






Introduction
The purpose of this report is to evaluate the impacts of a tourism event within the UK, its effects on the local economy and population, and the future planning of the event. The event in question is the Royal Welsh Agricultural Show, which is held in Builth for 4 days every year. “The Royal Welsh Show (RWS), which is the largest event of its kind in Europe with approaching 250,000 visitors each year” (LANGRIDGE-THOMAS, G., CROWTHER, P. and WESTWOOD, C., 2021) 
Leisure event
The 250,00 visitors have varying typologies, all with different needs and wants, Maslow’s Hierarchy of needs shows, all visitors share the same basic physical needs (Šimková, E. 2014).  Shelter from the elements and ease of access are essential, especially in outdoor events.  Food and water are important to anyone attending a large event spread across many days, and with this comes the need for toilets. Security and safety are crucial to attract and keep visitors, especially many possible risks, for both visitors and animals. 
Once basic needs are met, the next steps are interpersonal and social needs. From here, they may have similar needs but the outcome of how they serve this need will differ, and the success will be determined by how well the variety of services please. Networking is important in shows, but there are many groups overlapping this need; therefore, is important to have a variety of spaces in which different groups can network. Whether this be a bar or café, or a trade stall or meeting room, this need can be met, “By attending trade shows, retailers have access to new vendors, established vendor partners and service providers that all cater to their unique retail market” (Forbes. 2014)
To the “recreational tourist” (Cohen. 1979) the important interpersonal needs are clear signage and maps, and ease of access around the event.  As an established showground since 1963, clear routes and signs are everywhere. This typology is  being targeted towards the average family and need their for variety is met with the different trade stalls, “3,000 trade stands already enjoy the benefits of exhibiting at the Royal Welsh showground” (RWAS. 2023), and the different experiences for every member of the family. Matthew’s says “The primary reasons for holding special events [as] religious, political, social, educational and commercial’, going on to suggest (2008: 5), ‘the primary reason for holding special events has now become almost completely commercial” (Lunt, T. 2011) , and although the show is a commercial success, all four of the prior primary reasons are important. This year’s winter fair gave free admission to school children, encouraging further understanding of agriculture and food production, (RWAS. 2023). This is to address the problem of “Children have a huge lack of knowledge when it comes to knowing how and where their food is produced” (Farming.uk. 2023) highlighting a social and educational reason for holding the show and fulfilling those needs.
[bookmark: _Int_ZqTltNgO]“McClelland's Human Motivation Theory states that every person has one of three main driving motivators: the needs for achievement, affiliation, or power” (Kurt, S. 2021), these motivators are clear dividers for the typologies. Power refers to the visitor wanting to share knowledge and further educate; by working or volunteering at the show or bringing their business and raising awareness of their product or service. Achievement motivated visitors are interested in educating themselves and buying the products that are only available here. Affiliation motivated visitors would be part of the show’s membership scheme and participating in the exclusive members areas within the show (RWAS. 2023).
Corporate Event
The RWS is also an important event for the public sector and corporate Wales, especially within the agricultural industry, covering all categories of M.I.N.C.E events within rural and governmental sectors. Meetings and conferences are held within the Welsh Government Building, where many rural decisions and schemes are announced, and cross-party discussions are held (Gov.wales. 2019).  Corporate hospitality and incentives are offered through trade stands; competitions to potential customers, and members offered invitations to exclusive events and dinners (NFU. 2023). Companies reach their customers through trade stalls, exhibiting the best products or services that they offer, and networking with the customers through bringing the customers and sales representatives together.
Employee incentives also include chances to work at the RWS, it also allows networking between companies, creating new partnerships or gaining better understanding of industry competitors. The Show can better public relations between companies and customers, through sponsoring different competitions and sections within the show, “Events can provide companies with incredible opportunities to market their brand, reach new customers, improve their public perception and increase their sales. Through business sponsorship, you can provide attendees with a unique experience that fosters trust and credibility” (Indeed. 2023).
The food hall is an important space for the food and drink industry within Wales, “industry which has a supply chain worth £17.3 billion to the Welsh economy. More than **60 companies will be taking part in the annual food showcase creating a real microcosm of Welsh food” (Business.wales.gov. 2014). Producers have the opportunity to exhibit their produce and further educate customers and increase their understanding and respect of their products. (HAVLÍKOVÁ, M. and KOLÁROVÁ, A., 2015) 
Corporate and public sector bases within the showground are operational throughout the year, with many being their national headquarters, “Rural office spaces create a wealth of networking opportunities right on their doorstep, as well as the ability to grow with ease.” (Tanshire. 2023). They provide employment to rural communities, and the advantage of local economic growth, which helps local tourism, where visitors can also make use of this improved local network. 
Local Impact
The near 1000% increase in population has obvious impacts on the local community, both positive and negative. “If the new economy is tourism, transportation infrastructure and facility development determine growth—in this case, to bring the people to the product and to serve the people once there” (Ramsey, D. and Malcolm, C.D. 2018), the tourism aspect of the show highlighted the lack of public transportation that was available within the local area. As a result, infrastructures improvements were made by trainlines “current service along the Heart of Wales Line is being improved under the new Wales and Border franchise.” (Heart.of.Wales. 2023), improving tourists' journeys and local routes. 
There are park and ride services that run to the show, all these are signposted clearly, but they do cause traffic congestion within the already altered town center, which adopts a one-way system for the week of the show. (Curtale, R. Sarman, I. Evler, J. 2021)
The local businesses benefit from increased footfall, although adaptations are made to deal with the increase. Nightlife benefits most from the increase, with the traditional small pubs converting into makeshift nightclubs to serve hundreds of customers (Country.Times. 2022). Despite the increase in business, anti-social behavior and a need for increased security systems and police presence rises, highlighted by the tragic death of one young person. (BBC. 2018) 
Once hotels fill, local farms diversify and create caravan parks on their land, increasing their profit, and allowing more visitors to stay near the show. Through offering differing ranges of services (electric supply, bars and music, family areas) visitors can customize their experience and fulfil their needs and wants simultaneously.
All these aspects have a social impact measured on Doxey's Iiridex. The effects on the community are evenly distributed, with annoyance coming from the impact on their lives and homes, but euphoria as their local economy benefits and rural culture prospers. The overall attitude is positive as they empathize with a similar rural demographic visiting, although this could be improved through establishing regular growth, instead of seasonal events (Jangra, A. 2020).
Future planning
The future of the RWS looks bright but its economic fragility was highlighted during the pandemic (business.senedd.wales. 2019), and its susceptibility to political change, as the plans to shorten summer holidays threatened its future (BBC. 2023). To combat this, it should grow its membership numbers and increase the benefits of exclusive member areas, “Paid membership system has attracted more and more attention from retailers because of its advantages in improving customer loyalty, increasing repeat purchases and corporate cash flow” (Xu, L., & Meng, Z. 2021).
To address traffic congestion, the show could introduce incentives that reward public transport use and deter car usage through charging for parking, introducing a free parking ticket for membership holders, further increasing membership attractiveness.  
Further development of the local economy and establishing yearlong tourism is crucial. The show could market the location of RWS as a heritage center for Wales, increasing the number of heritage tourists that are needed in the area, “‘Sites in North and West Wales have done better than those in the Southeast” (Thomas, S. 2007). Utilizing the local history of the area and expanding into the niche tourism of Welsh History, with the battle site at Cilmeri, or Llandrindod-Wells as the smallest town in the UK.
Conclusion
In summary, the RWS is a thriving event at the center of Welsh culture and agricultural communities, growing its visitor demographic into new diverse typologies. It offers a wide range of needs and its interaction with the local community is one of respect and growing development. 
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