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· Whose corporation/organisation are you representing? 
PETA – People for the Ethical Treatment of Animals 
· What are the views of the corporation you are not representing ?
L'Oreal state that they are committed to new methods of assessing the safety of their cosmetics, however they are also widely involved with selling their products within China . The research centre in Pudong test all cosmetics that are being sold within the country as it is seen as law governed by government agencies, L'Oreal made a policy to comply with their corporation not animal testing their cosmetics however the corporation worded their policies stating that they will no longer be animal testing their cosmetics. Carefully not stating that their products cannot be tested by another organisation and within another country funded by themselves. 

· What is the key message that you are trying to communicate ? 
The direct message that I am trying to convey in my poster is that even well known high street brands are still seeking animal testing methods although the organisation preach to have banished these methods 30 years ago, therefore the organisation’s ethical practices don’t meet up to their corporate social responsibility that they are conveying to their customer audience base. My following report will compare the corporations ethical standards in more detail. 
· What is the main target audience that you hope will read and understand your message?
I would like to believe that I am targeting the population on a geographic scale , animal testing is the base of many house should brands and products for example fairy liquid. Being able to show the dark truth behind the manufacturing process of our products that are purchased daily on  a global scale in every household. 
· What would someone who disagrees with you say in response to your argument ? 
The testing of animals for cosmetic or manufacturing products is important to test the risks that could or may occur whilst using said product. As well as the being able to test the safety of each product before consumers purchase them. 
· Why have you used the images and words you have selected ? 
When constructing these poster it was important to convey a hidden message that audiences wouldn’t expect at an instant glance, the effect of the words used were implemented to have an effect after questioning what it means and individuals having to work it out. 
· What research have you done to underpin your argument ? 
These are a few website which have contributed to my current argument.
https://www.peta.org/about-peta/faq/is-loreal-cruelty-free/
http://www.loreal.com/sustainability/l'oréal-answers/the-question-of-animal-testing 
http://justmeans.com/blogs/moving-away-from-animal-testing-as-part-of-social-responsibility 
http://www.understandinganimalresearch.org.uk/about-us/science-action-network/forty-reasons-why-we-need-animals-in-research/ 
https://www.crueltyfreeinternational.org/why-we-do-it/arguments-against-animal-testing 
· How strong do you think the evidence is to back up your argument ? 
It is shown that animal testing is not one hundred percent effective as animals cannot contract many diseases that humans can, and are also not effected the same way through different immune systems  and functions. Therefore evidence up this argument increasingly high and shows that animal testing is mostly ineffective.

· What would you hope would happen after the audience has understood your message? 
I hope that it would make the audience reflect upon their purchase on cosmetics and products, if they a product has to be tested upon animals, is it really safe for humans? And also it’s our choice as society to use these products, the suffering and death upon animals could potentially stop purchasing ignorance . 
· What models and theories will you be referring to in your reflective report ? 
Graham Gibbs -Reflective Cycle 
DAVID Kolb -Experimental Learning 
Clark, 2000
Becker-olsen at al, (2006) 




References 

Justmeans.com. (2017). Moving Away from Animal Testing As Part of Social Responsibility | Justmeans. [online] Available at: http://justmeans.com/blogs/moving-away-from-animal-testing-as-part-of-social-responsibility [Accessed 15 Nov. 2017].
Loreal.com. (2017). The Question of Animal Testing - L’Oréal Group. [online] Available at: http://www.loreal.com/sustainability/l'oréal-answers/the-question-of-animal-testing [Accessed 16 Nov. 2017].
PETA. (2017). L’Oréal is included on PETA's “do test” list. What does that mean?. [online] Available at: https://www.peta.org/about-peta/faq/is-loreal-cruelty-free/ [Accessed 15 Nov. 2017].
Understandinganimalresearch.org.uk. (2017). Forty reasons why we need animals in research | Understanding Animal Research. [online] Available at: http://www.understandinganimalresearch.org.uk/about-us/science-action-network/forty-reasons-why-we-need-animals-in-research/ [Accessed 17 Nov. 2017].

