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In this assessment, two hotel chains have been chosen one is Crown Plaza and another is Holiday Inn. Crown Plaza is based in the United Kingdom and it is one of the popular hotel chains that provide luxury services to its customers. On the other hand, Holiday In is an American chain of Hotels that are based in the Tennessee United States. The two hotel chain has been chosen for this assessment because these two are worldwide prominent and it has a large chain even in the international market. Hence the current assessment is based on the marketing comparison between two of the hotel chains that include Crown Plaza and Holiday Inn. 
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In terms of the marketing choices, it can be said that both of the hotels have differences in the marketing field. For Holiday Inn it can be said that the company has chosen marketing in two ways which include broadcast advertising and engagement marketing. In terms of the broadcast advertisement, it can be said that Holiday Inn the campaign has started by the company since the year 2002. The second marketing strategy that is used by Holiday Inn is Engagement marketing which works by engaging with the customers with the help of interactions. It can be said that both the strategy that has been used by the company Holiday Inn is very much useful and appropriate even in the present times (Katsikeas et al.  2019). Hence it can be said that Holiday Inn an American Hotel chain has chosen broadcast advertisement and also engagement marketing as a marketing strategy. 
In terms of Crown Plaza, it can also be said that the company uses print media marketing where various advertisements are printed in articles, newspapers, and also hospitality magazines. Apart from print media marketing Hotel Crown Plaza also uses the strategy of digital marketing which is a method that is done in the modern marketing era. It can be said that earlier both the Holiday Inn and Crown Plaza used to have telemarketing and also radio advertisement which has changed in the modern era. It can also be said that both companies have chosen different types of marketing strategies and choices that help both to gain excellence in the field of the hospitality industry. Therefore it can be said that in the present time both the Holiday Inn and Crown Plaza have taken different approaches to market in the modern era (Rutz and Watson, 2019). It can also be said that both the marketing approaches are different and both of the companies are gaining a competitive advantage in the market due to the strategy and choices made by them in the field of marketing. 
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In terms of the market positions, it can be said that both hotel chains are holding a good position in the market in the current scenario. For instant, it can be said that Crown plaza is the sponsor of the FIA World Touring Championship which is a car championship. Hence through this, it can be understood that Crown plaza is holding a good position in the market which is why it is sponsoring some sports. On the other hand, it can also be said that in the year 2021 Holiday Inn generated revenue of around $6.5 billion. On the other hand, the total revenue generated by Crown Plaza in the financial year of 2021 is around S2.3 billion (Agzamov et al.  2021). Therefore it can be seen that there is a huge difference between the British multinational hotel Crown Plaza and the American multinational hotel Holiday Inn. 
It is believed that both companies have different approaches in the marketing field and the services provided by both hotels are unique in their own ways. Therefore it can be said that there is a huge difference that has been seen in this section in terms of the market position of both the companies that has been analyzed with the help of the revenue that has been generated by both in the previous financial year. 
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In terms of marketing strategy, it can be said that both companies use different types of marketing approaches or strategies in the market. For instance, it can be said that the 4Ps of marketing are used by Crown Plaza Hotel which includes the place, price, promotion, and product. This type of strategy is known as a mixed marketing strategy where Crown Plaza uses the 4Ps in order to grab the attention of the customers and also with the interactions with the customers. On the other hand, Holiday Inn uses different marketing which are also known as social media marketing and content marketing. 
It can be said that Holiday Inn uses both content marketing and social media marketing in the present time where the advertisement is made with the help of social media platforms and also with content articles (Bartosik‑Purgat,  2019). Hence it can be said that marketing strategies vary from company to company and both companies have their own approach and strategies in the marketing field. Therefore Holiday Inn and Crown Plaza use different types of marketing strategies in order to hold a good position in the market for a long time. 
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In terms of sustainability, it can be said that both the hotel's Holiday Inn and also Crown Plaza contributes towards sustainability and development. For instance, it can be said that in order to maintain sustainability both companies have engaged themselves with various sustainability programs and seminars in their own respective places. It can also be said that both companies have decided to maintain their superiors’ product quality with an affordable range of prices. In other words, it can also be said that Crown Plaza and Holiday Inn both have decided to make the prices of the products a bit less so that every kind of status of people can afford them (Petrů et al.  2018). It is also believed that both the hotels have also taken some initiatives based on sustainability where both the companies have decided to use a minimal amount of resources and also to save the resources for future purposes and sustainability for a long time in the market. 
In terms of green messaging it and also be said that Crown Plaza, as well as Holiday Inn, have initiated green messaging in recent times. For instance, Holiday Inn has recently engaged itself with VERDE Educational campaign which focuses on maintaining more sustainability in the future. On the other hand, the Crown Plaza Hotel has also engaged itself with the Green Team which focuses on maintaining long time sustainability and lowering the usage of carbon dioxide stuff that emits carbon emissions into the environment. Therefore it can be said that Crown Plaza as well as Holiday Inn have started and engaged in the campaign of green messaging and they are also trying to develop sustainability that will help in storing the important and essential resources for the future. 
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The covid-19 pandemic has created great havoc in recent years and due to this many sectors have faced various types of issues that are the cause of the downfall of many companies from different sectors. In terms of Crown Plaza and Holiday Inn, it can be said that during the pandemic both companies have been suffering from great loss and many of their operations have failed in recent years. It can be said that it was very much difficult for both companies to choose the proper marketing strategy that will act as a comeback strategy in the future. It is believed that in order to come back into the market again both Crown Plaza and Holiday Inn have chosen various types of strategies that helped them to reconcile in the market. 
In terms of the marketing messages, it can be said that the main message that has been given by Crown Plaza and Holiday Inn is that engaging the customer and making the right decision for purchasing is a good message in terms of marketing (Firouzi et al.  2020). In other words, it can be said that according to the perspective of Crown Plaza and Holiday Inn it is very much important for anyone to engage with the consumers before selling them any kind of products or services. It is believed that customer engagement will help companies in terms of understanding the needs and demands of the customers. Hence it can be said that a great message has been provided by Crown Plaza and also Holiday Inn in terms of marketing. 
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It has been concluded from the above that different types of marketing choices have been made by Crown Plaza and Holiday Inn hotels and both of the hotels are located in different locations. It has also been concluded that both hotels have different positions in the market at the current time and each of them uses a different strategy to hold a good position in the market. Therefore the marketing strategies, green messaging, and plans for sustainability of both companies have been mentioned above. 
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