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[bookmark: _Toc35897321]1.1 Rational
The numbers of pubs in the UK since 2001 has declined by 20% ‘’The Office for National Statistics (ONS) said the number of pubs had fallen from 52,500 in 2001 to 38,815.’’ (Davies and Partington, 2020). Research by (The Guardian, 2018) has indicated that there are a number of reasons for the dramatic number of pub closures since 2001. This research seeks to understand the reasons amongst a student sample compared with a sample from a small traditional pub of why people are not going to the pub anymore. 
People are changing the way in which they drink and now going down the pub is not peoples first port of call to enjoy and unwind. There are multiple factors that contribute to the closure of pubs due to the shift in consumer habits. These factors may include the beer tax, the cost of alcohol in pubs compared to off-licences, the diversification of restaurants, cafes and bars, and other sources of entertainment are among just a few. 
This business research project will be exploring the main factors in why people aren’t going to the pub and find out the main reasons for this by conducting a survey among students and traditional pub-goers. This research will be conducted within Swansea to understand why and how people within the local area drink and their view on traditional pubs which will be conducted from pub-goers from a local establishment called The Brunswick Arms which is situated within the Swansea.

[bookmark: _Toc35897322]1.2 Background
The local pub was once the heart of the community, where people would go after a stressful day at work to unwind, where people would go on the weekend to sink a few beers with their friends, but of the last decade, the number of pub closures has rapidly increased with 18 pub closures a week at one stage according to CAMRA (campaign for real ale) (Johnson, 2019).
[bookmark: _GoBack]Individuals are now more likely to drink in private in places such as their house as it is more affordable and for some more enjoyable to be within their own space as some studies have shown (Independent, 2013). “Fifty years ago, the pub was one of the only leisure options for a lot of people. Now people have so many choices and their own homes have become entertainment zones in a way that they were not before,” (Brown, 2013)
Individuals are finding other ways to unwind and enjoy themselves as opposed to the pub, especially young people who have disposable income to spend on such activities. The world of entertainment is ever-growing and there are so many options of activities to do that people are less inclined to drink. This shows a change in consumer behaviour as people that are usually the demographic to market to, when there is a change in social behaviours, this will directly affect the market that is usually it's main demographic. ‘’While the diversification of restaurants, cafes, and bars even in smaller cities and towns means the pub isn’t the only place for people to go and socialise after work.’’ (Lodhia, 2018)
There are many contributing factors as to why these pub closures are occurring such as the beer tax, the other sources of entertainment individuals opt for, such as concerts and shisha bars, the diversification of bars and restaurants and the general outlook young people have on their own mental health causing them to choose not to drink. Young people today are very mindful of their drinking habits due to their mental and physical health, and drinking is not their only source of entertainment, whether it be individually or with their peers.
According to Lodhia (2018), there has been an increase in university students seeking mental health support within the UK, one of the contributing factors to the decline in student’s mental health is alcohol and binge drinking. The number of people drinking on and off campus has declined in recent years and this is one of the contributing factors. 

[bookmark: _Toc35897323]1.3 Aim and Objectives
Aim:
•	To critically evaluate the reasons for pub closures from the perspective of customers
Objectives:
•	Conduct a survey with a list of reasons contributing to pub closures and present them to the public through a survey

•	Ask the consumers in question to rank the reasons based on their own personal opinion of the problems surrounding the pub.

•	Assess the information gathered and use it to understand the changes to drinking culture within the city and understand what would get people back in the pub.

[bookmark: _Toc35897324]2. Research Design
[bookmark: _Toc35897325]2.1 Research methodology
Research has been defined as the ability to investigate a research question with a view to generate knowledge on the subject area (Collis and Hussey, 2014). Research is important because without research individuals cannot understand fully the true extent of an issue. 
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Figure 1. The Research Onion (Saunders et al, 2009)
In order to conduct meaning full research, (Saunders, Lewis and Thornhill,2009) developed a model which they named the ‘Research Onion’. The research onion is a model that helps to understand the different pathways and methods of research as well as the different factors that need to be considered as part of the research process.
The Research onion consists of 6 layers, techniques and procedures, time horizons, choices, strategies, approaches and philosophies. These are used to create a pathway for the research that is going to be gathered later on in the project. Figure 1 shows the pathway that is going to be used in conducting the research for this project.  

[bookmark: _Toc35897326]2.2 Research Philosophies
‘’The research philosophy you adopt contains important assumptions about the way in which you view the world’’ (Saunders et al, 2009) 
Positivism can be explained as a way in which information can be gathered and can be verified and shows logical or mathematical proof. 
(Smith, 1996) Explains that positivism is a way in which an individual can explain the sciences of a social construct.
The research involving positivism within social environments can vary due to the fact that it can all change due to opinion rather than fact. Positivism is a way in which the researcher can present a set of statistics in a way that is appropriate, unbiased and understandable. 
[bookmark: _Toc35897327]2.3 Research approaches
This business research project will be using a deductive approach to the research element. Using a deductive method is the most appropriate method to use for this form of research. ‘’It involves the development of a theory that is then subject to a rigorous test through a series of propositions.’’ (Saunders, Lewis, Thornhill, 2019) Through this project, data will be collected from individuals within the Swansea area in which the data will be assessed and a conclusion will be made based on the hypothesis and finding out the main reasons from those current findings. 

[bookmark: _Toc35897328]2.4 Research method and data collection
This business research project will be using the questionnaire method to collect the appropriate data to help analyse the issue in question. This method has been chosen to help indicate exactly what peoples issue is with drinking in pubs per individual, it will show the different factors that encourage and discourage people to go to the pub and will be a valuable insight into people’s drinking habits and how this effects drinking culture. ‘’the success of a survey has more to do with the researcher’s ability to think through and integrate the various stages of the process than with following a rigid set of rules’’ (Flowerdew and Martain, 2005)
The questionnaires that will be distributed to people will be created using google forms in which the researcher will distribute these forms through various social media channels such as Facebook, Instagram and Twitter via the researchers' personal account, due to the convenience of being a local resident in the place of the conducted research. Social media is a good way of distributing questionnaires to participants that would be more inclined to engage with the post due to the social interaction with that individual previously. ‘’Social media have provided new opportunities to consumers to engage in social interaction on the internet. Consumers use social media, such as online communities, to generate content and to network with other users. The study of social media can also identify the advantages to be gained by business’’ (Hajli, 2014)
Questionnaires are a good way conducting research due to the fact it can be a quick way to achieve a statistic for something but also due to the fact it can be rather convenient for the participant due to social media and the internet. ‘’The questionnaire is by far the most common instrument, whether administered in person, by phone or online.’’ (Kotler, Armstrong, Harris and He, 2019)

[bookmark: _Toc35897329]2.5 Sample
The sampling method that will be put into place will be a convenience sample within this business research project, which is also known as an opportunity sample. ‘’Convenience sampling, as its name suggests, involves selecting sample units that are readily accessible to the researcher.’’ (Lewis-Beck, Bryman and Futting Liao, 2020) 
This will mean that the researcher will be distributing the questionnaires within the Swansea area through various social media channels. 

[bookmark: _Toc35897330]2.6 Data Analysis 
Appropriate statistical tests will be done to accurately assess the data collected to ensure that the final outcome of the statistics was under a controlled assessment to show more accurate data.  

[bookmark: _Toc35897331]2.7 Quantitative research 
A quantitative approach is used when the researcher starts with a hypothesis and conducts their own tests for confirmation or disconfirmation on the theory in question. (Newman, Benz and Ridenour, 1998) The project will contain quantitative research methods due to the extensive research already available around the topic of pub closures, to help understand the main reasons for the rise in pub closures and assessing the change in drinking culture and how this has directly affected that industry. 

[bookmark: _Toc35897332]3.Limitations and ethical considerations
[bookmark: _Toc35897333]3.1 Time management
To ensure that the researchers time is used effectively, certain measures will be put in place including a Gantt chart to ensure time is spread out effectively thought the project.  Gantt charts are used to plan workloads for individuals and projects as without them the functionality of a workplace or project could be altered due to lack of planning (Gantt Charts: A Centenary Appreciation, 2003). A Gantt chart that has been created for the prokect can been seen as figure 2 in the Appendices.
[bookmark: _Toc35897334]3.2 Ethical Considerations
When conducting research for any work or project involving people or companies, certain ethical considerations need to be taken into consideration to ensure peoples happiness and safety. 
No one under the age of 18 will be involved within this project due to the nature of it involving alcohol, it will not include vulnerable people or illegal activities. The aim of This project is not to cause distress for others but rather to retrieve appropriate information for the project in hand. (Wilson, 2014)

[bookmark: _Toc35897335]4.Resources and planning 
[bookmark: _Toc35897336]4.1 Resources
resources that will be used to help gain knowledge and understanding of issues revolving around this business research project will include the use of the online library, online journals, articles and online lecture notes. Using these sources make the project at hand a more reliable and well-researched piece of work due to the fact that there are multiple opinions and perspectives taken into consideration. 
Although sometimes researching certain information could jeopardise your work due to the fact that not everything online can come from a credible source and the amount of information available can be overwhelming for the researcher as there is endless information about topics, the researcher will ensure to only pick out reliable and key information to conduct this business research project (Grabe and Christophe, 2005).
[bookmark: _Toc35897337]5. References

Brown, J., 2013. Stay-At-Home Drinking And Socialising On The Rise In Britain. [online] The Independent. Available at: <https://www.independent.co.uk/news/uk/home-news/stay-at-home-drinking-and-socialising-on-the-rise-as-britons-avoid-paying-premium-of-being-served-9001375.html> [Accessed 23 March 2020].
Collis, J. and Hussey, R., 2014. Business Research. 4th ed. Basingstoke, Hampshire: Palgrave Macmillan, p.3.
Davies, R. and Partington, R. (2020). More than 25% of UK pubs have closed since 2001. [online] the Guardian. Available at: https://www.theguardian.com/business/2018/nov/26/uk-pub-closures-financial-crisis-birmingham-ons-figures [Accessed 4 Feb. 2020].
Davies, R. and Partington, R., 2018. More Than 25% Of UK Pubs Have Closed Since 2001. [online] the Guardian. Available at: <https://www.theguardian.com/business/2018/nov/26/uk-pub-closures-financial-crisis-birmingham-ons-figures> [Accessed 23 March 2020].
European Journal of Operational Research, 2003. Gantt Charts: A Centenary Appreciation. [online] 149(2), pp.430-437. Available at: <https://www.sciencedirect.com/science/article/abs/pii/S0377221702007695> [Accessed 22 March 2020].
Flowerdew, R. and Martain, D., 2005. Methods Of Human Geography; A Guide For Students During A Research Project. 2nd ed. New York: Taylor and Francis, p.82.
Grabe, M. and Christophe, k., 2005. Evaluting the advantages and disadvantages of providing lecture notes: the role of internet technology as a delivery system and research tool. The internet and higher education, [online] 8(4), pp.291-298. Available at: <https://www.sciencedirect.com/science/article/abs/pii/S1096751605000576> [Accessed 23 March 2020].
Johnson, J., 2019. Pubs Are Closing Down At A Rate Of One Every 12 Hours, New Figures Show. [online] The Telegraph. Available at: <https://www.telegraph.co.uk/news/2019/02/24/pubs-closing-rate-one-every-12-hours-new-figures-show/> [Accessed 9 March 2020].
Kotler, P., Armstrong, G., Harris, L. and He, H., 2019. Principles Of Marketing. 6th ed. Harlow, United Kingdom: Pearson Education Limited, p.120.
Lewis-Beck, M., Bryman, A. and Futting Liao, T., 2020. Convenience sample. The SAGE Encyclopedia of Social Science Research Methods, [online] 0. Available at: <https://methods.sagepub.com/reference/the-sage-encyclopedia-of-social-science-research-methods/n176.xml> [Accessed 22 March 2020].
Lodhia, D., 2020. Millennials Haven't Killed Pubs – Pubs Just Haven't Kept Up | Devarshi Lodhia. [online] the Guardian. Available at: <https://www.theguardian.com/commentisfree/2018/nov/12/millennials-killed-pubs-prices-diversification-boozer> [Accessed 10 March 2020].
Newman, I., Benz, C. and Ridenour, C., 1998. Qualitative - Quantitative Research Methodology: Exploring The Interactive Continuum. United States Of America: Southern Illinois university press, pp.1-10.
SAGE Journals. 2020. A Study Of The Impact Of Social Media On Consumers - M. Nick Hajli, 2014. [online] Available at: <https://journals.sagepub.com/doi/abs/10.2501/IJMR-2014-025> [Accessed 21 March 2020].
Saunders, M., Lewis, P. and Thornhill, A., 2009. Research Methods For Business Students. 5th ed. Harlow: Pearson, p.108.
Smith, S., 2009. International Theory. 1st ed. Cambridge: Cambridge Univ. Press, p.11.
The Independent. 2020 Stay-At-Home Drinking And Socialising On The Rise In Britain. [online] Available at: <https://www.independent.co.uk/news/uk/home-news/stay-at-home-drinking-and-socialising-on-the-rise-as-britons-avoid-paying-premium-of-being-served-9001375.html> [Accessed 23 March 2020].
Wilson, J., 2014. Essentials Of Business Research: A Guide To Doing Your Business Research Project. 2nd ed. London: SAGE publications, pp.90-94.

2

6. Appendices

[image: ]
Figure 2. Project Gantt Chart
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