Task 3 of 3 – Report
Digital skills
Miss Gertie Vidot
Student number: 2336702
Mohammad Shaljee





















In this report, I will explain how social media and digital media can be used to access more clients.
Social media is a type of Media that has a mass of communications on the internet, it can be used by individuals to social network and to search on websites. Social media is where individual users share personal information, they can upload photos and see other individual's photos, one can receive and send messages to one another.
There are many ways in which social media will enhance your cliental. Studies show that a total of 14 thousand 491 individuals in the United Kingdom are subject to a type of disability which stops them from leaving their homes[footnoteRef:25907]. This survey was taken on the 23rd of April 2021[footnoteRef:18640]. This means individuals cannot leave their house, so their only form of purchasing is via a social media platform. This is a trade individuals will lose based off not being active on social media so if you were to be present on social media platforms then this is cliental one would gain. [25907:  Disability]  [18640:  survey ] 

Social media uses marketing techniques to help promote your brand and increase sales. Utilizing social media is also a low cost as it does not cost to post via social media only if you want to boost posts, ads on social media use pop ups to advertise individual's businesses to every user.
Globally 4.74 billion users are on social media.[footnoteRef:7571] [7571:  users on social media] 

There are many sites like LinkedIn or Twitter which businesses can search for potential customers.
Social media allows individuals to network with other businesses, when individuals connect with different businesses it creates different class of individuals, it is recommended to get in contact via a personalized email, follow them on social media and message them directly or create attractive flyers and send them to local businesses. 
30% of marketers say they use social media as a platform to socialize with their customers, a survey stated that 71 % of businesses do not have social media[footnoteRef:22236]. When branching out businesses can expect to have their customers like their posts, this is at 79% track their strategists and notice that the engagement is increasing daily[footnoteRef:10846]. Tracking what posts get the most likes helps you to understand what type of products are due to sell and it will also help you to understand your crowd and fans. There is a tool called social media management tool this helps you to keep track of the performance your posts and following are getting and it can comprehend on what improvements are needed to be made. [22236:  statistics on social media]  [10846:  statistics ] 

Social media allows customers to make direct purchases online, social media according to statistics social platforms is on the rise, individuals are buying increasingly online as they can see directly from the brands social channel, this includes tik tok shop, Facebook market and direct from the business page.
Another good thing regarding social media gathering customers is the product review, customers can review your products or services that are given, and leave good and bad reviews, but this gives other parties information on the service and products and individuals can recommend businesses by tagging through social media. Recommendations earn you customers. Reviews can make or break a business so there are pros and cons to it. The statistics found that 85% of consumers report that the customers reviews can favor and direct consumers into purchasing.[footnoteRef:9783] [9783:  statistics] 

Digital media is information that has been digitalized so that it can be broadcasted onto different platforms, for example written documents being digitalized into audio clips or videos. Digital media comes in the form of articles, adverts, music, and podcasts. It can also be digitalized into art. Digital marking is the marketing efforts that occur online, whereas digital media is focused more on the content that can be created.
[bookmark: _Int_XjYuhH7X]There are three types of digital media: owned, paid, and earned media.
Owned media is when the consumer freely posts on their social media or online platforms their own content they have created and has sole control over.
Paid media is content purchasable in marketing media posts, for example, ads paid for, to enable them to pop up on social media platforms.
Earned media is when a third party helps to create content for you, this can include web articles or social media posts such as tagging.
Using all three of these in digital media to attract customers helps businesses as individuals promoting it via a third party have different connections to other parties, and the branch network is a lot higher, this also allows for different cliental.
Digital media can help businesses gain more customers by leveraging digital channels, for example through social media, via email and allowing access to websites to connect with previous and current customers. It also brings awareness to the given business and allows direct sales through online marketing. Digital media and contents that are uploaded can also allow individuals to look like an expert in their given field. It is also good as it promotes a good bond with other companies and establishes relationships.
Digital media also makes a smarter way in which you can purchase, as transactions have become easier to obtain online. There is now google pay, apple pay and express check out, automatic fill, which is when all your details are stored, and it fills out all relevant documents needed for example your home address.
Digital media's main concern is that it stores information online and it allows businesses and consumers to access information needed quickly and efficiently. It can also offer live chats for customers to gain help and advice if needed.
In conclusion, following my report, I analyzed how social and digital media help reach a wider customer base, I have also outlined the importance of various stages and how diverse types of information will help consumers and businesses improve in the future to allow more customers. 
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