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Overview of the Destination:
	A visit to the landscapes of Athens, Greece is one of the dream holidays that tourists will experience in their lifetime. When dreaming of an ideal destination to visit during the holidays, Greece has long crystal beaches and taverns. If you have visited Athens, you can tell that the place is addictive and no place can be more sufficient for a tourist to visit. The virgin landscape and the exotic color of the beach offers an authentic experience, but it will take tourists years to explore the destination. Besides, Athens has almost perfect climatic conditions; it is a fantastic destination for any season.
	Destination Greece receives about 30 million visitors annually, with many visitors heading to the its main islands. Choosing the island to visit will depend on the entry point; destination numerous international airports options that tourists will have to choose. Ferries are also an ideal system of transport, especially if it is the first time to visit Greece.  Although some islands in Athens might appear close, trips on ferries and the long stops might make a trip long and tiresome. Statistics shows that the number of tourist arrivals dropped to 531,000 persons in December from 1,681,571 persons in November 2019. Overall, the number of tourists in 2019 increased when compared to 2018. The increase led to a steep rise of revenue which increased transport and domestic revenue. Greece tourism industry has created a framework that attracts an added value investment that meets the flow of tourists. According to the data published by the tourism ministry of Greece, international traffic grew by 11 percent in 2019. 
	Recreational tourism is a popular activity in Athens; the City has recorded a high number of tourists with package tours becoming popular. It mainly involves tourist who want to travel, relax, and have a long-lasting experience. It is obvious that physical attributes are the main objectives of tourism. Paid holidays and increased consumer power have made recreational tourism a major phenomenon in Athens. The driving force is the civilization and creation of an individual’s well-being. Recreational tourism includes numerous activities from visiting exotic places and enjoying the seaside.
 	Environmental tourism is also another major tourist activity in destination Athens. Wealthy and affluent tourists prefer to spend more time in remote areas where they get ambient environment to relax their mind. The concept of the tourism activity is that tourists become engaged with both ecological and sociocultural aspects of the environment firsthand. Destination Greece offers tourist an opportunity to contribute to the conservation of the environment. At least, the experience will help tourist to minimize the damage of the environment. Destination Greece has travel areas with natural environment that tourists can start environmental projects. Besides, destination Greece has specific geographical and biological features that appeal tourists, both local and international tourists. The destination has numerous natural attractions that are shaped by natural forces that surround the natural environment. Tourism in destination Greece depends on the tourists’ needs and budget.
	The convenient reason about destination Greece is the proximity of natural attraction to the transport system. Each year, natural attractions in Greece are highly publicized. Multiple tourists’ facilities and guided tours makes Greece destination among the most attractive and convenient destinations to visit. The good thing is that tourism in Greece has minimal impact which focus on providing tourists with exotic experiences.
	 Research studies indicate that the development of tourism cannot be achieved without the sustainability of stakeholders. Tourism stakeholders in Athens depends on the geographical area that a tourist would visit. National and local governments have invested much in tourism economy with specific competence. Local communities and host communities, through chosen representatives have also helped shape the success of tourism industry in Athens. However, not all stakeholders in Athens have an interest in sustainable development, and in some instances be active or less active. What has helped Athens become a leading global destination is its tourism destination management. Overall, knowledge and experience of the stakeholders has helped in better planning and development of tourism activities around City. The positive fact with Athens is that sustainable tourism development involves individual and contextual component, meaning that stakeholders in Athens have a completely different idea about tourism. 
	Scale and size of tourism sector in Athens indicates that the City has tapped on the global trend of unprecedented investment. A boom of new investments like hotel and home sharing has offered international and local tourist an option of visiting Athens for one night. Besides, the investments have increased the prospect of the tourism sector in the region. It has also recorded a rise of more and short holidays, accommodating tourists from higher and middle-income earners. The millennials, in particular, have shown interest in Attica, solely for its cultural attraction and the proximity to Greek Islands. What defines the scales and size of Athens tourism each year is the variety of destinations that tourists can choose from. Statistics shows that the number of visitors that come for a medium and long stay increased from 220,000 bin the years 2013 up to 14 million people in the years 2017.  In five years, the figures have increased significantly; the tourism boost is influenced by improvement of accommodation facilities and investment boom.
Promotion of Tourism:
	Acropolis is an exciting tourist destination because of its world-class heritage and urban personality. It is also a City where individuals draw their inspiration; the tourist’s destination merges with cultural history with both past and present. In other words, it is seen as an ancient landscape that has sophisticated and creative vibes in the world of art. The arts found in the city dates back to 3500 years, a historical fact that hooks tourists to the destination.  The city has been significantly transformed by the fortunes brought forth by the summer Olympics of 2004; the city has spotless park and ultra-modern transport system with signs that make the city accessible. Standardization of service has also played a role in shaping the development of tourism in Athens. Support from national and local government has also assisted achieve marketing techniques that place Athens as a leading tourist destination in the world. Financial aid is yet another major milestone that has further helped in development of tourism in Athens.
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Image: Acropolis is the epicenter of tourism in Athens.
Acropolis is the epicenter of tourism in Athens. From the rock and limestone plateau, Acropolis has several ancient monuments. The rocky hill in Acropolis is thought to be inhibited during the ancient times. Buildings such as Parthenon and the Temple of Athens remain to be remnant of Greece: The buildings remain to be one of the most imitated and recognizable building not only in Greece, but the entire world. Tourists visiting the area are mostly interested about understanding the Golden Age of Greece and its classical doings. Acropolis has a wide selection of museum to visit with affordable pricing. There are also many archaeological sites with excellent pricing that can fit any individual’s budget.
	After getting through the admission gate of acropolis, tourists are given a choice to visit Herodes Atticus. The side of the path is often up the walkway and offers individuals theatre overview. Exciting thing about the theatre is that live performance is often held; the presentations often present Greek operas and musical performances. There is nothing more exciting than watching an old drama that dates back to 2000 years. 
Key Targets for tourism:
	Athens have resources that make it differentiated from other leading destinations of the world. Unique landscapes and the indigenous cultural offerings make Athens a culturally diverse environment with a rich culture. Product choice and infrastructure will also help maximize and sustain value that will create a natural environment that will make Athens gain a competitive advantage over other destinations in the world. Tourism in Athens should be more than holiday travel. It should have a broader vision that integrates both domestic and international visitors. 	Focusing on local tourists will hurt the tourist economy hard while at the same time put Athens at its deathbed. International market segmentation will greatly assist in meeting the growing demand that the tourism world is currently experiencing. National and local government need to deepen their interaction with the consumer; distribution of tailored campaigns and product will at least help Athens frame a relevant policy that will drive the ambitions and desires of all stakeholders.
	Strong digital marketing capability is also an important aspect that will open a world of possibilities to distribution of products and services. However, the digital marketing might significantly fail, in particular companies still use online booking and any other financial aid. Encouraging investment and focus on the regulatory agenda is critical in helping tourism in Athens grow by half the pace that the current Australian economy is undergoing. Government has partnered with non-governmental institutions to ensure that many industry players come into the fold and invest as well. Building resiliency and quality is important not only for the economy of Athens, but for the entire tourism world.
Conclusion:
[bookmark: _GoBack]	Athens tourism sector is growing at unprecedented levels, all because of its environment. The destination supports resiliency and productivity thus the growing demand. Increased archaeological sites and affordable prices gives tourists a reason to choose Athens, particularly Acropolis. International market segmentation is critical in defining the prospect of the industry not only in Athens, but throughout the world. Athens is a perfect example of a City that has a better-quality management system that increases revenue and creates an environment that supports the growth of all stakeholders. International marketing segmentation requires a strong digital presence in the market so as to achieve a balance scorecard across local and international markets. Deepening consumer understanding is key to definition of Athens; the acropolis is just as definition of archaeological sites of periods that dates back to 400 years BC, but still reign in the year 2020.
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