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Recap and What’s Next?
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Recap and what’s next?

This is the last session we have together before you
upload your assignment submissions to Turnitin.
Remember the deadline is:

1pm on 8t January 2026

We will be going over the two assessments a little
later, but first let’s recap what we have done.
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Recap and what’s next?

Please use this session to ask any questions.

You want to leave this session knowing exactly
what is required and how to submit it.

But first:
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What we have covered so far

We have looked at many topics that will help you
prepare for the transition from university to the
world of employment in the creative industries.

There has been a lot of information for you to take
in and remember.

Use the PDFs from these sessions (download from
Moodle) to jog your memory.
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We have covered: Personal Brand

Your logo (if applicable)
Your personal brand’s colour palette
Your personal brand’s choice of font(s)
Your website layout

Your social media account deliverables (profile
pictures, banner images, etc)

Your physical deliverables (business cards,
portfolios, letterhead, etc)
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We have covered: Web and Social Media

You should all be developing personal websites
that are consistent with your personal brand.

You should also be thinking about a professional
social media presence, again consistent with your
brand, on the channels that will reach your target
audience.

These two things will evolve throughout your
university time and your careers.
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We have covered: Researching your Industry

It is important that you start reaching out to, and
interacting with, your chosen industries.

This will mean that following graduation you will
be in a good place to enter the world of paid work.

And you will have an advantage over graduates
from other universities that do not cover this.
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We have covered: Researching your Industry

THEBNUM AdAge

http://www.thedrum.com/ www.adage.com

campaign NW

marketingweek.com

https://www.campaignlive.co.uk www.marketingweek.com

ADWEEK digital a5

www.digitalmarketingmagazine.co.uk/

http://www.adweek.com/



http://www.thedrum.com/
https://www.campaignlive.co.uk
http://www.adweek.com/
http://www.adage.com
http://www.marketingweek.com
http://www.digitalmarketingmagazine.co.uk/
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We have covered: Researching your Industry

cesign: CREATIE

www.designweek.co.uk www.creativereview.co.uk
TEIE DONUG MQ
www.marketingdonut.co.uk www.marketerquarterly.com/

MNG

[Y]JPACT

www.mandmaglobal.com www.impactbnd.com/blog



http://www.marketerquarterly.com/
http://www.marketingdonut.co.uk
http://www.mandmglobal.com
http://www.creativereview.co.uk
https://www.impactbnd.com/blog
http://www.designweek.co.uk
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We have covered: Researching your Industry

House of
INlustration

theaoi.com/ https://www.houseofillustration.org.uk/

It's Nice That

www.creativeblog.com/ www.itsnicethat.com/



https://www.creativebloq.com/
http://www.itsnicethat.com/
https://theaoi.com/
https://www.houseofillustration.org.uk/
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We have covered: Researching your Industry

CREATIVE BOOM

www.creativeboom.com/

ImagmeEX

www.creativebloqg.com/imaginefx

DESIGN
JOBSBOARD

https://www.designjobsboard.com/

IR HL

www.thisiscolossal.com/

Artstsés

I LLUSTRATORS

www.artistsandillustrators.co.uk/

bookpalace.com/acatalog/lllustrators-

Quarterly.html



https://www.designjobsboard.com/
https://bookpalace.com/acatalog/Illustrators-Quarterly.html
https://bookpalace.com/acatalog/Illustrators-Quarterly.html
https://bookpalace.com/acatalog/Illustrators-Quarterly.html
http://www.thisiscolossal.com/
https://www.creativebloq.com/imaginefx
https://www.artistsandillustrators.co.uk/
https://www.creativeboom.com/
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We have covered: Researching your Industry

You should also be talking with people in your
chosen fields/industries.

Ask for advice and feedback.

Start to build contact lists of people working in the
creative industries.
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We have covered: Intellectual Property Rights

What are the four types of intellectual property
rights and what do they protect?

e Copyright ...protects the author
e Trademarks ...a distinguishing mark
e Patents ...protects invention

e Registered Designs ...protect appearance
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We have covered: Exploiting your IPRs

We looked at how you could protect your
intellectual property from infringement.

And also how you could exploit it through licensing
to third parties.

Further Information?

WWW.ipo.gov.uk

www.dacs.org.uk



http://www.ipo.gov.uk/
http://www.dacs.org.uk/
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We have covered: Letters, CVs and Skills

We looked at writing letters in support of a job
application and speculative letters.

We looked at creating your CV.

We looked at employability skills:

‘Hard’ Skills ‘Soft’ Skills

Job specific skills such as Skills that can be used in
software proficiency, any job such as dealing
design and illustration with the public, working

techniques etc. in a team etc.
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We have covered: Skills Diagrams

OUR SKILLS

CLIENT

PROBLEM
CONCEPT e LIAISON

DEVELOPMENT PLANNING

TEAMWORK

CREATIVE TECHNICAL STRATEGIC

ANALYSIS

VISUALISATION RESEARCH

DESIGN PRINCE 2
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We have covered: Job search

Where to look for advertised and ‘hidden’ vacancies.

How to find opportunities through social media.

Marketing plan for employment.

Networking and developing professional contacts.
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We have covered: Insights from creatives

Rachael Wheatley from Waters Creative
https://www.waters-creative.co.uk/



https://www.waters-creative.co.uk/
https://www.waters-creative.co.uk/
https://www.waters-creative.co.uk/
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Any Questions?

What will be assessed?
1pm on 8t January 2026
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A reminder of what to hand in

Assessment One
The link to your website.
The Research PDF Page(s) with references included.

The development PDF page(s) with annotations
about your decision making.

Zander letter (600 words).



Changemakers — Recap

A reminder of what to hand in

Assessment Two

Your skills for employment and skills diagram(s)
PDF Page(s).

Personal Corporate Identity (your branding
consistently applied to physical and virtual assets).

Marketing plan for employment PDF Page(s).
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A reminder of what to hand in

Marketing Plan for Employment

Review job ads for sample job descriptions and
compare your skills, experience and background to
the sample job description.

Include screenshots/URLs of your social media
presence as well as your website.

Include any industry research/contacts/email or mail
correspondence.
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HOW WOULD | MARKET MYSELF?

Diagram highlighting
areas in which ive
looked at for
development of how
id market myself n
preperation for my
marketing plan.. |
looked at areas in
which marketing
would be useful and
how i can market
effectively.
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Pages | Subscribe to:

Below are some of the websites | have joined that | feel will help me with

Hi, Rachel

W £ G X0 P 3 04 S

——— ey T G

The Do Wbt s e

[3

. 8. 8.8 8 4

future work, jobs advertisements and interesting information regarding Advertising.

* The Drum, isa
great website for
advertising information.

* |like how easy itis to
use and the bold black and
red colours of site.

*  You can watch and vote
for upcoming new
release advertisements,
designs etc.

*  You can also search
archives for older work and
submit your own if you

want.
These are just some of

the Drum Awards that you
can be entered that are
more so relevant to my
practice.

Explore the best creative work Explore 3l

' .

Enter The Drum Awards

The Drum Awards is a global
awards programme which
recognizes best practice, the best
companles and the best people
from across the marketing and
communications industry.
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Pages | have joined/subscribed up to...

Creative Boom

Q (o)

5 wenbatas that showcass the labet big
dusign trends

Joyul, colourtul and chunky, James
Mardtt's dlustrations will add some
pasitivity 10 your day

INSPRUTION  GRAPO DESIGN

Lyan & Lyors Yextured' identity for o
haircam beand catecng for different hair
ypes

Q CREATIVE BOOM

Advertising

e of 87

ESEATION  AINERTENG

‘Awomen's campaign fully led by womnen Studio Mucha's powerkul campaign Sor
for Adicas Suncance-winning documentary

Nt g

Gray's ad for Vol focuses on

| like how the website uses
the blank/white space.

It is really minimalist which
I like.

I do not like being
overloaded with too much
information all at once, it
just puts me off.

| also like how the page
title changes to little eyes
when you scroll down and
how they follow your
movement!

Creative Boom is great for
separating the industries.

There is a page dedicated
purely to advertising which

* Thereisa
great pod cast
section, with
lots of
different real
life people
experiences
and advice.

FPS00F 43

Shanti Spartow 0n 8 more diverse crestive
industry and what we can do to spark
change

EMSODE IS

Mag Lewis on building & parsons brand
and finding your creative superpower

EPrSODE 33

Debbie Millman on the beauty of mistakes
and why having couraga Is empowenng
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Job Ad Reviews

*  When looking at the Ogvily website | saw that

Ogi]vy . v e e e they had a careers page. This job opportunity
ome ur Tl ur MICES out Lis e usress Conlact
€ Wikome pe Barming Caadidne? Logback ini StDDd out to me.

[Ogilvy Vietnam] Senlor Copywriter » Ok, this would be a job to try and get in the

future not necessarily from leaving Uni. Also,

Twerks g

Jeb My HO|9006  fof Openings | Department Creaive dgppilicant Trpe Ferm ResidentCigees mly

Email this job w a friead

Overview Vietnam would probably not be best for my
Wie ane Ioking for o talend Senlur Copywriter who is cerious, lively, fll of life and Inoking for o farmastic challesge within an intemational Share i poa acwifead family but this is a job example of what | aim to
. noo _
—— achieve.
* Receiving mnd discussing beiefs on jobs fomiwith Clieni Service
i s o ke e, g . g st e . ey s st e st * llike the idea of being a copy writer. | have
« Responsible for the day.to-day activitiss associated with crestive . . . .
e experienced this throughout my lectures in Uni
o Work wich Creative 1=am 10 deliver high siandands of lmshed work . . . .
= Co-ordinating with all the deparsnenis (Clizn Service' Soadie’ Preduction, ...} 50 far and I am q'u"te Inter'EStEd In |t-

* Revigw and make sure o compleie and checked all sk as neguined by meermal
« Ensure chine collboration wilh ebienl ervice leam b gusrstee elicst stisfsstion

* If | could eventually land myself a copy writing

Qualifications career | would be very happy.
» At least 2 years working experience as Copywriter in an advertising agency . . ) . .
+ Generate {through the line, integrated) ideas and move them forward * As far as the qualifications listed for this position |
* Excellgt writing & sponking okill feel | can tick most of them boxes already. | am
+ Giood communication and presentation skills . .
+ Familiar with social language and digital trends. Stay up to date with irends and technologies hard working and passionate. | am self
* Having imcrest (and good tartc) in art s 2 nice addition motivated. | have had experience working ina
« Be self-motivated and hardworking, able to work independently both effectively and efficiently, as well as teamwork with partners . . .
« Proactively seek out opportunities o add further ideas and value (o projects team and individ ually in the paSt'

Haonest, energetic, cmpathetic and passionate
Open 1o new experiences

+ lwould feel confident about applying for a role
such as this when | have gained some work
experience after university.

W gk you aif for yow interest in working @ Ogilvy, Dee bo kiph inaffic of appliceiions, pesse be ieformed M omdy suiinfe condidares will e comiacied,
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Job Ad Reviews

S3 Advertising Agency - https://s3advertising.agency/join/vacancy-brand-and-marketing-manager-b2b/

VACA N CY — B RA N D A N D * 53 Advertising Agency located in Cardiff.
MA R K ETI N G MA N AG E R * There website is fun, they seem like a company that
( B 2 B ) * This job advertisement may be for a manager but what

would be great to work for.

is listed reflects some of the skills | have been learning

You've seen our new agency brand, Where the Little Bite Big. Nice, right? Well, we need SO fa r th rou gh out un iVe s Ity

someone to promote it.

he marketing p¢

night get up to

y grasp of deadlines and

bout it

* Building ¢

alented service teams to oo

trends inour industry and bulic
ontent and materials, in our \\

team, briefing team

war next ad campaign for our

for the next quarter’s activity, contributing new a

ut there

inaging target lists alongsicde the Culture &

h data and reports

Through the completion of year 3 in uni
and possibly going on to do a masters,
jobs such as these would become a
possibility for me.

Building a CRM in tune with their
marketing touchpoints sounds really
interesting. With having used a CRM
system designed for a charity, it would
be different to be the person that
actually designs the system.

| feel | have soft skills that would
support parts of this role already. | am
team player, good conversationalist,
hands on and willing to learn.
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Emails | have sent to reach out to companies

I really enjoyed looking through 53 Advertising Agency website. So | decided to make contact with them, mainly for a bit of
advice on when | graduate and what a company like theirs would look for?

If I hear back from them that would be awesome, if not at least my email has been sent, | have tried to put my name out there.

Advice and guidance

to bitebig -

Good Afterncon Mike,

reach out to companies, ask for advice or guidance and mainly just get our names out there a little in preparation for our final year.

| came across 53's website and | must say | loved it. | loved the friendly welcoming vibe that is given off, with the specific wording and imagery used.

would desire from a new graduate?
Any advice you can pass to me would be hugely beneficial.

Thank you,

. Reply ®» Forward

5

My name is .I and | am a year 2 student in University of Wales Trinity Saint David, | am studying Crealive Advertising. As parl of my year 2 project we have been asked 1o

The reason | chose o email (not just because | had to) is because when | am close to graduating | would be actively searching for employmeant in the field with a company such
as 53. Can you possibly advise me on what qualities 53 look for when searching for new employees? For example are there any specific requirements a company such as 53
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My Personal Brand — Marketing Plan for Employment

| created an Excel spreadsheet of companies | would like to work at, based off of the concept from Unit 3 Topic 2. | also made a
list of people | could contact from these companies as well as some freelance designers | would like to contact.

A

1 Companies

Posting Motivation

Accept and Proceed

=

AKQA

Apple

Asng

Bakken and Baeck
BBC Studios
Bibliotheque Design Limited
Collusion Editorial
Design Bridge
Festival Republic
Future Brand
Future Deluxe
Here Design

| love Dust

Identity Creative
Interbrand

ITV Studios

Koto

Landor

Landor and Fitch
Made Thought
Mama and Company
Man vs Machine
NB Studio

Netflix

Oglivy

Pear|fisher
Pentagram

Radley Yeldar
Ragged Edge

Riga

Saatchi and Saatchi
Sennep

Siegel + Gale
Snask

Sparks Studio
Spotify Design
Turner Duckworth
40 | Wieden + Kennedy
41 | waolff Olins

42

T R T S TrR

W b W b b R L L R G P R B RS R B R R R R e b b e e bk g e e
e wdhnbonmrrSbBbewnhsbhrobewanbabhe=o

5 650000000060 000 00 =0 0000008000000 8 =00 NG| o

|

- AL R R - A R - R - O B R D R - B A R - R - AL

-
e o

S o0 S 000800000000 000000000000 0c 0w ;

List of people to contact:

Matthew Jackson — Employee at |dentity
Creative, Strong connection: Family friend,
went to the same primary/secondary school.

Dean Radley — Head of Investor Engagement
at Raldey Yeldar, Strong connection: Family of
my best friend, already have lots of contact.

Patrick Glavee — Employee at Apple, Possible
connection, studied the same course at
UWTSD, could connect via Instagram or
Linkedin

Michelle Thompson — Freelance designer from
my hometown, would love to reach out to
discuss her work.
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My Personal Brand — Marketing Plan for Employment

| then contacted designers and people from companies | would like to work at.

Michelle Thompson

10; mIo@micneile-tnempson.com

3 artachonents (8 MB)  Dowrdoad all ave Al 10 OneDrive

Hi Michelle,

Identity Creative

Yo befol o bz grer cont

Hallo,

My rame is q | am currerddy in my $acond year of university # Swansss Cobiege of Al sladyng Graphic Design. | was
wondenng if you Nave any Internships avadable at lennty Creative n Satfron Wakdan, as | would love ™8 opportunity 1o gain some
experience of working with a dasign corrpany. | have just compiedad a prosect on web design and have worked an many projects
focused around branding and desgn dor pant. if you have any positions avalable for me this summer, | would love to come by the
stucko and Nelp out even if it is st Y01 & short period of tims.

1 hapa to hear from you soon

Thank you
Sophe Frands

| wanted to send you a quick message 1o say | absolutely love your work. Recently | have been getting into collage art and have
been particularly inspired by your work. Your illustrations and use of colour are truly inspiring. | am currently studying Graphic
Design at Swansea College of Art, but live in Saffron Walden when 1 am not at university. | noticed your studio is also based in
Saffron Walden and was wondering if there is ever a time you need help with anything in the next few months | would love 1o

come by the studio and help out or just have a chat about your work.

| have also attached a few of my own collage designs | have been warking on for my current university project. If you have any

tips or advice for me, | would really appreciate it, although | understand if you do not have time.

| hope everything is going well and hope to hear back from you soon.

Thank gu

michele thompson <infc@michele-thompson com>
s (440672027 1228

To: You

Great work, my main piece of advice would be to try everything whilst you are at college, as thase oppartunities won't be there when you
leave. | really wished | had worked harder at drawing. there have been so many times | have needed the skills but | don't have them!
Social meda is really important toe. )

Reply Foresard

Toc micheie thompzon
Thank you so much for your advice, | really appreciate it. | agree social media is very important, it's something | have been
working on recently. &
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How to hand in

ADVA5001 / Asesiad / Assessment

Asesiad / Assessment

'zl—.l (GRAPHIC DESIGN) ASSESSMENT 1 DRAFT

?"l—.l (GRAPHIC DESIGN) ASSESSMENT 1 BY 1PM ON THURSDAY 8TH JANUARY

('l__l (GRAPHIC DESIGN) ASSESSMENT 2 BY 1PM ON THURSDAY 8TH JANUARY

This is where you can do a test upload to check everything is working
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How to hand in

ADVA5001 / Asesiad / Assessment

Asesiad / Assessment

?"—.I (GRAPHIC DESIGN) ASSESSMENT 1 DRAFT

zl'-] (GRAPHIC DESIGN) ASSESSMENT 1 BY 1PM ON THURSDAY 8TH JANUARY

('l__l (GRAPHIC DESIGN) ASSESSMENT 2 BY 1PM ON THURSDAY 8TH JANUARY

This is where you submit Assessment 1 PDF
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How to hand in

ADVA5001 / Asesiad / Assessment

Asesiad / Assessment

?"—.I (GRAPHIC DESIGN) ASSESSMENT 1 DRAFT

?"l—.l (GRAPHIC DESIGN) ASSESSMENT 1 BY 1PM ON THURSDAY 8TH JANUARY

| Zlq (GRAPHIC DESIGN) ASSESSMENT 2 BY 1PM ON THURSDAY 8TH JANUARY I

This is where you submit Assessment 2 PDF
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Any Questions?



	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34

