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Executive Summary

This report is a foray into the global tourism industry. The growth and development trends of the tourist market in France are analyzed, the location, geography and key destinations of this country are presented.
Also, statistics from the tourism industry in France have presented as well as the government's involvement in increasing tourism in this country. Finally, recommendations are made for professionals in the tourism industry.


1. [bookmark: _Toc341883014]Introduction




This report was made to provide a critical perspective on the French tourism industry, focusing on the location and strategic development of tourism. 
This report is addressed to tourism professionals and can be used by them to adapt their tourism offers according to current trends in the French tourism industry as well as the current needs of travellers. (global tourism, 2020)
The report will identify and critically evaluate the growth and trend of global tourism, key typologies of tourist destinations, specific development strategies, as well as the problems of the tourism industry in France.



2. Global travel and tourism

Global tourism is a social and cultural movement that involves people's travels to countries and places other than those in which they normally live.
Tourism is the trip for leisure, business, medical or other purposes.
Global tourism is probably the largest movement of people, goods and services in history. It is a real link for economic development and socio-political change.
International tourism refers to tourism that transcends the borders of countries. Globalization has made tourism a very popular way to relax among people. (UK, 2020)
The recession of the late 2000s caused the demand for travel to drop dramatically by the end of 2009, especially in some countries where it overlapped with the outbreak of the H1N1 flu virus. Since 2010, the trend of global tourism has been of continuous growth, starting with 6.5% compared to 2009. (International tourism, 2020)
 


2.1. Travel Trends in 2020: Footprint, Culture and Community



According to Forbs magazine, there will be three major trends in global tourism for 2020:
- less established destinations. Less crowded destinations will be in high demand and constantly growing. Tourists will discover new and unknown places, they will be attracted by the culture and customs of the places, by their history.

- sustainability and eco-friendly tourism. Tourism based on volunteering and helping communities is constantly growing. Travellers prefer accommodation in family homes, participation in household chores and daily activities with them. Increasing is the transport on foot or by bicycle, destinations as close as possible to the house.

- the new technologies. There will be nothing without technology. From reservations, accommodations, online viewing, check-in and door opening, dining, everything will be automated in the future. Virtual travel is on the rise due to the Pandemic and will continue to grow. (res, 2020)
The personalization of the holidays is becoming more and more important, the preferences are more varied, the emphasis is more and more on the hobbies and specific desires of the travellers. According to statistics, 57% of travellers choose to customize their vacation packages so that they are suitable for them. And the technologies of the future such as artificial intelligence, machine learning & big data are what will take this industry to the next level. (2020)












2.2. Key global tourism destinations

A tourist destination is a geographical place where the tourist stops on his journey. It can stop even for one night or for a longer period of time.

The destination is also the bridge between all sectors of the tourism industry: transport, accommodation, attractions, meals and relaxation.
The exotic becomes familiar, the unusual turns into the traditional, and the classic shakes off the dust. Experts believe that the concept of tourism will be reconsidered in 2020, with an emphasis on sustainability and protection of the planet, the rediscovery of classic holiday destinations and the exploitation of new spaces with the potential to enchant the soul. Here are some of the tourist destinations trends of 2020:

                  Uzbekistan				     Coast of England

[image: Uzbekistan][image: Angkia]

                                                           Kochi, India
[image: Kochi]
                     Botswana                                                   Costa Rica
[image: Costa Rica][image: Botswana]



3. [bookmark: _Toc341883020]France - a charming country with tourist potential

France - beautiful and historic, full of incredible food and wine is a safe place for travel. It was the most visited country in the world, with a number of 89,400,000 visitors in 2019, according to data from the World Tourism Organization.
France is no longer at the top of the list of the most sought after holiday destinations. The trend of the tourism industry in this country is stagnant or even slightly declining towards the end of 2020.

[image: Turnul Eiffel, o construcţie uimitoare]

However, France offers almost everything a tourist could want from a vacation - beautiful cities full of sights, excellent beaches, history for even the most passionate seekers, extraordinary mountain views and renowned cuisine.
The first place to visit is, of course, Paris, the "city of lights", where even the most demanding tourist finds a way to spend his free time.



3.1. Location




France is located in Western Europe, but which includes several regions and territories around the world. Its capital is Paris and has a good position in Western Europe with access to the Mediterranean Sea and the Atlantic Ocean.




3.2 Geography



France is the largest country in the European Union, is characterized by a very varied relief. The east and south area is characterized by a high, mountainous relief, which includes the highest point in the Alps, Mont Blanc Peak, with 4810 meters. The plains to the west stand out through the river basins, the Seine, the Loire and the Garonne.

[image: Hidrografia Franței - Turismul-virtual XI]


The relief of France is varied, comprising 11% high mountains, 23% medium mountains and 66% low plains and plateaus. In the southeast, there are the French Alps, characterized by glacial relief (valleys, lakes, seams, glaciers) that have an altitude of over 4000 m in the Savoy Alps, Mont Blanc 4810 m - the highest altitude in the country but with an altitude not exceeding 3000 m in the Maritime Alps. In the southwest are located the Pyrenees mountains while in the east the mountains are shorter, with a maximum altitude of 1723 m.



3.3. Key regions



France has 18 regions, each with its own history and tourist attractions. Among the most important and most sought after by tourists are:
· Cote d'Azur. A visit to the South of France necessarily involves time spent on the Cote d'Azur. Although it is one of the most exclusive regions in Europe, where the Monegasque principality and resorts such as St. Tropez or Cannes shine opulently, the Cote d'Azur can be accessible to those on a budget.
[image: Circuit Coasta de Azur prin J'Info Tours]



· Provence – one of the most beautiful in the country.

[image: Cele mai frumoase regiuni din Franța]

           Endless fields of lavender and olive groves. This is the case in Provence, one of the most spectacular hilly areas in France. Not to be missed is the city of Avignon, but also trips to some of the wonderful villages surrounded by vineyards.
· Burgundy - Speaking of good wines, Burgundy is famous all over the world for the quality of the liqueur produced here. Here you will find many spectacular buildings, castles and imposing cathedrals. Also, if you like nature trips, Burgundy is one of the most beautiful hiking areas in France, with over a thousand square kilometres of wildlife. 
[image: https://lh3.googleusercontent.com/proxy/AC-kMHXO46uyt9LPc_7b9BREdz6cjF2OqbX6ADcmDKphTmmCZQ8zYia1xIeWJVzpzf3MC-44USUMuQx7sZCD0PpgWcnSJs_MAh-F4Gg80sEV0fKp9DlkAKHFBIcLwcu_LxmMRrQVUlwOoPomI2IUOYoOxQSKPB6T8CU=w296-h202-n-k-no]
· Champagne-Ardenne. The birthplace of champagne is of overwhelming beauty, being the favorite destination of tourists in search of good wines, peace and relaxation. Located in the northeast of the country, the region is a paradise of vineyards, with medieval castles everywhere. 
[image: https://www.champagne-ardenne-tourism.co.uk/sites/champagne-ardenne/files/styles/contenu_slider/public/content/images/00_rue_dom_perignon_chigny_les_roses_credit_photo_hubert_0.jpg?itok=XGE2OGhG]
· Loire Valley. It is one of the most serene areas in Europe, the Loire Valley is known as the "garden of France". The valley is almost 300 kilometres long and is full of countless architectural jewels, hundreds of castles and exceptionally landscaped areas in a natural paradisiacal setting.

[image: Oferta Pachet Vacanta Circuit Valea Loarei, Paris si Coasta de ...]









· Corsica. The island of Corsica offers complete services to those who love the sea. The Mediterranean is beautiful here and can be admired from clean beaches and from well-kept hotels or guesthouses. It is an excellent destination for those who want to fish, but also for those who like swimming, the water being warm throughout the year.
[image: Corsica region of France, all the information you need]

· Brittany. A French region with a very different climate from the Corsican one, where the rains often fall, but the landscapes are at least as impressive, is Brittany. Located in the northwest of the country, this area is of unparalleled beauty, with authentic culture and extraordinary cuisine.
[image: Bretania i Normandia - Gdzie Europa spotyka Atlantyk - Wycieczka ...]

· Normandy.
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A land rich in history and with indescribable natural landscapes, Normandy is one of the most fascinating regions of France. Here, the seemingly cold atmosphere of its climate is the backdrop to one of the most evocative scenarios to be found in Europe. At the same time, the contrasts between the northern cliffs and the lush mountain plain have fascinated artists, writers and ordinary people for centuries, who decided to settle here in search of quiet places in contact with nature.


4. The culture, people and traditions of France


The French people are polite and formal and the French culture is one of mutual respect and respect for the personal freedom of others.
Life in France does not revolve around work, money or the most beautiful things. The French lifestyle is to enjoy the small moments, to live the present moment, to choose the quality and not the quantity and to squeeze every last possible pleasure. It's about picking up simple daily routines into something enjoyable

5. The tourism industry in France

The French tourism industry has suffered as a result of the coronavirus pandemic, being almost destroyed, as well as most of the tourism industries in the other affected states. However, after lifting the restrictions, tourists began to show interest, especially as the country is less crowded.
President Emmanuel Macron has declared saving the tourism sector, which means two million jobs, as a national priority. 


5.1. Statistics

The tourism industry is a sector of strategic importance in the country's economy. Specifically, tourism represents 7.2% of the country's GDP, offers business opportunities (over 300,000 companies operate in this sector) and creates over 2 million jobs.
In just one month, out of the total decrease in consumption, 12.4% was represented by the decrease in the industry.
One of the weaknesses of France is that, despite its efforts, it fails to retain tourists for more than a week. According to statistics, in 2017 and 2018, a tourist spent about 6-7 days in France.
The tourism industry contributed in 2019 with approximately 270 billion US dollars to France's GDP. The country ranked fourth in Europe in terms of GDP contribution. Of the total tourist trips, 20% were business trips. (Statista - The Statistics Portal, 2020)


5.2. Government implication in the tourism industry

The French government created the Tourism Sector Committee and laid the foundations for an ordinance that will help the sector in terms of cash flow. (2020).
With the support of the French government for the tourism sector, cultural sites, castles and other monuments in the country will be promoted.
The government has an 18 billion euro plan to save the tourism industry, which is a national priority.
 
The American giant Airbnb and TripAdvisor will have a competitor. The French government wants to implement an online booking platform dedicated to tourists who want to buy travel deals in France. This plan is part of the tourism industry's recovery program that has been hardest hit by the pandemic. (Ashley Nault, 2020)





5.3. Specific development strategies and touristic industry issues



The big issue in France's tourism industry is the period of inactivity due to Pandemic. It is now facing a low flow of tourists and all tourism units must take certain measures to protect tourists. Another problem is that it faces a smaller number of employees, with all the help given by the government to maintain jobs.
Increased cleaning and disinfection measures will have to be adopted by all tourism units, which will reduce revenues over a fairly long period.

France will focus a lot on accessible tourism and urban tourism. An award has already been introduced, since 2016, by the Chamber of Commerce and Industry of La Rochelle, on the occasion of World Tourism Day for the most creative ideas in tourism and how to welcome tourists with disabilities. (La Rochelle, France | UNWTO, 2020)
In its tourism growth plan for the summer of 2020, the Cote d'Azur targets European travellers from neighbouring countries even more. (France Reopening To Tourists: Everything You Need To Know - Travel Off Path, 2020)
Many other French regions and departments also rely on attracting customers with offers that are attractive. 


6. Is France suitable for the growth and development of the tourism industry?




The tourism industry in France, although collapsed due to the Pandemic, has great chances of recovery and development. It will recover faster than any other industry. France is suitable for tourism development and growth because it is a modern country with governments involved in supporting this industry. (2020)
 The development will have to be done in the sense of tourism sustainability. All types of tourism will adapt to a sustainable way of travelling. Mass tourism will need to be improved
Business tourism and themed tourism will increase in the coming years. Also urban tourism, travellers who will visit the cities without spending the night.




7. Recommendations/Conclusion



France is the world's leading destination with 89.4 million foreign visitors in 2018.
Tourism is a key sector of the French economy. It accounts for almost 8% of GDP, EUR 56.2 billion in tourism revenues and generates two million jobs directly or indirectly.
The French government's target is 100 million international tourists and 50 billion euros in tourism revenues by the end of 2020.
France is a beautiful country with potential for sustainable development for the coming years and should be recommended to all Travel and Tourism Industry Professionals.
The trends are growth and development in the tourism industry, with massive support from the government. The infrastructure is well developed and access is easy in all tourist areas and travellers will continue to be attracted to this country which will find resources to improve attractions and find new and sustainable ones for the future.
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