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Ambient Task – consumer product  

Research: to include knowledge of Ethics, Needs>Wants>Demands, 
Tangibles/Intangibles, benefits and USP for consumer products, identify target 
Audience. Relevance to marketing mix 4ps.  

Concepts: Ideas development, look for ambient solutions which emphasise the 
benefits 

Final Deliverables:  

• concept boards of FINAL ambient campaign 
• 3D prototype / mock-up 
• 200 word design rationale  

 

 

There will be a Formative Feedback presentation, (billboard also same day) 

For full briefing, module deadline and submission details see moodle. 

 

 


