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Google UK Limited offers a variety of web-based professional services. The company is providing promotional strategies as well as an internet web browser with alternatives such as internet, photo, repository, and headlines search terms. Google UK exists to serve clients from all over the world. Google established its first office in the United Kingdom in 2003(Levy, 2021). The Google UK group, led by Executive Chairman Ronan Harris, creates tools that support individuals, corporate entities, and institutions in completing both small, daily tasks and large, experience goals. Individuals can accomplish a lot every day with a slight assist from a Search engine, from receiving updates on a sporting event on their mobile to developing basic abilities to make a marketing plan or charitable an actuality. Google employs over 4,000 people in the United Kingdom nowadays (Levy, 2021) . And, even though group members all hail from various backgrounds, have unique experiences, and have different skills, people all consider sharing the same objective and fundamental beliefs. Busie, who is driven by innovation and problem solving, collaborates with Engineering and Purchases to make sure that companies stand to gain from Google's maximum capabilities nearly every day. Busie leads the UK's Black Googler Infrastructure when she is not assisting advertising dollars in targeting consumers online through Google instruments. Pranali is a London-based Computer Programmer on Google its Steering committee. Rose is a team that investigates how individuals are using equipment and how all can make those as beneficial as well as non-distracting as possible as a Brand Manager for Digital Welfare on Android (Levy, 2021).
As a company has grown, so does its development possibility, and, more frequently than not, so too does its requirement for advancements. `The number and quality of advancement realized by a corporate are calculated by its based on culture, organizational, and scientific practices and beliefs discussed in the following section, which can consequence in a number of alternatives(Elia, Margherita and Passiante, 2020). Henry Chesbrough3's constructs of open and shut advancements are case studies of such modeling techniques. Continuous cooperation with, and charitable donations to, or from, individuals just outside of the industry are expected for innovation activities. Shuttered entrepreneurship, on the other hand, is decided to keep in-house and "under wraps" until the commodity reaches the marketplace. Unsurprisingly, a corporation that prefers an innovation process will accomplish very opposite findings than one that prefers its equivalents (Elia, Margherita and Passiante, 2020) .
[bookmark: _Toc120974627]2. Analysis and Discussion 
Traits of Entrepreneurship
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Figure 1. Trait of Entrepreneurship
Source: (Salmony and Kanbach, 2021) 
1. Visionary 
A visionary is required for an entrepreneur at Google. A startup and established entrepreneur must have a clear vision of the objectives he or she wants to accomplish. Each business strategy emerges from the identification of a consumer desire and a noteworthy service or a product advantage. In this area, big businesses had to have short, middle, and long-term objectives (Salmony and Kanbach, 2021).
2. Identify potential opportunities 
There are various business positions available, large and small, that have always been available. It is the individual’s personal responsibility to recognize these prospects and turn those into business concepts. A successful entrepreneur, whether programming language, launching a restaurant, or working to develop software, invariably recognizes a need gap that clients are searching for and wants to offer a new offering or service to fill it (Salmony and Kanbach, 2021).
3. Ability of risk-taking 
This is a crucial component of a starting and growing founder. Anyone interested in starting their own business must be willing to take risks. Entrepreneurs take numerous risks, such as investing in private savings, taking out loans resigning from their jobs, stagnant their career ambitions, and so on. Thus, in order to become an effective entrepreneur, one must be willing to take chances at all phases of the company's development.
4. Skills of problem-solving 
Throughout every corporate, there are numerous issues that must be resolved first and foremost in order to generate profit. A decent business person must be able to solve issues and make instant management decisions. A successful businessman must comprehend company data, respond to client inquiries, evaluate business compressive stress, and devise a long-term alternative (Salmony and Kanbach, 2021).
Characteristics of Entrepreneurship
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Figure 2. Characteristics of Entrepreneurship
Source: (Hmieleski and Sheppard, 2019)
1. Hard worker 
A successful entrepreneur is someone that is prepared to work hard from of the start of Knowledge and experience. With hard work and effort, an entrepreneur can keep the business running for a longer duration of time. He is experiencing the ability to bring the enterprise from the edge of bankruptcy (Hmieleski and Sheppard, 2019) .
2. Sincerity
The accomplishment of a business owner varies depending on the sincerity of a business owner. If a human is genuine about the company or organization, Google will move paradise to the ground to ensure its success.
3. Self-reliance
A successful businessman wants to adhere to someone else's regimen, policy proposals & methodology. The company does enjoy being directed by everyone else. The company is trying to act as its own mentor & attempting to make the culpability for all its decision. The company prefers not to work for someone else or be under the constant monitoring of a different individual (Hmieleski and Sheppard, 2019). 



Attributes of Entrepreneurship
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Figure 3. Attributes of Entrepreneurship
Source: (Ondiba and Matsui, 2019)
1. Commitment and Determination 
Capable of committing speedily and recommitting, if necessary, a condition in identifying the stakeholders, self-motivated, started focusing, and open to making personal sacrifices (Ondiba and Matsui, 2019).
2. Courage 
Open to new experiences, normatively powerful, do not fear disagreement or malfunction, and are incredibly curious in the face of adversity.
3. Leadership 
Self-starter, and team builder, continues to inspire everyone else and continues to treat everyone else with particular regard, open to sharing wealth with those who helped establish it, fair treatment, honesty, reliability, and the ability to construct mutual trust, excellent learning process and professor, patience, and intensity (Ondiba and Matsui, 2019).
Motivation of Entrepreneurship
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Figure 4. Motivation of entrepreneurship
Source: (Ondiba and Matsui, 2019)
For entrepreneurs, employment and income protection requirements are more compelling benefits than personal self-help and self, with the prospering rationale for starting up a business to increase their income levels and have job security. The primary motivator for entrepreneurship is to continue increasing one's family income. Earning so much cash was chosen as the motivator for his survey participants into becoming business owners. According to the findings, economic sustainability for the family helps motivate entrepreneurs. Gaining past experience in a connected or other field gives small business owners self-confidence, allowing each other to initiate their own business. It is easier to apply those to the self-owned organization with the knowledge and experience accumulated from past experience (Ondiba and Matsui, 2019).
Difference between For-profit and Non-profit Small Organizations
Nonprofit organizations are those that are formed for the purpose of doing good rather than making a profit. Rather, one ‘s foremost goal is to facilitate exercises that are typically for the benefit or development of social structure as a whole and are not subject to taxation. For-Profit Groups, on the other hand, would be organizations formed with the predominant purpose of generating monetary and financial benefits, whether indirectly or directly. For nonprofit organizations, laws come first, followed by personal motivations (Ujwary-Gil and Nalepka, 2018). The contrary is happening for for-profit organizations. Aside from the ability to handle revenues, these two organizations diverge in their field of view. Income streams for nonprofit organizations include subscriptions, registration fees, donations, and so on. The revenue sources for for-profit organizations are sales of services and goods. Even the grain investment for nonprofit organizations is supplied by the government in the form of grants, campaign contributions from HNI (significant net individual people), and so on. In contrast, in for-profit organizations, seed equity is generally offered by collaborators or entrepreneurs. These two organizations have very cultural differences. In the case of revenue organizations, the culture promotes deadlines being met, completing developments as efficiently as possible for service users, and strict adherence to various KPIs (key performance indicators). Nonprofit organizations, on the other side, have a very different organizational tradition (Ujwary-Gil and Nalepka, 2018).
Here are the values and beliefs of an entrepreneur are such personal values that an entrepreneur requires include traits like truthfulness, enthusiasm, perseverance, and esteem. Nobody wants to be associated with egocentric, selfish, condescending, and self-absorbed individuals. Any commercial venture reflects the entrepreneur's values and beliefs, perceptions, and religious views. And if an individual works on developing a wonderful personality, it will undoubtedly advantage the company. In the corporate environment, integrity is the prerogative of personal competence. Beliefs and values indicate the entrepreneur's character traits, whereas professional standards reflect the ability to conduct oneself in a corporate environment (Desai and DeArmond, 2021). What matters is proper competition, self-determination in the workplace, and doing the proper thing by following the rules. Particularly in environments where corruption and deception are prevalent, it is critical that someone whose professional standards recognise one personal business' initiatives in accepting or refusing such endeavours. Organizational ethics direct an entrepreneur's capacity to manage a great team. Employees should be given opportunities to advance as well as the assistance they need to satisfy their individual and social commitments to one‘s friends and their families. It is also critical to consider potential clients or company associates as part of the organization. What makes the difference is that win-win circumstances are created. When individuals commemorate accomplishments, are including them as they were a part of the process. It is also critical to meet the buyers' preconceptions while also providing distributors (Desai and DeArmond, 2021).
As serial entrepreneurs, individuals must uphold social standards and contribute to or influence society. Businesspeople who take a gander over and above companies or organizations have high social values. As one ‘s company grows, it adds value to the community in its entirety. There are two primary approaches to producing significant value in society through their corporate. The first approach is to develop products or services that benefit the community and also provide answers to issues that would otherwise be intractable. The 2nd option is to increase one's investment in corporate sustainability (CSR) by supporting a social cause in which one chooses to believe. Giving back to the community in any way possible will almost undoubtedly have a positive impact on another's public image. The above is the explanation of the entrepreneur’s values and beliefs for for-profit or profitability organizations (Aeschbacher and Addor, 2018) . 
The entrepreneur’s values for the non-profit organization are such as honesty, dependability, respect, acceptance, equality, and inclusiveness. As non-profit organizations usually do not focus on making revenues or profit. So, the employees and entrepreneurs of the non-profit organization focus on providing the best facilities to the people as their main motive of the organization. The entrepreneurs perform with their values and beliefs respectively. The difference between for-profit and non-for-profit organizations is stated here clearly (Aeschbacher and Addor, 2018). In general, for-profit companies are seeking to provide products or services to customers while turning a profit. A charity's main objective would be to provide customer service or benefit to the community while not trying to profit from it. In most cases, charitable enterprises target a highly specialized, huge following with their goods or services. Prior to actually devoting resources to ensuring that a portion of the common person is conscious of the company's products or services, other company owners conduct extensive research projects and examinations to recognize their buyer personas. Nonprofit organizations attain a much greater audience. The management research group in charge of overseeing the company's performance differed significantly sometimes between nonprofit organizations (Lang, Ströbel and Nagel, 2019). 
In a for-profit organization, the senior managers are more often the sole owner, who has a small interest in the team's operations. Another notable difference between a for-profit and a charitable group is possession. For-profit companies can also have a wide selection of supervisory ownership structures, but the substance and intelligent inheritance that the company is developing is basically controlled by the person who keeps a share of the business. A nonprofit organization never has any original owners. It is a public-owned institution, and no tangible or metaphysical mansion used by the organization may be helped bring by a person involved as compensation for work experience with the organization. A for-profit company's staff is typically made up of paid employees and conceivably a few contingent workers (Lang, Ströbel and Nagel, 2019).
Here are some examples of both organizations. 
Sincerity is an example of a value for an entrepreneur in a non-profit organization. If the charitable group accepts government funds and magnanimous financial support, it is extremely crucial that the organization now continue without culpability. The private company must not only continue to pursue honorable measures, but it must also execute transactions in a factually accurate, intuitive, and sustainable manner. Consider developing a Code of Conduct for all corporate executives to authorize and recognize in order to further define what sincerity means nowadays for the organization (Moczulska, Seiler and Stankiewicz, 2019).
The principles or beliefs of a commercial small organization of startups are made clear. A vision and mission depict an ideal picture of a company's global impact.  When Hotjar was originally formed, the vision and mission might have been to morph the internet site is started creating buildings with the help of feedback and analytical tools (Moczulska, Seiler and Stankiewicz, 2019). 
[bookmark: _Toc120974628]3. Conclusion 
Google UK Constrained provides a number of specialist web-based amenities. The company will offer market campaigns as well as an online web application with search terms such as the world wide web, image, database, and news items. Google UK exists to support the customer base. In 2003, the Search engine inaugurated its first office in the United Kingdom. The Google UK gathering, guided by Executive Chairman Ronan Harris, develops software that assists participants, businesses, and institutions complete respectively comparatively tiny, everyday chores and large, experience objectives. Nearly every day, people can accomplish a lot with a little help from a web browser, from potentially boost on a sports competition on their cell phone to developing basic capabilities to make a marketing strategy or charitable organization a reality. An entrepreneur at Google must be innovative. An entrepreneur or founded business owner has to have a strong understanding of the goals the company wishes to achieve. Every corporate strategy is born from the proof of identity of a customer looking and a notable performance and service a competitive edge. Big businesses such as google corporations had to have short-term- term, middle-class, and long-term goals in this area. 
A great entrepreneur does not want to follow someone's routine, proposed policies, or research methods. Everybody else's direction is appreciated by the corporate. The company makes an effort to think and behave as its very own mentor and to accept responsibility for all of its decisions. The organization would rather not perform for another person or be constantly monitored by someone else.
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