant sub-pages. from there the user can click further information to specific page.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes, on the website for Hollywood bowl a customer can make a booking online. The FAQ pages states “yes we always advise people to book online in advance” you just pick you centre, choosing a time slot, enter your details and pay/ pre-pay according to the booking.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: the Hollywood bowl website is generally user-friendly, but a few improvements could enhance usability. Simplifying the homepage layout could make key features like booking and offers more prominent. Adding a live chat option would improve customer support. Faster loading on images heavy pages and clear accessibility tools for example like text size adjustment, screen reader compatibility, it would benefit all users. Streamlining navigating on mobile devices could also browsing and booking quicker and more intuitive on the go visitors.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: the holly bowl website has a clean, modern and colourful design with bold images and clean navigation, creating a fun, family-friendly feel. On a computer, it features large visuals and an easy to browse layout with visible menus. on a mobile phone, the layout becomes simplified and vertical, with collapsible menus and touch friendly buttons for smoother navigation. Overall, the site maintains its cheerful look across devices while prioritising usability and quick access to booking and offers.


	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The Hollywood bowl website uses bright, vibrant colures like blue, purple and pink to create an energetic, playful atmosphere. High-quality images of smiling people, food and bowling scenes reinforce its fun, social vibe. Occasional videos and animated add excitement, showcasing the lively environment inside the venues. The consistent use of mode56rn family-friendly entertainment destination that appeals to all ages.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: the Hollywood bowl website features an online chat tool that appears a pop-up or icon on the lower corners of the screen. It allows users to quickly ask questions about bookings, prices or party packages. The responses are mostly automated but helpful, offering links to relevant pages or contact options. While efficient for simple enquiries, it may lack the depth of live agent complex questions, making it moderately effective overall.


	Question 2d – How effective are the social media links on the website?


	Answer: the Hollywood bowl website effectively integrates social media through clear icons linking to platform like Facebook, Instagram, and X. these links encourage visitors to follow, share experiences and stay updated on offers or events. The active social media presents strengthens brand engagement and build a since of community. However, interaction happens off-site, so while it boosts visibility and customer connection, it relies on users choosing to engage beyond the main website experience.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: the Hollywood bowl website clear present its service through well-organised menu, bold heading and engaging visuals. Sections like “bowling, parties, food and drinks” make it easy for customers to find what they need. Each service page includes short description prices and booking options, supported by images and icons for clarity. The straight wards layout and consistent design ensure quickly understand what's offered and how to book, enhancing the overall experience.  


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
The Hollywood bowl website doesn't prominently display customer reviews directly on its homepage. Instead, reviews are available on external platforms like (Trustpilot)for example, over 7,300 reviews with an average rating of 4.5 out of 5. these reviews appear very recent (just a few days old in some cases) so they are up to date and reflect current customer feedback. 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: the Hollywood bowl website presents its service as high-quality through professional visuals, clear branding and emphasis on modern, well-maintained venues. it highlights friendly staff, clean facilities and premium extras like VIP lanes and party packages. The focused-on fun, safety and value add to its trustworthy image. Id use or recommend Hollywood bowl for groups outings or family celebrations because it offers an enjoyable, hassle-free experience with great entertainment, food and atmosphere for all ages.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes, prices are made clear on the Hollywood bowl website through the booking section, where customers can view cost based on location, time and number of players. The prices reflect the quality of service shown-modern facilities, friendly staff and enjoyable extras justify the cost. Although some offers vary by centre, the transparent pricing and easy online booking process help customers feel confident they're paying fair value for a high-quality, fun bowling experience.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.bowling Birmingham 

	
	2.bowling alley

	
	3.bowling UK

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes, when i searched bowling alley UK the website for Hollywood bowl appeared in the top 10 search results.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: yes, website remains highly relevant in modern UK business. A professional website acts as a company's digital storefronts, offering credibility, accessibility and convenience to showcase products, services and price while providing essential information such as location, opening hour and contact options. In an era of online shopping and digital marketing, a website helps attract local and national audience through search engines. Even with the rise of social media, websites remaining the most reliable, controlled space for brand identity and customer trust. They also enable online booking, data collection and customer support, marketing them an essential part of modern, competitive business strategy in the UK market.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: i would recommend that Hollywood bowl add a clear, dedicated customer review section directly on its website. While reviews exit on external platforms like Trustpilot, many visitors prefer to see authentic, recent feedback without leaving the site. Displaying star ratings, comments and photos from real customers would increase trust, support decisions-making and improve transparency. This enhancement would make the website feel more likely completed and customer focused. It could also boost conversions, as people are more likely to book when they see positive experiences from others. Integrating reviews would strengthen credibility, highlights services quality and provide valuable social proof that support both new and returning customers.
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