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Company Name: Pet Pawtraits
Owner & Manager: Miss Natalie O’Sullivan 
Assistant: Miss Laura Owen
[bookmark: _Toc173445405]Executive Summary:
Meet Pet Pawtraits! Nestled in the vibrant city of Swansea, this business specialises in turning your furry companions into masterpieces. Our secret recipe? Merging comfort and innovation! We transport our artistic corner right to where it matters—the cosiness of your own home, ensuring that every pet remains content during their time under the spotlight. 
Our slogan "Where Every Portrait Tells a Tail” encapsulates everything we stand for: we are not simply here to generate pictures; instead, each piece of art we produce tells a story about the special bond between pets and their owners.
Our core service is in-home pet portrait photography, which includes a consultation to learn about the pet's personality and preferences, followed by a custom photo session. A plethora of choices awaits you - ranging from timeless classic portraits to imaginative themes that add an extra zest! 
Plus, there is more – our after-session editing service takes care not only about enhancing photo quality but also ensures the output aligns with various printing styles & framing designs for flaunting these precious moments optimally.
Pet Pawtraits has the potential to generate a comfortable income while maintaining sustainable business operations. With effective marketing and efficient scheduling, a comfortable profit margin is achievable. The business should aim for at least 368 sessions per year to ensure a good standard of living and maintain growth.
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Introduction

[bookmark: _Toc173445407]Overview:
Pet Pawtraits is a Swansea-based photographic company that specialises in capturing the distinct charm and individuality of pets in their own homes. Pets are more than simply animals; they are cherished family members whose unique personalities need to be appreciated. A mobile studio service guarantees that pets are at ease during shoots, in the comfort of familiar surroundings, resulting in natural, attractive images. Our slogan, "Where Every Portrait Tells a Tail,” represents our dedication to creating artwork that tells the stories and personalities of our pet clients.

[bookmark: _Toc173445408]Legal Status:
Sole proprietorship recognised under UK government requirements. Pet Pawtraits follows all applicable legal standards for business operations, data protection, and animal welfare, guaranteeing our clients a trustworthy and compliant service.

[bookmark: _Toc173445409]Ownership/Management Team:
Natalie O'Sullivan, an accomplished photographer with a strong interest in animals and a history in professional photography, owns and manages Pet Pawtraits. Natalie has years of expertise with animals and ensures that each session is enjoyable and stress-free. Laura Owen, is a skilled assistant who assists with equipment setup and pet handling, resulting in a smooth session.

[bookmark: _Toc173445410]Products & Services:
Pet photography services that are tailored to match the specific demands of clients. The core offering is in-home pet portrait photography, which includes a pre-session consultation, a personalised photo shoot, and professional editing. 
A variety of print and framing options are provided, ranging from conventional canvases to acrylic prints, allowing clients to select the ideal display for their photos. In addition, we provide themed photoshoots, digital photo packages, and gift certificates for special events.

[bookmark: _Toc173445411]

Operations

[bookmark: _Toc173445412]Location

Pet Pawtraits is based in Swansea, Wales.
Swansea is a bustling city with a rising pet population, making it an excellent location for portrait services. According to the Office for National Statistics, pet ownership in the UK has steadily increased, with 62% of households expected to possess a pet by 2023. This trajectory points to a promising market for the unique service (Office for National Statistics, 2024).

[bookmark: _Toc173445413]Equipment

The mobile studio setup will deliver a seamless experience for both clients and their pets. The essential equipment comprises of the following:
· Professional-grade DSLR cameras for high-resolution photography 
· Lenses including prime lenses for portraits and zoom lenses for versatility.
· Portable studio lighting equipment, Softboxes, and Reflectors, enabling excellent lighting conditions
· Customisable backdrops and objects to suit varied pet personalities and client preferences.
· Adobe Creative Cloud Suite for post-production editing, which improves the final product.

[bookmark: _Toc173445414]Production & Distribution
The production method of the company involves a pre-session consultation to understand client needs and pet personality, enabling optimal photoshoot design. The shoot takes place at the client's home for maximum comfort of the pet. 
Post-production includes editing via Adobe Photoshop and Lightroom to enhance colours and remove flaws, aligning with the high-quality standards set. Clients can opt for digital downloads or various print options such as canvases or framed pictures after completion. Local Swansea printing shops are used to ensure swift delivery while supporting businesses.
[bookmark: _Toc173445415]Staff & Suppliers

The Owner and Manager, Natalie O’Sullivan, will control activities, including photography and client relations. The assistant Laura Owen assists with equipment set-up, pet care, and administrative duties. This will maintain a smooth operation and excellent customer service.
The quality of Pet Portraits' services is fortified by collaboration with dependable suppliers:
· Premier cameras and lenses from the London Camera Exchange.
· Lighting and studio accessories attained via Wex Photo Video. 
· Swansea Print Company, supports in delivering superior prints framed to perfection.
· Swansea Enterprize Pet Supplies provide Pet Toys, Props & Treats

[bookmark: _Toc173445416]Systems & Processes
Pet Pawtraits will utilise CRM software to manage reservations, customer communications, and follow-up appointments efficiently. The company will employ an inventory tracking system to maintain readiness for upcoming photo sessions by monitoring equipment availability and supply levels.

[bookmark: _Toc173445417]Legalities including Health & Safety
Pet Pawtraits will conform to all rules for health and safety, including risk assessments at each venue to maintain a safe environment for clients, their beloved pets, and the team (Health & Safety Executive Report 2024).  Pet Pawtraits will be fully insured for public liability and professional indemnity to safeguard the company and clients.

[bookmark: _Toc173445418]Licences
Operating a pet photography business in the UK requires various licenses:
· Business License: Registration with the local government as a mobile service provider.
· Animal Welfare License: Possessing this license communicates to clients the priority of ethical and humane animal treatment (Pet Industry Federation, 2024).

[bookmark: _Toc173445419]Pet Pawtraits Website
A user-friendly platform that displays portfolios, services, and prices. Visitors may quickly schedule sessions, view photography packages, and read testimonials. The website includes a gallery of pet photos that showcase abilities in capturing each pet's distinct personality in their own home.

[bookmark: _Toc173445420]Business Promotion 
To increase brand awareness and reach a larger audience, Pet Pawtraits will engage with media sources and platforms, and local pet magazines. Social media sites like Instagram and Facebook are critical components of the marketing approach, to promote work and connect with pet owners in Swansea and beyond.
[bookmark: _Toc173445421]Marketing Strategy 

This marketing strategy will define how we plan to engage our target audience, find market opportunities, and achieve our business goals.

[bookmark: _Toc173445422]Specific Market Segment
The specific market segments include pet owners who value high-quality photography and personalised services. Pet Pawtraits targets the following groups:
1. Middle to Upper-Income Pet Owners: Individuals with disposable income, willing to invest in professional photography for their pets.
2. Young Professionals and Families: Millennials and Gen Z pet owners treat their pets as family members and seek personalised products and experiences.
3. Pet Enthusiasts and Animal Lovers: Individuals passionate about their pets and interested in capturing and immortalising special high-quality moments.

[bookmark: _Toc173445423]Target Audience, Location & Demographics 
Pet Owners
Primary Target:
Pet enthusiasts, millennials Gen Z "fur parents," and families with pets for their professional photography services. 
Secondary Target:
Older adults & retirees who own pets and individuals involved in animal rescue/adoption. 
Characteristics:
The primary age range of the targeted customers is between 25-45 belonging to the middle-upper-middle-class demographic.
Tech-savvy animal enthusiasts who like posting pictures of their pets on social media and value custom services.
Needs and Preferences of the Target Audience
Offerings that resonate with clients' emotional connection towards their pets and personalised experiences to customise artwork according to client tastes, whilst providing an at-home service for more authentic photoshoots.
Geographic Focus: Swansea and Surrounding Areas
The geographic focus revolves around Swansea, within a radius of 50 miles, potentially expanding beyond depending on market demand/scalability aspects over time.

Demographics and Pet Ownership in Swansea 
Population Overview: As of 2024, Swansea has a population of approximately 246,000 people (Office for National Statistics [ONS], 2024).
Households: There are about 110,000 households in Swansea, with a significant portion owning pets (ONS, 2024).

[bookmark: _Toc173445424]Pet Ownership Statistics in the UK
 Pet Ownership Rate: about 59% of UK households own pets as of 2024. 
Breakdown:
Dogs: 34% 
Cats: 28% 
Other Pets (rabbits, birds, etc.) 12%
[bookmark: _Toc173445425]Applying these percentages to Swansea:
 Households with Pets: 64,900 (59% of 110,000)
 Households with Dogs: 37,400 (34% of households)
Households with Cats: 30,800 (28% of households)
Households with Other Pets: 13,200 (12% of households)

[bookmark: _Toc173445426]Unique Selling Point (USP)
A unique in-home photography service targeting pet owners who view their pets as part of the family. Unlike conventional studios, Pet Pawtraits brings the shoot to clients' homes for more natural and less stressful photoshoot experiences, yielding images that reflect each pet's personality. The company will pride itself on delivering personalised high-quality portraits - a venture encapsulated by its slogan "Where Every Portrait Tells a Tail".

[bookmark: _Toc173445427]Explanation of Marketing the Business
The marketing plan for Pet Pawtraits combines digital and conventional marketing tactics to ensure a wide reach and engagement with prospective customers.
How to market the business effectively:
[bookmark: _Toc173445428]Digital Marketing:
· Website and SEO 

The website will be the primary source of information, bookings, and showcasing portfolios. By optimising search engines with targeted phrases, this will generate traffic from potential clients (Chaffey, 2020).

· Social Media Marketing: 

Using Instagram, Facebook, and Pinterest will showcase Pet Pawtraits striking pet pictures. To create a community, engaging content will be shared regularly, and Instagram Stories and Facebook Live sessions will provide interactive material to increase engagement.

· Online Advertising:

Paid Google and Facebook Ads will target specific demographics, such as pet owners within a 50-mile radius of Swansea. Targeted ads will raise brand awareness and boost traffic to Pet Pawtraits website (Deiss & Henneberry, 2017).

· Email Marketing:

Subscribers will receive a monthly email with promotions, photographic advice, and success stories. This will help retain engagement with our clients and drive repeat bookings. 

[bookmark: _Toc173445429]Traditional Marketing:
· Print Advertising:

Flyers and posters will be distributed at local pet stores, veterinarian clinics, and grooming salons. They will have a QR code that leads directly to the Pet Pawtraits website, allowing potential consumers to discover more about our services. 

· Local Events and Sponsorships:

Participating in local pet activities and sponsoring pet-related activities, such as pet shows and charity fundraisers, will increase the business's awareness within the community, building the Pet Pawtraits brand. 

· Partnerships:

Collaborations with groomers and pet sitters will help promote Pet Pawtrait services. Unique discounts or joint packages will be provided, resulting in a mutually advantageous relationship that broadens reach.  

Participating in local events and exhibitions, where pet lovers gather & offer cross-promotions with corporate animal/pet associations.


Word of Mouth:

· Referral Program:

A referral program in which existing customers can receive discounts or free prints for referring new customers. This encourages satisfied clients to tell others about the services provided.

· Customer Reviews: 

Actively encouraging satisfied customers to submit positive reviews on platforms like Google, Facebook, and Instagram, will assist in increasing trust and credibility. Online reviews have an important role in consumer decision-making (BrightLocal, 2024).


[bookmark: _Toc173445430]Customer feedback


Established feedback channels for product improvement, heightened customer experience, and innovation propulsion will be available. The company will seek customer opinions through surveys, incentives for reviews, and social media engagement. Follow-up emails post-purchase is expected to yield critical insights that will facilitate open communication with customers. This strategy aids in fostering trust while simultaneously refining offerings as per consumer needs (Johnson, 2022).

Companies that systematically analyse feedback enhance customer loyalty and market competitiveness (Tremblay et al., 2022).

[bookmark: _Toc173445431]Competitor Analysis 
Understanding the competitive landscape is critical to successfully position Pet Pawtraits within the market.

[bookmark: _Toc173445432]Direct Competitors
• Regional Pet Photographers: Several pet photographers in Swansea specialise in both studio and outdoor photo sessions. Yet, by focusing operations on exclusive home-based shoots, Pet Pawtraits can provide a truly unparalleled experience.
• Mainstream Photography Studios: Widely recognised companies might benefit from expansive publicity campaigns and established brand identities, but frequently miss delivering personalised services.
• Pet Pawtraits will prioritise hospitality and set itself apart from competitors by focusing on its unique selling point, at-home photoshoots, to ensure ultimate ease of access.



[bookmark: _Toc173445433]Indirect Competitors
• Amateur Photographers: Services might be budget-friendly, but amateur photographers often do not match up to the professional-grade work and expertise.
• DIY Photography: While some pet owners may attempt to photograph their pets themselves, they fall short of quality or creative touch when compared with what a specialist service can produce.

[bookmark: _Toc173445434]PESTLE Analysis
A PESTLE analysis examines external factors that may impact business operations and strategies.
[bookmark: _Toc173445435]Political

• Compliance with UK requirements, such as business registration and tax duties. Although a pet photography license is not required, general business permits and insurance are necessary to maintain legal compliance (Pet Industry Federation, 2024). 

• Adhering to animal welfare laws is crucial for preserving a great reputation. This involves assuring safe and humane photographic techniques (Animal Welfare Act of 2006).

[bookmark: _Toc173445436]Economic
Consumer expenditure on pets in the UK is expected to exceed £8 billion by 2023. As the economy stabilises, discretionary expenditure on luxury services is likely to increase, creating a growth potential for the company.
• Economic swings can affect spending patterns. During economic downturns, pet owners may choose critical services over luxury ones, such as photography (BLS, 2023).

[bookmark: _Toc173445437]Social
• Pet Ownership Trends are on the rise in the United Kingdom, particularly among millennials and Generation Z, who consider pets to be family members. This group is more likely to invest in personalised pet services (Office for National Statistics, 2024). 
• Our business strategy aligns with the demand for high-quality, personalised pet products and services, driven by the trend of treating pets as family members.

[bookmark: _Toc173445438]Technological
• Recent advancements in camera technology and editing software boost Pet Pawtraits ability to give high-quality services. These improvements are critical for sustaining a competitive advantage. 

• Sophisticated digital marketing systems enable targeted campaigns and improved ROI (Chaffey, 2020).

[bookmark: _Toc173445439]Legal
•Data protection laws: Adherence to GDPR is crucial while managing customer data and safeguarding their privacy and security.
•Insurance Necessities: Maintaining suitable insurance coverage, encompassing public liability along with professional indemnity, shields the enterprise from any potential legal complications.

[bookmark: _Toc173445440]Environmental
•Eco-friendly Initiatives: Integrating green methods into working, such as utilising earth-conscious materials for printouts and parcels, could attract individuals who are mindful of nature's well-being.

[bookmark: _Toc173445441]SWOT Analysis
A SWOT analysis aids in highlighting the strengths and weaknesses, alongside external potential prospects and challenges that Pet Pawtraits could encounter.

[bookmark: _Toc173445442]Strengths
• Distinctive Service Offer: The home-based photography service renders an intimate experience that sets Pet Pawtraits apart from conventional studios, fitting well into the escalating trend of treating pets like family.
• Superior Photography Quality: The ability to take pride in portraying pet personalities through high-grade images and proficient editing techniques bolsters the quality of services. 
• Solid Client Connections: Offering a customised approach allows for robust ties with clients, creating recurrent patronage as well as referrals via recommendations.
[bookmark: _Toc173445443]Weaknesses

• Limited Brand Awareness: Establishing brand recognition and credibility takes time and effort in a competitive market. 

• Resource Constraints: A small workforce may limit the ability to manage several bookings concurrently, hindering revenue. 

• Limited geographic reach due to reliance on the Swansea area, potentially hindering growth.

[bookmark: _Toc173445444]Opportunities 

• The growing pet industry: This offers a substantial marketing opportunity for pet services, as pet humanisation tendencies continue. 

• Digital marketing: This will be expanded by using social media and online advertising to reach a larger audience. 

• Partnerships and Collaborations: Working with local pet businesses can improve service offerings and grow the consumer base.

[bookmark: _Toc173445445]Threats 

• Competition: Local pet photographers and studios may provide similar services and pricing, this demands Pet Pawtraits to stand out distinctively. 

• Economic uncertainty: Economic downturns may affect consumer expenditure on services like pet photography. 

• Tech Progression: The fast pace of technological improvements might necessitate regular updates and investments in apparatuses.

[bookmark: _Toc173445446]Marketing objectives: 
· Enhancing brand visibility in Swansea and surrounding areas through digital campaigns and community initiatives
· Increasing bookings within the first year using targeted advertising, and SEO-driven content marketing among others. 
· Build customer relationships for repeat business to have an 80% retention rate via personalised experiences 
· Increase service radius beyond Swansea by identifying potential markets, achieving consistent revenue growth aiming at an increase through pricing optimisation & diversified offerings
· [bookmark: _Toc173445447]Pet Pawtraits’s strategy aims to create unique connections with local communities 
Financial Analysis of Pet Pawtraits

Annual turnover is calculated using the frequency and distribution of package sales:
· Package 1 (£150): 50% of total bookings
· Package 2 (£250): 30% of total bookings
· Package 3 (£350): 20% of total bookings

Pet Pawtraits has 12 sessions per week (3 sessions per day, 4 days a week), and the expected monthly turnover is:
· Package 1: 6 bookings/week * 4 weeks * £150 = £3,600/month
· Package 2: 4 bookings/week * 4 weeks * £250 = £4,000/month
· Package 3: 2 bookings/week * 4 weeks * £350 = £2,800/month

[bookmark: _Toc173445448]Estimated Annual Turnover 

The annual turnover based on the number of bookings per month for each package:

	Package
	Bookings/Month
	Price
	Monthly Revenue
	Annual Revenue

	Package 1
	24
	£150
	£3,600
	£43,200

	Package 2
	16
	£250
	£4,000
	£48,000

	Package 3
	8
	£350
	£2,800
	£33,600

	Total
	48
	
	£10,400
	£124,800



[bookmark: _Toc173445449]Monthly Cash Flow Projection (12 months)

Cash flow prediction for Pet Portraits over a year:

	Month
	Revenue
	Cost of Goods Sold (COGS)
	Expenses
	Net Income

	January
	£10,400
	£1,500
	£3,000
	£5,900

	February
	£10,400
	£1,500
	£3,000
	£5,900

	March
	£10,400
	£1,500
	£3,000
	£5,900

	April
	£10,400
	£1,500
	£3,000
	£5,900

	May
	£10,400
	£1,500
	£3,000
	£5,900

	June
	£10,400
	£1,500
	£3,000
	£5,900

	July
	£10,400
	£1,500
	£3,000
	£5,900

	August
	£10,400
	£1,500
	£3,000
	£5,900

	September
	£10,400
	£1,500
	£3,000
	£5,900

	October
	£10,400
	£1,500
	£3,000
	£5,900

	November
	£10,400
	£1,500
	£3,000
	£5,900

	December
	£10,400
	£1,500
	£3,000
	£5,900

	Total
	£124,800
	£18,000
	£36,000
	£70,800



[bookmark: _Toc173445450]Profit and Loss Statement

[bookmark: _Toc173445451]Revenue Breakdown:
· Photo Sessions: £124,800
· Travel Fees & Prints: £10,000
· Travel Fees (10% of sessions): £3,000
· Print Sales (20% of clients): £7,000
Total Revenue: £134,800
Costs:
· Cost of Goods Sold (COGS): £18,000 (printing, photo editing, software)
[bookmark: _Toc173445452]Operating Expenses:
· Assistant's Wage: £18,000/year
· Marketing & Advertising: £6,000/year
· Equipment & Maintenance: £3,000/year
· Travel Costs (fuel, wear and tear): £3,000/year
· Office Supplies, Insurance, Misc.: £6,000/year
Total Expenses: £54,000
Net Profit Before Tax: £62,800

[bookmark: _Toc173445453]Break-even Analysis

To find the break-even point, the fixed and variable costs must be calculated:
· Fixed Costs: £42,000/year (Assistant, Marketing, Equipment, Misc.)
· Variable Costs: £30 (approx.) per session (COGS)

[bookmark: _Toc173445454]Average Revenue per Session:
Average session price considering the combination of packages:
· Package 1: 50% * £150 = £75
· Package 2: 30% * £250 = £75
· Package 3: 20% * £350 = £70
· Average: £220 per session

Break-even Point (in sessions):
                                                                          Fixed Costs
Break-even point (sessions) = ------------------------------------------------------------
                                                  Average Revenue per Session – Variable  Costs
           £42,000
= ----------------------- = 219 sessions/year     
          £220 - £30 

[bookmark: _Toc173445455]Ideal Number of Sessions for a Comfortable Living

A target profit of £40,000 per year after paying salaries is established to live comfortably.
· Owner's Salary: £30,000/year
· Required Profit Before Tax: £70,000/year
Sessions Needed:
                                       Required Profit + Fixed Costs
Sessions Needed = ------------------------------------------------------------
                                 Average Revenue per Session – Variable Costs

    £70,000 + £42,000
= ------------------------- = 368 sessions/year     
          £220 - £30 

[bookmark: _Toc173445456]Maximum Photography Sessions

Three sessions per day due to travel and setup, the maximum sessions are:
· 8-hour workday, 5 days a week: 3 sessions/day
· Weekly Capacity: 3 sessions/day * 5 days = 15 sessions/week
· Annual Capacity: 15 sessions/week * 48 weeks = 720 sessions/year

[bookmark: _Toc173445457]Financial Projections Summary
· Annual Turnover: £134,800
· Net Profit Before Tax: £62,800
· Break-even Sessions: 219 sessions/year
· Sessions for Comfortable Living: 368 sessions/year
· Maximum Sessions Capacity: 720 sessions/year

[bookmark: _Toc173445458]Tax Provision
A 20% corporate tax rate on profits:
· Tax Payable: £62,800 * 20% = £12,560
· Net Profit After Tax: £62,800 - £12,560 = £50,240

[bookmark: _Toc173445459]Profit Allocation
· Owner's Salary: £30,000
· Assistant's Salary: £18,000
· Remaining Profit for Business Growth: £2,240
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Appendices

[bookmark: _Toc173445462]Appendix A 
Skills, experience & qualifications
[bookmark: _Toc173445463]Curriculum Vitae

Natalie O'Sullivan
12 Mill Lane, Swansea, Wales, SA1 1BA
Email: natalie.osullivan@online.com
Phone: +44 7890 123456
LinkedIn: linkedin.com/natalieosullivan
Portfolio: natalieosullivanphotography.com
[bookmark: _Hlk173355597]
Professional Summary
Enthusiastic, skilled pet photographer with over five years of professional experience. Excellent at capturing animals' personas and emotions through detailed and composed shots. Highly capable communicator possessing exceptional customer service skills dedicated to exceeding client expectations. Excited about unveiling Pet Pawtraits—a mobile venture in Swansea, Wales—aimed at creating unforgettable artistic portraits of beloved pets.

Key Skills
· Photography Expertise: Adept at a range of photographic methods and capturing delightful pet portraits. Proficient in creating spectacular photo sessions in indoor settings.
· Animal Handling: Experienced in dealing with animals, I ensure to create a serene and welcoming atmosphere for pets during photo sessions.
· Photo Editing: Expertise in image enhancement and perfection using Adobe Photoshop, Lightroom, and other editing applications.
· Customer Service: Strong interpersonal skills and a customer-focused attitude, creating a great experience for both clients and pets.
· Business Development: Expert in developing strategic business plans, creating innovative marketing strategies, and encouraging strong brand development. 
· Communication: Strong communication abilities, including the ability to identify client needs and provide appropriate solutions.
· Social Media Marketing: Proficient in generating and overseeing compelling social media content to advance photography offerings and engage with clients.
Professional Experience
Independent Photographer
Swansea, Wales
March 2019 - Present
· Offering personalised pet photography sessions to capture each pet's distinct qualities.
·  Developed an extensive portfolio of animal portraits, resulting in recurring clients and referrals.
· Highly skilled in using natural and artificial light for photography and arranging visual elements effectively. An expert in creative pet photography.
· Implements sophisticated image-enhancing methods to produce high-quality photos to meet client demands.
· Strong online presence through social media and a personal website, resulting in a rising customer base.

Assistant Photographer
Animal Antics Photography Studio, Cardiff, Wales
February 2017 - February 2019
· Provided support to the head photographer during animal portrait sessions by overseeing lighting, handling equipment, and facilitating client interactions.

· [bookmark: _Hlk173272970]Proficient in photographing pets of all sizes and behaviours. This expertise guarantees a relaxed experience for both the animals and their owners during photoshoots.
· Professionally enhanced and polished photographs, leveraging top-quality industry software to deliver premium-quality visuals.
· Conducted client consultations to comprehend unique requirements and tastes, aiding the formation of personalised photo packages.
· Developed proficiency in managing studio operations, encompassing aspects like timetable coordination, financial transaction processing, and delivering quality client service.
Customer Service Representative
Pro Pet Supplies, Swansea, Wales
January 2015 - January 2017
· Provided exceptional customer service by advising and assisting pet owners with pet care items.

· Robust communication and troubleshooting abilities through handling customer queries and finding solutions.
· Assisted in arranging and managing pet-centric events within the shop premises. 
Education
Bachelor of Arts in Photography
University of Wales Trinity Saint David, Swansea, Wales
2012 - 2015
· Developed significant expertise in capturing both human and animal portraits, obtaining profound insights into the techniques and theories of photography.
· Completed a comprehensive study titled "Mastering the Craft of Capturing Animal Identities," shedding light on distinct difficulties and strategies applied in pet photography.
· Engaged participant in the Photography Society, contributing to collective undertakings and showcasing work at exhibitions.

Certifications
· Certified Professional Photographer (CPP)
Professional Photographers of Great Britain
Awarded: 2018
· Animal Behaviour and Handling Certificate
Animal Programme Guide
Completed: 2019

Professional Affiliations
· Member, Society of Portrait Photographers (SPP)
· Member, Professional Photographers of Great Britain (PPGB)
· Volunteer Photographer, Swansea Animal Adoption & Rescue 

Projects and Achievements
· Event: Pet Pout Exhibition: 
Displayed an individual exhibition presenting a series of animal portraits, garnering positive feedback and enhancing the client base.	
· Achievement: "Top Pet Photographer" Award
Garnered the prestigious title of "Top Pet Photographer" for 2022, bestowed by Swansea's Local Business Awards.
· Project: Online Marketing Drive for Swansea Animal Shelter
Successfully led and implemented a captivating online publicity campaign, which resulted in higher adoption figures via appealing pet photography.

Technical Skills
· Photography Equipment: Canon EOS R5, Nikon D850, lenses and lighting.
· Software: Adobe Creative Suite (Photoshop, Lightroom), Capture One, Canva.
· Social Media: Instagram, Facebook, Pinterest, TikTok.

Interests
· Volunteer at local animal shelters to promote animal care. 
· Exploring different photography techniques and methods.
· Hiking and outdoor adventures with family dogs.
· Blogging on pet care and photography suggestions.

References
Available if required. 
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Appendix B
Fees & Charges 
[bookmark: _Toc173445465]Pet Pawtraits Price List

Package 1
- Price: £150
- Time: 1 hour 
- Bundle Deal:
* A set of 10 ultra-clear digital snapshots 
* Limited to just one lovable pet     
* Online selection photo browser
* Gift Certificate worth £10 towards any print purchase        
* Within 10 miles in Swansea
Recommended For: Families with 1 pet.

Package 2
- Price: £250
-Time: 2 hours
- Bundle Deal:
* 20 brilliantly-captured high-definition images.
* Limited to 2 lovable pets     
* Online selection photo browser 
* Gift Certificate worth £20 towards any print purchase 
* Within 20 miles of Swansea
Recommended For: Duo-pet households.                        

Package 3
- Price: £350
-Time: 3 hours
- Bundle Deal:
* 30 Superior quality downloadable digital pics
* Unlimited Pets
*Online selection photo browser
* Gift Certificate worth £30 towards any print purchase 
* Within 20 miles of Swansea
* Free 8x10" print 
Recommended For: Large families, multiple venues, or pet events.

Fees for travel 
· Includes free local travel within 10 miles of Swansea
· £25 for extended travel (10-30 miles)
· £0.50 per mile for every mileage beyond 30 miles.

Prints
Prices range from:
· £10 for a 5x7" print
· £15 for an 8x10"
· £20 for an A4
·  £30 for an A3

Photo books 
Priced as follows: 
· Small (20 pages) £75 
· Medium (40 pages) £120
· Large (60 pages) £160

Canvas prints
 Available in:
· 12x16", 16x20", and 20x30" sizes for £60, £90, and £120 

Framed prints
· Available in: 12x16", 16x20", and 20x30" sizes for £75, £110, and £150  

Acrylic prints 
· Available in 12x16", 16x20", and 20x30" sizes for £85, £125, and £170 

Digital Packages 
·  Additional digital images are £15 each
· Whole gallery download costs £100
 
Further Services
· Gift Vouchers Available

Reservations and Transactions
· Available Reservation: A non-refundable booking deposit equivalent to 25% of the session cost is required 
· Ways to Pay: We accept cash, credit/debit cards, and PayPal 
· Payment Options: For sessions priced over £200, payment plans are offered

Contact
· Email: contact@petpawtraits.com 
· Telephone: 01792 975682 
· Website: www.petpawtraits.com

All sessions depend on availability. Prices include VAT. 
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