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	Student Number
	2531915
	Student Name
	Liciana Bhavon 

	

	Website Chosen 
	Hollywood Bowl Group UK

	Insert hyperlink to website
	
https://www.hollywoodbowl.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Website loads fast and in less than 10 seconds 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Website has over 5 sub pages which allows a prospective customer to navigate quite easily due to the concise and clear sub pages listed, as well as other drop down tabs to support customer navigation.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, there is a sub page where customers can book via the webpage as well as a bright banner at the bottom of the page when you first open the website. 


	[bookmark: _Int_1CEzLYof]Question 1d - What improvements could be made to the usability of the website?


	[bookmark: _Int_FdyVo8wz]Answer: Improvements I believe could be made to the usability of the website is to add a live chat assistant on the website, to further support customers in navigating their way on the website or ensuring their questions/queries are answered, instead of having to request a free call back. That could put off potential customers. I would also not charge for calling the business as that can also sway a potential customer from booking. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks quite pleasant, the only difference in appearance on a mobile versus a computer is that the sub-pages are hidden under the 3-line drop down on the top right corner, where on the computer, all sub-pages are visible from the top of the first page, however all information is still available. 


	Question 2b - How does the website use imagery, video, and colour? 


	Answer: The website uses illustrative images and videos throughout their webpage and state that each centre, all facilities, and décor may vary. The colours they have used match with the aesthetic of creating an arcade/bowling like feel. Using pinks, purples, blacks and red as their eye-catching brand colour. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	[bookmark: _Int_bSpRSTqK]Answer: No, it has not, however, it would be beneficial to have due to ensuring customer queries are met (ensuring customer satisfaction) as well as ensuring you are maxing out potential profits as a business by equipping potential customers with everything they need before booking. 

	Question 2d – How effective are the social media links on the website?


	[bookmark: _Int_JMiNZKXQ]Answer: I find the social media links on the website to be specifically difficult to navigate, especially if you are not logged into your personal social media sites on the device you are using at the time. On a mobile, Instagram opens however on computer it says the page could not load. Few of the sites have regular updates where a few sites such as YouTube have not been updated for a few years, therefore quite ineffective for potential customers and may not give customers confidence to book with them. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	[bookmark: _Int_21wOpeqa]Answer: Services offered by the company is made clear to customers in their subpages, they touch on everything that is available, alerting potential customers of their services/offers in a organised, clear, and concise way.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are not present on the website, therefore not made available for anyone navigating their site. One may find customer reviews on social media, or via google reviews. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	[bookmark: _Int_uUvZqsm5]Answer: The service is presented as high quality based on the number of different activities or services available to a wide target audience. This creates a thoughtful and welcoming environment for all, reassuring that there are services to all. This is the reason I would recommend the services to friends or family, as well as the colours on the website providing that fun, arcade-like feel. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	[bookmark: _Int_CpFoBITx][bookmark: _Int_Ujrjx3ry][bookmark: _Int_ifHLlouF][bookmark: _Int_gABsj4e2][bookmark: _Int_SIgITx8H]Answer: Prices are only shown where top offers are mentioned and therefore not made clear to customers, this suggests it is used to entice customers to dig further and check what the price would be for their specific circumstance. Prices are not shown because prices vary depending on what services are being bought as well as age (adults, seniors, juniors etc) students, carers, disabled etc. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling Near Me

	
	2. Arcades Near Me 

	
	3. Family Fun Night Out Ideas Near Me 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the company’s website appears in the top 10 websites when searching the above 3 words into google. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites still have relevance in modern UK business because it reassures potential customers of how verified and legitimate the company/business is. It also provides a sense of ‘one-stop-shop’ when looking to buy/receive a service from any company. All information needed should be on the website, so potential customers do not need to look through various avenues that may or may not be a valid source to get information from. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Recommendations to improve the website would be adding a live chat assistant to answer queries as well as a testimony / customer review page. These recommendations provide a sense of reassurance and clarity to potential customers when looking to book at Hollywood Bowl and could increase profits. 
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