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Introduction
The report will present an understanding and analysis about a company and its produced or manufacturing product. The report shows about the types of services and products it provides, operates in the market and business environment and its main objective. The report will identify a product from the selected company and then analyse its market demand and market equilibrium and this will also identify the factors that are affecting and influencing the demand of the product. The factors that are influencing the price elasticity of demand and how the product is affected and state the factors demand is more elastic or more inelastic.

[bookmark: _Toc113069240]1. Business overview
The selected organisation or business is Samsung electronics Co. Ltd is a multi-electronic  company and is recognised worldwide for its multi features and variant devices it produces. It is one of the world's largest producers of electronic devices whose headquarters is located in South Korea, Yeongtong-Gu, Suwon (Samsung, 2022). Samsung is one of the leading companies in electronic devices using its brand products to lead the market. Samsung was founded in the year 1938, 1st march by Lee- Byung Chull who traded groceries in Taegu, korea and traded noodles and other goods from its grocery stores in and around the city and also exported its goods to China. Samsung's name came from Korean for Three stars. Lee expanded the business into textiles and opened the largest woollen mill in Korea. Then the aim of the business was to help and redevelop the country’s economy after the war and provide easy finance to the domestic business. In the late 1950s this company acquired three of Korea's largest commercial banks, an insurance company and a cement and fertiliser company. The company has expanded gradually from textile to shipbuilding and then in the year 1969 it entered into the electronic industry and first produces the black and white television, then in 1978 aerospace division has been created from electronic and then in 1985 samsung data system developed the business and gradually business modified and developed the product using various technological features and semiconductor. In 2000 the series of smartphones became the best selling product. In 2006 , television became the top selling manufacturer. During 2010, samsung galaxy tablet series introduced and then smartwatch and galaxy smartphone which has been operating and working as a trusted brand all over the world (Britannica, 2022). The selected product for the topic is Smart mobile phone (handset device). The total revenue of Samsung during the last five years will be shown in the chart below figure 1.
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Figure 1: Global revenue of samsung electronic (2005- 2021)
(Source: Statista, (2022)

It has been observed that in the UK, Apple and Samsung are the most used and leading companies for mobile device usage (Statista, 2022). The total income of Samsung in the year 2021 is 20.92 billion US$ and the chart has been shown below in figure 2. 
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Figure 1: Global Net Income of samsung electronic (2005- 2021)
Source: Statista, (2022)

[bookmark: _Toc113069241]2. Identify Demand and Market Equilibrium 
Demand is a concept where the consumer’s desire to purchase a product or services increases and is willing to buy or pay at a specific price during the time. Whereas the market equilibrium is a state where the demand and supply interact at that point where the price is stable. In the below chart (figure 3)the price (P*) and quantity (Q*) intersect at the point of equilibrium. 
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Figure 3: Demand and supply market equilibrium 

There are various factors which affects the demand of the product are 

[bookmark: _Toc113069242]Price of substitutes
Price of a substitute product is the alternative product price of the selected product. The substitute products of Samsung smartphone devices are Apple, LG, Huawei and others. The price of substitutes affects the demand with the price and quantity demand. Suppose, when the price of the substitute product increases then the demand of the substitute product will fall and then the demand of the selected product will increase and the demand curve of the substitute product curve will shift to the left,  letting the price increase and demand fall (CFI, 2022). In the case of the samsung smartphone, the price of the samsung smartphone in the UK is £ 1059 for samsung galaxy Z flip4 whereas the price of the samsung Galaxy Z fold4 price is £ 1649 with 256GB storage. For this product the price for the substitute product  Galaxy Z fold4 for the same storage is higher than the selected phone is £ 1059 for Galaxy Z flip4. In this case,  due to the higher price of the substitute phone the consumer will purchase the product which has a lesser price that is galaxy Z flip4 (UK, 2022). Hence this will increase the demand of the phone with lesser price and decrease the demand of the higher price. 
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Figure 4: Price of substitute increases over the product

[bookmark: _Toc113069243]Price of complements
Complement of the smartphone device is the camera and processor of the phone . This means that the phone which has better quality of the camera installed in the phone the price of the product is higher and the quality of the camera is low that affects the price and the price of the product is low. This implies the price of the complementary product is directly proportional to the price of the product. This will affect the demand of the product. If the complementary price (camera) increases the price of the samsung smartphone (product) will also increase and the demand will decrease for the product which has a high price. Whereas if the complementary price decreases then the price of the product will also decrease and the demand curve will shift to the right affecting the product in the long run. The market equilibrium where the price and demand curve intersect. 
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Figure 5: Price of complementary product increases and the price of the product also increases

[bookmark: _Toc113069244]Consumer income
Consumer income is the factor that affects the demand and supply as well as the price. In the case of selecting a product, consumer income is affecting the demand of the product. If the consumer income is high the demand of the product which has high value will increase rather than lower valued product. Whereas if the consumer income is lower then the consumer will intend to purchase that product which has lower value or priced product. This implies the consumer income and product purchase is directly related . For example, In the UK. The average  income of an individual is £1,000 to £2000 monthly (OGL, 2022). This implies the consumer who has such an income slab will not be able to purchase a product above £1,000. This implies if the consumer wants to purchase a Samsung Galaxy Z flip4  at a price of £ 1059 then the consumer will refuse to purchase the product and purchase that product which costs less. Hence with the increasing income the demand will increase and with the decreasing income the demand will decrease for the product. 

[bookmark: _Toc113069245]Consumer tastes and preferences
The consumer tastes and preference is dependent on various factors which influences the demand of the product. The first factor is age, with the increasing age the demand for the product also increases and selection of the product will also depend. The second is the region or location of the people and third is the income of the consumer and fourth is his family ground. The tastes of the consumers measured by the utility of the product and preferences is the income and price. Consumer’s taste is directly influencing the demand of the product (Gant, 2022). For example if the consumer is likely to purchase the Samsung galaxy product then the consumer will purchase that smartphone as per its experience and tastes, which is directly proportional whereas consumer’s preferences changes and depends on the market and the variation of the products. For example if the consumer prefers to purchase a smartphone which has a good camera then the consumer must select that smartphone which has a good camera. 

[bookmark: _Toc113069246]Consumer expectations of price
Consumer expectation of price will affect the demand of the product. For example if the consumer expects that the price of the samsung galaxy Z flip4 smartphone will decrease after 3 ot 5 years by 2% then the consumer can think to purchase the product with the stable income and if the price of the samsung galaxy Z flip4 smartphone as per the consumer’s expectation decrease by 2% or less as per expected then the consumer will purchase the product after 4month. This is indirectly proportional with the demand that when the consumer expectation of the price of the product will decrease the demand of the product will increase and thus shift of the demand curve will to the right increasing the quantity and decreasing the price of the consumer expectation and vise versa if the consumer expectation of the price will increase then the demand will fall shifting the curve to the left.

[bookmark: _Toc113069247]Demographic
Demographic is the population of the market as per number, age and income. The market has identified the demography into various characteristics. The UK demography has been segregated into various parts like people (different age, income), population (total population) and community (culture, birth, marriage, education, occupation). As per the data it has been observed that the UK total population in the year 2021 is 67.5 million. Previously in the year 2020 the Ukl population was 67.08 million (Tradingeconomics, 2022). This includes all the people from different cultures, backgrounds, races, traditions, income, education and so on. With the increasing population the demand for the product will also increase. As per the OGL, (2022), it has been found that the UK population saves more on the households and other products. This implies that in the area where the price and cost is high the consumer saves more to secure their future hence they are less prone to costly products rather they select the product which can provide high efficiency with the price. As per the demography the product purchase of the smartphone will vary. If the consumer is married he would not select to purchase a product which cost £ 1059 for a product however if the product utilised for long term then the consumer would be investing on the smartphone. Similarly if the consumer has family and low income or average income he will buy only based on the usage for its children's education and household usage hence the demand will increase for the smartphone. However demographic factors on demand vary for various reasons and characteristics. 
[bookmark: _Toc113069248]3. Indicate demand is more elastic or more inelastic 
[bookmark: _Toc113069249]Elastic demand 
Elastic demand is that demand which changes in quantity due to the change in the price. It occurs when the demand is changing with the change in price or other factors. The elastic demand curve is the one where the quantity demanded of a given good is sensitive to change in price. The product or services where the consumer has multiple options. The example of the elastic product whose prices are temporarily high for vehicles , electric appliances or luxury products. 

[bookmark: _Toc113069250]Inelastic demand
Inelastic demand is the demand which remains constant with the change in the economic factors. This happens when the product or services for which consumers are purchasing has a few options. The example of the inelastic product is the petrol, cigarettes, alcohol, and so on which has no other option. 

The product which has been selected in the elastic product which has the elastic demand . Samsung smartphones have multiple variations and Samsung has different options and price and product variation in the smartphone. However if the consumer wants to purchase only Samsung Galaxy Z flip4 smartphone then with the increase or decrease price the consumer will buy. However it can happen that consumers can wait for the product for some days to check the market rate of the product which can decrease once they get old after some days. 
There are various factors which influence the price elasticity of demand are
[bookmark: _Toc113069251]Substitution effects
Samsung electronic ltd company has multivariate smartphones with different features, design,  style and price. However for the consumer they get various options to select a smartphone from various options. However there are various price tags for each smartphone . however for the consumer they get various options to purchase the smart phones (chand, 2022) . Hence the demand for the commodity which has huge substitute products will be elastic. This implies if the price of the  Samsung  Galaxy Z fold4 product is high the consumer can go for the product which has a lower price as Samsung Galaxy Z flip4. However if the price of the samsung product is decreasing with the quality then the consumer will go for the substitute company like Apple which produces good quality mobile products. The elastic demand will be more than 1.

[bookmark: _Toc113069252]Luxury vs necessity
Smartphones are a necessity however the product which has additional features and more features to demand then the product will be luxury (Pathak, 2021). Samsung smartphones like the Galaxy Z fold4  product is a luxury item and this product has a high elastic product as compared to elastic demand product which is a comfort product. If the customer wants to purchase the luxury product then the demand would be highly elastic. Letting the price elasticity for demand to more than 1.

[bookmark: _Toc113069253]Income effect
The most recent population of the Uk as per the current census is 67326569 . the annual population grew by 0.4% and the net migrated population among that number is 1303250 (Worldbank, 2022). The monthly income of the Uk population in the year 2021 is between 1911 to 2060 GBP (Statista, 2022). Hence with the increasing income the Uk population is trend to save rather than to expense on unnecessary products. As per the data summary 45% of the Uk household weekly income is below 600 GBP before tax, 23% households weekly income of 1000 to 1999 GBP and 7% has more than 2000 GBP as weekly income. 54% balck household weekly income less than 600 GBP . Indian ethnic group is 41%, 18% Bangladeshi has more than 1000 GBP  and 14% and 3% Bangladesh and Pakistan weekly income of 2000 GBP (OGL, 2022). However the more the income the consumer has high elastic product and demand to purchase and spend. The UK population purchases more necessary products over luxury. In the UK as per the market 2021 11.9% revenue growth in luxury products. This implies Uk people purchase more luxury products (Sabanoglu, 2022).

[bookmark: _Toc113069254]Conclusion
From the above discussion it can be concluded that in the UK the most population purchase Apple products with a market share of 51.84% and samsung 28.43% (Statista, 2022). However, samsung products have all kinds of substitute products which can have a good impact on the electronic market. It has been understood that UK population likes to purchase luxury products and this makes the demand highly elastic for the Samsung smartphone devices. 
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Samsung Electronics' global revenue from 2005 to 2021
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