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Executive Summary
This report is based on the concept of green practice which is a trend in the modern business world. Though this type of action is not enforced by law, businesses are encouraged to practice this so that they can efficiently protect the environment, society, and community. That is why this report has defined the concept first of all. Green practice is also seen as a sustainable activity under the CSR policy. Then, some authors’ definitions have been observed in this field. From the definition, it is identified that it is one of the most significant approaches adopted by businesses nowadays. This approach not only supports saving the environment, society, and local community or their engagement but also maximizes the brand value of businesses. Then, the greener practices initiated by Six Senses Resort have been identified and how the resort has implemented them within the business. After discussing its greener practices, its major benefits have been demonstrated regarding sustainability. Their implementation is a big challenge. That is why some major challenges have been discussed in this field; from this discussion, it was tried to identify whether this is cost-effective or not. In this case, the benefit to the environment has been discussed. 
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This report will define the concept of green practice. After defining this term, both the benefits and challenges of green practices will be discussed. Then, the impacts of the implementation of these practices will be considered. 
Overview of the business
Six Senses Hotel is a luxury resort in the UK and it was formed in 1995 by a couple, named Mr. and Mrs. Shivdasani. The main motto of this luxury resort is to keep promoting responsible practices in the tourism and hospitality sector. That is why it focuses on exploring innovation, and sustainability, and also being the representative of their distinct locations (Six Senses Resort, 2024). 


Definition of Green Practices
In this contemporary epoch, businesses are to maintain sustainability via their different sustainable business practices, also known as green practices; among them, corporate social responsibility is one of them consisting of some major pillars, i.e., economic, social, and environmental issues (Cooper, 2021). This green practice can be defined as the continuing commitment towards these issues by a particular business, like Six Senses Hotel in the tourism and hospitality industry (Abram & Jarzabek, 2016). As part of this commitment, businesses indulge in behaving ethically and contributing to economic development while ameliorating the quality of life in the workplace and their families and the local community and society independently. Bowen (1953) defined this practice as the obligations of businesses insisting on pursuing the policies to adopt appropriate decisions and following the lines of action, especially those that are desirable regarding the objectives and values of the environment. On the other hand, Aaronson (2003) stated that it is one kind of business decision that is linked to ethical values, compliance with legal requirements, and respect for people, communities, and the environment around the world. 


[bookmark: _Toc180923674]Benefits of Green/sustainable practice
Six Senses follows some major approaches in terms of incorporating its greeb activities, especially into the business practice so that it can focus on promoting sustainability. For instance, this business has eliminated the use of single plastic. In addition, it also manages on-site filtration systems and utilizes sources of renewable energy within the business (Batabyal, 2019). 
First benefit: So, the first approach followed by Six Senses in terms of promoting sustainable actions is plastic-free operations. The main purpose of this approach is to ensure the complete elimination of unnecessary plastic usage. That is why this luxury hotel has banned plastic bottled water and set its distinct on-site filtration systems (Costa & Costa, 2022). 
The second benefit: the next approach is local community engagement. In the tourism and hospitality sector, local community engagement plays a vital role so that it can ensure sustainable development. Besides, it also helps preserve local culture and create a sense of ownership (Sloan et al., 2017). In the case of Six Senses, it is found that this luxury resort establishes a sustainability fund in each local market and this fund is used for local people’s education, healthcare, and environment via the effective participation of the local community. 
Third benefit: The third approach is to arrange different environmental awareness programs (Abram & Jarzabek, 2016). Likewise, this luxury hotel usually hosts workshops and various educational activities, especially for the guests and other local communities. The main objective of all these types of awareness programs is to raise more awareness among people regarding environmental and sustainable issues. 
Fourth benefit: Businesses concentrate on using energy efficiently. Six Senses also implements various energy-saving measures in this case. For example, it has installed solar-power generation and lighting systems (Six Senses Resort, 2024). Therefore, this resort has successfully lowered the level of carbon footprint and proved itself as a sustainable business in the UK’s tourism and hospitality sector. 
Fifth benefit: The resort envisages the approach, called guest engagement. In this case, people visiting the resort are encouraged so that they can actively participate in divergent sustainable contributions. Guests in Six Senses are provided with potential information regarding the local environment and divergent opportunities so that they can contribute to several conservation projects. 
Green practices under CSR policies
Like other businesses in the tourism and hospital sector, Six Senses has various CSR policies that are implemented prudentially to make the business sustainable. Among them, sustainable policy is one of them because it lets the business be regenerative and self-sustaining (Gentinetta, 2023). That means the business regenerates energy and eliminates any harmful issues or stuff affecting the environment or local community and environment. As part of this policy, it also supports local sanctuaries. For instance, it installs hedgehog sanctuary CanHog.
Then, the business has another CSR policy regarding the local community. This CSR policy aids the business in protecting the local communities via appropriate volunteerism. For example, Six Senses appoints some people who provide clean water, medical support, and so on. In addition, the use of indigenous design inspired by local architects and artisans is also part of this policy (Wickham et al., 2021). Environmental protection is also included in the CSR policy, as the main aim of this policy is to ensure safety and protection for the environment (EHL, 2024). 
Likewise, Six Senses Resort has this type of CSR policy that insists on protecting endangered species and habitats. For example, it helps sea turtles hatch and indulge in planting trees to restore their habitats. Then, responsible purchasing is also a significant CSR policy. This policy is also found in the CSR policy of Six Senses Resort. In this case, this luxury resort indulges in utilizing its purchasing power in the market, and by utilizing this power, this resort influences the suppliers to practice responsibly (Kvasničková Stanislavská et al., 2023). Water management and energy efficiency are also prominent CSR policies. In this field, the resort has its distinct waste management policies. Moreover, it also indulges in using energy-efficient LED lights and a passive cooling process (Wickham et al., 2021). Finally, the policy of Earth Labs aids in managing guests, as the guests can learn more about sustainability. 
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After discussing different approaches for promoting sustainability and CSR policies, it is quite essential to focus on the relative challenges of CSR practices experienced by Six Senses Resort. 
1. The first challenge in terms of implementing those green practices is the funds because it is quite challenging to raise funds for local events. In this case, Six Senses also experiences divergent challenges. Likewise, it needs to move away from funding one-off events to projects. This happens especially with more sustainable outcomes. 
2. Then, the second challenge appears when the business needs to meet the demands of many local communities (Inkson & Minnaert, 2018). For example, Six Senses also experiences this kind of challenge; as one of its branches in Laamu Atoll, this resort gets requests for support from eleven local places. It is arduous for the business to meet all demands at the same time. 
3. Another challenging issue is found in changing the infrastructure of a hotel or resort because it becomes a mountainous task for the business to bring any infrastructural change. In the case of Six Senses Resort, some of its buildings are on historical sites and it is impossible to alter the infrastructure (Six Senses Resort, 2024). To conduct CSR practices, businesses also experience hassle in terms of balancing economic, environmental, and social profitability. Likewise, Six Senses Resort needs to struggle with the main purpose of balancing these three pillars simultaneously (Ibrahim et al., 2023); because it is not easy to ensure harmony with local communities as well as balance in the ecosystems. 
4. From the aspects of legalization, it is found that this CSR is quite flexible in the UK, as it is not compulsory in this country. Businesses including Six Senses Resort are not enforced by the legal aspects (Zorgle, 2024). Rather, they are encouraged to pursue these CSR practices. Despite there being no strict rules and regulations, companies find it a lucrative opportunity, as they can align their goals with wider community values and desires. In the long run, they do believe that this will enhance their reputation, transparency, and relationship with other stakeholders (Edgell, 2020). For example, the Equality Act 2010 is regarded as a crucial element of CSR that is legally enforced; this act insists on ensuring equality, equity, and a non-discriminated workplace. As part of the CSR practice, this act supports prohibiting discrimination including gender, race, religion, and many other crucial issues. Besides, it also aids in eliminating unlawful discrimination (McDonald & Buckley, 2021). As Six Senses appoints volunteers to support the guests in the local community, this act impacts this issue, as it delivers services, especially for a public authority or function. The most significant part of the act is its process of ensuring advanced equality of opportunity and fostering good relations among people (Costa & Costa, 2022). 
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These green practices have significant effects and opportunities impacting the local and wider environment as well as the hotel. In general, all green practices have a positive impact on these fields. The environment, local communities, and guests are highly impacted by these practices (Gentinetta, 2023). The use of energy, water, and other renewable energy sources efficiently has a positive effect. Besides, the process of eliminating carbon footprint is also observed as a positive effect. Six Senses Resort indulges in using energy and water as well as monitoring the environmental footprint and producing renewable energy significantly. Therefore, the business has a positive effect on the environment. Then, the local community also gets impacted by the CSR practices, as their lifestyles, earnings, income, etc. are developed (Abbas et al., 2019). In this case, Six Senses keeps working with local people including artisans, farmers, and suppliers by supporting their local socio-economic development and contributing to the welfare of local communities. Businesses can have a positive impact on customers’ experiences and loyalty via the application of CSR activities or practices. Customers may be impressed or their attention can be drawn by this type of CSR practice (Jauhari, 2021). For instance, Six Senses focuses on immersing guests in local culture and making them realize that the business indulges in doing positive work. By highlighting their contributions to Earth Labs, they represent a positive effect on people, as they let the guests learn about good production and consumption practices (Stombelli, 2020). Even, they keep appreciating the company core’s principles including sustainability, wellness, and other relevant experiences. Green practices also allow businesses, like Six Senses to grab several opportunities, as it can impose positive psychological mindsets among hotel/resort managers (Srivastava & Dhiman, 2022). Likewise, this luxury resort is found in making partnerships with other businesses so that it can concentrate on saving the marine ecosystem. Many businesses also indulge in donating to environmental protection so that they protect wildlife (Six Senses Resort, 2024). In this case, Six Senses grabs the opportunity to save marine wildlife conservation projects. Besides, it also keeps offering different voluntary opportunities. 
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In conclusion, this report has considered the background of Six Senses Resort belonging to the tourism and hospitality sector. Considering the background and its sustainable actions and motives, the approaches followed by this business in terms of promoting sustainability have been discussed. In this case, it was found that this luxury resort envisages plastic-free operations, community engagement, environmental awareness, energy efficiency, and so on. Like other businesses, this resort’s CSR policies include sustainability, local community, environmental protection, responsible purchasing, etc. The major challenges of implementing these CSR practices include funding local events, meeting the demands of several communities, changing any infrastructural issues, and so on. 
[bookmark: _Toc180923678]Recommendations
· By implementing these practices, a positive impact is imposed on the environment, local community, guest experience, and so on. 
· Businesses including Six Senses should grab the opportunity of making partnerships so that they can protect marine wildlife. In this case, it can also explore water treatment and utilize the concepts of donations to raise its image in the market.
· Though CSR is not enforced by the UK’s legal aspects or obligations, businesses are encouraged. In this case, the Equality Act (2010), a component of CSR, has a great effect on the business. 
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