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Executive Summary

This report analyses World Travel Market London in relation to the global MICE industry, with a focus on venue suitability, industry trends, operational challenges, and the role of the hotel sector. The findings show that the event is large in scale, internationally recognised, and well supported by a wide range of stakeholders.
The report finds that Excel London is a suitable venue due to its capacity, modern facilities, strong transport links, and access to nearby accommodation. World Travel Market London also reflects key MICE trends, including digital technology, hybrid event elements, and sustainability, which helps improve the visitor experience and support future growth.
Local hotels play an important role by providing accommodation and services while benefiting from increased demand during the event. Overall, the report concludes that continued innovation, effective risk management, and strong collaboration between event organisers and hotels are essential for the long-term success of World Travel Market London and for maintaining London’s position as a leading international business events destination.
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Introduction
World Travel Market London is a large international and one of the world’s most influential travel and tourism events, held every year at Excel London (Motive Exhibitions, 2025). It brings together people and organisations from across the global travel industry, including tourism boards, airlines, hotel groups, travel companies, businesses, and technology providers. The event includes exhibitions, conferences, presentations, and networking sessions, allowing professionals to share knowledge, showcase their products and services, explore new ideas, and build partnerships (Trawex, 2020).
World Travel Market London is important to the global MICE industry because it is large in scale, attracts participants from all over the world, and has a strong influence on how travel and tourism events are planned and delivered. It helps analyse and highlight key trends shaping the future of the industry, such as sustainability, digital technology, and innovation, while also promoting London as a leading city for international events (Thölken, 2025). This report examines World Travel Market London and its role in the global MICE industry, with a focus on the hotel sector. It also explores the wider destination impact of the event, including economic benefits and long-term advantages for London’s hotel and hospitality industry.










Main Body
Event Overview and Stakeholders
Every year, World Travel Market London is held at Excel London. It is a large international trade show and conference venue and is one of the most well-known events in the global MICE industry (Excel. London, 2025). 
The main purpose of the event is to bring businesses in the travel and tourism sector together. It attracts organisations from many countries, including tourism boards, airlines, hotel chains, cruise lines, travel agencies, tour operators, media companies, and technology suppliers (Travelopro, 2020). Companies attend World Travel Market London to promote their products and services, make new business connections, and learn about the latest developments in the industry.
World Travel Market London is organised by RX Global, an international company with strong experience in managing large exhibitions and events worldwide (RX Global, n.d.). Their responsibilities include planning the event, managing exhibitors, promoting the event globally, and ensuring the event runs safely and smoothly. Other important stakeholders include exhibitors, attendees, sponsors, and destination organisations such as London & Partners, which aims to promote fair, environmentally friendly, and resilient economic growth and helps position London as a leading destination for business events (London & Partners, n.d.). Local hotels are also important stakeholders, as they provide accommodation and meeting spaces for visitors. Because of its large size, international attendance, and business focus, World Travel Market London plays an important role in the global MICE industry and supports international cooperation and long-term business relationships.






Marketing and Communication Strategy
World Travel Market London uses a range of marketing and communication methods to reach a global professional audience. The main channel is the official website, which provides information for exhibitors, buyers, media, and sponsors (Wtm.com, 2025). The website is clear and easy to use, allowing visitors to find details about registration, event programmes, speakers, and exhibitors. Email newsletters are also used to share updates, promote important deadlines, and highlight key themes of the event. 
Social media is another important marketing tool. Platforms such as LinkedIn, Instagram, X, and YouTube are used to promote speakers, exhibitors, conference topics, and industry news (Wtm, 2025). LinkedIn is a valuable marketing channel because it targets professionals working in the travel, tourism, and events industries (Tourism NI, 2024). Video content and short posts help show the size and importance of the event and encourage people to attend (YouTube, n.d.). The marketing messages for World Travel Market London focuses on topics such as innovation, technology, sustainability, resilience, and the future of travel. These themes are important because they reflect current challenges and opportunities in the travel and tourism industry (Team, 2025). 
World Travel Market London uses several engagement strategies to attract exhibitors and attendees. These include hosted buyer programmes, digital networking tools, and early booking discounts or complimentary passes (Instagram.com, 2026). Hosted buyer programmes are important because they connect the buyers with exhibitors, helping to create new business opportunities. Digital networking tools allow delegates to arrange meetings and connect with buyers before the event, saving time and improving the overall experience (Wtm.com, 2025). Together, these marketing and communication strategies help ensure strong attendance and support the international reputation of the event.



Trends and Innovation
World Travel Market London shows many of the important trends shaping the global MICE industry. One major trend is the increased use of digital technology to improve efficiency and the visitor experience. The event uses mobile apps and digital platforms to help attendees book meetings, view schedules, and manage their time more easily (Wtm.com, 2025). This improves organisation and reduces the need for printed materials, supporting sustainability. However, these systems must be easy to use and reliable, as technical problems can reduce delegate satisfaction and highlight the need for good technical support.
Another important trend at World Travel Market London is the use of hybrid event features (Team, 2021). Some sessions are livestreamed or recorded and shared online, so people who cannot attend in person can still access industry information. This makes the event more inclusive and helps it reach a wider global audience, improving its position in the international MICE market. Hybrid events support sustainability by reducing the need for travel. However, online attendees may feel less engaged than those attending in person. To stay effective, digital content must be high quality and interactive to keep people interested.
Sustainability is another key trend affecting both the MICE industry and World Travel Market London. The event uses digital tickets, less paper, better waste management, and encourages sustainable stand materials. These actions support industry efforts to reduce carbon emissions and move towards net-zero targets promoted by RX Sustainability (Net Zero Carbon Events CONTENTS, n.d.). While this improves the event’s image and meets stakeholder expectations, it can increase costs for organisers and exhibitors. This shows the need to balance environmental goals with costs. Overall, by adopting current MICE trends, World Travel Market London enhances the delegate experience and maintains its position as a leading global business event, although continued innovation and evaluation are required to remain competitive in a rapidly evolving industry.


Operational Challenges, Risks, and Legal Considerations
Organising an event as large as World Travel Market London comes with many challenges. One main challenge is logistics. This includes building exhibition stands, moving equipment, setting up technology, transportation, and managing large crowds (Pundit Projects, 2023). These tasks must be planned early to avoid delays and safety problems.
Staffing is another challenge. Many workers are needed, such as event managers, security, technical staff, cleaners, and customer service teams. All staff must be well trained and work together to make sure the event runs smoothly.
Legal and safety requirements are very important. Health and safety rules must be followed to protect everyone at the event. Managing risks is both a legal duty and a moral responsibility for event organisers (Lawrence, 2025). This includes fire safety, accessibility for people with disabilities, and effective crowd control. Data protection is also important because personal information is collected through online systems. Security planning is necessary due to the large number of international visitors.
There are also financial, reputational, and technical risks. Financial risks include unexpected costs or low-ticket sales. Reputational risks can happen if the event is badly organised. Technical risks include system failures or cyber security problems (Britts Imperial, 2025). These risks are managed through good planning, insurance cover, backup plans, and experienced organisers and suppliers.







Venue Feasibility and Future Growth
Excel London is a suitable venue for World Travel Market London because it has large exhibition halls, flexible meeting spaces, and modern technology (Excel London, 2026). It is designed to host large international events and can manage high numbers of visitors. The venue also has strong transport links, including the Elizabeth Line and Prince Regent DLR station (Excel London, n.d.). In addition, London City Airport is located nearby (Rome2rio, 2026), making it easy for both UK and international visitors to travel to the event.
Accommodation is an important factor. There are many hotels near Excel London within walking distance or a short drive (Excel. London, 2025). These hotels offer different prices and service levels to suit different visitors. Excel London also provides full event services, including staging and catering, a fully equipped hybrid event studio, reliable high-speed internet, and in-house technical and operational teams. It also has a strong power supply with back-up systems, helping events run smoothly (Hybrid event studio, n.d.).
Overall, Excel London offers a good visitor experience and has an award-winning reputation. While future growth in visitor numbers could put pressure on space and hotels during busy periods, continued investment in the venue and the use of hybrid event features suggest that Excel London will remain a suitable venue for World Travel Market London in the future.









Hotel Sector Involvement
Hotels play an important role in supporting World Travel Market London. They provide accommodation for delegates, exhibitors, and staff attending the event, and in some cases also offer meeting spaces for business meetings and networking activities.
Hotels often work with event organisers by offering special or discounted room rates at nearby hotels for event attendees, as well as hosting event-related activities (Londoncardshow.co.uk, 2026). This helps improve the visitor experience and benefits both the events and hotel sectors. During the event, hotels benefit from higher occupancy and increased income from rooms, food, and other services.
In the long term, hotels benefit by building relationships with international business visitors and promoting themselves as venues for future conferences. World Travel Market London also supports the local and national economy through visitor spending (VisitBritain.org, 2025), which helps make London a leading destination for international business events.











Conclusion
This report reviewed World Travel Market London and its importance within the global MICE industry. The findings show that the event is well organised, internationally recognised, and supported by many stakeholders. Excel London is a suitable venue because it offers large spaces, modern facilities, good transport links, and many nearby hotels.
The event reflects important MICE trends such as digital technology, hybrid events, and sustainability. These features improve the visitor experience and help the event remain competitive. However, organising such a large event also creates challenges, including staffing, logistics, risk management, and rising costs.
Local hotels play an important role by providing accommodation and services for visitors. They also benefit from higher demand during the event. Overall, the success of World Travel Market London depends on continued innovation, good planning, and strong cooperation between event organisers and hotels to maintain London’s position as a leading business events destination.











Recommendations
To improve future World Travel Market London events, several clear recommendations are suggested.
First, event organisers should continue to improve digital and hybrid services. Event apps and online platforms should be easy to use and reliable. Adding interactive activities that allow attendees to take part during sessions, and online networking sessions, would help remote attendees feel more involved.
Second, organisers should strengthen their sustainability practices. This includes reducing printed materials, improving recycling, and encouraging exhibitors to use reusable or environmentally friendly stand materials. Clear sustainability guidance would help exhibitors meet expectations without increasing costs too much.
Third, risk management and staffing should be carefully planned. Organisers should regularly update risk assessments and emergency plans. Staff should receive clear training to deal with crowd control, safety issues, and technical problems. This will reduce safety risks and protect the event’s reputation.
For the hotel sector, closer cooperation with organisers is recommended. Hotels near Excel London should offer flexible room rates, early breakfast options, and business facilities for delegates. These services improve guest satisfaction and increase hotel revenue.
Finally, event organisers and hotels should work with London & Partners to promote London as a top destination for business events. Strong partnerships will support long-term growth and benefit the wider hospitality industry.






Reference List
1. Motive Exhibitions. (2025). World Travel Market London | Exhibition Booth | Motive Exhibitions. [online] Available at: https://motiveexhibitions.co.uk/exhibition-directory/world-travel-market/.
2. Trawex.com. (2020). World Travel Market in London. [online] Available at: https://www.trawex.com/WTM-London.php [Accessed 15 Dec. 2025].
3. Thölken, A. (2025). World Travel Market London 2025: An International Meeting Point for the Tourism and MICE Industry. [online] EVINTRA. Available at: https://www.evintra.com/media/542/world-travel-market-london-2025-an-international-meeting-point-for-the-tourism-and-mice-industry [Accessed Dec 15, 2025].
4. Excel.london. (2025). London now America’s number one event destination in Europe. [online] Available at: https://www.excel.london/news/london-now-america-s-number-one-event-destination-in-europe [Accessed 15 Dec. 2025].
5. Travelopro.com. (2019). World Travel Market London. [online] Available at: https://www.travelopro.com/WTM-London.php [Accessed 16 Dec. 2025].
6. rxglobal.com. (n.d.). About RX | RX. [online] Available at: https://rxglobal.com/about-rx.
7. London, Engl, P. is registered in, London, under no 7493460 R.A., Partners, Riverside, 2 M.L., London, L.S. 2RR, London, P. is the official promotional agency for L.W. promote, Businesses, A., events, congresses, students and Capital, V. to the (n.d.). What we do. [online] www.londonandpartners.com. Available at: https://www.londonandpartners.com/what-we-do.
8. Wtm.com. (2025). Manage participation - WTM London. [online] Available at: https://www.wtm.com/london/en-gb/exhibit/manage-participation.html.
9. Wtm.com. (2025). FAQs. [online] Available at: https://www.wtm.com/london/en-gb/help/faqs.html [Accessed 17 Dec. 2025].
10.  Tourism NI - The Hub. (2024). LinkedIn for Travel and Tourism. [online] Available at: https://www.tourismni.com/business-guidance/sector/activities-attractions/activities-and-attractions-growing-your-business/linkedin-and-your-business/linkedin-travel-tourism/.
11. YouTube. (n.d.). World Travel Market (WTM) London. [online] Available at: https://www.youtube.com/channel/UC3ERBQX_4V809KIpfLes8Pg [Accessed 18 Dec. 2025].
12.  Team, W. (2025). WTM London 2025 Conference Programme: One Vision, Six Tracks — Call for Content Now Live. [online] WTM Global Hub. Available at: https://hub.wtm.com/press/wtm-london-press-releases/wtm-london-2025-conference-programme/ [Accessed 18 Dec. 2025].
13.  Instagram.com. (2026). Available at: https://www.instagram.com/p/DOPkgjkD3mo/ [Accessed 19 Dec. 2025].
14.  Wtm.com. (2025). Manage participation - WTM London. [online] Available at: https://www.wtm.com/london/en-gb/exhibit/manage-participation.html.
15.  Team, W. (2021). Registration Live for Innovative Hybrid WTM London. [online] WTM Global Hub. Available at: https://hub.wtm.com/press/wtm-london-press-releases/registration-live-for-innovative-hybrid-wtm-london/.
16.  Net Zero Carbon Events CONTENTS. (n.d.). Available at: https://www.wtm.com/content/dam/sitebuilder/rxuk/rxatlas/sustainability/rx-sustainability-roadmap.pdf.coredownload.116272566.pdf.
17.  Pundit Projects. (2023). Navigating The Challenges Of Large-Scale Event Logistics | Pundit Projects. [online] Available at: https://punditprojects.co.za/all/navigating-the-challenges-of-large-scale-event-logistics/ [Accessed 1 Jan. 2026].
18.  Lawrence, J. (2025). Event Risk Management in the UK | Security & Martyn’s Law Guide. [online] Peregrine-rm.com. Available at: https://www.peregrine-rm.com/event-risk-management-uk-guide.
19. https://www.facebook.com/Krishnaprasath1982 (2024). The Importance Of Event Risk Management: Why It Matters - Britts Imperial 2025. [online] Britts Imperial. Available at: https://brittsimperial.com/the-importance-of-event-risk-management-why-it-matters/.
20. Excel.london. (2026). Why Excel. [online] Available at: https://www.excel.london/corporates [Accessed 3 Jan. 2026].
21. www.excel.london. (n.d.). Getting to ExCeL London. [online] Available at: https://www.excel.london/visitor/getting-here.
omeR2rio.com. (2026). London City (LCY). [online] Available at: https://www.rome2rio.com/s/Nearby-Airports/ExCeL-London [Accessed 5 Jan. 2026].
22.  Excel.london. (2025). Hotels near Excel London | BCD M&E with HotelMap. [online] Available at: https://www.excel.london/visitor/hotels.

23. Hybrid event studio. (n.d.). Available at: https://www.excel.london/uploads/117_hybrid-event-studio_1020.pdf.
24. Londoncardshow.co.uk. (2026). Excel London Hotels: April 2026 – London Card Show. [online] Available at: https://londoncardshow.co.uk/excel-london-hotels-april-2026/ [Accessed 10 Jan. 2026].
25. VisitBritain.org. (2025). We are at World Travel Market (WTM) London as Premier Partner. [online] Available at: https://www.visitbritain.org/news-and-media/industry-news-and-press-releases/we-are-world-travel-market-wtm-london-premier.


