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	Introduction 
This essay consider the Hampelton Hall Hotel as a part of Relais & Chateaux company. (Relais & Châteaux web,2022) Historically Relais & Châteaux get started in1954, is a company that has more than 580 hotels and restaurants that manage with private owners, innkeepers, chefs who serve emotion among their customers and client. Globally established from the Napa Valley vineyards and French Provence to the beaches of the Indian Ocean. It represent the culture and human history of that region, which is very unique idea of the world’s cuisine and traditions of hospitality. Such idea and the environment in local presented to UNESCO in November 2014. (Hambelton Hall web, 2022)Hambelton Hall located in Rutland in middle of United Kingdom 1980 and become a member of Relais & Chateaus 1982. 
Word trade influence with Covid-19 and other economic criers, as result brings shock to marketing plans of businesses also consider how companies like Relais & chateaux react and response to post pandemic and find new kind of hospitality to encourage customers according their needs.
1. Marketing Mix 
Product – (Marketing mix web, 2022) When marketers start to do product, in the way of product should do check the circle of the product development.  Also marketer must know that product that they produce is correct and when mast be increase and needs update. Hambelton Hall hotel establish on basis of hospitality and preserve rooms and suits which has a historical decoration with especial design of testy food. 
Price – (Marketing mix web, 2022) Price In marketing mix play important role and very important component of a marketing plan. Adjusting the price might be positive and negative impact on product. Price always in front of attention of the customers. In Hambelton Hall we made a flexible price according to high and low season with different rooms and suites. Our marketing plan during pandemic and post pandemic is to put price reduction up to 30% off in low either high season also 20% off foe serve the food and 20% off for all celebrating.
Place – (Kotler. P, Armstrong. G, 2019, p.353, 354) they said that place has an important role for seller and brands to sell their products and they call it business distribution channels. Howeverour place is very beautiful area that surnamed with a water on top of the hill with fantastic inside decoration and cuisine with special hospitality that made with Tim and Stefa Hart owners of this hotel, and just remind to the customers that when have that opportunity to come back to such amazing area again.
Promotion –( Jim. B, and Martin. J, 2019, P. 204) argue that if you want to have effective promotion you must to use it in the right time and should be in right quantitate time and call it recipe of promotional mix. In Hambelton Hall we put promotions on all of our product in 2021 and 2022 for instance:  
Special offers of Wine that chosen by Tim Hurt by Hambelton Hall Wine cellar brand
Gift Vouchers applies for most of products as well
Also start do delivery for 4 post codes that close to Hambelton Hall with minimum 30 pound for per order in 2021 and we have a plane to cover more post codes and make agreement with fast food delivery companies like Uber and Just eat.
Reduce a price of meetings and ceremonies up to 10%.
2. The Marketing Environment (Micro-SWOT) 
 (CIDP web, 7 Dec 2021) Swot is a key element of understanding strengths, weaknesses, opportunities, and threats which useful for any organization. In fact with SWOT analysing can understand the objective of any organization and coexist a part of planning process as well. It is useful for different plans and situation and help diction makers.
Strengths: Hambelton Hall located in very specific area in Uk that make it best opportunity of hospitality among competitors, land surrender with water and makes different view for rooms and suits. 
Weaknesses: Lack of staff for services and maintenance in post pandemic period and train new staff in different part of hotel add new position of staff for keeping children and establish children play area. Adding more food to the menu and put on the website
Opportunities: Land has opportunity to have seasonal celebration like wedding, birthday out door in summer. Formal meeting with expansion of conference halls with different decoration these factors makes us more Opportunity to build up again, also to distinct us among competitors.
Threats: One the known impact on hospitality is weather in UK. And also one the current impact after covid19 period that it could influence every marketing plan and hotel industry raise of cost of living and it would be option that in contrast to put more promotions on our product between our competitors.
3. The Marketing environment (Macro) PESTEL 
 (Knapik, L 2021) PESTEL is a principle that marketer and any marketing plan that can control the external factors that influence on organization, company or industry. Which is include Political, Economic, Social, Technological, Environmental, and Legal factors in the external environment.
In policies we are looking to cut done our cost policies and reduce a tax payment to the UK government by showing and calculation all costs incurred. In addition take full advantage of all government support baskets during the Covid-19 period.
In economic we try to control of inflation impact after Brexit and cost of living in the UK. And currently Ukraine & Russia war that influence a cost of power (oil and gas crises) in the Europe and Western countries.  
Socially concentrate on family size and look to the age of customers.
Use of technology to improve and update ourselves in hospitality industry and reduce extra expenses.
Finding solution for weather by constructing more halls and high capability to welcome guests in cold and rainy seasons in Hambelton Hall Hotel and climate change and use of recycling policies.
Install principles and laws that reflect the right and entitlements of the customer and also about health and safety.    
4. Creating Customer Value & Engagement 
 (Maayan, 3 Aug 2020) Argue that support by the customers play important role for the businesses and brands. Also keeping existing customers is more valuable is more easer that to find new customers. After pandemic businesses with promotions and customer loyalty try to build up their businesses again. ( Hollenbeck, R 7APR 2021) Said that it is important for businesses that fallow and integrated with the customers and put both structured and unstructured information sources.
 In Hambelton Hall we try to put more promotion and email our local customers and put some rewards to our product to bring back our customers and reducing our price as much as we can.    
5. Effective Use of digital Marketing 
(Santos, Duarte. J 2020, chapter .1) Announcement in truism industry are methods that encourage customers to see what they offer to the customers according to their needs based on remarketing and programmatic propaganda.  This strategy in digital marketing bring fear to the customers that might be privacy of their information be seen and therefore might be denies by users but it is also effective. (Headington. A, 9 Aug 2021) after pandemic most important thing is that how you improve your website and how easy customer can find you via Google and booking websites.
 In fact one the factor that can help us to see the feedback of customer use of media like website with logo, email and text messages to customers, so we have a plan to improve the Hambelton Hall website, use of platforms like You Tube with short videos of different part of hambelton Hall hospitality and facility, improve our Instgram page, and active our Face book page.
In addition another factor that we can add as a part of digital marketing to our marketing plan is make agreement with other suppliers that doing the booking services for hotel industries. Also become a member of more companies like Relais & Chateaux that have a strong website and put us on that position to be seen more in hospitality industries.
Conclusion 
(Jobflare Web, 2021) Bellow graph shows that millions of people loosed their jobs during the pandemic in United States. Over 37 million jobs in the United States are vulnerable to layoffs, according to the US Private Sector Job Quality Index. The report shows hospitality is third position that facing with such a scourge in the US and extends to the whole word. 
[image: ]
We are in Hambelton Hall tiring to update our marketing plan day by day after post pandemic. Firstly to keep our customer safe and also customer satisfaction. Secondly in our marketing plan we looking for stability in the hospitality market rather than profit. 
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