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Introduction
The eminence regarding the digital integration and communication of the organization is beyond description. This is an era of globalization, the world has become a borderless market that is why to cope up with the digital world, there need to practice digitalization of all organization so that they able to sustain to this global market. Technological improvement is also an essential aspect of an organization. That is why; they need to have a proper practice regarding technology and digitalization. There also need to have a proper collaboration and digital communication as well. To shape the future prospect of an organization, as soon as an organization has realization regarding the implementation of practice they will gain the opportunities of marketing and technology as well. This is essential to know the elements of practical implication. This report is going to describe regarding P&G that is a multinational organization. There the digitalization of P&G regarding global world will be describing. P&G have a huge line extension. It will be hard to find out the sectors where they do not have any operation. They have operation towards variety of products like, cosmetics, detergents, personal healthcare, and skin care and so on. 
Effectiveness of the use of modern technologies within the workplace
Regarding success of an organization, it is essential to know the environment of the workplace, their process, norm along with that, the essentiality of success towards the workplace. The organization also generates the outcome regarding the operation of their workplace. There also need to have a proper utilization regarding perform organization more effectively. Organization also will be able so that they can come up with better opportunities and outcome as well towards the long run. In terms of using the effectiveness of modern technology towards the workplace of P&G are describing below 
Deploying an intranet
P&G have the operation more than 160 countries they need to have a proper integration all of their operation departments. They also need to create an interaction so that employees able to express their thoughts along with that come up with new ideas and creativities as well. That is why, P&G provide scope and opportunities towards their 138000+ employees’ proper support and scope (CIO, 2009). 
People Connect
P&G develop their IT sector and the communication policy as well so that they able to connect with people via social media like, facebook, twitter, instagram and so on. They have webpage towards that social media where they able to connect themselves with the people like, their customers, clients and so on. They able to know the choice of the people along with that their feedback so that they able to know the preference of their customers. By this, they also able to know the position of the current market as well (CIO, 2009). 

Deploying the tools
All the tools also deploying by P&G in terms of demand along with that integrate them in various way people work. There is an enterprise search engine tools from where all the information get by the employees of the organization. The return and indexes is web 2 content. There is also some development regarding web along with security approaches regarding testing purpose that called perpetual beta. With the help of default data they keep, all of this access (CIO, 2009). 
Take away

All the activities regarding P&G are about maintaining the adaptation and activities for the connection of the employees along with people.This entire trend is regarding the understanding of the people. For instance, with the device of people connect a geographical workgroup expend together with a very short period. Here also know the benefit of web 2.0 and their ultimate metric (CIO, 2009).
Explore social media as a tool for marketing, information gathering and communication within the workplace
With the help of social media, people able to know about organization more along with that, they able to share their thoughts and feedback towards the organization. Along with that, with the help of social media and other marketing tools organization will also able to know the thought and idea of the people and their preference as well. in this world of globalization all the organization need to go with the flow as the world has become a borderless market that is why all sorts of customers preferences need to recognize by the organization so that they able to change themselves regarding the choice and preference of people. Here are some tools of social media P&G follows in terms of marketing, information gathering and communication describing below
Marketing towards facebook
The operation of P&G has extended all around the world, they have facebook page where they able to share their ideas, products update, new arrival products along with that all sorts of upcoming information shares with their facebook page. Besides that, with the help of facebook page P&G able to know the preference of their targeting customers, customers also able to provide feedback according to the products quality of P&G, the pros and cons of the products. P&G also do various campaign, test, competition by the help of their facebook page. Their facebook page defer from country wise as they have worldwide operation. P&G able to gather information by the help of facebook page along with that, they also able to create positive correlation with their customers as well (Decoyer, 2014).
Hash tagmarketing
There is a contest of P&G regarding knowing the percent of positive sentiment of the customers, where Olympics sentiment had the highest percentages of positive sentiment. 
Instagram marketing
P&G also provides advertisement and they have official instagram page as well, where they also provide post regarding various products. P&G has a huge line extension. They have products regarding various categories. They also provide advertisement towards instagram so that in terms of browsing people able to know regarding their products and in terms of purchasing their products they able to recall regarding their products (Jeff & Drucker, 2012).
Display ad

P&G also provides display ad, in terms of browsing internet, there are various display ad come either button or above of the page where they conduct their works. In terms of launching new products along with that the flavor of new products regarding the previous one describing into the button, middle or below of the wed page. By the help of display, ad people will let to know regarding their products and that will help to recall the name of the product brand in terms of purchasing new items (Decoyer, 2014).
Search ad

In terms of searching something into the website, alike a link various these categories ads come, after click into the link people able to know the detail of the ads. To publish their products along with that knowing people more regarding their products P&G tries to do search ads (Decoyer, 2014).
Video ad

In terms of watching variety of videos in the middle of the video or in the starting of any video or towards the end of the video various type of video ad conducts. Sometimes those video ads people can skip; sometimes those ads cannotskip by the people. P&G conduct video ad into the social media to reach a large scale of people (Decoyer, 2014).
YouTube
P&G has an official site towards their YouTube. Where they have huge subscribers, into their YouTube site P&G post about their variety of campaign, competition, CSR activities, all of their products regarding products line extension have separate sides under their main site. With the help of YouTube all, the customers get to know regarding their advertisements and campaign as well. All the products portfolio have a channel into the YouTube regarding P&G. in the below command sections people let their feedback, they may providepositive or negative comments regarding their products or advertisement by this P&G able to make a good communication and dealing with their customers. Along with that, customers also get an opportunity to express their thoughts and ideas as well. That is how P&G able to make a positive correlation with their customers. According to the choice of customers,P&G changesthe products criteria or advertisement strategy (Decoyer, 2014).
Creating own professional online presence to illustrate and evidence this research
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This is the face book page of P&G. with the help of this face book page P&G able to connect millions of people towards worldwide. Facebook is the greatest opportunity via this people able to express their thoughts and ideas along with that they able to send personal message towards P&G regarding their products quality and services. P&G also gets huge opportunity with the help of their facebook page. Any sorts of campaign, CSR activities, and competition and so on they able to let million of people know by the help of Facebook page. They also able to wish all of their customers into various occasions with the help of facebook page for instance, New Year, charismas, women’s day and so on. With the help of facebook people able to connect with the team of P&G that create a positive inter personal relationship with the customers of P&G (Thomas, 2013). 
YouTube 
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This is the YouTube page of P&G where they able to share their various campaigns towards their customers along with that in the right side they also provide their sub brands name as well. Viewers can easily go through these sub brands and subscribe those brands individually. With the help of YouTube, people also able to see all the campaign of P&G also able to let their valuable feedback into the command section below. The customers of P&G subscribe into their channel and click their bell button; as well, they will notify timely. This also enhances the positive correlation of P&G with their customers (Thomas, 2013). 
Instagram
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Here is the instagram page of P&G where they able to post all of their update regarding social campaign, products, events and so on. People able to follow their instagram site by that they will able to get latest update of P&G from their instagram sites that also enhance the positive correlation with the customers of P&G (Thomas, 2013). 
Conclusion
This is an era of globalization; the world has become a borderless market now days because of the global technology and development. People can purchase products from another country along with that they able to sale their products to another country via internet. That is the blessing of digitalization. The world has become digitalized, with the help of digitalization people able to reach their target customers around the world. Here inthis report I have been describing regarding one of the giant multinational organization P&G; along with that how P&G create and maintain their social marketing activities, how to maintain positive correlation with their customers via internet. Various virtual sites towards internet regarding P&G have been discussing over here. 
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