


ABSTRACT
In this essay I am going to be writing about Sainsbury’s. 


Executive Summary
An executive summary is a short document produced for business purpose that summarise a longer or proposal or a group of related reports in a way that readers can rapidly become acquainted with a larger body of written documents, without having to discuss or read it all. An executive summary usually contains a brief statement or problem covered in the major documents which may include background information and main conclusions. The abstract is different from the executive summary as the abstract summary is usually shorter, in my executive summary of Sainsbury’s I have found that to extend the brand I need to market more in which I will use data collection ‘also written questionnaires as a form of attaining information about Sainsbury’s’. As I have my Sainsbury’s share I will need to employee people and hold interviews I will need 250 employees to help run Sainsbury’s brand with me, an insight into the types of people I want to hire and work with, I will also need to budget.
Typically an executive summary will be about 5-10 % of the length of the main report and be written in a language appropriate to a chosen audience I will on be including material present in the main report I will also be making the right recommendations to other companies to sponsor Sainsbury’s . Executive summaries are very important as a communication tool in both academic and business. Prof Amanda Sinclair of the University of Melbourne found that “policy makers face pressures to adopt a simple reading of complex. 

Main body
The main body is that Sainsbury’s keep up to date on the work and to keep up to the customers standards, making sure that also everything is up to date the things that they advertise on the TV from food to technology, and to their nectar points card which you can use when you by the food an you can get points. Everybody should develop basic digital skills for life as everybody needs it for work because in work you have to deal with networks, internet and IT skills so it is very important and especially when you are serving customers.   


Secondary  
The secondary is taking about when Sainsbury’s first was opened, it was in 1869 they rented it in a small property the couple were called Mary Ann staples that was a daughter of john James Sainsbury’s and that’s whys it is called Sainsbury’s after him the Sainsbury’s shop first opened on the 20th April.    

   
Primary data collection methods 
Direct observation- 
Personal interviews- Are important when you want to gain an insight into people’s experience, opinions also the more interviews you have the more experience you have and you don’t become shy or quite when you are talking to the one interviewing you.
Telephone surveys- when you need help to ask questions to do with Sainsbury’s then we they can always help you and support whatever you need. 
Written questionnaires- written questions are when they give you leaflets and they ask you different questions etc. 
· What do you like about Sainsbury’s 
· How was our staff 
· Was everything ok with our shop 
· Was our food policy to your standard’s
· Was our staff members friendly 



Conclusion 
In this assignment I have felt it very difficult and stressing because it didn’t really get what the teacher was teaching me, so I have find it hard to work around what I was going to talk about I didn’t get no help from my teacher I asked him for help so I could get some understanding. I’m pleased that I have completed the work for this assignment, some of my class mates would discuss the work after our lessons and help each other out. But in the end it was all ok in the end and I’m very pleased with myself for completing the assignment even though I found it difficult  
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