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Developing Workplace Critical Thinking (BMSW5101_LON)




“How do organizational beliefs, attitudes, and value systems affect workplace behavior? Also, how will tailoring workplace changes for the post COVID mindset tackle the challenges we face now, and create more resilient businesses in the future?”


 Student: Marina Metodieva
 Lecturer: Molly Jack










Critical thinking means connecting beliefs, ideas and choices logically to understand problems in the organisation and looking forward to solving them. The report will undermine the following in the context of Sainsbury’s, one of the leading supermarkets in the UK. Critical thinking will be provided in the context of this organisation which will include in-depth information, and various theories of team management will be mentioned in the report. Moreover, these theories will be applied in the context of Sainsbury’s by giving recommendations to change beliefs, mindset, value system and attitude in the pandemic, Covid-19 situation. I have chosen this organization because I am interested in their business strategy, and I am hoping to be part of their team. 
Sainsbury’s PLC is the second largest supermarket chain in the United Kingdom with wild range of products and services with a 16% share of the supermarket sector. Due to the Covid-19 pandemic, the organisation’s primary goal and mission is to provide its customers with a safe environment to shop in store as well as expanding its services online.
