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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: When the link to Hollywood Bowl is entered into browser, the website page loads quickly at a steady pace. However, the loading speed may be affected due to poor WIFI connection. The text, links and images load smoothly making the website easy to access and navigate when WIFI or 4G/5G is stable. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains a variety of subpages that are put into different cad shown on the main page making it easier for customers to identify and find information they need without any confusion. This creates a clear structure for customers to navigate throughout the webpage. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can book via webpage which is located at the top right corner of the page in bold “Book Now” allowing customers to easily start their online booking process. When the customer clicks on “Book Now” it will automatically send them to a different link which will then ask them to select their current location to find the closest resort/venue best for them. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Hollywood bowl website should include a search bar, as this allows customers to find information quickly despite the number of hyperlinks on the main page. This would improve efficiency and help answer customers queries faster. Although the homepage appears clear and spacious, it contains too much information, making it feel visually cluttered and impacts the other pages, as they do not stand out as much. Improving the organisation and spacing of content would enhance overall usability.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website is visually vibrant and eye-catching due to the use of bright colours. The images are engaging and helps attract families and groups of friends by promoting a fun atmosphere. On mobile devices, the website uses a hamburger menu icon to keep the layout clean and organised. In contrast, on a laptop or desktop, the hyperlinks are displayed on the main page, making them easily accessible. 


	Question 2b - How does the website use imagery, video and colour? 


	Answer: Hollywood bowl uses a variety of imagery throughout its website, including pictures of families, friends, VIP parties, food, drinks and arcade games. This helps customers visualise the experience before visiting. Bright colours are also used such as blue, purple, yellow and pink throughout the webpage, creating a vibrant and exciting atmosphere for users. Slideshow-style images are included instead of videos which still makes the website engaging and visually appealing to users. 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, the website does not contain an online chart tool on their webpage, but it does include contact details and an option to “request a free callback” for any queries the user requests that's not shown on the webpage. Although, its beneficial a live chart would improve the website as it shows real-time information making it more modern and reliable, as the users can trust the information they are seeing is current and accurate. 


	Question 2d – How effective are the social media links on the website?


	Answer: The website inserts links to each of their social media platforms, including Facebook, TikTok, Instagram, Twitter and YouTube its effective as it increases engagement with the users to visit social platforms which can lead to more interactions and boost the business making it more recognisable. Customers can view online feedback and the rating on the platform and see real life experiences from other users.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Each service is displayed on its own page, including VIP parties, arcade games, food, drinks. This allows users to easily explore each section and understand what is available before booking. The website layout is clear and simple to navigate, making it accessible for all users, including those with less experience with technology.  


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customers reviews are available through external platforms such as social media, Google reviews and TripAdvisor. Although they are not directly displayed on the website, links are provided for easy access. These platforms include timestamps, ensuring reviews are up to date and helping users make informed decisions before visiting. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  The website is presented high quality as it meets users' needs effectively. its layout is clear and well organised on both mobile and desktop, making it easy to navigate. It loads quickly, reducing the chances of users leaving also has high quality images and consistent colours, throughout the webpage. I would recommend Hollywood bowl to my family and friends as it features an enjoyable atmosphere and is suitable for all ages. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are not clearly shown at first, as they only appear during the booking process depending on the location and facilities you choose. This gives the company flexibility and encourages customers to explore different options. However, it can be a bit inconvenient if you just want quick information. Overall, the prices seem fair for what you get, as the facilities, experiences, and entertainment are high quality. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling 

	
	2. Hollywood 

	
	3. Ten pin bowling 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When these three search terms are entered into Google, the website appears within the top ten results, appearing in either the first or second position. According to the Hollywood Bowl Group website, Hollywood Bowl is the world’s second-largest ten-pin bowling operator in the UK and Canadian markets, with a total of 77 centres (Hollywood Bowl Group, 2025). 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: A website still plays a key role in modern UK businesses. A well‑designed website shows professionalism and helps create a strong first impression for potential customers, building their trust as customers are more likely to take businesses seriously if it has its own online presence. A website allows brands to stand out by showing their unique style, services and values in one place. Unlike social media, businesses fully control their own website, which means they can manage how information is presented. Most importantly, everything can flow back to the website, making it a central hub for bookings, information and customer interaction. Hollywood Bowl needs a website so customers can quickly find information, book lanes and check prices without any hassle.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One improvement I would suggest for the Hollywood bowl website is to make it less overwhelming by reducing how much information is shown at once, at the moment there is a lot to take in, which can make it harder for users to quickly find what they need. Adding a clear search bar and an online chart feature would make navigation easier and give customers quick support. Also, opening times are not clearly displayed, unlike Tenpin, which shows them clearly with a quick booking option and opening hours on the homepage. This would improve users experience and save time. Tenpin (2026)
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