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Recap and what’s next?

This is the last session we have together before you 
upload your assignment submissions to Turnitin.  
Remember the deadline is:

1pm on 8th January 2026 

We will be going over the two assessments a little 
later, but first let’s recap what we have done.
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Recap and what’s next?

Please use this session to ask any questions.

You want to leave this session knowing exactly 
what is required and how to submit it.

But first:
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What we have covered so far

We have looked at many topics that will help you 
prepare for the transition from university to the 
world of employment in the creative industries.

There has been a lot of information for you to take 
in and remember.

Use the PDFs from these sessions (download from 
Moodle) to jog your memory.
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Your logo (if applicable)

Your personal brand’s colour palette

Your personal brand’s choice of font(s)

Your website layout

Your social media account deliverables (profile 
pictures, banner images, etc)

Your physical deliverables (business cards, 
portfolios, letterhead, etc)

We have covered: Personal Brand
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We have covered: Web and Social Media

You should all be developing personal websites 
that are consistent with your personal brand.

You should also be thinking about a professional 
social media presence, again consistent with your 
brand, on the channels that will reach your target 
audience.

These two things will evolve throughout your 
university time and your careers.
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We have covered: Researching your Industry

It is important that you start reaching out to, and 
interacting with, your chosen industries.

This will mean that following graduation you will 
be in a good place to enter the world of paid work.

And you will have an advantage over graduates 
from other universities that do not cover this.
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http://www.thedrum.com/  

https://www.campaignlive.co.uk  

http://www.adweek.com/ 

www.adage.com 

www.marketingweek.com 

www.digitalmarketingmagazine.co.uk/ 

We have covered: Researching your Industry

http://www.thedrum.com/
https://www.campaignlive.co.uk
http://www.adweek.com/
http://www.adage.com
http://www.marketingweek.com
http://www.digitalmarketingmagazine.co.uk/
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www.marketerquarterly.com/ www.marketingdonut.co.uk 

www.mandmglobal.com 

www.creativereview.co.uk 

www.impactbnd.com/blog  

www.designweek.co.uk 

We have covered: Researching your Industry

http://www.marketerquarterly.com/
http://www.marketingdonut.co.uk
http://www.mandmglobal.com
http://www.creativereview.co.uk
https://www.impactbnd.com/blog
http://www.designweek.co.uk
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www.creativebloq.com/ www.itsnicethat.com/

theaoi.com/ https://www.houseofillustration.org.uk/

We have covered: Researching your Industry

https://www.creativebloq.com/
http://www.itsnicethat.com/
https://theaoi.com/
https://www.houseofillustration.org.uk/
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https://www.designjobsboard.com/ bookpalace.com/acatalog/Illustrators-

Quarterly.html

www.thisiscolossal.com/

www.creativebloq.com/imaginefx www.artistsandillustrators.co.uk/

www.creativeboom.com/

We have covered: Researching your Industry

https://www.designjobsboard.com/
https://bookpalace.com/acatalog/Illustrators-Quarterly.html
https://bookpalace.com/acatalog/Illustrators-Quarterly.html
https://bookpalace.com/acatalog/Illustrators-Quarterly.html
http://www.thisiscolossal.com/
https://www.creativebloq.com/imaginefx
https://www.artistsandillustrators.co.uk/
https://www.creativeboom.com/
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We have covered: Researching your Industry

You should also be talking with people in your 
chosen fields/industries.

Ask for advice and feedback.

Start to build contact lists of people working in the 
creative industries.
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We have covered: Intellectual Property Rights

What are the four types of intellectual property 
rights and what do they protect?

• Trademarks

• Patents

• Registered Designs

...a distinguishing mark

...protect appearance

…protects invention

• Copyright …protects the author
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We have covered: Exploiting your IPRs

We looked at how you could protect your 
intellectual property from infringement.

And also how you could exploit it through licensing 
to third parties.

Further Information?

www.ipo.gov.uk

www.dacs.org.uk  

http://www.ipo.gov.uk/
http://www.dacs.org.uk/
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We have covered: Letters, CVs and Skills

We looked at writing letters in support of a job 
application and speculative letters.

We looked at creating your CV.

We looked at employability skills:

‘Hard’ Skills
Job specific skills such as 
software proficiency, 
design and illustration 
techniques etc.

‘Soft’ Skills
Skills that can be used in 
any job such as dealing 
with the public, working 
in a team etc.
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We have covered: Skills Diagrams
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We have covered: Job search

Where to look for advertised and ‘hidden’ vacancies.

How to find opportunities through social media.

Marketing plan for employment.

Networking and developing professional contacts.
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Rachael Wheatley from Waters Creative
https://www.waters-creative.co.uk/ 

 

We have covered: Insights from creatives

https://www.waters-creative.co.uk/
https://www.waters-creative.co.uk/
https://www.waters-creative.co.uk/
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Any Questions?

What will be assessed?
1pm on 8th January 2026 
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A reminder of what to hand in

Assessment One 

The link to your website.

The Research PDF Page(s) with references included. 

The development PDF page(s) with annotations 
about your decision making.

Zander letter (600 words).
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A reminder of what to hand in

Assessment Two

Your skills for employment and skills diagram(s) 
PDF Page(s).

Personal Corporate Identity (your branding 
consistently applied to physical and virtual assets). 

Marketing plan for employment PDF Page(s).
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Marketing Plan for Employment

Review job ads for sample job descriptions and 
compare your skills, experience and background to 
the sample job description.

Include screenshots/URLs of your social media 
presence as well as your website.

Include any industry research/contacts/email or mail 
correspondence.

A reminder of what to hand in
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Changemakers – Recap Marketing Plan for Employment Examples 
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How to hand in

This is where you can do a test upload to check everything is working
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How to hand in

This is where you submit Assessment 1 PDF
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How to hand in

This is where you submit Assessment 2 PDF
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Any Questions?
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