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[bookmark: _Toc111495091]Introduction
This assessment report will describe the critical evaluation of economic data which are associated with the chosen product in this study and evaluate these data with the help of macroeconomic concepts. This study will collect data related to the chosen product that is swift drinks from the Coca Cola company. Additionally, this context will include various concepts such as demand elasticity and demand and market equilibrium with respect to the chosen products.    
[bookmark: _Toc111495092]Description of the business
This assessment report will consider the company Coca Cola and various information related to the soft drinks products will be analyzed in this study. The Coca Cola company is an American company and it was founded in 1892 and it's a total beverage company (coca-colacompany.com, 2022). This company primarily engaged in manufacturing soft drinks and offering them to their customers. The main product of this company is carbonated sparkling soft drinks and the soft drinks of this company are mostly popular in Mexico. This country is one of the biggest consumers of soft drinks in the world and the population of Mexico drinks Coca Cola products by a huge margin. Coca Cola is one of the biggest and most popular manufacturers of soft drinks and it targets a huge number of customers through its various range of soft drinks products (coca-colacompany.com, 2022). The soft drinks products of Coca Cola will be considered for conducting this study because it is a very popular products all over the world and various information related to these products is easily available on the internet so it is easy to use for conducting this study. In the following context, demand and market equilibrium and elastic or inelastic demand will be discussed.  
[bookmark: _Toc111495093]Identify Demand and Market Equilibrium
In this study, the discussion about various economic concepts which are associated with the demand and market equilibrium of the chosen product will be discussed below.
[bookmark: _Toc111495094]Price of Substitution
A substitute product means that a customer can see the same benefits as the other products at a cheaper price. When two commodities are substitutes then these two are satisfying the same needs of the consumers and one product is cheaper than another product. Therefore, the price of substitution is a framework where a consumer will find a substitute for the main products or services at a cheaper price rate and the consumer can replace this main product with its substitute product (Gupta, Ivanov and Choi, 2021). If the price of the main product increases, consumers can switch from this main product to its substitute product and it will minimize the sales of the main product. In this context, the soft drink products of Coca Cola company have been considered and the main substitute product is soft drinks of the Pepsi brand. If the price of the soft drinks of Coca Cola will increase then the consumers of Coca Cola will shift to other soft drinks products of Pepsi. Hence, these substitute products have delivered the same satisfaction to the consumers and they can fulfill the needs of their consumers. In the following section, the effects of substitute products price on the demand for soffits drinks of Coca Cola will describe with the help of the following figures and table,
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(source: annualreports.com/Company/coca-cola, 2022)
In the above table, the data on the sales of soft drinks of Coca Cola in the last five years has been shown and from these days it can be stated that the sales have decreased in 2018 then it's increased in 2019 and then decreased and then in the year 2021 its has increased. This has happened because of the price of substitute products of the soft drinks of Coca Cola. additionally, this will also describe with the help following graph.
[image: ] 
(source: Self-made)   
In the above figure, it can be stated that the sales of soft drinks of Coca Cola have had ups and downs in the last five years the point 1 on the horizontal axis represented the year 2017 and point 2 represented 2018 and so on and this up and downs has happened because of the price of substitution. The price of substitute products has decreased and consumers have shifted from Coca Cola to Pe[psi and it's reflected in the sales of Coca Cola.          
[bookmark: _Toc111495095]Price of complements
Generally, a complementary product refers to those goods which are added more value to the main products and this means consumers can use these two products together and this will maximize the satisfaction level of the consumers. If the price of complementary goods will increase when it will also affect the demand for the main product and vice versa. In this context the complementary good of soft drinks of Coca Cola is popcorn. These two are complementary products because they are enjoyed together and one product maximizes the value of another (Zhao, Wei and Li, 2018). When the price of popcorn rises than its effect the demand for the soft drinks of Coca Cola and this will describe with the help of the following figure,
[image: ]
(source: Self-made)   
In the above diagram, the effects of complementary prices on the demand for soft drinks can be demonstrated and it can be stated that when the price of popcorn has increased then the demand for soft drinks has decreased. The price increased from P1 to P2 then the demanded quantity of soft drinks decreased from Q1 to Q2. The demanded quantity of soft drinks has plotted on the horizontal axis and the price of popcorn has plotted on the vertical axis.
[bookmark: _Toc111495096]Consumer income
The income of the consumers refers to the amount which is spent by the consumers to consume their preferable products and this is also the net income of the consumers (Wager and Xu, 2021). If the income of the consumers will increase then they have more money to spend on their preferable products and vice versa. On the basis of this context, when the consumer income will increase then it will have a positive impact on the demand for soft drinks and when it decreases then it will minimize the demand for soft drinks of Coca Cola. this will be demonstrated in the following section,
[image: ]
(source: Self-made)   
The above figure has depicted that when the consumer income has fallen then the demand curve has down the word and shifted from D to D2 and the demanded quantity also reduced from Q* to Q2. hence, when the income of the consumer has increased then the demand curve has shifted upward from D to D1 and the demanded quantity of soft drinks products has increased from Q* to Q1. the price of soft drinks products has fixed at the level of P*. so, it can be depicted that the quantity demanded of soft drinks and the income of the consumer are related directly to each other. 
[bookmark: _Toc111495097]Consumer taste and preference
The taste and preference of the consumers depend on various factors such as the price of the products, the supply of the products and other economical factors. If the price of the product increases then it has a negative impact on the taste and preference of the consumer and vice versa. If Coca Cola delivers a good range of soft drinks at an affordable price and satisfies the taste of its consumers and its effects positively on the profit level of the company. In the following section, the relation between the price and quantity demanded according to the customer choice and preference will demonstrate,
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(source: Self-made)   
The above diagram has depicted the impact of customers' tastes and preferences on the quantity demands of soft drinks of Coca Cola. There were various factors that influenced the choice of the consumers but the price of the product played an important role in changing the taste of the customers. When the price of soft drinks products decreased from P* to P1 then and the demand curve also upward rising and it has shifted from D* to D1 and the demanded quantity of soft drinks has increased from Q* to Q1.
[bookmark: _Toc111495098]Consumers' expectations of price
The consumers can search for information about the price from various sources and according to the price range, the consumers can design their purchasing decision. The price of the soft drinks of Coca Cola will increase when it has a positive impact on the customers' expectations and they expect that the price will fall more in the future (Andreyeva, Long and Brownell, 2010). So, when the price falls then consumers can purchase more and it will increase the annual profit level of the company. 
[bookmark: _Toc111495099]Demographics
The number of customers of soft drinks of Coca Cola has overall increased in the last five years from 2017 to 2021. Hence, the sales of soft drinks has increased over time which will generate the profit level of the Coca Cola company selling its soft drinks. 
[image: ] 
(source: annualreports.com/Company/coca-cola, 2022)
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(source: Self-made)   
The above diagram has plotted the data from the table and it has reflected the annual profit margin of the Coca Cola company through the selling of soft drinks. The point 1 on the horizontal axis represents the year 2017 and point 2 represents the year 2018 and so on. The profit level has increased from 2017 to 2019 and it has a sudden fall in 2020 and then an increase in 2021. It has reflected that the number of consumers has increased in the last five years.
[bookmark: _Toc111495100]Indicate demand is more elastic or more inelastic
This study will include several economic factors which enhance the price elasticity of demand and also analyze the elasticity of demand for the chosen products in the following sections.
[bookmark: _Toc111495101]Substitution effects
The effects of substitution implies that if the price of a product increases then the demand for this product will decrease and consumers can shift from this product to other products to reduce the cost of expenditure. The substitute products deliver the same service to the consumer at a cheaper rate. The substitution effect of the normal goods and luxury goods are different from each other and in this context the chosen product is soft drinks and this is under the luxury product range. The demand for luxury products is elastic and this will be discussed in this context.
The elasticity of demand for luxury goods is more than one and it reflects that the demand for the number of luxury products changes proportionally (Bochanczyk-Kupka, 2019). When the damned quantity of luxury goods has changed more than compared to the price change of these luxury products. There are various factors that influence the elasticity of demand. These are the nature of the products, availability of substitutes, the overall timeline of price change and the amount of income spent on purchasing these luxury goods (Gutsatz and Heine, 2018). The demand for luxury goods is elastic which will describe in the following diagram, 
[image: ]
(source: Self-made)   
In this diagram, the elasticity of demand for the luxury products such as soft drinks has illustrated with the line in green. The price of luxury products is high and it's also reflected in the high demand elasticity and the luxury goods are very much price sensitive in nature. Hence, the demand for soft drinks was highly elastic because if the price of these products has increased then the demand for these products has increased more compared to the price level. 
[bookmark: _Toc111495102]Income effects
The effects of income refer to the change in the consumption level of goods and services on the basis of the income of consumers. The consumers will spend their net income after deduction of tax on purchasing products and when the consumers can experience a rise in their income level then they can spend more on purchasing goods and vice versa. The purchase amount of the products represents the amount of income consumers can spend on these products. Generally, consumers can spend a large amount of their income on purchasing luxury goods because the price of luxury goods is greater than the price of normal goods. 
[bookmark: _Toc111495103]Pricing policy
The pricing policy reflects a process and in this process, a company can determine a particular price level and at this price this company delivers its products or service to the market. There are various types of pricing policies that can help the company to enhance its business in the market and attract more customers at the same point in time. The right pricing policy helps the company to set the price of the product and this can improve the profit level of the company and also increase the target customer base (Rashid, 2019). There are several objectives that are beneficial for the company to adopt the right pricing polity and this helps to increase the profit level of this company,
· A right pricing policy helps to stabilize the price level
· Increase the share of the market and expand the business in the targeted area
· Prevent the competition and make protection from the rivals
· Focuses on enhancing the profit level of the company and minimizing the cost of production
 A right pricing policy provides for the company to fit into the minimum level of cost of production or minimize other factors of production which can reduce the cost of production. With the help of the right pricing policy, a company can maximize the profit level and minimize the cost of production and this leads to maximizing the targeted market share of the company (Chen and Zhao, 2020). Therefore, an appropriate pricing policy provides flexibility to the company to differentiate each product from another one and this pricing strategy is very much important for a successful business. It also reflects the quality of the product that the company makes for its consumers and consumers satisfies their needs through the efficiency of these products. 
[bookmark: _Toc111495104]Conclusion
In the above assessment, various economical factors have been discussed on the basis of soft drinks sales by the company Coca Cola. It can be concluded that every factor has positive as well as negative impacts on the demand for soft drinks and it has influenced the demand quantity of soft drinks. The market and demand equilibrium has been demonstrated in the above study and it has considered various factors such as the price of substitution, consumer income and other aspects related to the demand for the soft drinks of Coca Cola. Therefore, the demand elasticity has also been discussed in the above context. 
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