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[bookmark: _Toc85756326]Research-Informed Literature
Data handling and business intelligence have gained optimum significance in the management and operations of business activities and tasks irrespective of the industry. Big data is the key resource for every business company as it helps in undertaking business decisions and guiding the direction of business growth and development. Business organizations have to adopt technologies like Business Intelligence and Analytics that will enable them to gain insight into data and information for making more informed and valuable decisions. In the opinion of Divatia, et al. (2021), business organizations have greater maturity and enhanced decisions making skills when they rely heavily on big data along with making a financial investment in business intelligence and analytics annually. 
Another research by Puklavec, et al. (2018) has brought to focus that usage of business intelligence has proved to be highly beneficial for business organizations. It ensures the attainment of competitive advantage in the dynamic business market through undertaking organizational innovation and sharing of information.  It allows companies to gain market advantage through better access to resources and data. According to Eidizadeh, et al. (2017), the adoption of business intelligence at different stages of the operation is highly influenced by environmental, organizational and technological factors.  
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Technological advancements have become the key resources through which business organizations operating in the diverse industry are able to drive growth and development not only for the concerned organization but also for the industry as a whole. Big Data is one of the technological advancements that allow business organizations to gain access to large quantities and volumes of data. Greater insight and evaluation of data allow the organization to develop plans and strategies that will aid them in obtaining their business objectives and goals through a better understanding of the business environment as well as the consumer segment (Lautenbach, et al., 2017). It will facilitate a better decision-making process and ensure the attainment of a competitive advantage in the business market. 
Business intelligence is another factor that allows companies to drive their business. The technology can be used in a different segment of the business operations that will provide keen insight into the market dynamics leading to a better decision-making process. Research has reflected that business intelligence and analytics is used widely in sales to understand the needs and preferences of the consumers leading to higher customer satisfaction and increased profit margins. It also allows the companies to make appropriate forecasts of business trends allowing them to capitalize on potential opportunities through appropriate and strategical planning. 
Organizational innovation can be successful when the company has access to data for gaining valuable insight to understand consumer behaviour. It will allow the company to develop products and services that will be in demand in the near future for catering to the emerging or changing needs of the consumers. Business intelligence will contribute to the attainment of significant information and data leading to product and service development. It will successfully place the company ahead of market competition in meeting the needs of the consumers in times of surging demand. 
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Business intelligence and analytics are benign for business organizations especially in the current times when the world is moving at a rapid pace on digital and online platforms. The shift of the consumer market from traditional offline markets to modern online markets has led to the generation of huge data and information. However, Big Data has made it easier for companies to manage the data and evaluate them for understanding the market dynamics and consumer behaviour. It has resulted in better management of operations and task through effective and strategical planning and decision making that drive the growth and development of the organization. Business intelligence and analytics facilitate evaluation and analysis of the data for undertaking informed decisions that will align with the business objectives and proceed towards organizational development. Informed decisions facilitate efficient management of the organization along with determining the path along which the executives should proceed for the attainment of competitive advantage in the business market. 
Business intelligence and analytics in tandem with big data will allow business organizations to gain supremacy in the business market. Better insight and information will lead to informed decisions. It will aid in developing better marketing and promotional campaigns through the evaluation of customer preferences and optimum channels. It will ensure wider consumer reach and develop an impression on the consumers leading to enhanced brand recognition. It also makes the company more genuine and authentic under a consumer perspective. It also aids in gaining consumer trust and faith leading to the attainment of higher customer loyalty. Business intelligence and analytics also help business organizations to identify and understand the shortcomings of business operations (Llave, 2017). Business intelligence and analytics generate data that can be used for digital marketing to understand the factors that influence the bounce-back rate of consumers. Accordingly, measures can be adopted by companies for eliminating obstacles and progress towards development. 
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Business organizations adopt different technologies from time to time to enhance the efficiency of their operations. Business intelligence and analytics are implemented by business organizations across diverse sectors and industries. It is an essential practical application that can aid business organizations in gaining perspective and attaining their business goals and objectives. As per the research conducted by Divatia, et al. (2021), it has been observed that irrespective of the industry, business organizations can adopt business intelligence and analytics for ensuring better results and output. The study further revealed that companies that invested annually in systematic business intelligence and analytics have enhanced maturity and are well adept at making business decisions that drive business development. 
Business organizations like Netflix can adopt business intelligence and analytics for understanding their consumer behaviour and preferences. It will help the company to evaluate the business market and identify future trends based on which it can develop content for the entertainment of the consumers. The data gathered from different sources will help the organizational management understand the kind of content preferred by the consumers as well as the content that does not perform well. It will enable the company to decide about the content quality and quantity that should be released on the platform for increasing viewership and subscription. It will help the company in increasing their sales operations by catering to consumer needs and demands leading to higher customer satisfaction. 
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Every business operation requires some skills and knowledge that will ensure that the concerned employee can accomplish the task effectively. Similarly, a gamut of skills and knowledge is essential for ensuring effective implementation of business intelligence and analytics for attaining favourable results that will contribute to organizational development. Data preparation is an essential skill for business intelligence as the employees are required to collect, clean and organize the data in a manner so that valuable insight can be gained through critical analysis of the data. Business intelligence also requires the skill of data mining so that different patterns can be identified in the collected data. Identification of data helps in understanding the ideas and gaining insight for developing inferences (Torres, et al., 2018). Descriptive and statistical analysis is another skill set that is crucial for a business intelligence analyst. The descriptive analysis allows the analyst to identify any missing data or components so that the evaluation could be conducted accordingly. Statistical analysis provides detailed insight through the analysis of data using statistical components. A business intelligence analyst should also be able to visualize data for developing patterns thereby making data visualization an essential skill. An analyst should also have data reporting skills so that appropriate reports can be developed through a detailed evaluation of the data. 
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